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Bootleg Rock Albums 
Fading Away In LA. 

By ELIOT TIEGEL 

LOS ANGKLES Bootleg LPs of rock performers are fast becoming 
scarce around town because dealers handling this kind of merchandise hear 
reports that "trouble's" around the corner. "» 

The Los Angeles area has been a major market for "enterprising" souls 
sneaking tape recorders into concert venues and coming away with the mate- 
rial for illegally created albums. 

WMAQ Country 
Bows Tight List 

By CLAUDE HALL 

LOS ANGELES-The nation's 
first major tight playHst country mu- 
sic station. WMAQ, hits the air Jan. 
15 in Chicago and the playlisl will be 
based quite heavily on "altitudinal" 
research about what records people 
tike rather than what's selling in the 
market. (Continued on page IS) 



U.S. Appeals Court Slaps 
Reversal On Tape Pirates 



Neighborhood record shops, 
along with head shops catering to 
the hippie movement, have been the 
major outlets for these LPs featuring 
concert performances by the cream 
of rock musicians. 

But over the last few months and 
on an accelerated basis during the 
past few weeks, these retail outlets 
have been getting rid of whatever 
stock of underground LPs they've 
had on hand. 

(Continued on page 4) 



CES Folk Reflect 
Caution & Hope 

By STEPHEN TRAIMAN 

CHICAGO-While the uncer- 
tainly that hovered over the last 
Winter Consumer Electronics Show 
(CHS) still remains, the factors are 
vastly different and the outlook for 
audio/video dealers, manufacturers 
and reps converging here is at least 
tempered with cautious optimism 
for 1975. 

On the eve of last year's CES and 
the following Independent Home 
Entertainment (IHE) shows at the 
(Continued on page 23) 



By IS HOROWITZ & 
MAUR1E ORODENKER 

NEW YORK -Tape pirates seek- 
ing sanctuary under the compulsory 
licensing provision of the Copyright 
Act were deprived of a major "safe" 
port of call last week when a federal 
appeals court overturned a New Jer- 
sey lower court decision favoring 
unlicensed duplicators. 

The reversal is seen as furnishing 
near unassailable legal under- 
pinning to publishers acting against 
the pirating of pre-March 15, 1972, 
recordings. Later recordings arc pro- 
tected by federal copyright law. 

In addition, the appelate opinion 
has precedenlal significance in the 
(Continued on page 6) 



Col Ups Catalog 
LPs/8-Tracks $1 

By JIM MELANSON 

NEW YORK-The suggested list 
price on some 70 best selling Colum- 
bia/Epic album and 8-lrack catalog 
selections is being raised SI to $6.98 
and $7.98, respectively. 

Retailers looking to buy the goods 
at the current S5.98/$6.98 lists have 
until Friday (10) to place their or- 
ders. 

A label spokesman says that the 
price hike is not across-the-board 
and irraftrTe move does not alter the 
(Continued OH page 42) 




Artist Under Spotlight At 
Joe Smith UCLA Session 



KAYGEE'S-KEEP ON BUMPIN' S MASTERPLAN (GANG 101) 
Kid brother to Kool & The Gang, this near album on Gang Records is 
bumpm' to the lop. 

Distributed by P.I P -A Division ol Pick.ick International, Inc. 

(Advertisement) 



LOS ANGELES-The artist and 
how he affects the lives of his per- 
sonal manager, his record company 
and all the others who "service" him, 
will be analyzed in the opening ses- 
sion of " This Business Of Music" at 
UCLA Tuesday (7) evening. 

Joe Smith, president of Warner 
Bros. Records, has invited personal 
manager Mace Neufeld and attor- 
ney Abe Somer to probe the topic in 
the Ackerman Student Union, start- 
ing at 7:30 p.m. 

Smith, taking the part of the 
record company, says he'll speak on 
the treatment of the artist, the invest- 
ments a label must make in his ca- 
reer, the development of his record- 
ing career and "what we are asked to 
(Continued on page 42) 



U.S. Cutout Initiative 
Mulled By BPI Boss 

By NIC K ROBERTSHAW 

LONDON-The British Pho- 
nographic Industry has taken the 
initiative in an attempt to control the 
growing problem of American cut- 
outs that appear as current catalog 
in the U.K. selling at well below the 
usual retail price. 

During a recent visit to the U.S., 
BPI director Geoffrey Bridge sug- 
gested to his U.S. counterpart, Stan- 
ley Gortikov. of the RLAA. that U.K. 
manufacturers should be given first 
refusal on such material. U.S. anli- 
(Continued on page 29) 




The face of 75 is ANDY FAIRWEATHER LOW whose recent album SPIDER 
JIVING (SP 3646) is gaining the acclaim it richly deserves: "Very special," 
"could place him m the front rank of British rock." Produced by Elliot 
Mazer On A&M Records. {Advertisement) 



'Advertisement' 



GUESS WHO'S HAD A CHANGE OF TASTE... 





CPL1/CPS1/CPK1 



The times have changed... and with the addition of Domenic 
Troiano, former lead guitarist of The James Gang, now fused to the 
consistently powerful line-up of Burton Cummings, Bill Wallace and 
Garry Peterson... The Guess Who have changed with the times. 

Included, is "Dancin' Fool " their first hit single from the album. And 
that's just the beginning.™" 10075 
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General News 

Soul Community Picks Up Jazz 
Despite Sparse Play On Radio 



First Year: 
$38 Mil Hit 
By E/A/N 

LOS ANGELES-In its first year 
of operation as a consolidated com- 
pany, Elektra / Asylum / Nonesuch 
reports year-end sales of $38.6 mil- 
lion—an increase of 157 percent over 
its 1973 dollar volume. 

The label points to a 67 percent 
chart success with its products, in- 
cluding achieving 14 gold LPs out of 
a total of 38 LPs released. 

The gold achievements for 
Elektra/Asylum center around 
Bread, Jackson Browne. Harry 
Chapin. Judy Collins, Bob Dylan 
and the Band's two efforts. Eagles, 
Joni Mitchell, Carly Simon, Souther 
Hillman Furay Band and Traffic. 

Additionally, three LPs achieving 
platinum status were by Bread 
("The Best Of . . ."). Bob Dylan and 
the Band ("Before The Flood") and 
Joni Mitchell ("Court And Spark"). 

In its expansion moves and at- 
tempts to change the images of 
Elektra and Asylum, the company 
won success in the country field with 
Mclba Montgomery's No. 1 hit, "No 
Charge." Other artists working out 
of a new Nashville office include 
Linda Hargrove, Larry Ballard, 
Dick Feller. Dennis Linde, Eddie 
Rabbitt and veteran performer 
Mickey Newbury. 

In moving heavily into the singles 
area. E/A utilized a substantially 
realigned promotion force, receiving 
(Continued on page 7) 



LOS ANGELES-Jazz's popu- 
larity can be found on the street cor- 
ners of America today. For the mu- 
sic is now strongly represented in the 
soul community, with as many as 13 
LPs on Billboard's soul LP chart- 
something new for jazz— as in- 
congruous as that may seem since 
jazz emerges out of the black experi- 
ence in America. 

This newest development is an- 
other milestone for jazz which has 
been on an upsurge condition for the 
past two years-due in large parts to 
the exposure of rock musicians to the 
fun which can be experienced by 
dabbling in jazz techniques. 

Black musicians, several of an ad- 
venturous bent, have also been ex- 
panding the creative boundaries of 
the music and their efforts have ob- 
viously hit an understanding and 
appreciative note within the black 
community. 

Traditionally jazz has not fared 
well with soul radio stations which 
have stayed away from playing this 
brand of expression in favor of the 
simpler commercial sounds of soul. 

And without the strong exposure 
of black radio stations, jazz has here- 
tofore not been reaching its max- 
imum audience. 

The situation still remains the 
same, with r&b stations playing only 
the commercial soul tunes, but a 
look at the soul LP chart indicates 



By ELIOT TIEGEL 

that something indeed is happening 
on the street corners. 

People are buying jazz without a 
strong push from their AM radio 
brothers. True, there is a hard coterie 
of jazz radio stations playing the 
music in a devoted fashion, but they 
alone cannot be credited with mov- 

ABC Will Unveil 
3 Retail Stores 

NEW YORK— ABC's Wide 
World of Music retail chain is defi- 
nitely committed to open three new 
full-line stores by mid- 1975, but 
may add an additional seven before 
year's end if the economy improves. 
Eight stores comprise the chain at 
this time. 

AJ Franklin, president of the ABC 
retail record division, says he is 
budgeted to open up to 10 stores 
next year, and is currently reviewing 
"15 or more mall sites" in various 
parts of the country . He adds, how- 
ever, that the depressed economy 
has slowed mall construction and 
has put a temporary brake on ABC's 
expansion goals. 

Opening dates of the three new- 
stores has also been pushed back 
somewhat by mall construction de- 
lays, but the schedule now calls for a 
store in Tucson to open in March, 
another in Hampton, Va. later in the 
spring, and one in Birmingham in 
the summer. 



ing all this jazz product onto the soul 
chart. 

So it must be a consciousness 
which permeates the black commu- 
nity which has created a buying 
public which lays down its money 
for a music it may not have an op- 
portunity to hear so easily on radio. 

If there is one ingredient tying all 
these chart bound jazz performers 
together, it is a funky awareness that 
that ingredient is at the core of most 
of today's non-soft sounding soul 
music. 

So the jazz performer is taking 
from the soul field and adding his 
own individual artistic style to where 
you find the Crusaders, Herbie Han- 
cock. Quincy Jones, the Blackbyrds, 
Stanley Turrcntinc, Bobbi Hum- 
phrey, Freddie Hubbard and Can- 
nonball Adderlcy. all enjoying chart 
success in the soul area. 

The combination of soul and jazz 
chart action indicates that a truly 
large and appreciative audience is 
capable of supporting jazz musi- 
cians. 

As the new year begins, the hori- 
zon for jazz LP sales is wide and 
open. A collaboration of hardcore 
jazz buff, plus soul fan plus nos- 
talgia devotee, offers a combination 
which can expand the sales market 
for jazz. 

Jazz by itself remains a small mi- 
nority in the overall record industry 
spectrum, but with the added push 
of people who normally buy only 
soul LPs. the future looks promising. 

(Continued on page 7) 



C'right 
Bill Gets 
Ford's OK 

VAIL, Colo.-President Ford 
signed into law Dec. 31 a bill making 
permanent the Federal Copyright 
extended to sound recordings, and 
also extending for a two-year period 
copyright protection for musical 
compositions that were due to expire 
at the end of 1974. 

The new law (Billboard, Dec. 28) 
increases anlipiracy penalties for 
willful infringement to a fine of up 
to $25,000 and/ or a jail term of up to 
one year for the first offense, and a 
fine of up to $50,000 and/or a jail 
term of up to two years for sub- 
sequent offenses. 

Under the statute just expired, the 
penalties were a fine of up to $1,000 
and/or a jail term of up to one year 
for all offenses. 

Also created by the law was a 
commission to look into copyright 
ramifications of technological devel- 
opments such as xerography and 
computerization. 



A day in the life of elec- 
tronics rep Jack Berman . . . 
See p. 15. 

Columbia House , 
Plugging Reggae § 
Via TV Splurge 1 

By BOB KIRSCH £ 

LOS ANGELES-In what is 3 
probably the biggest consumer push w 
on reggae yet, Columbia House will p 
nationally market through direct £ 
mail a three-disk set featuring 30 art- O 
ists and carrying a $7 lag. > 

Most of the masters are leased or o 
subleased from Shelter Records, one 
of the pioneer firms in the promo- 
tion of reggae in this country . 

Over the past three years. Shelter 
released the soundtrack to the criti- 
cally acclaimed "The Harder They 
Come," eight reggae singles and has 
continually sought new Jamaican 
artists and songs. 

The Columbia House set, titled 
"Feeling High," will be test mar- 
keted in 100 second TV spots in Bos- 
ton in 10 to 12 weeks, followed by 
campaigns in Washington. D.C. and 
New York before the ads move na- 
tional. Several major contemporary 
music artists are currently negotiat- 
ing to do the commercials. Half- 
page ads will also be placed in Roll- 
ing Stone. 

The set was put together by Shel- 
ter's president Denny Cordell. pub- 
lishing head Don Williams, Tulsa 
representative Peter Nichols and 
Columbia's Don Johnston, who is 
executive producer of the LP. Most 
of the masters were acquired by Wil- 
liams and Nichols over the past 
three years. 

Major reggae artists in the pack- 
age include the Waiters, Ken 
(Continued on page 42) 

Rack Chart Debuts 

LOS ANGELES- Billboard bows 
a new rack-jobber's best seller's chart 
reflecting singles and LPs sales on 
page 6. The titles are compiled from 
data provided by such major racks 
as Heilicher, ABC Records and 
Tape Sales and Musical Isle. 



Costumed Combos To Be 
Trendsetters In New Year 



By NAT FREEDLAND 



LOS ANGELES— The trend for 
costumed groups performing accu- 
rate but generally campy versions of 
period material has been widening 
greatly in recent months and may 
well become an important factor in 
1975 music attractions. 

Industry 
Year Seen 
As Bullish 

LOS ANGELES— Wall Street 
analysts view the music industry as 
"recession -proof." 

Although battered by a nervous 
stock market and beleagured by a 
"stagflation" economy, most record 
companies profited by higher earn- 
ings and growing sales in 1974. 

With few exceptions, analysts who 
follow the music industry expect the 
new year to be bullish, although 
some firms arc just now beginning tc 
overcome financial headaches. 

While not completely unscathed 
by the flurry of unemployment and 
inflationary signposts, the music in- 
dustry has found methods of side- 
stepping consumer apathy. 

All of the major record com- 
panies, for example, posted major 
earnings gains, like: 

-MCA, where the record and mu- 
sic division performed at new highs 
for the nine months ended Sept. 30. 

—Warner Communications, 
where the music arm helped contrib- 
ute to record sales and earnings in 
the first nine months of 1974. 

—Capitol, where music contrib- 
( Continued on page 7) 



Last week's Newsweek carried a 
story on New York's latest rage, 
Manhattan Transfer, a quartet 
garbed in formal evening dress who 
sing standards of the '30s and '40s. 
The foursome does not yet have a 
record in release. 

The pioneers of costumed enter- 
tainment-concept pop acts were the 
rock oldies revival bands Flash 
Cadillac & the Continental Kids and 
Sha-Na-Na. who both won wide 
success in live performance before 
winning record contracts. 

Then the genre spread to country- 
swing music with Asleep At The 
Wheel, San Francisco group now on 
Columbia. 

Bette Midler and then the Pointer 
Sisters each popularized the ap- 
proach of wearing 1940s thrift-shop 
(Continued on page 16) 



ACE Seeks Peace, Lists 6 
Key Organizational Goals 



NASHVILLE-In a move to pro- 
duce harmony and a good working 
relationship with the Country Music 
Assn., the Assn. of Country Enter- 
tainers (ACE) has listed six positive 
goals as objectives of the organiza- 
tion. 

The goals were worked out at a 
meeting of the group's board of di- 
rectors at its December meeting. The 
next meeting is set for Jan. 15 at the 
Rodeway Inn here. 

Under the newly stated list of ob- 
jectives, chairman George Morgan, 
an MCA recording artist, says ACE 
membership is open to "anyone who 
considers himself to be a country en- 
tertainer, and is individually recog- 
nized as such." 



By BILL WILLIAMS 

The goals listed are as follows: 

( 1 ) A more active participation by 
the members in the country music- 
industry as a whole, and particularly 
in the activities of the CMA. 

(2) An effort on behalf of the 
membership to assist the CMA in 
any way possible in the promotion 
of the country music industry 
throughout the world. 

(3) An effort on the part of the 
membership to create among the 
various country music entertainers a 
general awakening as to their re- 
sponsibilities to the industry and to 
the public, including more partici- 
pation in public service activities. 

(4) The establishment within the 
(Continued on page 24) 



FEB. 8-12 IN WASHINGTON! 



| Conclave Mirrors NEC Surge 



NEW YORK-The continuing 
growth of NEC is reflected in its pro- 
gramming schedule for the upcom- 
ing national convention in Washing- 
ton, at the Shoreham Americana, 
Feb. 8- 1 2. A wide variety of topics 
will be discussed, and student partic- 
ipation is expected to surpass last 
year's total of 2,000 participants by 
several hundred. 

Topics planned for discussion 
during the five-day confab of talent 
bookers and buyers include a variety 
of subjects. They include contracts 
for coffee houses, films and lectures; 



By JIM FISHEL 

promotion and publicity for films, 
video, lecture, travel and contempo- 
rary entertainment; minority in- 
volvement, agency participation, 
outdoor recreation, theater, an and 
student leadership in a two-year col- 
lege. 

Programming symposiums in- 
clude jazz, classical, cultural, panto- 
mime, daytime shows, outdoor 

More Late News 
See Page 42 



shows, low budgets, commuter 
schools, dance and others. 

A discussion of the music busi- 
ness, legal problems of booking, pro- 
gramming for gay students and a 
study of pornography on campus 
will also arise during the week. 

Many non-NEC members will 
join in on the core sessions, includ- 
ing jazz experts George Wein and 
Howard Fischer, classical expert 
Betty Anne Kane of the Folger 
Shakespeare Library, staging and 
lighting expert Chip Monck, Gary 
( Continued on page 1 7) 
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General News 



NEW LOGO EMERGING 

Bell Tolls For Bell Nominated 

As Arista Blossoms By naras 



Old Bands ExecuKveTurnbble_ 



NEW YORK-Dealers can expect 
the first product carrying the new 
Arista Records label early this 
month, with the release of LPs by 
Gil-Scott Heron and Melissa Man- 
chester. 

Until recently, product released 
by the company has been shipped 
with Bell Records packaging. Bell's 
name was changed to Arista several 
weeks ago, and it has taken that long 
to work through scheduled releases, 
especially with pressing and jacket 
production requirements already in 
motion at the time. 

Following the initial two Arista 
releases, dealers can also expect, 
sometime in mid-January, the first 
product in a Arista/Freedom jazz 
series, featuring product from the 
Freedom records jazz catalog. The 
first disks in the series include LPs 
by such artists as Marion Brown, Or- 
nette Coleman (a two-record set), 



DISCO DJs 
FORM UNION 
IN POLAND 

By ROMAN WASCHKO 

WARSAW— Record spinners 
working discotheques in Poland 
have formed a trade union under 
government control to regularize the 
profession in view of the increasing 
popularity of discos in this country. 

The action was taken last month 
by the National Council of Com- 
peres. Under the plan, a verifying 
commission nominated by the Min- 
istry of Culture and Art will examine 
aspiring deejays. They will be re- 
quired to pass the examination, but 
meanwhile may be given the tempo- 
rary right to "cooperate" with pro- 
fessional disco organizers. 

DJs are expected to have not only 
(Continued on page 29) 



Subways As 
Adv. Medium 

By JIM FISHEL 

NEW YORK-Record advertis- 
ing has gone underground, as a 
number of record companies have 
turned to the subway network here 
to showcase new product. 

Although this advertising practice 
is not unique, there appears to be a 
renaissance as evidenced by RCA 
Records and Atlantic Records, who 
turned to this area for spotlighting 
new releases in December. 

Atlantic used subway advertising 
as a tie-in to its "Soul Explosion" 
campaign featuring Aretha Frank- 
lin, The Spinners and Blue Magic. 
This poster was displayed on sub- 
way stops throughout the city, espe- 
cially in Black areas, according to 
advertising director Mark Schul- 
man. 

**We got a lot of good response 
from this campaign and geared it to 
areas of the city, where it would do 
us the most good," he says. "We de- 
cided to try this means of advertising 
at Christmas this year, because we 
felt it could do us the most good, and 
it did." 

Atlantic first attempted subway 
advertising several years ago on a 
regular basis, but scrapped the idea. 

RCA has had great success with its 

(Continued on page 42) 



Charles Tolliver, Randy Weston, 
Gato Barbieri, Cecil Taylor, Roswell 
Rudd, and Albert Ayler and Don 
Cherry. The records will carry a sug- 
gested list of S6.98, with the excep- 
tion of the two-record set which will 
be $9.98. 

Plans call for the release of 24 
more LPs in the series— eight selec- 
tions to be shipped each quarter of 
the new year. 

The company's product will be 
distributed in Canada by Capitol 
Records of Canada, under terms of a 
three-year licensing agreement be- 
tween the two firms. The deal is ef- 
fective immediately. 

Capitol will be representing the 
entire Arista catalog which covers all 
new product as well as existing 
Arista (Bell) product. 

Mail-Order 
Firm Files 
Chapter XI 

NEW YORK-Dynamic House/ 
Tele House Inc. has filed a Chapter 
XI petition in federal court here less 
than a month after an exclusive Bill- 
board story indicating that the TV 
mail-order firm had been more than 
$7 million in the red. 

The firm, one of the nation's larg- 
est mailorder merchandisers of 
records, listed its liabilities at $5.1 
million with assets totaling just a cut 
above $2.7 million. 

Many of the depts listed in the pe- 
tition filed Dec. 26, were for office 
and warehouse space, and the lease 
of motor vehicles, although an out- 
standing contract with Roulette 
Records was also cited. 

However, in the Billboard story of 
Dec. 7, Edward Hutcher, Dynamic's 
president, had listed CBS, RCA and 
Capitol Records among the firm's 
creditors. He had also expressed op- 
timism that with restructured man- 
agement and a sharp cut in overhead 
expenses, the firm could continue 
operations. 

Dynamic was acquired by 
Hutcher from its former owners, 
John Huntsman and Larry Crane, 
about three months ago. 

NARM Grants Due 

NEW YORK -Ten youths who 
arc children of employees or em- 
ployees themselves of NARM mem- 
ber companies, will be awarded 
$4,000 grants at the NARM scholar- 
ship dinner March 5 at the Century 
Plaza in Los Angeles. The scholar- 
ships are each sponsored by a 
NARM member company or by an 
individual affiliated with a related 
company, and four new scholarships 
will be awarded for the first time this 
year. 

Lennon Deportation 
Suit Hearing Thurs. 

NEW YORK— John Lennon'ssuit 
against the U.S. Government in re- 
sponse to a deportation action will 
get another hearing Thursday (9) in 
federal district court here. 

I .en rum's suit charges that the 
agencies used unlawful electronic 
surveillance, and can be faulted for 
prejudging his "applications for dis- 
cretionary relief* due to a "con- 
spiracy by various government offi- 
cials to violate the plaintiffs" consti- 
tutional rights. 



NEW YORK-The big-band 
sounds of Duke Ellington, Tommy 
Dorsey, Glenn Miller, Benny Good- 
man and Stan Kenton, are among 
the 30 finalists nominated for 
NARAS Hall of Fame honors this 
year. 

The list, which also includes such 
vocal greats as Nat King Cole, Billie 
Holiday, Judy Garland and Enrico 
Caruso, has been mailed, along with 
ballots, to the 90 members of the 
Hall of Fame election committee 
who selected the nominations. The 
committee's second round of voting 
will determine the five recordings 
that will join last year's entries into 
the Academy's Hall of Fame. 

The range of nominations covers 
male and female vocalists, pop in- 
strumentalists and classical artists as 
well as big bands. 

It was decided this year, by a vote 
of the Academy's national trustees, 
that the four non-classical record- 
ings receiving the highest number of 
votes would be joined by the classi- 
cal recording receiving the most 
votes to make up the five Hall of 
Fame winners. 

The time span of the selections 
nominated covers more than 50 
years, and starts with Enrico Ca- 
ruso's 1907 recording of "Vesti La 
Giubba." 



ARMSTRONG 
FILM ROLE 
TO VEREEN 

LOS ANGELES-Prerecording 
has begun for the soundtrack of a 
forthcoming ABC-TV "Movie Of 
The Week" tentatively titled "Louis 
Armstrong; Chicago Style" with Ben 
Vcreen playing the Armstrong role. 

Vereen was last year's Tony 
Award winner for his performance 
in the musical, "Pippin*." 

Benny Carter is musical director 
of the film and Red Buttons will 
play the role of Joe Glaser, Arm- 
strong's volcanic manager. About a 
dozen standard songs associated 
with the late trumpeter- singer are to 
be featured with Vereen simulating 
Armstrong's throaty singing style. 
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Succeeding the recently resigned Berle Adams, Gordon S. Riess is named 
executive vice president and chief operating officer of Motown Industries. Los 
Angeles. He has worked in Europe for 15 years in posts with Ford Motor Co. 
and with the International Paper Co. 

* * * 

Dick Carter appointed director of national sales for RCA Records. He re- 
places Tony Montgomery, new director of promotion. Larry GmlUgher will re- 
place Carter as North Central regional sales manager and Dave Wheeler will 
replace Gallagher as sales manager of country music. . . . Iris Irizarry to the 
new post of pop promotion director at De-Lite Records. The new position re- 
flects continuing crossover action at the label. . . . Arnold R. Thles to regional 
director of the newly-formed Southern Region at Phonodisc Inc. . . . Diane Bo- 
bal to publicity manager of ATV Records, coming from ABC Records in New 
York. . . . Alford L. Rodgers to advertising manager for the Philco Consumer 
Electronics Division of GTE Sylvania Inc. He will be responsible for advertis- 
ing and sales promotion programs for Philco color and black and white tele- 
vision sets, and stereo consoles. 

* * * 

William C. Steffen is the new assistant vice president, corporate sales, of 
Supcrscopc. Inc., in Sun Valley, Calif. Sunil Varan moves to assistant vice 
president, operations, and Mrs. Ina Lieb to assistant vice president, production 
and inventory control, in the same offices. 

* * * 

Marty FeeJy, formerly with Billboard, accepts the general manager slot 
with Radmus Productions, a newly created company to complete Radmus 
Publishing, Inc., publishing division of Radio Luxembourg. ... At MCA 
Records, Michael Parkinson has been promoted to controller and assistant 
treasurer of the firm. . . . Patrick West has terminated his association with 
Crested Butte Records, Denver. 

* * * 

New national promotion manager (albums) for Island Records, Los An- 
geles, is Jeffrey S. Dengrove. . . . Jay Heifetz, long director of promotion for the 
Southern California Symphony-Hollywood Bowl Assn., moves to Rogers & 
Cowan, Inc., Beverly Hills, to boss the new classical music and concert division 
of the company. . . . Rick Sadotii, formerly with MGM Records, set as promo- 
tion and sales manager of Sutton-Miller Ltd., Los Angeles. He will coordinate 
exploitation of product on the Sound Bird and Shadybrook labels. 

Bootleg LPs Fading In LA 



• Continued from page I 

"The word's around town that 
there's going to be trouble," com- 
ments a clerk at Zaads, a small Santa 
Monica area disk shop catering to 
youthful buyers with an emphasis 
on contemporary music. 

There have been rumors that 
something's going to happen," 
echoes a Glendale retailer. "We 
don't know what it is but we hear 
there's supposed to be some kind of 
investigation." 

In any event, the once active rock 
bootleg market hereabouts is drying 
up. One dealer who used to sell 
bootleg rock LPs to his mail-order 
customers from two major suppliers, 
says they've both gone out of busi- 
ness. So the suppliers themselves 
have abandoned the field, which 
should be of major consolation to 
those superstars who were previ- 
ously concerned about having their 
performances illegally taped. 

In a check at Zaads several weeks 



ago, the bin marked underground 
had about 20 titles including the 
Beatles, Beach Boys, Led Zeppelin, 
Rolling Stones, Guess Who, The 
Who, among others. 

Last week Billboard observed a 
reduced number of white jacket LPs 
in the same bin. They included: 
"Session" by Leon Russell and 
"friends" (no label identity on the 
jacket); "Concert At The Queen 
Mary" by The Who on the Trade- 
mark Of Quality label; "Creedcnce 
Clearwater Revived— Recorded Live 
In San Francisco in 1971" (no label 
identification); "Live In Munich" 
by The Who on the Pigs Eye label; 
"Stone Alive" by the Rolling Stones 
on the Ditto Line notes label and 
"Darker Than Blue" by the Deep 
Purple (no label identity). 

Indications are this pirate oper- 
ation has had its day and that 1975 
will see a radical diminishing of 
white jacket LPs based on tape 
recording concert appearances. 



Hartstone-Tower Suit Dead 



LOS ANGELES-One of two im- 
portant retailer court battles over 
price cutting in superior court here 
(Billboard. Jan. 4) has been dis- 
charged. The Lee Hartstone retail 
chain, Wherehouse Records, origi- 
nally filed the suit against T.R. 
Records, parent company of Tower 
Records, charging the defendant re- 
tailer chain sold Seraphim Records 
at below their cost. Hartstone sought 
an injunction and $100,000 dam- 
ages. 

New Soul Format At 
L.A.'s KAGB-FM 

LOS ANGELES-KAGB. the 
Clarence Avant owned FMer bowed 
a new soul format Jan. I which 
brought Roland Bynum to the after- 
noon air slot. Bynum was formerly 
program director of K.GFJ, the lead- 
ing AM soul voice. With an empha- 
sis on LP cuts, the station calls itself 
the "Black Experience In Sound." 
Another slogan is "Stereo In Black." 



On Dec. 30, the court dossier 
noted "pursuant to telephonic 
request of counsel for moving party, 
the order to show cause is off calen- 
dar and discharged and the restrain- 
ing order is dissolved." 

The other litigation filed by Hart- 
stone against J.L. Marsh is in the 
hands of Judge Harry L. Hupp and 
will be heard Monday (6). 

It is understood that the Heilicher 
subsidiary is being sued similarly for 
selling at prices under the amount 
paid for recorded product 



Sire Bags Fruupp 

NEW YORK-A licensing agree- 
ment between ATV Records and 
Sire Records calls for Sire to release 
the Irish band, Fruupp. Sire plans to 
release the group's most recent Brit- 
ish album, "Prince Of Heaven's 
Eyes" in late March to coincide with 
a planned tour. 
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Court Reversal 
On Tape Pirates 



General News 



• Continued from page I 
clear distinction it draws between 
the separate rights in recordings en- 
joyed by publishers and manufac- 
turers. 

The Dec. 27 mling by the U.S. 
Third Circuit Court of Appeals in 
Philadelphia reinforces earlier par- 
allel appelate court actions in the 
Ninth and Tenth Circuits. All three 
decisions favor publishers who ar- 
gued that the "similar use" clause in 
the compulsory licensing proviso of- 
fers no legal shelter to those dubbing 
recordings for resale. 

The latest decision returns the 
case of Jondora Music and some 50 
other publishers, against Melody 
Recording and a group of tape du- 
plicators, to the U.S. District Court 
in New Jersey for "proceedings con- 
sistent with the opinion" of the 
higher body. 

The New Jersey action sought 
damages and an injunction against 
the duplicators. The lower court's 
ruling against the publishers was 
handed down in January, 1974. 

Remaining judicial recourse of 
Melody Recording is an appeal to 
the U.S. Supreme Court, but in- 
formed observers view such a move 
as unlikely. Only a week ago Solic- 
itor General Robert Bork filed an 
amicus curiae brief with the court 
urging it to reject consideration of 
the Colorado Magnetics Inc. case in 
the Tenth U.S. Circuit Court of Ap- 
peals reversal. 

The Bork brief is expected to carry 
weight with the highest court in 
judging the appropriateness of any 
appeal bid in the New Jersey case as 
well. 

In his opinion. Third Circuit 
Court Judge Joseph F. Weis Jr. fo- 
cused in on a clarification of the con- 
cept of "similar use." He referred to 
that portion of the copyright statute 
which states that once a copyright 
owner allows a first recording, "any 
other person may make similar use 
of the copyrighted work upon pay- 
ment to the copyright proprietor of 
[the statutory] royalty. . . , 

Judge Weis stressed that "dupli- 
cators or pirates do not 'use* the 
composer's work in a 'similar* fash- 
ion-indeed, (hey do not utilize the 
composer's work at all. It is a record- 
ing which is used ... the statute only 
authorizes the use of the copyrighted 
work, that is, the written score." A 
similar use would require the dupli- 
cator to arrange the work, hire musi- 
cians and record the piece, just as the 
original recording firm did, the 
judge stated. 

Judge Weis* opinion also pointed 
out that a "composer may be ad- 
versely affected by the pirating of li- 
censed recordings." If such dupli- 
cation reduces the potential market 
for a song, "the record manufac- 
turer's incentive to market other hit 
recordings is necessarily dimin- 
ished," he said. "In turn, this is a det- 
riment to the composer. ... To this 
extent, the interests of the composer 
and manufacturer coincide in com- 
batting piracy." 

In a wry look at the piracy scene. 
Judge Weis opened his written opin- 
ion as follows: 

'To a schoolboy, 'piracy* may 
mean swashbuckling adventure, 
lumbering merchantmen, booty, 
and the Jolly Roger. To a musical 
composer or a record manufacturer, 
however, piracy means not dou- 
bloons, but dollars, not cutlasses, but 
cut-rate losses. . . . We concluded 
here that a composer is not defense- 
less but, using the guns of the Copy- 
right Act, can force the pirate to 
(Continued on page 42) 



Rock LP 
Bestsellers 



Compiled from selected rackjobber list 
ings by the Record Market Research Dept. 

Of Billboard as ol 12 30 74 

This 
Week 

1 GREATEST HITS-Elton John-MCA 

2128 

2 BACK HOME AGAIN— John Denver- 

RCA CPll 0548 

3 NOT FRAGILE — B a :;hm .in Turner 

Overdrtve-Mercury SRM- 1-1004 

4 GREATEST HITS-John Denyer-RCA 

CPL10374 

5 PHOTOGRAPHS & MEMORIES, HIS 

GREATEST HITS-Jim Croce- 
ABC ABCD 835 

6 SERENADE— Neil Diamond- 

Columbia PC 32919 

7 IF YOU LOVE ME (LET ME KNOW)- 

Olivia Newton- John— MCA 411 

8 GREATEST HITS-Three Dog Night - 

ABC/Dunlill DSD 50178 
CARIBOU-Elton John— MCA 2116 
BEHIND CLOSED DOORS-Chatlie 

Rich-Epic KE 32247 
II— Bachman-Tumer Overdrive— 

Mercury SRM 1-6% 
WEDDING ALBUM-Cheech s. 

Chong-Ode SP 77025 
STOP S. SMELL THE ROSES-Mac 

Davis-Columbia KC 32582 
POEMS. PRAYERS 4 PROMISES- 
John Denver-RCA LSP-4499 

15 STING (Soundtrack)— MCA 390 

16 WAR CHILD— Jethro Tull-Chrysalis 

CHR 1067 

17 GOODBYE YELLOW BRICK ROAD- 

Elton John— MCA 210003 

18 AMERICAN GRAFFITI 

(Soundtrack)-MCA 2 8001 

19 I'M LEAVING IT ALL UP TO YOU- 

Donny & Marie Osmond— Kolob 
M3G 4968 



9 
10 



11 



12 



13 



14 



20 THE SINGLES-Carpenters-AiM SP 

3601 

21 DARK HORSE— George Harrison- 

Apple SMAS 3418 

22 RELAYER— Yes— Atlantic SO 18122 

23 IT'S ONLY ROCK & ROLL— Rolling 

Stones- Rolling Stones COC 
79101 

24 12 GREATEST HITS— Neil Diamond- 

MCA 2106 

25 FREE 4 EASY— Helen Reddy-Capitol 

ST 11348 

26 BAD COMPANY— Bad Company- 

Swan Song SS 8410 

27 HERE'S JOHNNY/MAGIC MOMENTS 

FROM THE TONIGHT SHOW- 
Johnny Carson— Casablanca 
STNB 1296 

28 AVERAGE WHITE BAND-Average 

White Band-Atlantic SD 7308 

29 STORMBRINGER— Deep Purple- 

Purple PR 2832 

30 MOTHER LODE— Loggins & Messina- 

Columbia PC 33175 

31 DARK SIDE OF THE MOON-Pink 

Floyd-Harvest SMAS 11163 

32 BUTTER FLY-Barbra Streisand- 

Columbia PC 33005 

33 THIS IS THE MOODY BLUES— Moody 

Blues-ThreshokJ 2THS 12/13 

34 CAN'T GET ENOUGH— Barry White- 

20th Century T 444 

35 VERITIES & BALDERDASH— Harry 

Chapin-Elektra 7E 1012 

36 FIRE -Ohio Players-Mercury SRM 

1 1013 

37 TOLEDO WINDOW BOX-George 

Carlm- Little David LD 3003 

38 GOODNIGHT VIENNA— Rmgo Starr- 

Apple SW 3417 

39 BEST OF-Bread-Elektra EKS 

75056 

40 FULFILLING NESS' FIRST FINALE— 

Stevie Wonder-Tamla T6 332S1 



Rock Singles 
Bestsellers 



Compiled from selected rackjobber listings 

by the Record Market Research Dept. of 

Billboard as of 12/30/74. 

Thtl 

Weak 

1 PLEASE MR. POSTMAN— 

Carpenters— A&M 1646 

2 CAT' IN THE CRADLE— Harry 

Chapin-Elektra 45203 

3 ANGIE BABY— Helen Reddy-Capitol 

3972 

4 KUNG FU FIGHTING— Carl Douglas- 

20th Century 2140 

5 WHEN WILL I SEE YOU AGAIN— 

Three Degrees— Philadelphia 
International 8-3550 

6 M ANDY— Barry Manilow-Bell 45613 

7 LAUGHTER IN THE RAIN— Neil 

Sedaka-MCA 40313 

8 LUCY IN THE SKY WITH 

DIAMONDS— Elton John— MCA 
40344 

9 I CAN HELP— Billy Swan-Monument 

88621 

10 ONLY YOU-Ringo Starr-Apple 

1876 

11 JUNIOR'S FARM— Paul McCartney & 

Wings-Apple 1875 

12 ROCK & ROLL (I GAVE YOU THE 

BEST YEARS OF MY LIFE)— Mac 
Davis— Columbia 3-10070 

13 NEVER CAN SAY GOODBYE— Gloria 

Gaynor-MGM 14748 

14 MORNING SIDE OF THE 

MOUNTAIN— Donny & Marie 
Osmond-MGM 14765 

15 DARK HORSE-George Harrison- 

Apple 1877 

16 YOU'RE THE FIRST, THE LAST. MY 

EVERYTHING— Barry White-20th 
Century 2133 

17 RIDE 'EM COWBOY— Paul Davis- 

Bang 712 

18 MY MELODY OF LOVE-Bobby 

Vinton-ABC 12022 

19 ONE MAN WOMAN/ONE WOMAN 

MAN— Paul Anka/Odia Coates— 
United Artists 569 

20 BEST OF MY LOVE-Eegles-Asylum 

45218 

21 BUNGLE IN THE JUNGLE-Jethro 

Tull-Chrysalis 2101 

22 YOU AIN'T SEEN NOTHIN' YET- 

Bachman-Turner Overdrive— 
Mercury 73622 

23 BOOGIE ON REGGAE WOMAN — 

Stevie Wonder-Tamla 54254 

24 SWEET SURRENDER— John Denver- 

RCA 10148 

25 BLACK WATER— Doobie Brothers- 

Warner Bras. 8062 



26 



27 



28 



31 



32 



DANCIN' FOOL-Guess Who-RCA 
10075 

SOME KIND OF WONDERFUL- 

Grand Funk-Capitol 4002 
LOOK IN MY EYES PRETTY 
WOMAN— Tony Orlando & 
Dawn-Bell 45620 

29 THE BITCH IS BACK— Elton John- 

MCA 40297 

30 YOUR BULLDOG DRINKS 

CHAMPAGNE— Jim Stafford- 
MGM 14775 
YOU'RE NO 0000-linda 
Ronstadt— Capitol 3990 
CANT GET IT OUT OF MY HEAD— 
Electric Light Orchestra— United 
Artists 573 

33 SHA LA LA (MAKES ME HAPPY1-.A 

Green- Hi 2274 

34 WHATEVER GETS YOU THROUGH 

THE NIGHT— Apple 1874 

35 YOU GOT THE LOVE-Rufus-ABC 

12032 

36 PROMISED LAND— Elvis Presley- 

RCA 10074 
DOCTOR'S ORDERS-Carol 

Douglas— Midland International 
10113 

LONGFELLOW SERENADE— Neil 
Diamond-Columbia 3-10043 
STRUTTIN'-Billy Preston-A&M 
1644 

40 LADY-Styx-Wooden Nickel 10102 



37 



38 



39 



Rock Opera Out 
On a New Label 

LOS ANGELES— Stanza Rec- 
ords, headed by Stan Zipperman, 
has just released the label's first two 
albums— "Everyhead, A Rock 
Opera" and "Back Door Man" by 
songwriter- performer Byron Keith 
Daugherty. The opera package is 
a two-LP set and has been in pro- 
duction two years. Zipperman is 
currently negotiating to have the 
rock opera performed in a Los An- 
geles theater. 

Distributors include All-West 
Distributing for Southern Califor- 
nia. Zipperman has also signed Mer- 
cury Zip Gun. a Los Angeles rock 
group, and the group Swan Snake, 
with product to be released shortly. 



.Financial. 



'Stagflation' Or Not, Coming 
Year Expected To Be Bullish 



• Continued from page 3 

uted heavily to the earnings per- 
formance of EM! Ltd., London, 
which owns 97 percent of Capitol 
Industries. 

—ABC, where the record division 
posted both sales and earnings 
gains. 

—RCA, where the record wing re- 
ported the highest sales volume in 
the company's history for the first 
nine months of 1974. 
-CBS. where earnings and sales of 
the CBS/Records group arc higher. 

Although analysts label the music 
industry "fail-safe," they also feci 
the stock prices of record companies 
are likely to suffer and remain in the 
doldrums. 

They contend the market is re- 
acting negatively to the growing in- 
flationary trends and even blue chip 
firms are not immune to the prob- 
lems. 

For example: 

—Warner Communications is 
trading at about Vh, off 1 1 M from its 
high for the year. 

-RCA is trading at 9&. far below 
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its high of 21 W, while CBS closed the 
week at 29 K, well off its peak in 1974 
of 40%. 

-EMI closed the week at I'A. 
down from its year's high of 3, while 
ABC is trading at lift, off about 9 
points from its high of 1974. 

Only MCA has not suffered a 
stock decline, with the company 
trading at about 28, which equals its 
high for the year. 

Most economists forecast a signifi- 
cant improvement in the rate of in- 
flation during the next six months, 
but agree that the economy will con- 
tinue its weak performance into 
1975. 

At the same time, they are slightly 
more optimistic about the unem- 
ployment picture in 1975. They feel 
unemployment is expected to reach 
6.8 percent to 7 percent in the second 



and third quarters of the year, while 
the Ford administration economists 
have Mid the jobless rale may go 
over 7 percent. 

Wall Street analysts feel economic 
growth should resume after mid- 
year. Most expect capital spending, 
although declining somewhat, "is 
holding up relatively well compared 
with past periods of economic con- 
traction." 

With respect to inflation. Wall 
Street sees the rate of price increases 
should decline to about 6 percent in 
the final quarter of 1975, about half 
of the current rate. 

In summary, a clear shift from a 
seller's to a buyer's market appears 
to have gathered momentum in the 
past two months, with shortages eas- 
ing and consumers beginning to 
grow tired of saving. 



Off fcheTfcker 



RCA said a change to the LIFO 
accounting method will reduce its 
reported per share earnings by an es- 
timated 25 cents for 1974. . . . Vor- 
nado has purchased three former 
White Front stores in California, 
with plans to convert them into Two 
Guys Discount department stores. 
* * * 

MCA declared a quarterly divi- 
dend of 25 cents a share on common 
stock outstanding payable Jan. 14 to 
stockholders of record Dec. 30, 1974. 
. . . Warner Communications de- 
clared a quarterly dividend of 10 
cents a share. In addition, it declared 
a quarterly dividend of 10 cents a 
share. In addition, it declared quar- 
terly dividends of S 1-0614 a share on 



the Series B convertible preferred 
stock and 31% cents a share on the 
Series D convertible preferred stock. 
All dividends are payable Feb. 15 to 
shareholders of record Jan. 15. 



American Music Stores, Detroit, 
reports lower sales and earnings in 
the first quarter ended Oct. 3 1 . Earn- 
ings were $28,294, or 5 cents a share, 
on sales of $6,415,441, compared to 
earnings of $161,522, or 27 cents a 
share, on sales of $6,611,343 in the 
same quarter a year ago. 

The decrease was blamed on in- 
flationary pressures, higher interest 
rates, and costs related to opening 
five stores. 



Soul Field Picks Up Jazz 



• Continued from page 3 

Of these artists on the soul chart, a 
number are new names, riding the 
crest of appeal based in a few cases 
on some AM airplay or strong jazz 
radio exposure. 

The Crusaders, for example, con- 
tinue a streak of down home type 
LPs which are danceable and easily 
understood. Bobbi Humphrey is a 
new female flutist who has given the 
instrument another exponent in a 
field which is dominated by pianos 
and horns. 

Stanley Turrentine's brand of me- 
lodic inventiveness combined with a 
strong rhythmic flow, is the reason 
he has two sax LPs on the soul chart, 
while Herbie Hancock's return to his 
roots after going deeply into avant- 
garde techniques, has made his mu- 
sic a household situation. And he, 
too. has two LPs on the soul chart. 

Trumpeter Freddie Hubbard's 



NEW CONCEPT REPLACING ROCK CONCERTS 
OPPORTUNITY FOR BIG PROFITS- 
LOW COSTS 

Once every lew years, perhaps only once in a decade, something truly new 
and revolutionary comes along In 1973. after two years and S60O 000 
Cin-a-ROCK was created Our full-length Movie with special stop acton 
was synchronized to merge with our origiflal Live Rock Musical The CIN- 
A rock cast performed live while the movie played on 20,000 cheered its 
introduction It soon gained national publicity and acclaim and has been 
playing in movie theatres ever since it opened up a whole new source 
of business for the movie theatre industry Now. additional promoters 
are needed in many states to present this entertainment revolution that 
does not depend on big name— high cost peflormers You can bring it Into 
every size movie theatre and college in your state on an exclusive basis lor 
one year on a royally to us Good lor both big cities and small towns We'll 
give your our formula, our powerful promotion materials, our training, and 
the sensational CIN-A-ROCK show itself including our major movie, for 
mass bookings in your state. 
Certain stales slill open 1 Strike while it s hot 1 ! 

W DIE MX RELEASING CORPORATION, 1FRT TEHZHL President 
400 East S«tt Strut On York Cfty. New Yerfc 10022. (2I2| 3717410 



combination of hot and cool strains 
is an acceptable combination in the 
milieu of progressive jazz playing. 

The key question one can ask after 
realizing the significance of all these 
jazz players on the soul chart is: if 
the music is already being accepted 
down home, can the play on soul ra- 
dio stations be far behind? 



E/A/N Rings Bell 

• Continued from page 3 

instructions from the newly estab- 
lished Los Angeles headquarters fol- 
lowing a move here from New York. 

President David Geffcn further 
expanded the sound of E/A by sign- 
ing Tony Orlando and Dawn, Traf- 
fic, Tim Moore, the Hagers, Albert 
Brooks, Sergio Mendes, Souther 
Hillman Furay Band. Essra Mo- 
hawk and Dick Feller. 

In the classical area. Nonesuch has 
reaped dollars from its Joshua Rif- 
kin series of Scott Joplin piano rag 
LPs while expanding its Explorer, 
Spectrum and New American Music 
series. 




AUTOMATIC RADIO MANUFACTURING CO. 

tar is 

Baft 30: 1*74 1*73 

Sain $53,624,400 S53.94I.O00 

Income 644.000 1.070.000 
Extraordinary credit 151.000 

Net income b 795.800 1.070.000 

Perth*** Hi a.26 .43 
e-Dsscd on income before extraordinary credit. 
b-Equ>l to 32 cents a ibarc. 
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The above contributed to Billboard by Bache & Co . members ot the New York ! 
Exchange and all principal stock exchanges 




Lowest Prices For Records & Tapes 
NEW WORLD-WIDE TELEX NUMBER 125614 



TOP ROCK AND SOUL LP's 

$3» 



James Brown -Real Ity-Poiydor 6039 
The J. B Break in Bread - People 6604 
Joe Walsh-So Whe1-Dunr.UI 50171 
Barry White— Can't Get Enough— 20lh Century 444 
Love Unlimited Orchestra— White Gold— 20th Century 458 
8. T. Express-Do it-Scepter 51 17 
Ohio Players— Firs— Mercury 1013 
AJ Green- Explores Your Mind- HI 32087 
Rufus— Runjsized-ABC 837 
Kaygee's— Keep On Bumpin — Gang 101 
isley Brothers— Live It Up— T-Neck 33070 
Elton John— Greatest Hits— MCA 2128 
Stevie Wonder -fulfillness' First Flnale-Tamla 332 
B.B. King— Friends-ABC 825 
Jim Croce—Greatest Hits— ABC 835 
Sentana-BorbOretU-Columbia 33135 
StyHstlcs-Heavy-Avco 69004 
Lamont Dozler— Black Bach— ABC 839 
Betty Wright-Danger High Voltage— Alsl on 4400 
Bobbl Humphrey— Satin Doll— Blue Note 344 
Phoebe Snow-Shelter 2107 
Gladys K nigh I— I Feel A Song-Buddah 5812 
Herbie Hancock/Freddie Hubbard-ln Concert Vol ll-CTI 6049 
Jimmy Briscoe & The Little Beavers— My Ebony Princess 

-Pi Kappa 6000 
George Harrison— Dark Horse— Apple 3418 
Grand Funk-All The Girls In The Work) Beware—Capltol 1 1358 
Mahogany Rush— Maxoom— 20th Century 463 
George Ouke— FeeJ-MPS 25355 
Hues Corporation— Rockin' Soul— RCA 775 
Olympic Runners-Put The Music Where Your Mouth la 

—London 653 
The Blackbyrds-Flying Start-Fancy 9472 



1349 

Box Lot 

(25) 



Call Or Wire Us For Quantity Prices 
Order Any Quantity From JT Million Inventory. 

All 17.98 List 8 Track & Cassette . . . S4.49 1 1 0 Lot| . . . $4.59 Each 



CALL US FOR 59C BOX-LOT SPECIALS 

All 45 RPM s 63* Each, Box-Lots (25 PER BOX) 

Largest Selection ot 45's 



Shipped Same Day Air Express 
Specialists in Rock. Soul, Jazz, Pop, etc. 
ALL ORDERS C.O.D.-SHIPPED F.O.B. NEW YORK 

RECORD SHACK CORP. 

2132 Second Ave., New York, N.Y. 10029 
In U.S.A. Call (212) 369-8600 
NEW WORLD-WIDE TELEX NUMBER 125614 ..v) 



Billboard Sinoles Rodio Action 

Playlist TopAddOns Playlist Prime Movers ★ Regioool Breakouts & Nobond Breakouts 



Top Add Ons and Prime Movers are Determined by Radio Stations. Breakouts are Determined by Billboard's Chart Dept. 



Based on station playlisls through Thursday (1/2/75) 



TOP ADDONS -NATIONAL 




MOVERS-NATIONAL 




BREAKOUTS-NATIONAL 


OHIO PtAYERS— Fire (Mercury) 

AVERAGE WHITE BAND— Pick Up The Pieces (Atlantic) 

JOHN LENNON-— 9 Dream (Apple) 


LINDA RONSTADT-You're No Good (Capitol) 

BARRY MANILOW-Mandy (Bell) 

AVERAGE WHITE BAND— Pick Up The Pieces (Atlantic) 


OHIO PLAYERS— Fire (Mercury) 
STYX-Lady (Wooden Nickel) 
EAGLES— Best 01 My Love (Asylum) 



Pacific Southwest Region Pacific Northwest Region 



KJReV- Spokane 



• TOP ADDONS: 

WOtCt lUJttrSCd •; Poll. Pin| Poll 

MM 

Km liIJ0>-«9 Oram (Apple) 

jurrjucc mm buid-iv, up The Pucei 

HIUX.C) 



ir PRIME MOVERS: 
«urus-rou Col The I o,t (UJC) 

unrrsj sirirrto - free M (MO) 
nan oowuu-docu. > Oiden hm 

Interniliunjl) 



BREAKOUTS: 

CJMta DOUGUS— Doctor! Orderi (Mnjllftd 
MemifoHl) 

SCOtCt ttfJeatSM-Chng Doni. Dmi Done 

Ml 

MM Uum-M Inn (tople) 



KHJ-Los Angeles 
. HI3REWUST 



KQEO-Alpuq uerque 



. FfLAMKJE VALU-My Eyes Adored You 
(Private Stock) 

SUGARLOAF-Don't Call Us. We'll Call 
You (Claridge) 

CAROL DOUGLAS-Osctcr s Orders 
(Miilsnd International) 27 17 
a PAUL ANKA/ODIA COATES-One Man 

Woman/One Woman Man (U.A.) 21 
13 



DISCO TEX & THE SEX 0 LETTES— Get 

Dancin' (Chelsea) 

. GLORIA GAYNOR-Never Can Say 

Goodbye (MGM) 27 21 
. ELTON JOHN-Lucy In The Sky With 
Diamonds (MCA) 16 11 



• TOP ADDONS: 



STYI-Cedy (Wooden Nttd) 

ruji ■kumn I wrncs ;. c in, • 

POUT ttOMI-Up In A Pufl PI Smoke (GIO) 



* PRIME MOVERS: 
MtlKt mm im-'o Up Tke Pieces 

■Nhwat) 

SUm UlWt-Neier Can Si, Goodtie 

NO) 

-Vou'ie No Good (CwM) 



BREAKOUTS: 



pout inm-ue m < Pun ot smote igtoi 

!1CU3-Besl 01 My ton (tarlum) 
sm-li?, :!«.. h,:.- : 



KFRC-San Francisco 



. NO NEW UST 



KYA-San Francisco 



A1D0 (HI OQ FM)-Los Angeles 

GEORGE HARRISOH-Dmg Dong 
Dong (Apple) 

, paul McCarthy i wiNGS-Saiiy g 

(Apple) 

NO CHANGE IN POSITIONS 



- UWH-Im An rates 

£ . STEVIE VrDNDER-Boogie On Reggae 
< Woman (Tamla) 

■D • 

Z t NO CHANGE IN POSITIONS 



UFY-Bakersfield, CA 
. HONE 

', CARPENTERS- Please Mr Postman 
(A&M) 7 1 

BARRY MANILOW-Mandy (Bell) 18 
10 

KCBQ -San Dieg o 

. NONE 
• 

. CAkttWTTJB-Please Mr Postman 
(A&M) 16-12 

CHICAGO-Wishing You Were Here 
(Columbia) 10 7 

MUX-PhoeaU 

: AVERAGE WHITE BAND— Pick Up The 

Pieces (Atlantic) 
, JOHN L£NN0N-»9 Dream (Apple) 

LYNYRD SKYNYRD-Free Bird (MCA) 

239 

RUFUS-You Got The Love (ABC) HB 
10 

%m-rmmii 

JOHN DENVER-Sweet Surrender 
(RCA) 

I CAROL DOUGLAS-Ooctor's Orders 

(Midland International) 
I LINDA RONSTADT-You're No Good 

(Capitol) 1912 

EAGLES-Best Of My Love (Asylum) 
25 18 



PAUL MCCARTHY & WINGS-Sally G. 

(Apple) 

I BARRY MANILOW-Mandy (Bell) 9 5 
AMERICA— Lonely People (W B ) 24- 

21 

KIOI-fM- San FriiKitce 

CAT STEVENS-Ready (ASM) 
■ DAVID GATES-Never Let Her Go 

(Elektra) 

i UNDA RONSTADT-You're No Good 
(Capitol) 14 6 

AVERAGE WHITE BAHD-Pick Up The 

Pieces (Atlantic) HB 14 
KS FI-FM- San Fr ancaR* 

. pkul McCartney a wings— saiiy g. 

(Apple) 

CAROLE KING-Nightingale (Ode) 
BARRY MANILOW-Mandy (Bell) 8 4 
EAGLES-Best Of My Love (Asylum) 
30 26 

KSJO-SanJen 

FRANKIE VALU-My Eyes Adored You 
(Private Stock) 

CAROLE KIHG-Night.ngale (Ode) 
AVERAGE WHITE BANO-Pick Up The 

Pieces (Atlantic) EX 13 
CARPENTERS-Please Mr. Postman 
(ASM) 10-4 

K UV-San lew 

NO NEW UST 



lUOY-Stocatai, CA 

. OHIO PLAYEtS-Fire (Mercury) 

MARIA MULOAUR-I'm A Woman 

(Reprise) 

. POLLY BROWN-Up In A Puff Of 
S moke (GTO) 2916 
CARPENTERS-Please Mr. Postman 
(A&M) 20-10 



KN DE- 



HELLO PEOPLE-FutureShock (ABC) 
. PHOEBE SNOW-Poetry Man (Shel 
ter) 

EAGLES-Best 01 My Love (Asylum) 
25 16 

| MIRACLE S-Dcn I Cha Love It? 
(Tamla) HB 20 



KJR-Seatlle 



POUT BROWN- 1 i f . In A PuH Of 
Smoke GTO) 
, CHARLIE ROSS-Thanks For The 
Smiles (Big Tree) 

* JOHN DENVER-Sweet Surrender 
(RCA) HB 22 

* AMERKA-Lonely People (W B.) HB 
23 

KTAC-Tacoma 



NO NEW UST 



KGW-Portland 



. GARY OGAN-Try A Little More (Kri 
kel) 

' GLORIA GAYNOR-Never Can Say 

Goodbye (MGM) HB 11 

LINDA RONSTADT-You're No Good 

(Capitol) 29-20 
KISN-Portland 



* GEORGE HARRISON— Dark 
(Apple) 32-17 

rUTI^R Wertli 

. HONE 

I JOHN LEHH0H-«9 Dream (Apple) 
28 20 

EAGLES-Best Of My Love (Asylum) 
15 9 

mOL-Ft. Worth 

. HO HEW LIST 



HQ -San Antonio 
NO NEW UST 



. HO NEW UST 



. rUCHMAN TURNER OVERDRIVE- P: 

On Down The Highway (Mercury) 

* NO CHANGE IN POSITIONS 

* 

. STYX-Lady (Wooden Nickel) 

D00BIE BROTH ERS-Black Water 

(W.B.) 

, JOHN LENHON-#9 Dream (Apple) 
35-23 

JACKSON BROWNE-Walking Slow 
(Asylum) 33 24 
tXn-Sart Lat» Coty 



NO NEW UST 



Southwest Region 



e TOP ADDONS: 



■patSI mm mn-ff Up Tke Paces 

9mm) 

Uoia kCME- Cel Med (T«) 
SUIT Pr!5TO«-5:ru-in (UK) 



* PRIME MOVERS: 
tmnm-nau »i Poamu (urn 

im rMSTlOl-rou r« No Good (CxM 
EAaJS-Beg 01 My Ion (twine.) 



BREAKOUTS: 

mm uaan-*9 Drum opoui 

OHIO PUTDB-nre (Mercury) 
CfCaCE ItcCtM-l Get LitUd (T>! 



XILT- 



. GEORGE McCRAE-l Get Lifted (TK) 
AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlantic) 
. OHIO PLAYERS— Fire (Mercury) 31 
15 

. DOOM BROTH ERS-Black Water 

(W.B.) 36 23 

KUF-Datts 



HO HEW LIST 



STYX-Lady (Wooden Nickel) 

CAROL DOUGIAS-Doctor's Orders 

(Midland International) 

GLORIA GAYNOR-Nevei Can Say 

Goodbye (MGM) 30-21 

AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlantic) 17-11 



EAGLES-Best Of My Love (Asylum) 
PAULANtA/OOU COATES-One Man 
Woman/One Woman Man (UA.) 
BAOT MANILOW-Mandy (Bell) 114 
BARRY WHITE-You're The First. The 
Last, My Everything (20th Century) 
18-12 



92-11 jflnjjjjfc-jajaj 



Horse WIS- Chicago 



RHP-El Pats 
. HO HEW UST 



XEItOR-EI Paso 



■ EAGLES-Best Of My Love (Asylum) 
GLORIA GAYNOR-Never Can Say 

Goodbye (MGM) 

BARRY MANILOW-Mandy (Bell) HB 

7 

DOHHY & MARIE OSMOHD-Morning 

Side 01 The Mountain (MGM) HB- 11 

tWUts*M» 

. GLORIA GAYNOR-Never Can Say 

Goodbye (MGM) 
. JETHRO TUU-Bungle In The Jungle 

(Chrysalis) 

CARPENTERS-Please Mr. Postman 
(A&M) 25-8 

BARRY MANILOW-Mandy (Bell) 32- 

20 

WOKY— Mlwsihee 

STYX-Lady (Wooden Nickel) 
GRAND FUNK-Some Kind Of Wonder- 
ful (Capitol) 

EAGLES-Best 01 My Love (Asylum) 

23-12 

BARRY MANILOW-Mandy (Bell) 7- 1 
WZUUFM-" 



> UNDA RONSTADT-You're No Good 
(Capitol) 

. SUGARLOAF-Don't Call Us, We'll Call 

You (Claridge) 
. NEIL SEDAKA-Laughter In The Rain 

(MCA) 17 4 

RUFUS-You Got The Love (ABC) 15-5 

MUTC-Tata 

. AMERICA— Lonely People (W.B.) 
. DISCO TEX & THE SEX-O-LETTES-Gel 

Dancin' (Chelsea) 

* PAUL DAVIS-R.de 'em Cowboy 
(Bang) 13 7 

* RUFUS-You Got The Love(ABC) 14-8 
KEU-Tuba 



NO NEW UST 



City 



. BILLY PRESTON-Struttin' (A&M) 
I JOHN LERROH-#9 Dream (Apple) 

FRANKIE VALU-My Eyes Adored You 

(Private Stock) 25 16 
* GRARDFUHK-SomeKindOfWonder 

ful (Capitol) 38 31 

MIM-aillwrni City 

. CAROLE UNG-Nrghtingale (Odt) 
. JOHN DENVER-Sweet Surrender 

(RCA) 

JETHRO TUU-Bungle In The Jungle 

(Chrysalis) 29-14 
I STEVIE WOHDER-Boogie On Reggae 

Woman (Tamla) 12-7 
WTK-Now Orieadts 

MAC DAVTS-Rock H Roll (I Gave You 

Trie Best Yeats 01 My Life) (Columbia) 

GRAND FUNK-Some Kind Of Wonder 

ful (Capitol) 

CARPENTERS-Please Mr. Postman 
(A&M) 16-10 

RINGOSTARR-Only You (Apple) 10-5 

KEEL-Shreveper t 

. BH1Y PRESTOR-Struttin' (A&M) 
JOHN LENN0N--9 Dream (Apple) 
RITA JEAH BODINE— That's The Kind 
Of Love I Have For You (20th Cent ) 
HB 27 

, POUT BROWH-Up In A Puff Of 
Smoke (GTO) HB 28 

Mid-West Region 



. AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlantic) 
. OHIO PLAYERS-Fire (Mercury) 
. UHDA RONSTADT-You're No Good 

(Capitol) 39-16 
* EAGLES-Best 01 My Love (Asylum) 

21-7 



. MAC OAVIS-Roch 'N Roll (I Gave You 
The Best Years Of My Life) (Columbia) 
DISCO TEX & THE SEX-O-LETTES-Get 
Dan cin' (C helsea) 

* CARPENTERS-Please Mr. Postman 
(A&M) 31-9 



• TOP ADDONS: 

SIMM G»r«o«- v.: Con Sly Goodbye 

CtMtl rum-Some K»d Of WoMerU (Cap, 
W) 

JOHN tiiana-»9 Dm !«»lo) 



+ PRIME MOVERS: 

-Hindi (Bell! 

ck PJitri l'» 8 J 
i S Roll (I Glee You The Bell 
rem 01 Ky Lite) (Coeeenta) 



BREAKOUTS: 



Rind 01 Wonderful (Cipi 



MM lilt 01 Hy Love (Mum) 
Sm-Udy (Wooden NOH) 



KSLQ-FM-SL Louis 



RONE 

* OHIO PLAYERS— Fire LMercury) 14 5 
GLORIA GAYNOR-Never Can Say 

Goodbye (MGM) 19-11 

WHB— Kansas City 

GRAHD FUNK-Some Kind Of Wonder 
ful (Capitol) 

JOHN LENN0N-»9 Dream (Apple) 

* GRAHO FUHK-Some Kind Of Wonder 
ful (Capitol) HB 21 

MAC DAVIS -Reck N Roll (I Gave You 
The Best Years 01 My Life) (Col.) 37- 
22 

North Central Region 



. UNDA RORSTADT-You're No Good 
(Capitol) 

JOHN LENNON- — 9 Dream (Apple) 
EAGLES-Best Of My Love (Asylum) 
20-15 

JETHRO TUU-Bungle In The Jungle 
(Chrysalis) 14-8 
WIFE- 



NO NEW UST 



lYItU- Ptwia, IL 



• TOP ADDONS: 



JUSfJeta-Lonely People OVfl I 

oarju BB-Neiitiniaii to*) 
MM IIOria-Sn« Surrender (RCA) 



* PRIME MOVERS: 
MM HMS-Sonie Kind ol Wonderful (dpi 
tPl) 

•uk mm u«D-'Yk up tke nm 

tmrnl 

lim tOISTIUn-ynu re No Good (CioiW) 



BREAKOUTS: 

MtJbtA-Lonely People IW 6 
CjauU UtK-Kjj.ti.nle (Ode) 
room-l luO Wim To Mike Lo.1 To In. 



CKLW- Detroit 



PAUL McCARTHEY t WINGS-Sally G 

(Apple) 

JOHN LENWN-#9 Dream (Apple) 
. DOHHY & MARIE OSMOHD-Morning 

Side 01 The Mountain (MGM)32 25 • HO HEN UST 
- MAC DAVtS-Rock 'N Roll (I Gave You • 

The Best Years 01 My Life) (Col.) 19- * 

13 * 

mjg-mmtmmt IWNP-ftltPi mmm 

, PAUL McCARTHEY & WINGS-Salty G 

(Apple) 

I AH HE MURRAY-Day Tripper (Capi- 
tol) 

* STYX-Lady (Wooden Nickel) 26-12 

* AMERICA— Lonely People (W.B.) 27- 
13 



llOWB-MinneaipoiB 



UHDA RONSTADT-You're No Good 
(Capitol) 

o OHIO PLAYERS— Fire (Mercury) 

RICHARD HARRIS-Theme From The 

Prophet (Atlantic) 24 23 
. STYX-Lady (Wooden Nickel) HB 24 

KOIL-Omaai 

■ SlHMBjDJir-Don't Call Us. We'll CaH 

You (Claridge) 
e *)HH DCHVER-Sweet Surrender 

(RCA) 

GRAHD FUHK-Some Kind Of Wonder 

ful (Capitol) 27-16 

BARRY MANILOW-Mandy (Bell) 14 5 

KIOA-Des IrVkiem 

. DUMOHD RED— Ain't That Peculiar 

(Big Tree) 

', STEVIE NONDa-Boogie On Reggae 
Woman (Tamla) 26-20 
RUFUS-You Got The Love (ABC) 18 
13 

KKLS- Rapid City. SD 

. GEORGE HARRJSOH-Oing Dong 

Dong (Apple) 
. PAUL McCARTHEY & WINGS-Sally G 

(Apple) 

DOOBIE BROTHERS- Black Water 

(W.B.) 17-10 
* AMEMCA-Lonely People (W.B.) HB 
24 

timt-ftin, ND 

TODD RURDGREH-Wolfman Jack 

(Bearsville) 
, CAROLE KING— Nightingale (Ode) 

DOOBIE BROTHERS- Black Water 

(W.B.) 28-12 

CAROL DOUGLAS- Doctor's Orders 
(Midland International) 39 29 

aOK-tt Leeii 

. MAC DAVLS-Rock 'N Roll (I Gave You 
The Best Years Of My Life) (Columbia) 
DISCO TEX & THE SEX-O-LETTES-Get 



■ STEVIE WOHDER-Boogie On Reggae 
Woman (Tamla) 

! BARRY MANILOW-Mandy (Bell) 10 2 
. EAGLES-Best Of My Love (Asylum) 

13-8 

i%camfm-^mtimm\ 

. DOOBIE BROTHERS-Btack Water 

(W-B.) 

. AMEMCA-Lonely People (W.B.) 
. STYX-Lady (Wooden Nickel) 22-15 
. UHDA RONSTADT-You're No Good 

i Capitol) 24-16 

WTAC-Fwit, Ml 

. JOHI MtTCHEU-Big Yellow Tin 
(Asylum) 

CANDI STATON-As Long As He Takes 

Care Of Home (W.B.) 

AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlantic) 30-22 
a GRAND FUHK-Some Kind OlyVonber 
ful (Capitol) 19-15 

Wnr-Clewsiad 

CAROL DOUGLAS-Doctor's Orders 
(Midland International) 
CAROLE KING-Nightingale (Ode) 

. UHDA ROHSTADT-You're No Good 
(Capitol) 38-24 

. GLORIA GAYNOR-Never Can Say 
Goodbye (MGM) 21-11 

13-Q »»WB-Pittssurtti 

. GLADnKHKHT&THEPIPS-l Feel A 
Song In My Heart (Buddah) 
MULANKA/OOtA COATES-One Man 
Woman/One Woman Man (UA) 
. HMMY BEAUMONT & THE SKY- 
UNERS-Where Have They Gone 
(Capitol) 21-11 

UHDA ROHSTADT-You're No Good 
(Capitol) 27-25 



KQV- 



FOGHAT-I Just Want To Make Love To 

You (Bearsville) 

AMERICA-Looely People (W.B.) 
* EAGLES-Best Of My Love (Asylum) 
13-6 

a CARPEHTERS-Please Mr. Postman 
(A&M) 12-7 



Dancin' (Chelsea) 
BARRY 



MAMLOW-Mandy (BeB) 23- . HO HEW UST 



OUinilTERS-Please Mr. Postman 
(A&M) 10-6 



a- (Continued on page 10) 



The King Biscuit Flower Hour presents 
on Sunday, Jan.12,1975 




On Jan.12, the King Biscuit Flower Hour 
will present the first part of a special two 
part taped live radio show starring Yes and 
featuring Gryphon. 

The show hosted by Bill Minkin (on FM 
only) is in Quadraphonic sound. So you can 



hear it the way you'd be seeing it. 

In the future, shows will be on the 
second Sunday and the last Sunday of 
every month. Check the listing below for 
times and stations. 



For further information, stay tuned to 
Billboard. Or better yet, contact Bob 
Meyrowitz or Alan Steinberg at DIR 
Broadcasting Corp., 527 Madison Ave., 
N Y 10022 Or call 212-371-6850. 



Aberdeen. Wash. 


KDUX FM 


104.7 


1 0P.M." 


Ada.Okb. 


KTEN FM 


B3J 


7 


Albany. N.V, 


WHSH FM 


106.5 


9 


Albuquerque. N.M. 


KRST FM 


92.3 


9 


Arao/Dn Mumn, kmj 


KASI FM 


117.1 


7 


AihLind. Ky 


WAMX FM 


.94 


9 


Athens, Ga. 


WJRSFM 


104 7 


I 


Athens, Ohm 


WATH FM 


1055 


■ 


Atlanta, Ga. 


WKLS FM 


96 


10 


Auburn. Ab. 


WFRI FM 


97.7 


II 


Augusta. Ga. 


WAUG FM 


105.7 


8 


AuKin, Tea. 


KRMH FM 


103.7 


7 


Baltimore. Md. 


WKTK FM 


105.7 


*••* 


Beaumont, Tex. 


KWIC FM 


IN 


1 


Bellingham,Wash. 


KISM FM 


93 


9 


Big Raptds. Mich. 


WBRN FM 


100 1 


10 


Bingbamton. N.Y. 


WAAL FM 


99.1 


I0 .... 


Btrmingham. Ab 


WZZK FM 


105 


8«* 


Bloomington. Ill, 


WIHN FM 


% 7 


10-" 


fiotsc. Idaho 


KB BK FM 


92 


9 


Bo Hon. Mui 


WBCN FM 


104. 1 


10 


Bramerd. Minn. 


KL1Z FM 


957 




Buffalo, N.Y. 


WYSLFM 


103.3 


1 


Carmel. Calif. 


KLRB FM 


101.7 


0 


Champaign. 111. 


WPCU FM 


107.1 


11 


ChaileMori. SC. 


WKTM FM 


102.5 


It 


Charleston, W. Va. 


WVAF FM 


100 


10:00 


Charlotte. N.C. 


WROQFM 


95 


11:30 


Chaianooga, Tenn. 


W5IM FM 


94.3 


o«» 


Chuago. 111. 


WSDM FM 


97.9 


8 


Chico, Calif. 


KFMF FM 


93.7 


'9 


Cincinnati Ohio 


WEBN FM 


1027 


9 


Cleveland. Ohio 


WMMS FM 


100.7 


8 


Columbia, Mo. 


KFMZ FM 


99.3 


9 


Columbus, Ohio 


WNCI FM 


97.9 


9 


Dallas, Tci. 


KZEW FM 


98 


9 


Davenport, Iowa 


KIIK FM 


103.7 


10 


Dayton. Ohio 


WVUDFM 


99.9 


9 


Denver, Colo. 


KBPI FM 


105.9 


10 


Dtirini. Mich. 


WABX FM 


99 5 


9 


Donaldaonville, La 


K5MI FM 


!0S 


10:30 


Durham, n ( 


WD 65 FM 


107 1 


7:30 


EauCbre. Wrsc 


WBIZ FM 


100.7 


11 


Elmira, N.V. 


WXXY FM 


104.9 


10 


Efie/Edmboro. Pa. 


WMD4 FM 


102.3 


9:30 


Eugene, Or «, 


KZEL FM 


94.1 


9 


Evansvilk, Ind. 


WKDQ FM 


99.5 


10 


Fargo. NX). 


KWIM FM 


98.7 


9 


Fayctvtlle, Ark. 


KKEC FM 


92 1 


9 


Findby.Ohio 


WHMQ FM 


100.5 


10 


Ft n*. Mich. 


WWCK FM 


1015 


9 


Florence, Ab. 


WQLTFM 


107.3 


9 


Ft Lauderdale,' 








Miami. Fb. 


WSHE FM 


iuu 


9 


Ft. Smith. Ark. 


KISR FM 


93.7 


10 


Ft. Wayne. Ind. 


WPTH FM 


95.1 


8 




Fresno, Calif. 
Gainesville. Fb. 
Grand Forki. N O. 
Grand Raptds, Mich. 
Grcenbay, Wise. 
Greenfield, Ma. 
Greensboro. N.C. 
Greenville. S.C 
Green wile/Farm ville, I 
Han ford. Conn. 
Hive lock. N.C. 
Hays, Kanas 
Houston, Tea. 
Humsvillc. Ab, 
Indianapolis. Ind. 
Ithaca, N.V. 
Jackson, Mm 
Jacksonville. Fb. 
Johnson Oty.Tcnn. 
Joncsboro. Ark. 
Joplm. Mo. 
Junction City. Kan. 

Kama* City. Mo. 
Keene, N.H. 

La Croue, Wise . 

Lafayette, La. 

Lancaster /Star view , P 

Laming, Mich. 

Lai Vegas, Nev. 

LewiMon, Me. 

Lincoln. Neb. 

Utile Rock. Ark. 

Los Angeles, Calif. 

Louisville, Ky. 

Lubbock. Tes. 

Lynchburg. Va 

Memphis, Tenn. 

Milwaukee. Wise. 

Minn./St. Paul. Minn 

Mitaoub. Morn. 

Mobile, Ala. 

Montgomery, Ab. 
Myrtle Beach. S.C. 
Murphysboro. III. 
Nashville, Tenn. 
New Haven. Conn. 
New Orleans. La. 
New Vork, N.Y. 
Norfolk. V. 



kfk; FM 


101.1 


10 P.M. 


WGVL FM 


105.5 


9 


KKLS FM 


92.9 


10 


WLAV FM 


97 


9 


WBAY FM 


101.1 


9 


KRFC FM 


93.5 


9 


WRQK FM 


99 


10 


WFBCFM 


93.7 


9 


WRCjR FM 


94.3 


10 


WHCN FM 


105.9 


7 


WKVO FM 


104 9 


lO" 


KJLS FM 


1033 


12 


KLOL FM 


101.1 


10 


WAHR FM 


99.1 


10 


WNAP FM 


93.1 


8 


WVBR FM 


93.5 


7 


WZZQ FM 


102.9 


9 


WPUO, FM 


96 9 


a 


wyuT FM 


101.5 


9 


KH1G FM 


105.fi 


s 


KSYN FM 


92.5 


7 


KJCK FM 


MJ 


9 


KUDLFM 


98-1 


10 


WKNH FM 


IV i 


9 


WSPLFM 


95.9 


10 


KPEL FM 


99.9 


9 


WRHV FM 


92.7 


10 


WVIC FM 


94.9 


8 


KLUC FM 


98.5 


9 


WBLM FM 


107.5 


9 


KFMO, FM 


101.9 


a 


K LAZ FM 


98.5 


9 


KMET FM 


94.7 


10" 


WLRSFM 


102.3 


7 


KSEL FM 


93.7 


9 


WGOL FM 


98 


9 


WMC FM 


1 00 


10 


WNUW FM 


99.1 


9 


KQRSFM 


92.5 


9 


KYLT FM 


HM i 


9 


WABB FM 


97.5 


9 


KNOE FM 


101.9 


8 


WHHY FM 


101.9 


9 


WKZQFM 


101.7 


10:30 


WTAO FM 


104.9 


10*" 


WKDA FM 


103.3 


1 


WY8CFM 


94J 


**♦ 


WRNO FM 


994 




WNEW FM 


102.7 


9 


WOWI FM 


103 


10 















Send check or money order 
for $2.50 + 35c for postage and handling for 
a King Biscuit Flower Hour tote bag. 
(Actual size 15 x 18") 




Oak Ridge/Knoxvillc, 
Okbhoma Ciiy.Okla. 
Omaha, Neb. 
Orlando. Fb. 
Panama Crty. Fb. 
Parkmburg. W. Va. 
Peoria. ID. 
Phibdelphia, Pa. 
Phocnii, Aril. 
Pittsburgh. Pa. 

Port land. Ore. 

Prcsuwe Isle. Me. 
Rapid Cky.S D. 
Reno. Nov. 
Richmond. Va. 
Rochester. N.Y. 
Sacramento. Calif. 
San Angclo, Tea. 
Salt Lake City, Utah 
San Antonio. Tea. 
San Bernardino. Cal 
San Dwto. Calif. 
San Francisco, Cal. 
San Jose. Calif 
San Juan, P.R. 
San Rafael. Cal. 
Santa Barbara. Calif. 
Santa Maria, Calif. 
Savannah, Ga. 
Seattle, Wash. 
South Bend, Ind. 
Spokane. Wash. 
Springfield. Mass. 
St. Louts. Mo. 
Steamboat Springs. Colo 
Syracuse/Uoca. N.Y. 
Tampa/Si. Petersburg/ 

Sarasota. Fb. 
Terre Haute, Ind. 
Thibodaua. La. 
Toledo. Ohio 
Tucson, Arti. 
Tulsa, Okla. 

Victoria. Tes. 
Waco, Tex. 
Warren, Pa. 
Washington. D.C 
Waterloo. Iowa 

Wausau.Wuc. 

Wichita. Kan. 

Willmar. Minn, 

Winona, Minn. 

Worcester, Mass. 



Tenn. WOK I FM 
KOFM FM 
KRCB FM 
WORJ FM 
WP FM 
WIBZ FM 
WWTOFM 
WMMR FM 
KDKB FM 
WYDO FM 
KCON FM 
WDHP FM 
KKLS FM 
KGLR FM 
WRVQ FM 
WCMF FM 
KZAP FM 
KIXY FM 
KCPX FM 
KEXL FM 
KOLA FM 
KPRI FM 
KSAN FM 
KOME TM 
WCAD FM 
KTIM FM 
KTYO FM 
KXFM 
WZAT FM 
KISW FM 
WRBR FM 
KHQ FM 
WAQY FM 
KSHE FM 
KBCR FM 
WOUR FM 

WQSR FM 
WVTS FM 
KXOR FM 
WIOT FM 
KWFM FM 
KMOD FM 
KTXN FM 
KEFCFM 
WRRN FM 
WMAL FM 
KXEL FM 
WIFC FM 
KEYN FM 
KQIC FM 
KAGE FM 
WAAF FM 



100.3 
104.1 
9H 5 

107.7 
107.9 
99.3 

105 7 
93J 
93J 
104.7 
92.3 
96.9 
93.9 
105.7 
94.5 
94.5 
98.5 
94.7 
98.7 
104.5 
99.9 
106.5 
94.9 
98.5 
105. 1 
100.9 
99.9 
99 
102.1 
99.9 
103.9 
98.1 
102.1 
94.7 
947 
91 1 

102.5 
100.7 
106.3 
104.7 
92.9 
97.5 
98.7 
95.5 
92.3 
107.3 
105.7 
95.5 
103 7 
102.5 
95 J 
107.3 



'■Jan. 11 "•Jan. 13 



4 io 

7 

9 30 



8 
10 
9 

II" 



10 
9 

9»" 
10 



9 
9 
8 

10:30 



10 



show sponsored by 3PJ Scotch 

RECORDING TAPE 



Thl s o 




BAHA-7TY-Q8CE 



10 



Billboard Sinoles Radio Action 



Top Add Ons and Prime Movers are Determined by Radio Stations. Breakouts are Determined by Billboard's Chart Dept. 



Ploy list Top Add Ons 

Ploylist Prime Movers * 



Based on station playlists through Thursday (1/2/75) 



• Continued from page 8 

• CAROLE KING-Nightingale (Ode) 

• FRAN Kl E VILLI-'.! , Eyes Adored You 
(Private Stock) 

• BARRY MANILOW-Mandy (Bell) 15-7 

• EAGLES— Best 01 My Love (Asylum) 
13 6 

WSAI-Cincinnati 

• NO NEW LIST 



* BILL WTTHERS-Hearlbreak Road 
(Sussex) 22 19 

WTOB-Winslon 'Salem. NC 

* CAROLE KING-Nightingale (Ode) 

* TO NY ORLANDO 4 DAWN -Look In My 
Eyes Pretty Woman (Bell) 

* LINDA RONSTADT-You're No Good 
(Capitol) 28- IS 

* EAGLES-Best 01 My Love (Asylum) 
24 13 

WSGA-Savannah, GA 

* NO NEW LIST 



WCOL-Columbus 

• OHIO PLATERS— Fire (Mercury) 

• JOHN DENVER-Sweet Surrender 
(RCA) 

• AVERAGE WHITE BANO-Pick Up The 

Pieces (Atlantic) 29 11 

• GRAND FUNK-Some Kind Of Wonder- 
ful (Capitol) 31 18 

WAKY-Loucville 

• NO NEW LIST 



WTOE-Dafton, OH 



• NO NEW LIST 



WTOI-Brwrlin Craw, Iff 

• RANDT EOElllAN-Everybody Wants 
To Find A Bluebird (20th Century) 

• MILLIE JACKSON- 1, Loving You Is 
Wrong (Spring) 

* TILLY SAVALAS-I' (MCA) 16 10 

* JETHRO TULL-Bungle In The Jungle 
(Chrysalis) 2115 

N)ET-Erie,PA 

• JOHN L£NN0N-#9 Dream (Apple) 

• TONY ORLANDO 4 DAWN - 1 : - In My 
Eyes Pretty Woman (Bell) 

* GLORIA GAYNOR-Never Can Say 
Goodbye (MGM) 27-14 

* GRANDFUNK-SomeKindOfWonder 
ful (Capitol) 32 20 

Southeast Region 



• TOP ADD ONS: 



OHIO rUTHS-fice (HeroinO 

Doom saoraits-aiau yum on ■ j 

MODE Sm-FMir Maa (SMtn) 



* PRIME MOVERS: 



inu ROHSTAOT-ro. re no Good (CaWoll 
Uirr KAJIILM -'.I r :, (Ml) 
-lonely Ptopit CM B.) 



BREAKOUTS: 



D HJWIB-Fi.'* IMercwY) 
at. rtORSTUT-You re No Good (Capitol) 
i-Blatk Wild (W B.) 



WQXI-Atlanta 



Z 93 (WZGO-FM)- Atlanta 



• NO NEW LIST 



WTMA-Charlpton, SC 



UNDA RONSTADT-You're No Good 
(Capitol) 

• DOOBIE BROTHERS-Black Wafer 
(W.B.) 

• EAGLES-Best Of My Love (Asylum) 
29-21 

• BARRY MANILOW-Mandy (Bell) 14 7 
WTOM -Atlanta 

• NO NEW UST 



• EAGLES-Best Of My Love (Asylum) 

• TONY ORLANDO A DAWN-Look In My 
Eyes Pretty Woman (Bell) 

• BARRY MANILOW-Mandy (Bell) 18 
11 

• OHIO PLATERS-Fire (Mercury) 23 
17 

WAII-Raleigh. NC 

• OHIO PLAYERS— Fire (Mercury) 

• ELECTRIC LIGHT ORCHESTRA- in ■ 

Get It Out Of My Head (U A ) 

• AMERICA— Lonely People (W.B.) 25 
16 

• CAROLE KING-Nightingale (Ode) 27 
20 

WOlW-SpartarburjJC 

• SHIRLEY i COMPANT-Shame, 

Shame, Shame (Vibration) 

• UNDA RONSTADT-You're No Good 
(Capitol) 

• OHIO PLATERS— Fire (Mercury) EX 
11 

• DOOBIE BROTHERS-Black Water 
(W.B.) 12 3 

WAYS-Chartotte, NC 

■ OHIO PLATERS-Fire (Mercury) 

• BILLY "CRASH" CRAODOCK-Ruby 
Baby (ABC) 

• DOOOBIE BROTHERS-Black Water 
(W.B.) 2210 

• GRAND FUNK-Some Kind 01 Wonder 
lul (Capitol) 2519 

WNOX-hMwiia, TN 

• CAT STEVENS-Ready (A&M) 

• DOOBIE BROTHERS-Black Water 
(W.B.) 

• OHIO PLAYERS- Fire (Mercury) 26 
20 

• DISCO TEX & THE SEX-O-LETTES-Get 
Dancin' (Chelsea) 30-26 

WGOW-ChirtoBiota 

• JOHN DENVER-Sweet Surrender 
(RCA) 

• OHIO PLATERS-Fire (Mercury) 

• UNDA RONSTADT-You're No Good 
(Capitol) 23-12 

• AVERAGE WHITE BAND— Pick Up Ihe 
Pieces (Atlantic) 1811 

KAAY-Little Rock 

• NO NEW UST 



WHBQ-Memphc 
• NO NEW UST 



WM PS-Memphis 

• CAROL DOUGLAS-Doctor's Orders 
(Midland International) 

• PHOEBE SNOW-Poetry Man (She! 
ter) 

• BARRY MANILOW-MandviBell) i: 3 
A GLORIA GAYNOR-Never Can Say 

Goodbye (MGM) 1611 

WMAK-NatavilHi 

• STYI-Lady (Wooden Nickel) 

• MARIA MULDAUR-I m A Woman 
(Reprise) 

» CARPENTERS-Please Mr Postman 
(AIM) 17-10 

• EAGLES-Best Of My Love (Asylum) 
HB 23 



WLAC— Nashville 



WBBQ -Augusta 

• MARIA MULDAUR-I'm A Woman 
(Reprise) 

• POLLY BROWN-Up In A Pull Of 
Smoke (GTO) 

' MRRYMMIU)W-Mandy(Bell)9 2 

• UNDA RORSTADT-You're No Good 
(Capitol) 34-27 

WSGN-Birmingham, AL 

• JOHN L£NN0N-=9 Dream (Apple) 
CAROLE KING-Nightingale (Ode) 

- AMERICA-LonelyPeople(W.B.)HB-6 

• UNDA RONSTADT-You're No Good 
(Capitol) 27 7 

WHHY-ltonti^nijcl, AL 

• PHOEBE SNOW-Poetry Man (Shel- 
ter) 

• ELECTRIC LIGHT ORCKESTRA-Can't 
Get It Out Of My Head (UJL) 

> MARIA MULDAUR-I'm A Woman 
(Reprise) 20-13 



WQAM- 



mi 



VlMfllHVIFM)-Hiami/Ft Lauderdale 

• OHIO PLAYERS— Fire (Mercury) 

• DOOBIE BROTHERS-Black Water 
(W.B.) 

' BARRY MANILOW-Mandy (Bell) 6 2 

• STEVTE WONDER-Boogie On Reggae 
Woman (lamia) 14 10 

WQPD-Laieland, FL 

• POLLY BROWN-Up In A Puff 01 
Smoke (GTO) 

• JOHNNY WINTER-Raised On Rock & 
Roll (Blue Sky) 

• AVERAGE WHITE BANO-Pick Up The 
Pieces (Atlantic) 27 13 

• GRAND FUNK-Some Kind 01 Wonder 
ful (Capitol) 23-12 

Mid-Atlantic Region 



McxbSeost Region 



• TOP ADD ONS: 



I0HN DEOTTJ-Satet SorreneJer (RCA) 
JOHN lEHHC«-*9 brum (Appet) 
OHIO njnTJS-rn (Wercsiy) 



* PRIME MOVERS: 



01 My Lovl (teyluin) 
MVIO SOWIE-CMoKt (RCA, 
IPm OILAKDO t OAWI - ! ool l> Uy [yes 
Pithy Woman (fell) 



BREAKOUTS: 

OHIO rUYDB-nre (Marcary) 
DOOBE KOIHEIE-e i :• Wafer (W I 

ran mumo I Oran-Look 10 «r Em 

Pretty Woman (Bell) 



• TOP ADD ONS: 
OHIO rUffUS-Fiie (Alntury) 

iwuce whue autg-Pick ui rr» p>«es 

(Wlartic) 

Down 1 HAKE OSWn-Moinioi S'« 01 
The Uounlaio (MGM) 



* PRIME MOVERS: 

CAfrantlS-Pttuc Mi Potlman (AIM) 
AVERAGE WHITE BAND -FVA Up The P«t«s 
(Atlanhc) 

-lonefi People (W B ) 



BREAKOUTS: 
borirn i hjube osmond-v : -..n, side 

The Mountain (MGM) 

SHIRLEY I COMPANY- Shame Shame. Shame 
(Yiwaavn) 

Water (W 8 ) 



• DONNY i MARIE OSMOND - V •■ i, 

Side Of The Mountain (MGM) 25- 16 

• GLORIA GAYNOR-Never Can Say 

Goodbye (MGM) 12-4 

WPTR-AJbaay 

• FRANKIE VALU-My Eyes Adored You 
(Private Slock) 

• DOOBIE BROTHERS-Black Water 

(W.B.) 

• GRAND FUNK-Some Kind Of WondeT 
ful (Capitol) 23 20 

• BARRY MANILOW-Mandy(Bell) 11-3 



I Copyright 1974 Billboard Publt- 
cations Inc. No part of this publica- 
tion may be reproduced, stored in e 
retrievel system, or transmitted, in 
any form or by eny meens. elec- 
tronic, mechanical, photocopying, 
recording, or otherwise, without the 
prior written permission of the 
publisher 



WFIL-PhRadelphia 



NONE 

* PAUL ANKA/ODIA COATtS~0ne Man 

Woman/One Woman Man (U.A.) 23- 
15 

• NEIL SEDAKA-Laughter In The Rain 
(MCA) 10 5 

WIB6- Philadelphi a 



WAB C-New Tort City 

• OONNY* MARIE OSMOND-Morning 

Side Of The Mountain (MGM) 

• AVERAGE WHITE BAND-Pick Up The 
Pieces (Atlantic) 

• CARPENTERS-Please Mr. Postman 
(ASM) 46-14 

• NEIL SEDAKA-Laughter In The Rain 
(MCA) 15-7 

wm-FM-Naw Tort City 

• SHIRLEY AND COMPANY-Shame, 

Shame, Shame (Vibration) 

• OHIO PLAYERS— Fire (Mercury) 

• AVERAGE WHITE BAND-Pick Up The 
Pieces (Atlanlic) 15-9 

• NEIL SEDAKA-Laughter In The Rain 
(MCA) 10 6 

WBBF-Rochester. NY 



OHIO PLAYERS— Fire (Mercury) 
JOHN LENN0N-#9 Dream (Apple) 
UNDA RONSTADT-You're No Good 
(Capitol) 25-19 

AMERICA-Lonely People (W.B.) 27- ■ MO NEW LIST 
21 ea 
WPta-WasJiiaalon * 



STYI-Lady (Wooden Nickel) 
RICHARD HARRIS-Theme From The 
Prophet (Atlantic) 

B.T. EXPRESS-Do It ('Til You're Satis- 
fied) (Scepter) 28 16 
UIVEIlTERS-Please Mr. Postman 
(A&M) 13 3 



WRKO- 



• NO NEW UST 



WRC-Washington 



WMEX- Boston 



• NO NEW LIST 



DOOBIE BROTHERS-Black Water 
(W.B ) 



WVBF-FM-Framingham, MA 



• EAGLES-Best Of My Love (Asylum) 
2815 

• MVIDBOWIE-Changes(RCA)30 18 • NO NEW UST 
WCAO-Baltimore ' 

• JOHN DENVER-Sweet Surrender J 
(RCA) 

• BILLY JOEL— The Entertainer (Colum 
bia) 

• EAGLES-Best Of My Love (Asylum) • NO NEW LIST 
30 16 • 

• GRANDFUNK-SomeKindOfWonder * 

ful (Capitol) 28-19 * 

WLPL-FM-Baltimote 



POLLY BROWN-Up In A Puff Of 
Smoke (GTO) 

ELECTRIC UGHT ORCHESTRA-Can't 

Get It Out Of My Head (U A.) 
BOOBIE BROTHERS-Black Water 

(W.B.) 17-7 

STYX-Lady (Wooden Nickel) 29-23 



WORC-Worcfiester, MA 



WGH-Nenrport, News, VA 



JOHN DENVER-Sweet Sunender 
(RCA) 

AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlantic) 

CARPENTERS-Please Mr. Postman 
(A&M) 13-2 

BARRY MANILOW-ljlandy (Bell) 12 4 



JOHN DENVER-Sweet Surrender 
(RCA) 

BARBARA MASON-From His Woman 
To You (Buddah) 

AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlantic) 30-19 

TONY ORLANDO & DAWN-Look In My 

Eyes Pretty Woman (Bell) 40-29 



• NONE 

• OHIO PLAYERS-F,re(Mercury lib 5 

• EAGLES— Best Of My Love (Asylum) 
30 22 

WFUN-Miami 

• NONE 

• AMERICA-Lonely People (W.B.) KB 
18 

I MAC DAVIS-Rock N Roll (I Gave You 
The Best Years 01 My Life) (Col.) HB 
21 



WYRE-Annapolis, MP 



STYX-Lady (Wooden Nickel) 

JONI MfTCHELL-Big Yellow Ta>i 

(Asylum) 

NO CHANGE IN POSITIONS 



WUE-RichmonfJ, VA 



CARL GRAVES-Baby, Hang Up The 
Phone (A&M) 

TONY ORLANDO & DAWN-Look In My 

Eyes Pretty Woman (Bell) 

CAT STEVENS-Ready (A&M) HB 24 

OHIO PLAYERS— Fire (Mercury) HB 

27 



• OHIO PLAYERS— Fire (Mercury) 

* AMERICA-Lonely People (W.B.) 29 
18 

GRAND FUNK-Some Kind Of Wonder 
ful (Capitol) 25 19 

WORC-Hartfofd 



BARRY MANILOW-Mandy (Bell) 20 
12 

• UNDA RONSTADT-You're No Good 
(Capitol) 27 19 

Wrap-Hartford 

• DOOBIE BROTHERS-Black Water 
(W.B.) 

• TO NT ORLAN DO & DAWN-Look In My 

Eyes Pretty Woman (Bell) 
I AVERAGE WHITE BAND-Pick Up The 

Pieces (Atlanlic) 28- 10 
I AMERICA-Lonely People (W.B.) 23- 

17 

WTRY-Albany 

• GEORGE HARRISON— Ding Dong 
Dong (Apple) 

• POUT BtWWN-Up In A Puff 01 
Smoke (GTO) 
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ILL OVER 
THE COUNTRY... 
ILL OYER 
THE WORLD. 
EITHER WAT, 
YOU TRAVEL 
FIRST CLASS 
IN BILLBOARD'S 
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Black Oak Arkansas Salutes Premier^sTalent* 

Frank Barsalona 
Bill Elson 
MarkFelton 
Jane Geraghty 
Mike Martmeau 
Barbara Skydel 



New Programming for the New Year .... 

FREE TO YOUR STATION 



American International Media Services opens the New Year with a great 
new weekly radio program featuring New York's hottest DJ presenting 
America's hottest new rock format. 




Your station can have three hours a week of the hottest tightest rock music 
format in America today. Since DISCO ROCK is underwritten by national 
advertisers all it is going to cost you \sf£yf for a stamp to send back 
the coupon. Or you can make a phone call to Jack Davidson at (212) 873-0925. 



clip and mail to: American International 

Media Services 
2248 Broadway 
New York City 10024 
Disco Rock from New York! Send me a demo and full 
details. I understand there is no obligation. 



NAME (please print) 
TITLE 




STATION 
ADDRESS 
CITY 



STATE 



ZIP 
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SWEET SENSATION^ 
"Sweet Sad Dreamer '"^J 

Sweet Sensation, an eight-man U.K. soul band, makes its debut on Bill- 
board's Hot 100 chart this week with a record that promises to give them in- 
creased worldwide acceptance over the next few months. 

Tabbing themselves as a "British soul band." Marcel King, lead vocals; Lc- 
roy Smith, keyboards; Garry Shaughnessy, guitar; Junior Dale, vocals; St. 
Clair Palmer, vocals and harmonica; Barry Johnson, bass guitar; Vincent 
James, vocals, and Roy Flowers, drums have been working together for three 
years now-originally gelling started in ihe Manchester music scene. 

The group, having spent the last few months making television appear- 
ances and touring throughout England and Europe, is currently recording its 
first album in London. It will be touring the U.S. and Canada in early spring. 

Its single. "Sweet Sad Dreamer." is basically laidback, smooth soul with a 
fine blending of lyrics and music. Well balanced, the arrangements and the 
beat grab you from the outset and How well throughout. Sweet Sensation is 
managed by Johnny Jones, c/o Pye Records. London. 



BILLBOARD'S 

ANNUAL 
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WITH: 

A RENEWAL OF THE BIG BAND SCENE 

THE SMALL JAZZ GR00P 

JAZZ CROSSOVER TO POP AND S00L 
AND ITS EFFECT ON SALES 

FOREIGN JAZZ 

... AND ALL THAT JAZZ! 

COMING IN 

BILLBOARD'S FEBRUARY 8 ISSUE! 
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_Talenl__ 

Long Island 
Gets a New 
Concert Hall 

NEW YORK -Touring acts and 
Long Island concertgocrs will soon 
have at their disposal a new 6,500- 
seat concert hall, as the Island Music 
Center is now scheduled to open its 
doors for business in early 1975. 

Located in Commack. L.I., the fa- 
cility is actually the refurbished shell 
of the Commack Arena after a 
$100,000 renovation job by Eden's 
Apple Concerts, which will be book- 
ing the Center. 

According to Michael Paparo. 
EAC president, the firm will be 
looking to book top and mid-range 
touring acts through the coming sea- 
son. How many nights the hall will 
be open each week has not been de- 
termined yet. but it is understood 
that initial plans call for three nights 
a week. 

Ticket sales will be handled 
through Ticketron outlets as well as 
advance sales booths at the center it- 
self. Free parking will be available 
for ticket holders. 



Talent 
In Action 

JUDY COLLINS 

Carnegie Hall. New York 
This city was treated to one of the finest con 
certs in some time when the incomparable Judy 
Collins gave one of her rare public offerings Dec. 
IS. Backed by a full entourage of superb musi 
cians including Eric Weissberg on pedal steel 
and Charlie Brown on guitar, Ms. Collins per- 
formed in her ususal professional manner. 

Leaving the audience in awe throughout, she 
sang a strong combination of songs culled from 
her recent albums, as well as some newer selec 
tions. She seems most at home on Leonard Co 
hen tunes and reads new meaning into each 
one, but still the high point of the evening was 
her "Song For Judith." This one had the au 
dience singing along on all of the choruses and 
helped to reaffirm the statement that broth- 
erhood is not dead. Since she hasn't appeared 
in concert for more than one year, it was refresh 
ing to see two-thirds of her former band intact. 

Bassist Gene Taylor and pianist Richard Beil 
have remained with her through the years and 
although she had a large band, the nucleus of 
Taylor. Bell and a drummer could carry/he load 
by themselves. Unlike many performers, Ms. 
Collins displays a human side that few others 
show. She is one of the last of the folk breed. All 
in all. this was one of the most complete sets of 
music in many months. JIM F1SHEL 

(Continued on page 16) 
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Sergio Mendes & Brasil 77 has followed the 
lead of Tony Orlando & Dawn in switching from 
Bell (Arista) Records to Elektra. 'Asylum 

Drummer Ginger Baker and the Gunrftz 
Brothers to Janus Records as the Baker Gurvrb 
Army. The label is rush -releasing their debut al- 
bum. ... Wills Jackson to Atlantic/ATCO 
Records. He is currently in studio working on an 

LP Jenny's Daughters to Malika Enterprises 

Inc. for personal management. The group used 
to be on Paramount, and is currently negotiating 
a new record deal. . . Ragtime entertainer Max 
Month re signed to Vanguard Records with a 
three year contract. 

William De Vaughan, one of Billboard's 1974 
top new singles artists, to Queen Booking. 

Flying Island group to GWP associates for 
personal management. Jerry Pureed. GWP presi- 
dent, has already inked a Vanguard Records 
pact for the band. They will have their debut al 
bum released in February . . Earthbound to 
United Music Co. in a personal management and 
record production deal. 



31 AND CLIMBING i 



Gene Page Could Be 
On Stardom's Brink 



By BOB KIRSCH 



LOS ANGELES-The arranger/ 
conductor/ writer/ performer has 
come into his own in the past year 
through the successes of Barry 
White and Johnny Bristol, and there 
are many in the industry who feel 
Gene Page may be the first of the 
genre to become known to the public 
in general after the release of his first 
Atlantic album. 

Page is certainly no stranger lo the 
industry. At the age of 32. the West- 
lake School of Music and Brooklyn 
Conservatory of Music graduate has 
arranged and/or produced for the 
likes of Diana Ross & The Su- 
premes, Ms. Ross alone, Marvin 
Gaye, the Mamas & the Papas. Mar- 
tha & the Vandellas, the Jackson 
Five, Barbra Streisand, the Right- 
eous Brothers, Shirley Bassey. Freda 
Payne, Barry White, Nancy Wilson 
and Elton John. 

Currently, he is working simulta- 
neously with John, the Osmonds. 
Barry White. Stanley Turrentine 
and Barbra Streisand. 

Page's father was a classical com- 
poser and Page himself originally 
studied to be a - classical pianist. 
However, he was exposed to some of 
the popular music of his day and be- 
came interested in that. 

"Fortunately for mc," he says, 
"I've had a chance to be involved 
with all kinds of people, from Phil 
Spector to Ahmet Ertegun to Barry 
White, Elton John and Marvin Gaye 
today. And you can learn something 
from everyone. I learned something 
from Ahmet," he says. "I did some 
work for Atlantic with Solomon 
Burke and the Drifters and Ahmet 
asked me for a bill. When I gave it to 
him he gave it back. He told me it 
was too small. When I did 'You've 
Lost That Lovin' Feeling* for the 
Righteous Brothers with Phil Spec- 
tor, I learned how licks can be 
moved around, such as moving horn 
licks to bass as he did on that record. 

"Working with Motown, partic- 
ularly Holland, Dozier and Holland 
and the Corporation, who wrote the 
Jackson Five material, I learned how 
sophisticated soul can be. Those 
people were really way ahead of 
their time. We used to put strings on 
the Jackson Five sessions and when 
the records were released you could 
hardly hear them. People thought 
strings couldn't be funky. Now you 
can hardly hear a soul cut without 
strings." 

Page feels it's good that "arrang- 
ers are finally getting some public as 
well as industry recognition," and 
adds that his methods are a fusion of 
all he has learned from others plus 
some of his own techniques thrown 
in. "The classical training certainly 
helped," he says, "especially the way 
the market is going today. But once 
in a while I find myself thinking loo 
classical and I have to toss a little 
funk in." 

Page, however, is certainly not 
limited to soul acts, as his past and 
present roster of credits indicates. 
"It's good to wear different hats now 
and then." he says, "especially at the 
same time. You have to keep switch- 
ing with each artist, change your 
own pace a bit and know each per- 
son as an individual." 

Page cites long time friend Barry 
White as an example of what's hap- 
pening in music today. "Barry is the 
type of arranger /conductor/ writer/ 
producer /singer who appeals to ev- 
eryone. He doesn't have only a black 
audience because he's black." Page 
says, "He's really become universal 



and that's the way I sec music go- 
ing." 

With all his success as a behind 
the scenes man. why would Page 
choose to cut an LP himself? "I just 
thought the time was right." he says. 

"I may go on the road with an or- 
chestra like Barry, or I may not. It's 
tricky these days to know what style 
you want to be in or what you want 
released as a single. Every audience 
segment likes something else, and 
there are some things that appeal to 
everyone." (Page has just released 
"All Our Dreams Are Coming 
True," a lush cut designed for uni- 
versal appeal.) 

"I'll still keep up all the other 
things," Page smiles, "especially 
since I'm already working with four 
or five artists at once. But I'd like to 
see how I do with my own thing for 
once." 



New on 
The Charts 
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GTO photo 
POLLY BROWN 
"Up In A Puff Of Smoke ,, 97 

The name Picketlywitch may not 
bring much stateside except for an 
amused grin, but for two years it was 
a successful English group with a 
string of hits sung by lead vocalist 
Polly Brown. 

Polly decided to go solo in 1 972. 
via writer-producers Gerry Shury 
and Phillip Swern's Tin Lid Produc- 
tions and the new GTO label of Lau- 
rence Myers and Dick Leahy. 

GTO is distributed by ABC in the 
U.S. and the GTO Los Angeles of- 
fice represents Polly in this country. 

"Up In A Puff' is a typically slick 
contemporary English pop package, 
with an insistent beat and zesty vocal 
that recalls the early crossover direc- 
tion of such Motown artists as Diana 
Ross. 
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Jack Berman, 59, is an internationally 
known electronics sales rep who operates out 
of the Los Angeles area. Earl Paige trailed Ber- 
man around in order to file this report on a day 
in Berman's life as he operates his 22 yea r old 
company. 

If your ultimate idea of happiness is to work 
in sales, then what makes you transcend that 
ultimate state? For Jack Berman it's the 
chance to motivate others in being better at 
selling consumer electronics. 

In short, he's selling the concept of selling. 
And what makes it more fun is that he is not 
limited to his home base of California be- 
cause he travels widely presenting seminars 
on "Agreeable Selling." Now, something 
more. He's hit on the concept of selling via 
body language and is no longer limited to 
working with English-speaking people. 

A teacher in Northwestern University's 
business school in Chicago where he spent 20 
years with Shure Bros.. Jack can't wait to get 
going on a seminar involving video recorded 
sequences of body language selling. 

"You'll have these retail salespeople and 
go through a series with no sound," he says, 
"Then the audience is asked to write down in- 
terpretations. Then we'll play it back with 
sound. Then we'll freezeframe and study 
each sequence." 

Berman is surrounded by selling from 
dawn on. He long-ago picked up from an Earl 
Nightingale course the idea of writing down a 
series of ideas each morning and a lot of his 
concepts come from these brain strains. 

After he wakes around 6:30 without the aid 
of an alarm or his new Japanese wife Rita or 
mother-in-law Kiyoko San, he swims for 15 
minutes. He could walk the two miles to the 
Inglewood office building his firm occupies 
but drives it in his two-year-old Mercedes. 
First though, he generally follows the pre- 
breakfast swim with calls back east to princi- 
pals in order to take advantage of a rate 
break. 

More and more, he is involved with admin- 




Billboard photo by Earl Paige 
Jack Berman (seated), Jack Gravley, his consumer electronics vice president and Dorothy 
Furnian, who does public relations, confer on a project. 



A Day In The Life Of 



Jack Berman 





Berman tells salespeople to watch out for body language signs of distress and buy- 
ing readiness. In this sequence, customer looks ready to make a purchase. In sec- 
ond photo she shows impatience at not being waited on. 
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Like: "The old idea that you must ask the 
customer a question that he must respond to 
positively. This tends to trap the customer, 
put him or her on the defensive." The better 
approach is to illicit the kind of information 
the salesman needs to know. 

Jack likes to try what he calls FSQS or 
"friendly, silent, questioning, stare." This in- 
evitably brings the customer who has just 
walked into a department to a point where he 
feels he must respond as the salesperson ap- 
proaches. 

Many of the Berman ideas are copies and 
he is proud of this. One is the call organizer. 
"You invest $75 in an average call, why not 
plan it in advance if it's that important?" First 
step is to think ahead and pretend the call 
has just been concluded. "What did you want 
to happen? You set up objectives, action you 
think should result from the call." 

Lately Jack has been into analogies to 
sports. On his desk as the late afternoon sun 
streams over Los Angeles International Air- 
port, is the Official Associated Press Sports 
Almanac he will take along for a lecture the 
same evening before a local retail chain 

"Look here," he says excitedly, "Roger 
Staubach of Dallas led in passing with a 62.6 ! 
completion percentage and an average gain 
of 8.49 and Bob Lee of Atlanta was in 10th 
place. But look at Lee, he has a completion 
percent of 52.2, not that far behind Staubach 
and Lee's average gain is 7.77 and just not 
that much off the leader. 

"You don't have to improve a hell of a lot to 
make a big difference," Berman says. 

He's now head of the educational com- 
mittee of the national rep organization, Elec- 
tronic Representatives Assn. and treasurer of 
NEW/COM, the electronics parts distributor 
national group. 

And if that's not enough selling and sales- 
related activity, he attends probably a dozen 
seminars on salesmanship during any year. 

Active in golf and tennis to soak up energy 
spillover as much as to keep his weight under 
check, Jack is perhaps proudest of his con 
cept of management by objective seminars. 




In this series of body language photos to explain points Ber- 
man makes at seminars, model represents a buyer of con- 
sumer electronics products being pitched by a sales rep. First 
photo shows the buyer thinking "I could lose my pants on this 



deal." Note how he actually hangs onto his belt. And by plac- 
ing his finger in a pointing position toward the brain, he is 
flashing that he's aware of the potential for danger. Second 
photo indicates the buyer has "had a belly full" of the sales 

Billboard photos by Rothschild 



pitch. Third photo portrays the buyer as "telling" a lie. Says 
Berman: "It is very difficult to lie non-verbally and not be 
caught." The shifting of the head is important. If you're lying, 
you will do something differently." 



istrative activities when he does arrive at the 
office, but he makes it a point to get out each 
day for lunch with either a salesman from the 
18-person staff or with a salesman plus cus- 
tomer (Jack Berman Co. is divided into one 
half consumer electronic clients and one half 
industrial component clients with Southern 
California and Arizona territories). 

Joining in one interview during this day- 
long visit, vice-president of consumer elec- 
tronics Dick Gravley says Jack has inculcated 
an in-born attitude at the company that has 
two basic points. 

Says 37-year-old Gravley: "First, we do not 
regard the audio dealer as our customer, we 



see him in terms of what he sells and we focus 
on his customers, the consumer. 

"We believe the more he knows about the 
product, the more comfortable he is. Sec- 
ondly, the better he is able to sell, to motivate 
customers, the more he sells and the more 
money all around." 

A former aerospace engineer and six-year 
Berman staffer, Gravley oversees a roster of 
brands including Koss, BIC, Shure, Harman 
Kardon, Wollensak and Ultralinear, the latter 
two new since he came to the firm. 

Gravley says one new idea he is initiating is 
to make a good will call each day. "This is just 



something I jot down in my note pad and re- 
mind myself to do. It can be calling a dealer to 
tell him, a good manager is looking for an 
opening— something to help someone but 
not tied directly at all to making a sale." 

Hearing this during lunch at his private 
club Cave des Roy, Berman says, "Dick, bring 
that up at the next meeting, it's a great idea." 
The comment is amazing because it seems 
impossible to find a sales idea Jack hasn't 
tried. 

Berman says some of the sales philosophy 
he taught at Northwestern under Benjamin 
Franklin Bills is now obsolete, even dam- 
aging. 



These are held each year, recently in the Lake 
Arrowhead resort. Out of these think tank 
sessions (no wives) have come two ideas— a 
"Now" show and seminar for audio dealers 
and "Lunch With The Bunch," a visit to a dis- 
tributor warehouse facility and a special-ca- 
tered lunch for everyone from night watch 
man to president. 

"We too often ignore the person answering 
the phone all day taking orders and handling 
complaints," says Jack. "The money in sales 
is in repeat business and repeat business 
comes from keeping customers happy." 

Art direction: Bernie Rollins 
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Talent 

Costumed Combos To Be 
Trendsetters In New Year 



i Continued fn 
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clothes and predominantly perform- 
ing oldies material in contemporary 
style. 

Swing, a nine-member vocal 
show-group that performs Big Band 
Era songs to contemporary arrange- 
ments, has after six months of exist- 
ence starred in its own half-hour 
CBS television special which was 
later put into independent syndica- 
tion. 

They have opened concerts for 



Sammy Davis, opened casino show- 
room bills for several of the Nevada 
"circuit's top headliners and guested 
on prime-lime television shows. 

The group was assembled by Jerry 
Frank, former producer of the Joey 
Bishop late-night TV show and 
packager of the Johnny Mann Sing- 
ers. 

Swing is male-female and inter- 
racial. They are costumed in ulti- 
mate 1940s teenage garb, including 
saddle shoes and varsity-letter 
sweaters. 



.Talent In Action 



• Continued from page 14 

MANHATTAN TRANSFER 

Reno Sweeney, New York 

Manhattan Transfer is an exuberant merger 
of art deco and '50s grease with a dash ol to- 
day's penchant for glitter and theatrics, capped 
with four ol the better vocalists around. 

To say they are merely a singing group is an 
understatement. They otter well-synchronized 
choreography plus a true sense of pleasure in 
their efforts. The celebrity studded audience 
Dec. 12 loved them 

Their repertoire spans such ttmeworn oldies 
as "Shine" to a farce '50s style tune. "Guided 
Missiles " In between, they mix a scat version of 
Count Basle's "You Can Depend On Me" with 
words clubbed for the original Basie solos, and a 
wide open harmony version of "Candy." 

The group is comprised of leader Tim Hauser. 
who bears a striking resemblance to Terry 
Thomas: Alan Paul. Jams Siegel and Laurel 
Masse The group's visual impact is enhanced 
by its costumes: the men wear top hats and tails 
and the ladies are garbed in sensuously clingy 
evening gowns Hauser refers to them occasion 
ally as the Deco Dandies. 

They are newly signed to Atlantic and have 
begun work on their fust album which is being 
co-produced by Ahmet Ertegun. JIM STEPHEN 

PAT BOONE FAMILY 

Knoits Berry Farm, Calif. 

Vocalist Boone and the five women in his life 
comprise a warm and folksy entertainment 
package. Half the program Boone works alone. 
His daughters Laury. Debby. Lmdy and Cherry 
plus wife Shirley join in the closing half and pro 
vide a surprisingly good ensemble sound. 

Show Dec. 21 in the 2,100 seat John Wayne 
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Theater was perky and encompassed past Boone 
single hits from his early days ("Ain't That A 
Shame." "Tootie Frurtie." "Love Letters In The 
Sand'' (done with a country arrangement), plus 
some secular numbers and a good tribute to Jim 
Croce. 

Boone, working here four nights, proves that 
turning one's family into a show business troupe 
can pay off 

The girls are quite goad, impressive in their 
vocal Mendings and dance struts. They go under 
the subheading of the Boone Girls. 

Timely for the holidays was an especially im- 
pressive "Our Father" by the girls which began 
without any backing but ended up rocking along 
with a good beat from the supporting quintet. 

Boone's new image is that of the country per 
former on the new Motown label, Melodyland. 
and the band includes a steel guitar. 

There is a religious feeling inculcated in such 
works as "ioy To The World," "Brother Love's 
Travelin' Salvation Show" and "Our Father." 

Slides of the girls as children and of Croce 
add a nice support to the material. Boone's 
voice is in the right register for the Croce num- 
bers and on the finale. "We Believe In Music," 
he hits some smooth, low notes. EUOTTTEGEL 

CHICK COREA 

Carnegie Hall. New York 
Chick Corea and his fellow musicians, guitar- 
ist Al DiMeola, bassist Stanley Clarke and drum- 
mer Lenny White, deserve ail of the laurels that 
have been bestowed on them in the past six 
months. This group epitomizes the word "tight." 
in a musical sense. 

Corea has adapted a style that links jazz and 
rock, but he has also turned people on to an 
other important musical root, Latin music. With 
a combination ol all these styles, the band 
launches into a series of non-stop music. 

As a pianist he is one of the most original to 
come along in some time, and he carries this 
into his work on his other keyboard offerings. 
Clarke ts one of the finest electric bassists to 
ever pick up the instrument. Although White is a 
hard-driving drummer, compelling the band into 
new reaches, he shows a tasteful respect for the 
music at hand. These last three musicians have 
played together for several years now, but Di- 
Meola only joined the group about six months 
ago. Still, he is quite possibly the buffering force 
they have needed to coagulate a sound their 
own. He is a master guitarist and ts not limited 
to the electric instrument like so many others. 
His acoustic guitar was displayed ably, when the 
group did an acoustic set Dec. 1 utilizing the 
true sound of their instruments, in addition to 
their electric one. If they continue to grow in the 
same proportions, this group could become one 
of the leaders in the race toward bridging jazz, 
rock and other elements of music. JIM F1SHEL 

( Continued on page 1 7) 



Remember how the Once Headlined, Retired, or "Be- 
tween Career" Stars such as Tom Mix. Joe Louis, 
Hopalong Cassidy were features with Circuses? 

THE CLYDE BE ATT Y-COLE BROS. CIRCUS WORLD'S 
LARGEST, WOULD LIKE TO ENGAGE A PERSON- 
ALITY THAT WOULD APPEAL TO PRE-TEENAGE 
CHILDREN AND THEIR PARENTS TO TOUR WITH THE 
CIRCUS FOR 30 WEEKS STARTING IN MARCH, 1975. 
Excellent Media and Public Exposure in over 200 Cities. 
If You Have any Ideas, Please Write to: 

CLYDE BEATTY-COLE BROS. CIRCUS 

P.O. BOX #1570 • WINTER PARK, FLA. 32789 





Shelter photo 
PHOEBE SNOW 
"Poetry Man" 87 

This may well be the most un- 
compromisingly personal, individ- 
ualistic musical statement by a new 
artist to get on the Hot 1 00 in recent 
times. The complexity of "Poetry 
Man's" melody line, chord structure 
and acoustic guitar licks are all on 
the level of the way Joni Mitchell 
constructs her highly distinctive 
songs. Phoebe's singing is as haunt- 
ing as Joni too, although the ladies 
don't sound at all alike, The Snow 
voice is dark and somewhat funky, 
rather than ethereal. 

No wonder CBS and Shelter are 
locked in a legal struggle over who 
will release this fine new artist's 
forthcoming albums. Phoebe is a 22- 
year-old New Jersey girl who took 
up guitar seven years ago. She got 
started via the Greenwich Village 
pass-the-hat folkie clubs, perform- 
ing her own songs. She was discov- 
ered there by Shelter promotion 
man Dino Airali, who ultimately 
produced her debut album. Phoebe 
Snow is managed by Steve Rand 
and booked by IFA. 




Atlantic photo 
SISTER SLEDGE 
"Love, Don't You Go Through No 
Changes On Mc"-92 

Sister Sledge is four genuine sis- 
ters, all under 20 and hailing from 
North Philadelphia. They share lead 
vocalizing and write much of their 
own material. Raised on church 
singing, the girls were sought after 
by many record labels before sign- 
ing with Atlantic. 

Two of them. Debra, 1 9, and Joan, 
17, arc in college with Kim, 16, and 
Kathie. 14. still finishing high 
school. They are co-produced by 
Tony Sylvester, who helmed the 
Main Ingredient and Ace Spectrum, 
and arranger Bert Decotcaux. 

Buddy Allen is their manager. 
"No Changes" is a classic uptempo 
soul ballad, with interesting minor 
chord progression adding to the in- 
tensity of the song's feeling. 
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PIECES OF DREAMS 

Stanley Turrentine, Fantasy F-9465 
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14 


THRUST 

Herbie Hancock, Columbia PC 32965 
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10 


SOUTHERN COMFORT 

Crusaders. ABC/Blue Thumb BTSY 9002 2 
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BAD BENSON 

George Benson. CTI 6045 SI (Motown) 
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14 


WHERE HAVE 1 KNOWN tOU BEFORE 

Return To Forever Featuring Chick Corea. Polydor PD 6509 
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16 
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TOTAL ECLIPSE 

QUI., ^-kt.- A 1 L M _ , , &t\ 10101 

billy Cobnam. Atlantic aD 18121 
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32 


BODY HEAT 

Qurncy Jones, A4M SP 3617 
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IS IT IN 

Eddie Harris, Atlantic SO 1659 
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SATIN DOLL 

Bobbi Humphrey, Blue Note BN LA344-G (United Artists) 


10 


23 
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GET UP WITH IT 

Miles uavis, UMumma Kb Jdidb 


11 


11 


29 


MYSTERIOUS TRAVELLER 

Weather Report, Columbia KC 32494 


12 


13 
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FLYING START 

Blackbyrds, Fantasy F 9472 


13 


20 
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THE BAODEST HUBBARD 

Freddie Hubbard, CTI 6047S1 (Motown) 


14 


14 


37 


LAND OF MAKE BELIEVE 

Chuck Mangione. Mercury SRM 1 684 (Phonogram) 
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10 


14 


ALL IN LOVE IS FAIR 

Nancy Wilson. Capitol ST 11317 


It 


15 


11 


HIGH ENERGY 

Freddie Hubbard. Columbia KC 33048 


17 


22 
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FEEL 

George Duke. BASF/MPS MC 25355 


18 


12 
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THE BAD D EST TURRENTINE 

Stanley Turrentine, CTI 6048S1 (Motown) 


19 


If 

IS 


57 


HEAD HUNTERS 

Herbie Hancock. Columbia KC 32731 


20 


25 
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ARTISTRY 

DeorJato. MCA 457 


21 


24 


12 


ECHOES OF A FRIEND 

McCoy Tyner, Milestone 9055 (Fantasy) 


22 


40 
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SUN GODDESS 

Ramsey Lewis. Columbia KC 33194 


23 


26 
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SAMA LAY LIC A 

McCoy Tyner, Milestone M 9056 (Fantasy) 


24 


17 


36 


CROSSWINDS 
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STANLEY CLARKE 








Nemperor NE 431 (Atlantic) 
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ONE 

Bob James. CTI 6043 (Motown) 
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WINTER IN AMERICA 

Gil Scott Heron t Brian Jackson. Strala East 19742 
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THE BLACKBYRDS 

Fantasy F 9444 
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IN MEMORIAM 








Modern Jau Quartet, Little David LD 3001 (Warner Bros ) 
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ANOTHER BEGINNING 

Les McCann. Atlantic SD 1666 
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37 
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NEWMAN ISM 

David Newman. Atlantic SD 1662 
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POTPOURI 

Triad Jones S Mel Lewis. Philadelphia International K2 33152 (Co 
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ILLUMINATIONS 

Devadip Carlos Santana t Turlya Alice Coltrane. Columbia PC 32900 


34 


32 
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CHAMELEON 

Maynard Ferguson. Columbia KC 33007 


35 






UVE OBLIVION, Vol. 1 








Brian Auger's Oblivion Express. RCA CPL1 0645 
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36 
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INTERSTELLAR SPACE 

John Coltrane. Impulse ASD 9277 (ABC) 
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STORIES TO TELL 








Flora Punm. Milestone M 9058 (Fantasy) 
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30 
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CHANGE UP THE GROOVE 

Roy Ayers, Polydor PD 6032 


39 


39 


86 


SWEETNKHTH 

Weather Report. Columbia KC 32210 


40 


29 


10 


DON'T YOU WORRY BOUT A THING 

Hank Crawford. Kudu/CTI 19 (Motown) 
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Latin Scene. 



MIAMI 

Word is out that Joe Banner, N.Y. 
record distributor, will shortly be 
opening a Latin record distributor- 
ship here. . . . Tony Beacon, famous 
for his San Juan Diary, who covered 
the entertainment field so thor- 
oughly in Puerto Rico for many 
years, has relocated to Miami, and is 
in the process of setting up a similar 
weekly paper. In the meantime, he is 
doing publicity and p.r. work for lo- 
cal night spots. 

From Fania: Ralfi Pagan is back 
in New York recording his new LP; 
Larry Harlow's long awaited quad 
LP due out this week; Willie Colon 
in the studio recording a new LP, as 
is Hector Lavoe. In January, Johnny 
Pacheco will record a new LP with 
his new singer, Hector Casanova* 
and the Fania All Star LP will be re- 
leased in early January. 



Rustic Cabaret is presenting Joe 
Cuba (Tico) and Hector Lavoe 
(Fania) for the Christmas shows. 
Numero Uno brings in Vicentico 
Valdes (Tico) for the holidays, along 
with Chliino (Gema) and Fajardo's 
All-Stars, and Centro Espanol con- 
tinues to pack them in with Los Cha- 
vales de Espana. Cafe (Vaya) ap- 
pearing at a new club on Key 
Biscayne, "The Watergate." 

Antony RIos (Discolor) recording 
his new LP at Criteria Studios. . . . 
WCMQ-FM being called "Musica 
Frcsca" with their programming of 
ballads and ballad-beats. . . . Ray 
Barreto's (Fania) "Los Pascuas" get- 
ting good reaction to local air play. 
. . . Audio Latino is releasing an LP 
by Los Violines, "Music to Make 
Love By," and their Judge's Neph- 
ews LP is selling strongly locally. 

ART "ARTURO" KAPPER 
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IN LOS ANGELES 



Thta TIT1.E-Artl»t. Label I 
Wart Nunbaf (OlaWbutlng Label) 



VICENTE FERNANDEZ 

0 Idolo de Meiico. Caytronics 1420 
ROSENDA BERNAL 

La Esposa Orvidada. Latin International 
5027 

ANGELICA MARIA 

Angelica Maria, Sontrto International 8009 

LOS BABYS 

Como Sufro. Peerless 1769 

LOS HUMILDES 

tin Pobre No Mas. Fama 524 

LOS DUBLOS 

Lo Nutw de Los Dablos, Averno 1001 

AMALIA MEND0ZA 

Yo Lo Comprendo, GAS 4064 

FELIPE ARRIAGA 

El Nuevo tdoio de La Cancion. Caytronics 
1415 



TITLE— Aula l. Label & 
Number (Dlelrlbutlng Label) 



S0NIA LOPEZ 

Vol SentimientoY Amor, Caylronics 1416 
CHAtTTO VALOEZ 

Tu Sigues Siendo El Mismo. Muslmex 5080 

JUAN TORRES 

A Borinquen. Musart 1640 

ANTONIO AGUILAR 

A Mi Querido Puerto Rrto, Muaart 1646 

LUCHA VILLA 

Los Discos de Ore Musart 1636 

EDDIE PALMIERI 

The Sun of Latin Music. Coco 109XX 

CELL* t JOHNNY 

Qoimbara. Vaya XVS-31 



IN MIAMI 



CEL1A I JOHNNY 

Qjifflbara. Vaya XVS-31 
JULIO IGLESIA 
A Fin De Piel, Athambra 19 
JOVENES DEL HIEBRO 
El Bllmque. Sound Trijnghe 
THE JUDGE'S NEPHEWS 

Tta Judge's Ntphevw. Audio Latino 4070 

PALTT0 ORTEGA 

Yo Tenjo Fe, International 458 

NELSON NED 

The Magic ol Nelson Ned. United Artists 
324 

OLCUITA 

Quando Estoy En Tin Brains, Borinquen 
1271 

CONJUNTO UNIVERSAL 

Tremendo Disco Con Universal, Velvet 487 



CORTIJ0 I tSMAEL RIVERA 

luntos Dtra lei. Coco CLP-113XX 

USETTE 

Leetle. Borinquen 1261 

LUIS GARCIA 

Canto A L'Amor, Audio Latino 4065 

ISMAEL MIRANDA 

En Fa Manor. Fania XSLP-00466 

LUISA MARIA GU ELL 

Lursa Maria Guell. Gema 5018 

WILLIE COLON 

Willie Colon. Fania 464 

VICTOR ITURBE 

Victor Iturbe. Miami 6098 



_Compus_ 

NEC Conclave 
February 8-12 

• Continued from page 3 
Stromberg of Gibson-Stromberg 
and William Krasilovslty, co-author 
of "This Business of Music." 

Each meeting is planned for be- 
tween one and two hours, and par- 
ticipants on each panel include stu- 
dent union directors and associate 
members of the organization. 

In addition to these topics, musi- 
cal showcases will be presented each 
day. These include jazz acts like Bill 
Watrous and the Manhattan Wild- 
life Refuge, Monty Alexander, Mi- 
chal Urbaniak and Fusion. Hcrbic 
Mann, Cannonball Adderley and 
Passport; and folk and rock acts like 
Tom Rush, Orleans, Denny Brooks 
and Arthur. Hurley & Gottlieb; r&b 
acts like The Brighter Side of Dark- 
ness, The Jimmy Castor Bunch and 
Ripple, blues star Son Seals and 
country acts like Grandpa Jones, 
Doug Kershaw and Country Store. 

A new feature at this year's con- 
vention is the roving artists program, 
which will showcase acts that are 
self-contained and capable of play- 
ing throughout the area of the exhib- 
its. These include magicians, stroll- 
ing musicians, character actors, 
comedians, mentalists, hypnotists, 
mimo, fire-eaters, ESP practitioners 
and even an Indian fakir. 

Speakers for the two luncheon 
meetings will be Redd Foxx and 
Bob Hope, and Fred Williams of the 
NBC national office says there will 
be several other additions to the con- 
vention. 

Also on the docket will be the sec- 
ond annual minority workship, 
scheduled to precede the convention 
by one day. This series of meetings 
will be attended by many of the 
leaders in minority programming 
from around the U.S. Topics will in- 
clude the minority population ex- 
plosion on campuses, the necessity 
of minority programming, cultural 
awareness, recruiting and molding 
together campus and minority pro- 
gramming. 

In addition to this workshop, an- 
other one will be presented during 
that time dealing with protection for 
activities programmers. Keynote 
speaker at these meetings will be 
Barbara Ringer, Registrar of U.S. 
Copyrights since 1973. 

Others participating in the discus- 
sions will include attorneys, compos- 
ers, managers, music professors and 
others. Topics include the outside 
manager's point of view, rights and 
copyrights, booking contracts, man- 
agement education for activities pro- 
grammers, and legal or illegal repro- 
duction. 

"The intent of the NEC is to make 
the national convention bigger and 
better and more sophisticated," Wil- 
liams says. "There are more and 
more programs and we are getting 
more response and interest from 
around the country." 

USC Teachers 
Plan Concerts 

LOS ANGELES-Faculty mem- 
bers of the University of Southern 
California will present monthly con- 
certs starting Jan. 10. And if that 
doesn't sound impressive look at the 
names involved. 

Malcolm Hamilton, harpsichord: 
Chris Parkening, guitar; Gregor 
Piatigorsky. cello; Harvey Piltcl, 
sax; Adrian Ruiz, piano, and the 
USC Faculty Woodwind Quintet 
will participate in the series, as 
soloists, closing May 22 with 
Piatigorsky. All involved have made 
records through the years. 
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In Kansas City, Mo. at Cavern 
Sound. LPs have been wrapped up 
by the Kansas City Mdodyaires and 
Together, both for the ABC family 
of labels. The studio is now working 
with the Jerry Wood Brotherhood 
with Bud Ross handling production. 
The Sebbo Brothers are wrapping 
up their debut LP with Frank Polte 
and John Pearson co-producing and 
Pearson engineering. 

Eugene Mc Daniels (whom some 
of you may remember as Gene 
McDanieU in the '60s when he ran 
up a long string of hits such as "A 
Hundred Pounds Of Clay" and 
"Tower Of Strength" and who 
recently penned Roberta Flack's 
"Feel Like Making Love") is busy 
producing MeJba Moore these days 
and finishing up an LP of his own 
for Buddah. 



Motown's Thdma Houston is in 

the studio now working on an LP us- 
ing a process known as Direct-To- 
Disc. According to Sheffield Labs 
president Doug Sachs, the process 
involves transmitting a performance 
directly to a lacquer disk. The proc- 
ess allows for no overdubbing, and 
was the original form of making 
recordings, used until 1948 when 
tape came into common use. Sachs 
feels the process is superior to tape, 
however, and plans to manufacture 
80,000 of these LPs next March and 
retail them for $10. They will be 
available only to hi fi stores and to 
audiophiles through direct mail. 

Ms. Houston's LPwill included 10 
cuts. Six of the songs will feature stu- 
dio musicians and will be instru- 
mental while the remaining four 
will be vocals featuring the singer. 



Talent In Action 



• Continued from page 16 

MICHAEL ISEBERG 
& HIS ISEBERG MACHINE 

Jake's, Aspen 

It Rich Wakeman can get gold records playing 
avant-garde keyboard with symphony orchestra 
accompaniment, Michael Iseberg could do the 
same thing by himself. The Iseberg Machine, a 
U-shaped keyboard console the performer spent 
a year wiring up, can provide all the sounds of 
an orchestra, a rock group or even a circus band. 

It is a state-of-the-art combination of electric 
piano, organ, synthesizer, mellotron and rhythm 
king percussion that Iseberg has hooked to 
jet her for the ultimate keyboard array Sur 
rounded Dec. 11 by two towering bastions of 
speakers. Iseberg sang and writhed like a Cap- 
tain Nemo as his musk machine created deadly 
accurate imitations of the entire Moody Blues or 
Doors sounds. 

Iseberg has played as a sideman on several 
albums but never recorded solo. His price is re- 
portedly $1,000 a week on the Holiday Inn 
lounge circuit and he has a wildly devoted fol- 
lowing in the Colorado ski resort area. 

MAT FREED LAND 

THE MILLS BROTHERS 
DON RICKLES 

Riviera Hotel, Las Vegas 

The Mills Brothers are like vintage Chateau 
Margaur It would be an insult to their consu- 
mate talent to refer to them as an 'opening act.' 

Warm, and delightful, they engulfed the din- 
ner show crowd Dec. 16 with record hit after 
record hit: "You're Nobody Till Somebody Loves 
You." "Cab Driver," "You Atways Hurt The One 
You Love," and "Basin Street Blues," which 
they recorded in 1930. 

The audience was a smattering of all ages, 
tourists from various economic brackets and lo- 
cations. The one thing they had in common was 
growing up to Mills Brothers music. Applause 
was constant, spontaneous. 

Twice the "boys" asked the half-filled show 
room to sing along. Generally artists requesting 
the audience to clap or sing along receive semi- 



half hearted support. But. for The Mills Brothers 
the entire audience sang "Paper Doll" and 
joined along in "Up A Lazy River." 

Celebrating their 50th year in show business, 
the trio looks capable of giving another solid 50. 
Vocally they have never sounded better. 

A highlight of their segment was when they 
re-enacted their old radio days and became the 
orchestra instruments accompanying them- 
selves. 

No audience has ever been set up better for 
another act. In fact The Mills Brothers gave 
Rickles a tough act to follow. 

It's a credit to Rickles' talent that he kept the 
audience up to the level at which the Mills 
Brothers had left them. The salty comedian has 
added lo and changed his act. There are several 
impressions. Rickles leaves no doubt that he is 
doing the impression, but still they are funny 
and refreshing. He had added more musical ma- 
terial in addition to hts excellent "I'm A Nice 
Guy." Rickles is unique. His ringside insults are 
expected and well received. The Indian and foot 
ball routines using men from the audience re- 
main the same. LAURA DENI 
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40 Minutes From Manhattan 

• Noise Reduction 

• Block Booking at 
Reasonable Rates 

• Also Available- 
Long Term Lease 

• A Studio With a History 
of Hits 
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(212) 582-1070 
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The New 
Hit Album from 
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"The Latin Music Company" 
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Chicago's WMAQ Hits Air 



• Continued from page ! 

Lee Sherwood, program director 
of the clear-channel 50,000-walt 
NBC facility, says that the playlist 
will be 34 records. Normally, 50-70 
records is considered a limited list 
for a country station; even in major 
markets country radio stations 
sometimes go as high as 100 records. 

The lineup at the station will con- 
sist of program director Lee Sher- 
wood on the morning drive show. 
Bill Coffey 10 a m.-3 p.m.. Corky 
Mayberry from KLAC in Los An- 
geles 3-7 p.m., Clark Weber 7-mid- 
night (temporarily as the station 
searches for a queen of Country Mu- 
sic to do that time slot), and Larry 



Bubbling UnderThe 

HOT 100 

101- DO TOUR THING, James 1 Bobby Purify, 
Casablanca 812 

102- MBT BLUES, Low Unlimited Orchestra, 
20th Century 2145 

103 - BELIEVE HALF OF WHAT T0U SEE (And 
Bone of What Toa Heir), Leon Haywood, 
20th Century 2146 

104- RJTUBE SHOCK, Hello People, ABC/Dun 
hill 15023 

10d - GOOD TIMES BOCK N ROLL, Flash Cadil- 
lac » The Contiooirtal Kids, Private Stock 
45006 

106- DElU IB THE BOTTLE, T.G. Shepard, Mel 

odyland 60021 (Motown) 

107- LOVir T0U, Minnie Kpertai, [pic 8 

50057 

108- GRAB IT, Olympic Runners, London 216 

109- THE BERTHA BUTT BOOGIE, Jimmy Cas 
toe, Atlantic 3232 

110- LOVE IS WHAT TOU MAKE IT, Bra Tori 
City, Chelsea 3008 

Bubbling UnderThe 

Top LPs 

201 - DAVID RUFF1R, Me H' Rock 'N Rol, Mo 
town S1851 

202- 5TH DIMEBSIOB, Soul ( Inspiration, Bell 
1315 (Arista) 

203- IEBBT GOODMAN I JAB HAMMER, Like 
Children, Nemperor NE 430 (Atlantic) 

204- LES McCABB, AnoBnr Bejinnint Atlantic 
SO 1668 

205- JOBATHAN EDWARDS, lucky Day, Atco SD 
36104 

206- THE SEBSATI0BAL ALEX HARVEY BAND, 
Impossible Dream, Vertigo VEL 2000 
(Phonogram) 

207- THE JONESES, Keepin' Up With The 
Joneses, Mercury SRM L 1021 (Phono- 
gram) 

208- GEOtSE DUKE, Feel, BASF/MPS MC 
25355 

209- SHIRLET BROWN, Woman To Woman, 

Truth TRS 4206 (Stan) 

210- GOOSE CREEK SYMPHONY, Do Your Thing 
But Dont Touch Mine, Columbia KC 
32918 



45 rpm RECORDS 

BY MAIL 



All Original Artists 
1949 thru 1972 

pop • country • rock 
soul • big band 
all-time favorites 
FOR CATALOG of 6000 titles 
send $1.50 (no cod.-) 

II AIR MAIL is desired for catalog 

• U S and APO.'FPO addresses, add Si 00 

• International add $1 50 
(payable in U S funds) 



Johnson from WIND in Chicago on 
the all-night show. 

Typical to the all-night country 
trade, Johnson is right now attend- 
ing trucker's school— Ryder's in At- 
lanta—in order to be able to commu- 
nicate better with the knights of the 
road who'll be able to hear him in 38 
states at night The station's signal - 
670 on the dial— also reaches several 
foreign countries at night. 

In the day, it blankets 244 coun- 
ties—the equivalent of being heard 
from San Diego to San Francisco. 

Sherwood describes the format as 
"Mass Appeal Country." He adds 
that, with the station's signal, "we 
cannot afford to be just a country 
music station." 

Working with general manager 
Charlie Warner, Sherwood will be 
spending thousands of dollars in 
promotion to establish the station in 
the market. "All of the promotions 
will be elaborate," he says, adding 
that television will be used "heav- 
By." 

Special features on the station will 
include medium Irene Hughes, who 
will be live in the studio three times a 
week on the Coffey show to answer 
phone calls from listeners. Each 
Sunday, general manager Warner 
will be on hand to do a half-hour 
show called "Ask Your Manager" 
where listeners can call up and talk 
to him on the air. White Sox baseball 
will also be aired in season. 

A unit feature of the station will 
be its "Welcome To My World" 
identification package. Fifty major 
country artists have recorded special 
versions of the tune for broadcast on 
WMAQ. Biff Collie recorded most 
of the versions in Nashville. Sher- 
wood recorded some in Bakersfield, 
Calif. 

The other jingles were produced 
by TM Productions, Dallas, who is 
also producing the automated coun- 
try music programming that re- 
places rock programming on WJOI 
NBC's FM station. The country mu- 
sic here, though will be aimed at a 
slightly younger audience and is 
non- personality oriented. 

As for the AM station, "obviously, 
we're going to play a good deal of 
oldies and familiar records. We'll 
have a library of 1,000 oldies and fa- 
miliar records going into the for- 
mat" 

Bob Pittman is music director of 
the country station and assistant 
program director. He'll be directing 
the research on music each week. 
Not only will requests be tabulated, 
but "we'll be involved in a lot of 
callouts." 

Retail sales will only play a minor 
part in the playlist. Principly, 
request lines will be used. In addi- 
tion, the station has already accom- 
plished several hundred phone calls 
to people in the market. 

"The first 100 phone calls helped 
us devise a questionnaire. Now, if 
they dislike country music, wc go 
into other questions. If they like 
country music, we go into specific 
questions on artists and songs." 

The reason for not basing the 
playlist on local record sales, accord- 
ing to both Pittman and Sherwood, 
is that even a major hit single in the 
market "might sell only 10,000 or 
12,000 copies. And about 8,000 or 
more of those would be to jukebox 
operators. That fact tells you some- 
thing . . . that something is wrong 
with country record sales. 

"We're more interested in what 
kind of country music and listeners 
want to hear rather than what they 
buy." 

The air personalities will pull the 
music for their own shows, but must 
play from highly defined categories 



which eliminate any given record 
from being repeated in the same day 
any day of the week. 

The reason is "that country music 
is a matter of lifestyle. I think that 
people listen longer; hearing the 
same record over and over at the 
same time of the day might cause 
them to turn the station off," Sher- 
wood feels. 

Before the station even thought 
about a playlist, though, Sherwood 
and Pittman devised hot clocks for 
various dayparts. This was to deter- 
mine how much exposure any indi- 
vidual record would have. 

"Everyone had said that a playlist 
should be 65-70 records long. But 
when you try to fit that many records 
into a hot clock, you discover that 
some records would only gel played 
twice a week, This means that coun- 
try artists would not get the exposure 
they deserve." The hot clocks arc 
based on the listening span of coun- 
try music listeners around the na- 
tion, he says. 

There is the possibility, of course, 
that concentrated airplay of a coun- 
try single might give it the same im- 
petus that concentrated airplay does 
for rock . . . create a major-selling 
record. 

The format will change somewhat 
... or at least the basic thrust of the 
station will change "as we get more 
into our format. I expect that the mix 
of the music will be 50 degrees dif- 
ferent from the day we kick off the 
format by April," Sherwood says. 

Some traditional country tunes 
will be also played. "Bob Pittman 
and I refer to these traditional tunes 
as flavoring. We feel that you can 
play a traditional record and the 
people who love that kind of music 
will think you play a lot of it, while 
those who don't will sit through it." 

This is the first time, Sherwood 
says, regarding a format change that 
people have written letters "saying 
they can hardly wait for us to get on 
the air with country music. Gener- 
ally, the audience either does one of 
two things— they do nothing, or they 
protest. 

"But wc feel that a country station 
is involved more with its audience 
on a personal basis than any other 
format with the possible exception 
of maybe talk radio . . . and I'm not 
even sure about that. 

'The cooperation has been phe- 
nomenal . . . even from other coun- 
try music stations," Sherwood says. 

Sherwood was last on the air on a 
regular show on WQAM in Miami 
in 1968; he was an air personality for 
1 1 years before becoming a program 
director in rock radio. 

New Travers Series 
Firmed In 80 Cities 

NEW YORK— "Mary Travers 
And Friend," weekly hour syndi- 
cated radio program that premieres 
Jan. 18, has already been slated for 
80 markets, according to Bob Mi- 
chclson, general manager of radio 
for 21st Century Communications 
Inc. 

This includes 21 of the top 25 ra- 
dio markets, he says, and stations 
such as KNX-FM in Los Angeles, 
WQIV in New York, and WSDM in 
Chicago. First "friend" will be the 
New Riders of the Purple Sage. Fol- 
lowing friends, in order, include 
Richie Havens, Harry Chapin, Dory 
Previn, Bob Dylan, Renaissance, 
Barry Manilow, Golden Earring, 
Billy Joel and Jefferson Starship. 

Pioneer Electronics will be among 
the first participating national ad- 
vertisers on the program. 



30 U.S. Stations Acquire 
'British Rock' Anthology 

LOS ANGELES-"Thc History Of British Rock," a 12-hour radio docu- 
mentary produced in Australia, has already been sold to 30 U.S. radio stations, 
according to Rod Muir, president of Digamae in Sydney, Australia, and 
George Burns, president of Burns Media Consultants here. 

Burns and his wife Judy are the syndicating agents of the radio spectacular 
for the United States. Muir visited Los Angeles last week en route to London to 
conduct more business for the documentary and other radio syndicated prod- 
ucts that will be forthcoming early next year. 

This show marks the first real radio syndication from Australia to cross the 
ocean. The BBC, via London Wavelength in New York, and other British 
firms have already made huge inroads into the U.S. radio syndication field. 

In Little Rock. Ark., where "The History Of British Rock" has already 
aired, general manager Rusty Gold of KKYK says: "I just hung up the phone 
after talking with the agency for the advertiser that sponsored the entire 12 
hours. They told us that the client had the best four days of their history. We 
are happy because the client is happy and we made a bundle from this special. 
The production, the contents, narration, music . . . everything is great** 

Richard A. Foreman, manager of programs for WGY and WGFM in Sche- 
nectady, N.Y., also reported "extremely positive comments" from clients. The 
station just finished running the documentary. 

The show was produced by Digamae in Australia, a programming consult- 
ing and syndication firm. John Torv, one of the leading air personalities of 
Australia, is also experienced with 
the U.S. air personality scene. 

The documentary was revamped 
by Burns. Digamae will be doing 
two more documentaries in conjunc- 
tion with Burns, who will be visiting 
Australia in March to help Muir and 
Torv in the actual production. 

Digamae has also entered the tele- 
vision field in Australia with local 
rights for ABC-TV's "In Concert" 
series. The show will be combined 
with local material produced in Syd- 
ney by Digamae to create a 90-min- 
ute show. It will be aired on the Na- 
tional Nine Network throughout the 
nation. 



3 More FMers Add 
'GAC Air Series 

LOS ANGELES - Drake- 
Chenault the radio syndication firm 
here, reports three more FM stations 
are now using "Great American 
Country," a modern country music 
programming service created by the 
firm. The stations are K.TPK in To- 
peka, Kan., and KBAI in Midland, 
Tex., both new operations, and 
WHOP in Hopkinsville, Ky. KTPK 
is managered by Dale Bowers, 
KBAT is owned by Bob Hicks and 
Roger Jeffers is president of WHOP. 



Vox Jox 



By CLAUDE HALL 



The eighth annual International 
Radio Programming Forum is get- 
ting into high gear. It's going to be 
Aug. 13-16, 1975. at the Fairmont 
Hotel in San Francisco. Now, there 
will be 150 rooms available at the 
Fairmont for early registrants at a 
below $30 figure. And we're also ex- 
ploring the possibility of a couple of 
hundred rooms at the Holiday Inn, 
which is just a block or two away. 
Food and drinks in the Fairmont are 
at reasonable prices. It's going to be 
a solid, dynamic meeting. One of the 
men who's been helping George 
WiKon, the Forum Chairman for 
1975, and me is Ernie Farrcll. Ernie 
has been appointed official trouble- 
shooter for the next Forum and will 
work closely with Wilson on details, 
ranging from potential speakers to 
the entertainment each evening. 
And, by the way. we are seriously 
considering letting you vote on your 
own entertainment. Anyway. I'll 
keep you posted on details about the 
Forum. Just make plans right now to 
be there! 



The lineup at KUPD in Phoenix 
now has Scott Evans from KTLK in 
Denver doing the 6-9 a.m. show, fol- 
lowed by music director Randy 
Wayne 9-noon, program director 
Chuck Dunaway noon-3 p.m., Tony 
Mann from WDHF in Chicago 3-6 
p.m., Scott McLeod from KSTT in 
Davenport. Iowa, 6-10 p.m.. Chuck 
Jackson 10 p.m. -2 a.m., and Lou 
Jones from the old KUPD staff on 2- 
6 a.m., with Robin Lee and Pat Kelly 
doing weekend work. Jackson, 
Dunaway, and Wayne are, of 
course, from KIKX in Tucson. Jay 
Paul Emerson is news director. . . . 
Jay Trachman, 209-439-9074. is 
looking for MOR or Top 40 morning 
show work. Just got fired for the sec- 
ond time at KFRE in Fresno, Calif. 



There are many DXers out there 
who can't wait each day to get off the 
mike and rush home to get before 
their own mike. Well, Tab Books, 
Blue Ridge Summit, Pa. 17214, has a 
book for you— and for rapid radio 
freaks like me, too. It's called "The 
Complete Short Wave Listener's 
Handbook" and costs $6.95. The au- 
thor is Hank Bennett. And one of the 
more interesting chapters to me 
deals with FM DXing. 

Turns out that there are lots of 
cases where you can hear FM sta- 
tions because of "sun-up Tropo." 
I've often picked up KSEA and 
KGB-FM at home in Los Angeles. 
But, because of atmospheric tunnels, 
some FM signals have gone as far as 
800 miles. That would put Robert W. 
Morgan's radio show in El Paso, 
right? Another part of the book deals 
with the Latin American "giant 
power" stations. The author remarks 
at one point: "At one time during its 
{Continued on page 34) 
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□ REGULAR CLASSIFIED— 75C a word Minimum 
$15 00. First line set all caps Name, address 
and phone number to be included in word count. 

□ DISPLAY CLASSIFIED AD-One Inch. $35 00: 
4-iimes $32 00: 26-ttmes $30.00. 52-times $25 00 
Box rule around all ads 

QBox Number, c/o BILLBOARD, figure 10 addi- 
tional words and include 50< service charge tor 
box number and address. 



DEADLINE— Closes 4:30 p.m. Tuesday. 1 1 days 
prior to date of Issue. 
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Billboard. 



ADDRESS ALL ADS— Erv Katlus. BILLBOARD. 
2160 Patterson St.. Cincinnati, Ohio 45214. or 
telephone Classified Adv Dept 513 381-6450 
(New York 212'764-7433). 
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□ Distribution Services 
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□ Used Coin Machine 
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□ Promotional Services 
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□ For Sate 
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Q Publishing Services 

□ Miscellaneous 
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CI/SUPERCART 
EMPTY 
8 TRACK 
CARTRIDGES 

■ Bulk 8 track and cassette tape 

■ Splicing materials 
' Sleeves 

' C.B. equipment (mobiles, bases 
and antennas). 

Call: Terry D. Vogler 
(816) 637-6011 

CARTRIDGE INDUSTRIES CORP. 

P.O. BOI 186, 
Excslalor Spring*, 
Mluouri M024 



LEAR JET 
8-TRACK 
CARTRIDGES 

CALL-DON BIRKENESS 
816-637-2114 

WRITE— 
AVSCO INC. 

69 HIGHWAY & 
CORUM ROAD 
EXCELSIOR SPGS.. MO. 



PREMIUM 
8-TRACK BLANKS 

Lear Jet style cartridge with mbb«r roller. 
High grade duplicating tape. 66 standard 
length in 1 min. increments— from 25 min. 
to 90 min. 3 day delivery guaranteed Over 
one million sold. 

2-"> min. lo 4.1 min itnv quantity til* 

Hfimin in ri'imw anv quamiiv IMf 

Rlmin in Nil mm nnv <|unntilv. 7 » 

Ml mm loWlmin nnvouitniilv ?« 

Head . leaner* 454 e*. 

SWlMl minimum onk~ , CO D nnlv 

ELECTRONIC SYSTEMS 

P.O. Box 142. Fraser. Mich. 48026 
Phone: [313] 463-2592 »<3 



NEW PRODUCTS" 

Bud g«4 T.p.l 

HMBudgMT 



i B-Traek ■udgat Tapaa 
I HI Quality Sound Allaa une 
(N««d H*pi D«il«f». Dltlflbuton ) 
Tap* Diaplay Caaaa Awallabla 
OKART, INC. 
1 N.E. 7th SI. 

Oklahoma City, Oklahoma 73103 
Pho: (405) 236-5946 mhi 




FOR SALE 



record 
exporters 

25 years experience 
in the record trade 

Now internationally 
organised 

A,\Y RECORD SUPPLIED 
CURRENTL Y A VAILABLE 
IN THE U.K. WRITE TO:- 

EXPRESS RECORD 

SERVICE DEPT BB 

P.O. BOX 1 6, BRADI ORD BO I 30L. 
YORKSHIRE, ENGLAND. 



OWN A COMPLETE 
2. 4 or 8-TRACK 
RECORDING STUDIO 

Includes Tascam console, machines, 
mikes. llmNers and accessories. 
For full information, call: 
KEITH 

(919) 275-501 3 (COLLECT!) 

or write: 
ITHACA SOUND CO. 

Division of 
THE GUITAR SHOP 

332 V, Tat* St. 
Greensboro, N.C. 27403 



- 8 TRACK CARTRIDGES - 



NORELCO STYLE BOXES 
CO. CASSETTES 
CASSETTE HALVES 
Excellent Quality 
DYNA-0AY RUSTICS. INC. 

1451 East 9 Mile Rd. 
Hazel Park. Michigan 40030 
(313) 399-4880 , 



TWO AUDIM ATION 742 WINDERS-Still 
In crates; paid $2,600 00 Make offer 
ONE ONE-INCH WASTER MAKER WITH 
STEP HEAD— New. Make offer. 

Contact: 
Mr. Dave Porter 
Recording Specialties, Inc. 
2971 Coin Drive 
Santa Clara, Ca. 95051 

(40S) 739-7201 I" 1 1 



NASHVILLE QUALITY DUPLICAT1NGCUS- 
tom 8 track tapes 7o» each. Cull or write Ray 
Reeves, 220 Boscobel, Nashville. Teat- 37213. 
(615) 256-1666. mh 22 



british 




oice 



CASKOLME 
EXPORTS 

9-11 WcxxJfiett) Road London W9 2BA 
Telephone 01 2866090 Tele* 22164 

Worldwide wholejolerj of UK ond 
E uropeon gro*»H>phorw- re cords 
cassette 'apes, clothes and posters 

VIRGIN RECORDS 

material is our speciality. 



DO YOU SELL TAPES AND RECORDS' 
We can increase your PROFITS, with our half 
million dollar inventory of T.V.'s, stereos, tape 
player*, calculators, and other consumer elec- 
tronic*. Don't miss added Mien. Call or write: 
Mr. Ted Ferretl, SOUND SYSTEMS. INC.. 
4794 Fulton Industrial Blvd.. Atlanta, Ga. 30336 
14041 696-4274. tfn 



WANTED TO BUY 



8-TRACK CARTRIDGE EXERCISERS UP 
to 10 at one time. Must be in good condition. 
Have for sale 2 I.E.M. pulse-signals, 8-trick and 
Cassette Winders in good condition. Infodei 
Caaaette Corp., 7 Cherry Ave.. Waterbury. Conn. 
06702. jail 



HELP WANTED 



OPERATIONAL MANAGER - 

FOR 

PRESTIGE LOS ANGELES AREA 
SOUND RECORDING STUDIO 

Company wilh most modern in- 
house and mobile facilities any- 
where requires candidate with 
strong business and professional 
recording background plus ex- 
tensive acquaintance with groups, 
studios, etc. to develop volume 
business growth. Also require 
first rate recording-time sales- 
man. Excellent future. 
Send full personal and profes- 
sional resume including salary 
history. 

Box 7004, Billboard 
151 5 Broadway, N.Y., N.Y. 10030 



SCHOOLS & 
INSTRUCTIONS 



NEW RECORDING COMPANY LOOKING 
for R A B Song Writer with heavy original 
material. Write P.O. Box 237, Haverford. Pa. 
19041. jail 



SITUATION WANTED 



EXPERIENCED ADULT PERSONALITY, 
warm, topical, mUlligent, wiahea to advance 
to West Coaat Major. Jay Trachman, 460 E. 
Bsrstow #203, Fresno. CA 93710. Tel. (209) 
439-9074. ia» 



F if si Class FCC License Iheo'y and labora- 
tory irammg in s<* weeks Be prepared lei 
the masters m trte nation s largest nelwork 
ot 1 St Class FCC licensing schools Iram you 
Approved lor veterans* and accredited 
member National Association ot Trade and 
Technical Schools" Write o» phone Ihe 
location most convenient to you Eikns 
Institute in Dallas"* 2727 Inwood Rd 
214-357-4001 



i Atlanta*' b\ Tenth St at Spring 
(404) 872 8844 



Elklns in Denver ■ ' 420 South Broadway 
(303) 7441434 



ElKlna >n East Hartford 800 Silver Lane 
(203) 568-1 HO 



Elklns in Houston***, 35t8 Travis 
(713) 526-7637 



ElklnsinMemphis*** 1362UnionAve 
(901) 726-9762 



Elklns m Minneapolis'", 4103 E Lake SI 
(612) 721-16B7 



Elklns in Nashville' ' * 2106-A 8m Ave S 
(615) 297-5396 



Elklns m New Orleans* ' ■ 2940 Canal 
(504) 822 7510 



Elklns in Oklahoma Cly 5620 N Westerr 
(405) 848-5631 



Etklnain San Antonio" 503S Mam 
(512) 223-1846 



REI FIVE WEEK COURSE FOR FCC 1ST 
phone license. Six week course for Radio/TV 
announcer Call or write today. REI, 61 N. Pine- 
apple Ave.. Sarasota. Fla 33577. tfn 



PROFESSIONAL 
SERVICES 



PUBLISHERS A WRITERS: NEED LEAD 
sheets prepared? Send tape. One day service. Lead 
sheet and tapes returned reps tered mail. Rudy 
Part in. 1927 North Hills Dr.. 2D. Raleigh. N.C. 
27612. (919 ) 787-4436. tfn 



UNIQUE PROGRAM /PROMOTION CON- 
«pt now available for medium and large mar- 
ket*. Contact James Walsh and Associates. 
1463 Shannon Ave.. Indianapolis. Ind. 46201. 

jail 



DISTRIBUTING SERVICES 



ATTN! OVERSEAS IMPORTERS 
and U.S.A. EXPORTERS 
Ws transport Records. Tapes, etc. from 
U.S.A. Offering: Great savings, low freight 
rates-Mew American Suppliers lor buyers 
—Assemble various orders- Welcome you 
when you arrive In N.V. 

Contact 

BERKLAY AIR SVCES. MARKETING 

P O Bon 665 JFK Airport 
Jamaica N Y 1 1430 USA t m 



Maggie's Farm Distributors 

Nature's Scent * Incense Oil and Cones 
Mystical Musk Oils, etc. 

Free catalog— Best Service anywhere— 
Retailers only 
P.O. Box 644-220 
Push SL. Butter. Ala 36904 
For orders cell: Colect 

(205) 459-3446 ry!9 



WE MAKE SMALL DEALERS BIG. OL'T- 
* winding prK'e!i on album*, accessories, car tape 
players, radii*, speakers. LUt n free Action Sound, 
(WW Bonifant Street. Silver Spring, Maryland 
20910. tfn 

ATTENTION, RECORD OUTLETS WE 
have thr largest selection «f 46. rpm oldies and 
goodies and also major label LP lutings nt pin 
motional prices Send for tree listings. All orders 
wekome. A pet Records, Inc.. S47 US. Highway 
#1. Rahway. N.J, 07065. tfn 

WHILE OTHER PEOPLE ARE RAISING 
thrir prwei, we are lowering ours Major label 
LP s are low as Si 00 Vour choice Write for 
free listings Scorpio Muwc Distributors. 661.' 
LimrViln Pike. Philadelphia, Pa |H|:jri Dealers 
only. tfn 



DISTRIBUTORS WANTED 



Leading manufacturer o! blank loaded 
tape cassettes establishing a national mar- 
keting program, seeks Representatives/ 
Dlslr.bu.ors/ Jobbers in all areas selling 
to Chain Stores and mass merchandisers 
with compatible lines Those qualified reply to 
BOX 7003 Billboard 
1515 Broadway 
New York, N.Y. 10038 )a25 



LARGE VARIETY OF JEWELERY. RINGS 
(6 00 per rlo*. etc. 1000 other now items. House of 
Ripps. 252 D Lake Ave . Yonker*.N V 10701 tfn 



SERVICES 



FULL SERVICE RECORD PRODUCTION 
from your tapee (100 up.) LPs/ 45*. SCULLY 
WESTREX PRECISION RECORD CUTTING 
Masters and demos— (stereo /mono). Trutone 
Records for quality at down to earth prices. 
Dept. B, 6411 Bergen wood Ave., North Bergen, 
NJ. 07047. (201) 668-9332. eow 



MISCELLANEOUS 
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BILLBOARD IS ON MICROFILM: 

Back copies of BILLBOARD are svadable 
on microfilm dating from November 18JM to 
December 1970. 

Microfilm copies of srticles from any of 
these issues msy be obtain id from Billboard 
Publications at a cost of $1.50 per page up 
to 5 pages. 

For prices on additional copies and for 
further information contact; 

Bill War-low 
General Services 
Billboard Publications 

9000 Sunt art Blvd. 
Los Angeles. Cat 90009 

213/273-7040 tfa 



NEUMANN STEREO 
CUTTING SYSTEM 

VMS-W lathe • VG-1 amps 
SX-74 hud a Sony TS 1000 TT 
Scully TM-280-2 track 

A & R RECORDING 

322 W. 46-1 St, N.Y.C. 10036 
Call: Don Frey (212) 582-1070 



BILLBOARD 

Group Subscription 
Discounts 

Save 20T or 
groups of 10 



plums to Billboard for 
For raiesand informs- 



BOX 6019 
c/o Billboard, 1S1S Broadway 
New York, N.V. 10036 



I HAVE SINGING TALENT CAN WRITE 
and arrange my own lyrics and lyric styles. 
Need aid and assistance from talented 
musical group, so as to compose own songs 
as a group. I have new materials on hand, 
ready to be set to music tempos. Will assign 
group as my background, if found to be suit- 
able for hire. "Get on board! A soul new 
band wagon." With Mr. L B. Harkey- 
Train. Address: 10834-57th South, Sesttle. 
Wash. 98178 Phone 725-2094. de27 



SHALIMAR, 39 EAST _rTH STREET, EXOTIC J) 
Indian cuisine daily noon 'til midnight, 889-1977. _< 



COMEDY MATERIAL 



PROFESSIONAL. 
COMKDY MATERIAL 

The Service of the Stars for :HI Yrv' 
"THE COMEDIAN" 

OriKiniil M-nunk Srrvk*-f49 vr.! 
f iarom jKi-t r..r |i_o0 

l'. FI'NMASTKR" Rag Fib*. J 45 
"Anniversary l*nr " f Ut 
-Hnw to MaMer the Cerem..m*»." Sft 
No COD V 
"We Teach Standup Comedy" 
Remit lo: BILLY GLASON 
200 W. 54th SL 
New York, N.Y. 10019 tfa 



JOCK SHORTS) 

Twice-Monihly Contemporary Comadyl 
Hottest Service Anywhere! 
Sample $2. * Details Free! 
BROADCAST LIBRARY 

SI 04- A Twrineing, Dallas, Teas* 75227 



■FREE" CATALOG EVERYTHING FOR 
tbr dnJsv! Cms lot 1 1) \ PnoMH. Ainhecka. 

Wild Tra.b.. Bookiv FCC Tr»t*. Comrdv. and 
Shtn>: Wmr rnaamaiMt, H«m ifiHM-B, Snn 
FninnMi. M1J6 tfn 

OKIvlAYS NEW SI REHRE COMEDY* 
lUim rlaviheil nlti- linv iEH|T*. *l" CMaatfj If"'' 
Edmund Omn. tSeaVA KM Robrrtv Frr»ni. 



CLASSIFIED 
ADVERTISING 
DOESN'T 
COST, 

IT 
PAYS. 



More Market News 
See Page 34 
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Soul 

-Sauce- 
Superstars 
Of Future 
Need Break 

By LEROY ROBINSON 

LOS ANGELES -We're all so ac- 
climated lo relying on the continued 
success of the known cadre of super- 
stars that we often forget to reflect 
on what's happening down on the 
farm; the second team of novices 
who arc tomorrow's superstars. 

One of the continuing pleasures 
about black music is its broadness: 
its variety and strength that beckons 
the attention of many tastes. This, of 
course, could only be because our 
foundations are together; our roots 
are strong and viable and not a 
myth. 

Minnie Riperton is one of the 
younger cadre down on the farm, 
but not for long. Ms. Riperton heard 
on many dates in a backup position 
for Quincy Jones ("Body Heat*') and 
Stevie Wonder ("Fullfillingness' 
The First Finale") continued in the 
last days of 1974 to surge forward for 
rookie of the year honors. She is at 
this moment high on minds, home 
record machines, radios, and even- 
tually the charts. Minnie Riperton is 
ready. 

And for years so too has Jimmy 
Bristol. But that's the story of the 
music business; maintain tenacity 
and the turtle will win. For Bristol 
it's been the entire package of suc- 
cess; writing, producing, perform- 
ing, and a successful recording, 
"You And I.- 
Bristol is one of the newcomers 
who has had old-timer cramps for so 
long waiting for the door to crack, 
that it was apropos that he should 
call his album "Hang On In There 
Baby." 

The same could be recommended 
of singer Lorraine Ellison, a sen- 
suous, talented vocalist whose pres- 
ence is yet to be felt by those who 
can help her to gain the acclaim 
that's long overdue. 

A recording artist for Warner 
Bros, for a little more than six years, 
Ms. Ellison's singing style reveals a 
uniqueness that can be compared 
with no other singer today. It could 
(Continued on page 34) 



• •••••••••••••• 



§ 



SIDNEY A. SEIDENBERG 

and the Family ol Stars 
wish 
all ol our friends 

a happy 
holiday season. 

DIRECTION MANAGEMENT 
SIDNEY A. 
SEIDENBERG. INC 
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DON'T TAKE YOUR LOVE 
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(R Sell. H Stuart Areata White Band) 
Atlantic 45 ,1??9 (*WB Ball) 
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L£T Ht START TuNlrt-Laraaat Deatar 

(L Doitet], ABC 120*4 (Doner. BMI) 








18 


< 


17 


SHE'S G0ME-Ta*am 

(D. Hall. I Oetes). Capitol 3957 (Uucaaapell, BMI) 
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1 AM 1 AM-Smotay lanlawa 

(W Robinson). Tamla 5475) (Mdoam) 
(Tamil. ASCAP) 
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(G. Stephens, Gree newsy, Cook), Midland 














Intematweal 60113 (RCA) (Cooaaway. ASCAP) 
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(M. Larson, J. Marcelliao. G Marcellino). 
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HAPPY PEOPLE -T-nptat™ 

(J- Bowea, 0. Baldwin, I Ricfne), Gordy 7131 
(Mrjtown) (Jobete ASCAP) 
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(R Rcier. G Shury), Ptnlhr Groove 207 (Arista) 
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[C Khan. R Patter). ABC 1203? (American 
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MY MAIN MAN -Staple S«c*n 
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0227 (Colambu) (Elst/Memphts. BMI) 









TITLE, ARTIST 

(Writer). Label & Number <D's1 Label) (Publisher. Licensee) 



PLAYING ON YOU-larry fct* 

(I Grer I Hutson). Merr^n 73529 (PttcflnEiafn) 
(Butler. ASCAP) 

DO YOUR THING- Ja*ai I loabf Purity 

(I Hayes). Casablanca 612 (East /Memphis. BMt) 

YOU AND l-tatae, MM 

(J Bristol), MGM 14762 (Bushka ASCAP) 

IU BE YOUR EVERYTHING- Percy Shade* 

(G Souk). Capricorn 0209 (Warner Bros ). 
(Muscle Stioafe, BMI) 

D0N7 CHA LOVE IT-m.^us 

(F Perren. C Yartan) Tamla 54256 (Motoan) 
(lobete. ASCAP) 

I CANT MAKE IT 

WITHOUT YOU-Tyroae Dam 

(R Parker). Dakar 453B (Brunswick) 
(Juki Brian. BMI) 

ROCKIN' S0UL-Ha» Corporate 

(W. Holmes). RCA 10066 (J*i Lane. BMI) 

I WANT TO TAKE YOU HOME 
(To See Mama)-sri mm 

(D Carter, B. Johnson), Hi 2275 (London) 
(lec, BMI) 

BELIEVE HALF OF WHAT YOU 
SEE (An d None Of What 
You Heif)-Lem Harwaad 

(L Haywood), 20th Century 2146 (Jim Edd. BMI) 

GIRLS (Part l)-Moamts and Whatmirts 

(H Ray. A Goodman. V. Dodson), Sting 5057 
(All Platinum) (Gimbl, BMI) 

MAN TO WOMAN-Lena* Teanahlood 

(F. Mwphr. M Thomas). Shakal 70S (Chess/Jinus) 
(Jans. BMI) 

BABY YOU KNOW (I'm Gonn> Miss 

YOU) Pill l-llan*clair» 

(P Perry). Pauta 409 (Jewel) (Frye/ So Ma. BMI) 

SUNSHINE Part ll-O-Jayi 

(B. Sifjw. P. Hurtt). PMadelphia Intenutonal 
B3558 (Assorted. BMI) (Columbu) 

SHA-LA LA (Makes Me Hapn)-M Grata 

(A Green), Hi 2274 (Londoa) (lec/ At Green. BMI) 

WOMAN TO WOMAN-siwiQ In. 

(J. Banks. E Marion. H Tifpen). Truth 3206 
(Fast..' Memphis, BMI) 

WORDS (Are lmpossible)-M»-t* i«aak 

CD. Jansstn, B. Hart), Atlantic 45 3220 (ATV, BMI) 

I'VE GOT TO SEE YOU 
TONtGHT-riauni. Tan 

(W. Hale), Glades W23 If.) (Sherlyn. SMI) 

A NICE GIRL LIKE YOU-labaeen 

(K Gamble. L Hulf). TSOP 84758 (Epic) 
(Mojltty Three, BMI) 

TOBY/THAFS HOW LDNG-c-ann 

(F. Record. B rVUrn/A. PoweJ. I. Boyd). Bmnswia 
55515 (Julio Brian/Ocean Blue/Tamerlane, BMI) 

LOVE IS WHAT YOU 

MAKE IT-lkew Tart Cat* 

(J.B. JeHerson, B Hawes C. Simmons), Chelsea 
3008 (Mifhtr Three. BMI) 

THREE RING CIRCUS-Bu. ^ 

(B. Eli. V Barrett). Atlantic 45 7004 
w.M.O T .'Friday's Child/Mifhty Three BMl) 

LADY MARMALADE- LaBaaa 

(B Crewe, K Nolan). Epic 8 50048 (Cotumbia) 
(Stone Djnand BMI/Tanny Boy/Kenny Nolin 
ASCAP) 

EXPRESSWAY TO YOUR 

HEART-Mario Tnuaotf 

(K Gacnbkt. L HuH), Hann 7008 (Capitol) 
(Double Diamc*d/ Downstairs, BMI) 

LETS STRAIGHTEN IT OUT-uuam 

(B Latimore). Glades 1722 (T K Prod ), Shertyn. 
BMI) 

LOOK ON THE GOOD SIDE-ientabM 

(R.L Martin), Silver Bkie 816 (Polydor) (Oceans 
Blue/Mardti, BMI) 

GET DANCIN'-Otw T« I lla Su*LMm 

(I, Ortwe, K Holan). Chelsea 3004 (Hearts Driifht. 
BMI/ Kenny Nolan/Coral dock. ASCAP) 

KEEP SMIUN'-I— y Sitter 

(B Salter. A Felder), 

Philadelphia Internattonil 8 3554 (Columbii) 
(Mujhty Three/Golden Fleece. BMl) 

I WONT LAST A DAY WITHOUT YOU/ 
LET ME BE THE ONE-ju wisoa 

(P. Wrraatns. ft Nichots), Kochy Road 90292 
(ilrisla) (Almo, ASCAP) 

BUMPIN-Ground Ho, 

(L. Hutson), Gemi|o 100 
(Aopa/Sient Giant. ASCAP) 

I GET UFTEO-Gewfa McCraa 

(H W. Casey, R. rtnch), tk 1007 (Sherlyn. BMI) 

TELL ME WHAT 

YOU WANT-lwawiy kWtai 

(1 RuHin). Chess 2)60 (Chess/Janus) 
(Rtrflia Ready. BMI) 

I AM YOUR LEADER- Rahkr rtwatk 

(W Heath) Boddan 435 (Jasmme/Seven Valley. 
ASCAP) 

LET YOUR LOVE COME DOWN (Let It 
Fall On Me) - Pwi leffa 

(P. Kety). Warner Bros S040 (Tree. BMI) 

SH00RAH! SH00RAH!-eetiy wrirt 

(A ToussauM), Alston 3711 (TK) 
(Marnint/Wanwr Tamerlaae. BMI) 

GIVE THE LITTLE MAN A GREAT BIG 

HAND -William DrVaarta 

(W DeVaughn), Rosbury 2005 (Metomerja/ Coral 
Rocky American Driam. ASCAP) 



69 

71 
72 

tJr 

74 

75 



80 
81 

12 

83 
84 
85 

86 

87 



TITLE, ARTIST 

(Writer), Label I Number (Dist Label! (Publisher. Licensee) 



LOVE, DON 7 GO THROUGH NO 
CHANGES ON ME-w.r sm p 

(P Grant, G Guthne), Atco 457008 
(Music Montaae/Alco. BMI) 

HOT DAWGTT-ta-sw, Law. S Ear* 

Mad a Hi 

(M White. C. Stepney). Columbia 3 10056 
(SagttFire/Erbur, BMI) 

YOU'RE AS RIGHT AS RAIN- Rawer kata. 

(T Bed, L Creed). Capitol 3973 
(Assorted/Bellboy. BMt) 

LET ME BACK IN-uta. ktot*. 

(M Bollison) Stai 0229 (Columbia) 
(Art/Juln Brian, BMI) 

MASTER PLAN -lay Cees 

(R. Bell hay Gees), Gang 1322 (PIP) 
(0ilifMlu'/Gin(. BMI) 

FEEL THE NEED -Graham Central Station 

(A. Tilanin). Wamar Bros. 806) (Bridgeport BMI) 

I CANT GO ON - 1 urn 

(P. Gatando. J. White). Rouktle 7160 
(Big Seuen/O Boy. BMI) 

JUST AS LONG AS WE'RE TOGETHER 
(In My life There Will Never Be 

Anrjthr ) .-j, j.. j Soatt 

(B. White. V Wilson. F Wilson) 

Casablanca 815 (801 rantara/Very Own. BMI) 

C0MIN' FROM All ENDS -Raw Bin. 

(J. Baker. M Wilson), RCA 10110 
(Dueber/Rutn. BMI) 

NEVER CAN SAY GOODBYE- Clerk, fiayw 

(C Dans), MGM 14748 CJooete ASCAP) 

PEOPLE SAY-Mten 

(L. Noceatetli, A Neville. I, Modelrttt. G Porter. 
J» ), Rcwrtse 1314 (Ptunefaeder, BMI) 

PARTY IS A GROOVY 

THING- People's ChoK* 

(S Brunson). TSOP 84759 (Columbia) 
(Miettty Tone. BMI) 

SAD SWEET DREAMEA-Swart Sansatees 

(0.E.S Parton), Pyt 71002 (ATV) 
(Lertts/JacktoM, ASCAP) 

ITS YOURS TO HAVE-Froei fwm 

(R Doner, M Jackson) fcBC/ Ounhrll 15018 
(Boilet Proof. BMI) 

BABY LETS TALK fT OVER ti 

(k Oownini), Chess 2158 (Chess/Jaaus) 
(Heavy/Elbomo, BMI) 

VANISHING LOVE-Wt. Edwards 

CS Dees), Aware 045 (GRC) (Moonsong. BMt) 

MS. GRACE -Tfawa 

(J Hall. J Hall). RCA 10128 (Halt. BMl) 

I'M A PUSHOVER-lc a 



(H W Casey), TK 1008 (Sherlyn. BMl) 

LOVE IS A FIVE LETTER 

WORD-Sauny WitaeriaoM 

(G Barge). Capitol 3998 (Cncns, BMI) 

GET DOWN PI I -Joe Owalterwawj and 
Free Saat) 

(J Quartennan). Mereary 73637 (Phonopam) 
(Free Sooi/U*>ctiippel!, BMI) 

SHAME, SHAME, 

SHAME-Snarsey a Ca_ 

(S Roowttoa). Vabratnn 532 (Ail Ptatonum) 
(Gaatbi BMI) 

SINCE I FOUND MY 

BABY -Carpus Brathen 4 Sister Rosa 

(E. Cornelius). Unrted Artists 534 

(Unart /Stage Door, BMt) 

SUPER DUPER LOVE PL 1-Supr Buy 

(W Gamer). Fast Track 7501 
(Mainstream) (FartelH. BMI) 

A1NT NO NEED OF 

CRYING -Kiac* Maa Cawup 

(0 Ported, Truth 3210 (Slax) CRoocrsac. BMI) 

BABY BlUES-Seiem Sarto 

(B White, T Sepe. M Brooks), Chess 2)59 
(Chess/Janus) (Sa If ette/ January, HMI) 

THE BERTHA BUn B00GiE-;,m^ Caatar 

(I Castor. I Prurtl). Atlantic 3232 (Junpire. BMT) 

BREAKJN' BREAD- Fred ibwahq 
a The lew W» 

(J Brown. F Weslei) People 648 (Polydor) 
(Dynitone/oeltnda/UnicriappeH, BMl) 

W1UY- WACKY- Falaart tmd 

(B Curtis, I Flippm), Event 219 (Porrdor) 
(Oita, BMI) 

TOO LITTLE IN COMMON- Newcomers 

(H Bank. C. Hampton) 

Tiwrtta 3213 (Stai) (Cast Memphis, BMI) 

CANT GET OVER LOSING 

YOU- laky Wasfciniton 

Mister 5 (Intontutjon Not AvaiUble) 

GETTING IT ON IN 75- ^ CaMey 

(P Coffey, M Theodora). Sussas 631 
Onlerior, BMI) 

EACH MORNING I WAKE 

UP-Taa Nkjar Hams tmpt Bees Bead 

(Mystru & Lync). Atlantic 3717 
(W N O T /Steals &t*tter. BMI) 

DO IT, DO iT-Pwaata 

(M Carnrsm. P Arptdys). Event 721 (Polydor) 
(Hew York Times. BMI) 
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FIRE 

Ohio Players Mercury SfteJ 1 1013 



27 

* 

29 
31 
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EXPLORES YOUR MIND 

Al Green. Hi SHL 37087 (London) 

SOUTHERN COMFORT 

Crusaders. ABC/Hut Thumb 
BIST 900! 1 

TOGETHER FOR THE FIRST 
TIME LIVE 

B.B. *H 1 Bout) Blue Blind. 
ABC/Dunhill OSX 50190 

CAUGHT UP 

M«ie Jaclson Spring SPft 6703 
(Poeydor) 

DO IT HI YOU'RE 
SATISFIED 

BT Fjpress, Until m ill' 

LIVE IT UP 

Iskey Bra „ T Neck PJ 33070 
iCcljm&ia) 

I FEEL A SONG 

Gladys Knight A Thf Pips. 
Baddah BOS 561! 

FLYIN6 START 

Blachbyids. Fantasy I nr. 1 . 

WHITE GOLD 

Lme Unlimited Orchestra. 
29» Century MM 

THAT NIGGER'S CRAZY 

RKhird Prvor. P-wlee PBS 2404 

(SUi) 

NEW AND IMPROVED 

Spinnta Umtk SO ISU8 

SATIN DOLL 

Bobbi Humptiret Blue Note BN 
UU44 G (United Artittt) 

RAGS TO RUFUS 

Hiatus Featuring Chaka Khan. 
ABC ABCX 809 

PIECES OF DREAMS 

Stanier Twrentine. Fanlasy F 9465 

CANT GET ENOUGH 

Barry White. 70th Century 1 444 

WITH EVERYTHING I FEEL 
IN ME 

Aretha Franklin. Atlantic SO 18116 

Mi IN LOVE IS FAIR 

Nancy Wilson. Capitol SI 11317 

HEAVY 

StyhsMS. Aico AV (9001 

ROCKIN' SOUL 

Hues Corpwahc*. BCA API! 0775 

FOR YOU 

Fd*e Hendricks lamia 16335 
(Motown) 

AVERAGE WHITE BAND 

Atlantic SD 7308 

RUNG FU FIGHTING AND 
OTHER GREAT LOVE SONGS 

Carl Oaigkas, 20th Century T 464 

RUFUSIZED 

Ftu'us Featuring; Chaha Khan. 
ABC ABCD 837 

FULLF1LUNGKESS' THE 
FIRST FINALE 

Stene Wonder. Tamla 16 33751 
(Motown) 

THE BADDEST TURRENTINE 

Stanley Tutrentine Cll 604SS1 
rutntcrwn I 

THE KIDS S ME 

Bitty Preston. AIM Sf 3645 

THE BADDEST HUBBARD 

Freddie Hubbard. CTI 6047S1 

PiAanyi) 

LIGHT OF WORLDS 

Kool A The Cant Delight DIP 
7014 (PIP) 

GREATEST HITS 

Bobby Womaeh. Unded Artists 
UA1A199G 

THRUST 

Herbie Hancock. Coluinbia PC 37965 



33 
34 
35 
j^44 

37 
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Artist. Libel 1 wsimber 

(Deri. Label) 



SUN GODDESS 

Ramsey Lewes. Columbia KC 33194 



IN HEAT 

love Unlimited. TOth Century 1443 

BORBOLETTA 

Santana. Columbia PC 33135 

DO IT BABY 

Miracles. Tamta 334V1 (Motown) 

GET UP WITH FT 

Miles Oasts. Columbia KC 33736 

HIGH ENERGY 

Freddie Hubbard Columbia 
KC 33048 

ME 'N ROCK 'N ROLL 

Dasid Ftuflin Motown M68I8S1 

TOTAL ECLIPSE 

Balky Cobham, Atlantic SO 18121 

SKIN TIGHT 

0h» Players. Mercury SUM 1 705 
(Phonogram) 

GOT TO FIND A WAY 

Curtis Maytield. Curtom CDS BW4 



DEATH WISH/SOUNDTRACK 

Heibie Hancock. Columbia PC 33199 



A rgWim THE MAGIC OF THE BLUE 

' "* " Tl Blue Magx. Alco SD 36 103 



BODY HEAT 

Qancy lones, ASM SP 3617 

DREAMER 

Bobby Blue Bland. ABC/OnnMI 
OSX 50169 

TRUSTHAKER 

The Tymes RCA APU 0727 

BLACK BACH 

Lamont Doner. A6X ABCD 839 

PYRAMID 

Cennonbel Adderly. Fantasy F 9455 

THE MARK OF THE BEAST 

Will* Hutch. Motown M6 815S1 

CLIMAX 

Ohno Players. Westbound WB 1003 
(Chess/Janus) 

KEEPIN' UP WITH THE 
I0NESES 

The Joneses. Mercury SRM 1 1021 
iPhnnogiaml 

HELL 

lames Brown. Polydor PO2 90O1 

MARVIN GATE UVE 

Tamla T6 333SI (Motown) 
CANDI 

Candi Stalon. Warner Bros BS 2830 

MIGHTY LOVE 

The Spinners. Atlantic SO 7296 

MORE, MORE, MORE 

Latimore. Glades 6503 (TK) 



mgm iamal plays iamal 

uwlnenlneeenw Ahmad Jamal. TOth Century f 459 



PRICED TO SELL 

Funk snc . Prestige P 10087 
(Fantasy) 



HANG ON IN THERE BABY 

Johnny Bristol. MGM M36 



HARD CORE POETRY 

Tauaras. Capitol SI 11361 
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1 KINKY FRILDMAN, ABC: ksml. K2EL. 
KLOL, WOWI KFMY. KIMS, HOME, KSHE, 
WOUR. W149. W0RJ. WABX, KBPI. WBRU, WKTK. 
KLBJ. KZAP. WPLR. WNEW, WIOT, WRAS WQFM 

2 RUFUS, RURSIZED, ABC: Kims kzew 
WOUR. KLOL. KIEL. WAFtX. WQFM. WPIR. *I49 
KFMY. WBAB. WIOT. WORI. WSOM. KZAP. 
WMMR, WZZQ, KSAN, CJOM. KOME, KLBJ 

3 IADE WARRIOR, FLOATING WORLD, It- 
isnd KZEL, WOWI. WOUR, KSHE. WLIR. KLOL. 
WPLR. KSML. WRAS. WIOT. WKTK, KCFR. WQFM. 

KFMY, CHUM, KOME 

MELANIE, AS I SEE IT NOW, Neighbor- 
hood: KMYR. WNEW. WLIR. KLOL. WBAB. 
WOUR, WBAS, WPLR. KIMS. KFMY. WWS. CIOM. 
WQFM. WSDM, WZMF, KLBJ 

4 TOM FOGERTY, MYOPIA, Fantasy: KZEL. 
KSHE. KLOL. WBAB, WOUR. KFMY. WBFU. 
KOME. WIOT. WI49. WQFM. WMMR. WZMF. 
WRAS. CIOM 

5 joe Mcdonald, country joe, van- 

guard: KSML, WOWI, WOUR. WMMR, WKTK. 
KZAP. KZEL. KLOL. KSAN. WORJ. WIOT. KQMF 
PAUL HORN, SPECIAL EDITION, Island: 

KSML WRAS. WIOT. WQFM. WOUR. WSDM. 
KZEL. WABX. WORJ. WOWI. KOME. KFMY 



LES McCANN, ANOTHER BEGINNING, At 

Untie: KTMS. KSML. KMYR. KLOL. WAER. 
WOWI. KFMY. KZAP. WIOT. W149, WABX. WQFM 

6 MAHOGANY RUSH, MAXOON, 20th 

Cent.: WRAS. KOME. KSHE WOUR. WKTK. 
WBAD, WQFM. WPLR. WI49 KZAP. KMFJ 
RAY MANZERK, THE WHOLE THING 
STARTED WITH ROCK N ROLL. Mercury: 
KZEL, WLIR. WOUR. WNEW. WORJ. WOWI. CJOM. 
WZMF. WBAB. WQF M. KOME 

7 BAKER CURVTTZ ARMY, lints: WKTK. 

WRAS, WLIR. WOUR. WNEW. WOWI. WZMF. 

WBAB, WQFM, KOME 

OREGON, WINTER LIGHT. Vanguard. 
KSML. WOWI WOUR. KZAP, WRAS. KZEL. KLOL. 
WABX. WIOT. KOME 

8 LEO SAVER, IUST A BOY, (Import) Chry- 
salis: WLIR. WORJ. CJOM, WMMR. KZEL. KSHE. 
WOUR, WBAB, WZMF 

9 JUNIOR WELLS, ON TAP, Delmait: wplr. 
KSML. WOWI, WOUR. KZEL, KZAP. WABX, WIOT 



MAN, SLOW MOTION, United Artist: 

CHUM. WIOT. KZAP, KSHE. KSAN. WOWI. KOME. 
WQFM 

10 BITTER END YEARS, ABC: KZEL. WOUR. 

WQFM. WBAB. KMYR. WBFU. KFMY 

11 KEITH IARRETT, FACING YOU, Polydor: 

WOWI. WOUR, KMYR. WPLR. KZEL. KZAP 

12 PAUL BLEY, OPEN TO LOVE, ECM: WOWI. 

KCFR. WIOT, WABX 

IN CONCERT VOL 2, VARIOUS ARTISTS. 

CTI: KZAP. WOUR. WABX, WBAB 

SONNY ROLUNS, CUTTING EDGE, Mile- 
stone KMYR. KSML. WOWI. WIOT 

13 CATALYIST, UNITY, Muse: KMYR, KSML, 

WSOM 

ELOY, FLOATING, (Import) EMI: WRAS. 

WBEU, KSHE 

FRUMMOX, HERE TO THERE, ABC: KLOL, 

KLBJ. KZEW 

FUNK INC., PRICED TO SELL. Prestige: 

WOUR, KZEL. KZAP 

L.T.D., GETTING DOWN, AtM: WOWI, 
WOUR. KMLT 



JIMMY McGIFF, THE MAIN SQUEEZE, 
Groove Merchant: KZEL. WIOT, WOUR 
PYRAMID, PYRAMID. Band: KLBJ WRAS. 

WQFM 

PAT REBILLOT, FREE HALL, Atlantic: 

KZEL. KFMY, WIOT 



DAVID RIORDAN, MEDICINE MAN, Cap. 

tol: KTMS KBPI . WAER 

ROXY MUSIC, COUNTRY LIFE, Alco: 

WMM R. WLIR, WNEW 

JIMMY RUSHING, ESSENTIAL JIMMY 
RUSHING BAND, Vanguard: WOUR. WMMR, 
WIOT 



THIN LIZZY, NIGHT LIFE, Vertigo: CJOM, 
WZMF. WQFM 

KITTY WELLS, FOREVER YOUNG, Capri 

corn: WOUR. KSML. KZEL 

14 GENE AMMOND, GREATEST HITS, Pros 

tig«: KSML. WSDM 

KENNY BARRON, PERUVIAN BLUE, 

MbttuK KSML. KCFR 

BLUE MAGIC, MAGIC OF THE BLUE, At 

lantic: KZEL. KZAP 



By TOM MOULTON 



NEW YORK— Gloria Gaynor autographed 
a number ol test pressings of her LP 
"Never Can Say Goodbye" and gave them 
out as Christmas presents to disco DJ's 
here. Itseems that she had wanted to show 
her appreciation in some way tor all the 
help they have given her when word got 
back about DJs wanting the LP for the 
Christmas & New Year's holiday prior to its 
release. 

Atlantic Records is rush-releasing two 
disco records in the New York area— "Su 
pernatural Thing" by Ben E. King and "Hi- 
jack" by Herbie Mann. Both records are al- 
ready getting heavy disco play. "Hijack" is 
a cover record of the "Barrabas" LP cut 
which is not available in this country yet 
(Spain only). The single is 5:32. and from 
what the djs are saying about it Herbie 
Mann is going to have a disco monster. 

Joe Bataan who had moderate success 
in discos with "Latin Strut." has cut a 
record geared expressly for the clubs, it's 
an instrumental version of "The Bottle." 
Bataan personally brought the test press 
ings around to most of the New York discos 
and the reaction is very good. Stores here 
are already selling it and it has been cut 
less than a week. 

"Let's Get Into Something" by the Rich- 
mond Extension on Polydor will be released 
sometime in late January. There are about 
10 clubs that already have a test pressing 
of the record. It is in the same vein as "Hey 
Girl Come And Get It" by the Stylistics. This 
is the fourth record to capture the "Rock 



The Boat/Rock Your Baby" sound, and 
judging from audience responses this 
sound is going to be around for a long time. 

"Happy People" by the Temptations is 
starling to happen in several clubs, the 

Hippo. La Jardine and Soho VWBF-FM. 

number two rocker in the Boston market, 
will have a weekly disco hour, which will fea- 
ture not only the disco music of the day, but 
live interviews with local disco DJs on what 
is happening in their clubs and the prob 
lems they are having, if any. Also, there will 
be interviews with some of the top disco 
stars from different parts of the country- 
some live and some on tape. The show 
bows in late January. There will be inter- 
views with DJs in other parts of the country 
from time to time. 

Although this is not the first station to 
have a disco show, this is the first station to 
have interviews with local and out of town 
disco DJs. plus the interviews with the top 
disco stars. Ron Robin, a leading disk 
jockey with the station, will do the show. He 
says that there are a number of stations in 
the area that have played disco hits and 
that he himself plays three nights a week at 
different discos in the Boston area. 

He feels that the music of the disco is 
best performed in the discos themselves, 
and the whole idea of the show is not to 
compete with them but to give people an in- 
side view of the club scene— what makes 
discos what they are: how their audiences 
react and how the disco stars themselves 
feel about the scene. 



DUKE ELLINGTON, RECOLLECTIONS OF 
THE BIG BAND ERA, Atlantic: WPLR. KZAP 



By Audience response 
Top 15 

This 
Week 

1 I'LL BE HOLDING ON— Al Downing— 

Chess 

2 SHAME. SHAME, SHAME-Shirley 

And Company— Vibration 

3 E MAN BOOGIE- J mm, Castor- 

Atlantic (LP Cut) not 
commercially available yet 
4) EXPRESS-B T Express-Scepter (LP 
Only) 

5 LOVE DON'T YOU GO THROUGH NO 

CHANGES ON ME-Sister 
Sledge-ATCO 

6 HONEY BEE. NEVER CAN SAY 

GOODBYE, REACH OUT 
(MaycfJey)— Gloria Gaynor-MGM 

7 DOCTOR'S ORDERS— Carol 

Douglas— Midland International 

8 BLUE EYED SOUL-Carl Douglas- 

20th Century (LP Only) 

9 LADY MARMALADE (45)-What Can 

I Do For You (LP)-LabeHe-Epic 

10 HEY GIRL COME AND GET IT- 

Stylistics-AVCO (LP Only) 

11 TELL ME WHAT YOU WANT— Jimmy 

Ruffin-Chess 

12 SATIN SOUL-Gene Paige-Atlantic- 

Love Unlimited Orchestra— 20th 
Century 

13 THAT'S WHAT I WANT FOR YOU 

BABY-B T Express-Scepter (LP 
Only) 

J4 AFRICAN SYMPHONY— Van McCoy- 
AVCO (LP Only) 

15 SUGAR PIE GUY— The Joneses- 
Mercury 



Colony Records 

This 

1 I'LL BE HOLDING ON-AI Downing- 

Chess 

2 EXPRESS-B. T. Express-Scepter (LP 

Only) 

3 ESCAPE FROM TOMORROW-Lalo 

Shiffrin— 20th Century 

4 YOU'VE GOT TO TRY HARDER— 

Ronnie Walker— Event 

5 LOVE DON'T GO THROUGH NO 

CHANGES ON ME-Sister 

Sledge-ATCO 

6 DOCTOR'S ORDERS-Carol 

Douglas— Midland International 

7 SHAME. SHAME. SHAME-Shirley 

And Company— Vibration 

8 BUMP ME BABY— Dooiey 

SI hrerspoon— Cotton 

9 VOODOO MAGIC— The Rhodes 

Kids— GRC 

10 BLUE EYED SOUL-Carl Douglas- 

20th Century (LP Only) 

11 THE BOTTLE— Joe Bataan-Salsoul 

12 LADY MARMALADE— Label le— Epic 

13 WAITIN FOR THE RAIN— Philly 

Sounds-Phil. LA Of Soul 

14 HEY GIRL COME AND GET IT- 

Stylistics-AVCO (LP Only) 

15 SUPERNATURAL THING— Ben E. 

King— Atlantic 



This 



1 



Downstairs Records 
(New York) 



SHAME. SHAME, SHAME-Shirley 

And Company— Vibration 

2 LOVE DON T GO THROUGH NO 

CHANGES ON ME-Sister 
Sledge-ATCO 

3 I'LL BE HOLDING ON-AI Downing- 

Chess 

4 JUST AS LONG AS WE'RE 

TOGETHER— Gloria Scott- 
Casablanca 

5 HEY GIRL COME AND GET IT- 

Stylistics-AVCO (LP Only) 

6 I CAN FEEL IT— Louise Freeman- 

Shout 

7 VOODOO MAGIC— The Rhodes 

Kids— GRC 

8 THE BOTTLE— Joe Bataan-Salsoul 

9 EXPRESS-B T Express-Scepter (LP 

Only) 

10 BLUE EYED SOUL— Carl Douglas- 
20th Century (LP Only) 

U WAITIN FOR THE RAIN/DON'T 

DEPEND ON ME-Philly Sounds- 
Phil. LA Of Soul 

12 YOU'VE GOT TO TRY HARDER— 

Ronnie Walker— Event 

13 UP IN A PUFF OF SMOKE-Polly 

Brown— GTO Records (ABC/ 
Dunhill) 

14 BUMP ME BABY— Dooiey 

Silverspoon— Cotton 

15 SUPERNATURAL THING-Ben E. 

King— Atlantic 



Melody Song Shops 
(Brooklyn, Queens, Long Island) 

This 
Week 

1 SATIN SOUL-Love Unlimited 

Orch.-20th Century (LP Only) 

2 LADY MARMALADE (45)-What Can 

I Do For You (LP)-Labelle-Epic 

3 SHAME. SHAME. SHAME-Shirley 

And Company— Vibration 

4 ONCE YOU GET STARTED— Rufus— 

ABC (LP Only) 

5 DOCTOR'S ORDERS-Carol 

Douglas— Midland International 

6 WHEN WILL I SEE YOU AGAIN— 

Three Degrees— Phila. Intl. 

7 IT'S A MIRACLE— Barry Manilow- 

Bell (LP Only) 

8 I'LL BE HOLDING ON-AI Downing- 

Chess 

9 EXPRESS-B.T Express-Scepter (LP 

Only) 

10 HEY GIRL COME AND GET IT- 

Stylistics-AVCO (LP Only) 

11 ESCAPE FROM TOMORROW-Lalo 

Shiffrin-20th Century 

12 PHILADELPHIA— B.B. King-ABC 

13 FUTURE CHILDREN, FUTURE 

HOPES— Blackbyrds— Fantasy (LP 
Only) 

14 BLUE EYED SOUL-Carol Douglas- 

20th Century (LP Only) 

15 GET DANCIN— Discotex And The 

Sex-o lettes— Chelsea 
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UP CLOSE ON NIKKO 



Tape/Audio/ Video. 



CES Trend: Japanese OEM Pushing Its Own Brand 



LOS ANGELES-Nikko means 
happy in Japanese and that's a good 
word image to describe how na- 
tional sales manager Allen Novick 
feels about the 40-year-old firm's 
new plan to aggressively market its 
own components after basically 
seven years of OEM development 
for other people. 

Other bright spots at Nikko 
fknec-co') include a new 10.000- 
square-foot size U.S. headquarters 
building near the Van Nuys airport, 
a 20-company rep marketing plan 
that's coming together and the 
come -full -circle consumer trend of 
buying separate components that 
puts Nikko right up center on audio 
equipment shelves, says Novick. a 
veteran of 10 years with Fisher Ra- 
dio. 

Novick, who's jusl bolstered his 
internal marketing with the promo- 
tion of William Lanier to assistant 
national sales manager, says he is 
quite aware of Nikko's low profile 
even though it's exhibited at seven 
successive Consumer Electronics 
Shows (a suite, however, at the cur- 
rent winter CES). Some Nikko 
moves: 

* Expanded advertising from the 
hi fi buff books lo mass media such 
as Playboy with a forthright "Made 
in Japan" theme; 

■ A Westinghousc Credit Corp. 
dealer floor plan whereby Nikko 
pays 4 percent interest for 90 days, 
allowing the dealer to virtually pay 
for goods only as it's sold and there- 
fore freeing moneys for quick pur- 
chases (for example a dump deal or 
so at CES); 

< Consultation with its reps to de- 
termine styling trends and features 
keyed to street feedback; 

• Stepped up warranty protection 
and QC;: 3 years parts/2 years labor 
and 100 percent QC with physical 
movement of each shipment from 
one point of inspection to another 



and claimed defective rate under 1 
percent. 

Nikko started in 1935 in heavy in- 
dustrial technology (switchboards, 
electro-magnetic current limiters, 
going to circuit breakers— used on 
the Japanese bullet trains-in 1952 
and to audio components seven 
years ago) and does $250 million an- 
nually, says Novick. Its heavy OEM 
involvement included making the 
Spcctrosonic line for Pacific Stereo 
(about S 1 .5 million a year business). 

Nikko will introduce its first quad 
model in June. Its lineup now con- 
sists of stereo receivers, amplifiers 
and tuners ranging from $159.95- 
$499.95 in receivers; amps from 
$129.95-5219.95; and two tuners, 
$112.95 and $I69.95-an II model 
line in all. 

Of the cyclical trend back to sepa- 
rates, Novick notes his experience 
with Fisher (basically on the Coast) 
when a decade ago hi filo buffs were 
very into separate amps, tuners and 
preamplifiers. Then came receivers 
(combining all three elements) and 
then compacts (adding to a receiver 
a turntable and/or tape deck). "The 
consumer is becoming more and 
more educated. I even see a sexual 
connotation in owning a system 
made up of separate components. 

"Basically, all those knobs and 
dials no longer intimidate the con- 
sumer." 

Separates offer ideal step-up sales 
with the owner of, say, a $350 re- 
ceiver, now deciding to go with pos- 
sibly a $450 amplifier and building 
up again (an example, perhaps, 
being Nikko's STA 9090 being re- 
viewed favorably in audiophile 
magazines-60 watts RMS over a 20- 
20.000 bandwidth and total har- 
monic distortion of 5 percent at 
rated output). 

Styling is changing too. "Ten 
years ago Fisher had the gold, then 
gold and brown plastic look and 
then the big thing became black-out 




It's what's inside 
that counts! 

Cassettes and cartridges with good components are 
what count in delivering true fidelity. Spring pads, 
foam pads, full or flat shields, pins, windows and 
rollers are precision engineered for top performance. 

Overland Products.. Quality Components For True Fidelity 
In Cartridge And Cassette. 
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OVERLAND PRODUCTS 

P.O. BOX 6 • FREMONT, NEBRASKA 68025 U.S.A. 



By EARL PAIGE 

dial (when the radio receiver is off 
nothing shows) and then we had dis- 
tinctive styling with the so-called 
European look of very clean panels, 
slcakcr designs." He says this plain 
European look still prevails with 
several European companies mar- 
keting aggressively in the U.S. 

"Now the young consumers want 
a lot of knobs and controls but they 
want them laid out very neatly. The 
audio piece occupies a very domi- 
nant place in the apartment. Every- 
thing is keyed to decor." Novick. 31, 
says, "I remember when status was a 
Pontiac convertible but now kids 
drive a Volks and spend $2,000 on a 
stereo system. Values are changing." 

He sees trends going lo still more 
exotic features such as digital tun- 
ing, LEDs (light emitting diodes) 
touch buttons, punch cards (for each 
popular station you slide a card into 
a slot) and strapping (i.e., combining 
four quad amps into two powerful 
stereo ones). 

Nikko's ad theme strategy of 
"Made in Japan" hits head on with 
what Novick sees as a basically 
hypocritical attitude by those stress- 
ing "Buy American." "What com- 
pany hasn't gone to Japanese or Ori- 
ental factories— Phaselinear, Shure. 
Even Mcintosh's second line in- 
volved importing." He says Nikko is 
playing on the prestige Japanese 
electronics has gained. 

On fair trade, Novick says this will 
basically boil down to distribution 
being the control factor. Nikko is not 
fair-traded though it moves through 



audio-oriented retailers. Coming 
from Fisher, Novick respects "the le- 
gitimate dealer who built this busi- 
ness. We will open dealers who 
won't kick our reps (and our line) 
around." 

The whole audio scene is upgrad- 
ing and mass merchandisers and 
large department stores are proving 
they can move higher-end lines, says 
Novick. Another trend he is excited 
about is the female consumer. 
"Helen Reddy really started some- 
thing with her song, i Am Woman' 



(Billboard, Aug. 3, 1974 'Helen 
Reddy* special, the National Organ- 
ization of Women gave her a 'Great 
Guts' award for referring to God as 
SHE in an award acceptance 
speech). 

"1 watched a girl salesperson at 
Custom Hi Fi House in Houston do 
one of the greatest selling jobs. This 
guy was just looking really. She got 
him going and finally sold him 
4-channcl putting two speakers on 
holdover for him— she really 
wrapped that guy up." 



Discount Chain Suit 
In N.Y. Stalemated 



NEW YORK— The standoff 
which developed last week between 
the Discount Chain of Jamaica Gas 
& Electric and the City's Commis- 
sion of Consumer Affairs over al- 
leged violations of consumer protec- 
tion regulations, seems to have 
stalemated with key principal, Jerry 
Rosenberg stricken with a heart con- 
dition and related complications. 

The Consumer Commission's suit 
for $250,000 was filed on Christmas 
Eve, and charged JGE with mis- 
representation of consumer rights 
and obligations through deceptive 
advertising and sales contracts. 

Jerry Rosenberg who operates the 
closed-door discount chain with his 
brother Charles, immediately 



Lafayette Sues Jewelcor; 
Charges 'Fraudulent Acts' 



SYOSSET, N.Y.-Lafayettc Ra- 
dio Electronics Corp. has filed suit 
against Jewelcor Inc. charging that 
Jewelcor, an operator of a chain of 
catalog showrooms, obtained 9 per- 
cent of Lafayette's outstanding stock 
through fraudulent and deceptive 
acts. 

The suit which Jewelcor's officials 
term "frivolous and without merit," 
charges that Jewelcor misled the 
public when it said it had not yet de- 
cided whether it would try to acquire 
control of the Lafayette home elec- 
tronics chain. 



What To 
Look For 




Lafayette's suit also charges that 
Jewelcor failed to notify the Securi- 
ties and Exchange Commission that 
it had purchased shares to force a 
merger or another combination, and 
not merely for "investment" as 
stated in the filings. 

Leonard Shendcll, vice president 
of Jewelcor, and a defendant in the 
Lafayette suit along with other key 
Jewelcor officers, maintains that al- 
though his company had in fact 
given thought to acquiring La- 
fayette, no decision has been made. 

Shendell also denies that his com- 
pany and its officers took advantage 
of, and misused their relationship 
with Lafayette's underwriting firm, 
C.E. Unterberg, Tobin Co. 

Shendell further denies La- 
fayette's charge that his company's 
"highly leveraged financial struc- 
ture and faltering operations indi- 
cated Jewelcor's need to implement 
its acquisition program by acquiring 
control of Lafayette." 

The Lafayette suit seeks to enjoin 
Jewelcor from acquiring more of its 
(Lafayette's) stock, and from voting 
shares acquired after Jewelcor de- 
cided to attempt a take over. 



threatened a $100 million libel suit 
against the Commission and its com- 
missioner. Elinor Guggenheimer, if 
the charges were not retracted. 

According to the Commission's 
charges, JGE's acts arc part of an 
overall scheme of deception by 
which the defendants induce con- 
sumers to enter into contracts while 
at the same time denying all respon- 
sibility to the consumer. 

It further charges that consumers 
arc led to believe that they are deal- 
ing with a single business enterprise 
when making purchases from JGE 
licensees, when, in fact, the JGE 
stores are separate businesses. 

The Consumer Commission's suit 
further charges: 

• That stores in the JGE chain 
arc not prepared to supply, within a 
reasonable time, sufficient quan- 
tities of advertised items. 

• That consumers must wait six 
months to a year to receive goods 
they had contracted to receive 
within 12 weeks. 

• That when merchandise is fi- 
nally delivered it is often damaged 
or different from that which was or- 
dered. 

In his answering threat of $100 
million libel suit against the Con- 
sumer's Commission, Jerry Rosen- 
berg, who became a household word 
in the New York area with his 
"What's The Story, Jerry," TV com- 
mercial, charged that Commissioner 
Guggenheimer had called him a 
crook, and that he had to clear his 
name. 

However, the threatened suit was 
not filed, and shortly before 
Rosenberg was hospitalized, his 
firm's counsel, Philip Gclfand stated 
that a compromise arrangement was 
being worked out between JGE and 
the Consumer Affairs Commission. 

The flamboyant Jerry Rosenberg, 
whose discount operation allegedly 
sells exclusively to union members 
in the New York/New Jersey/Con- 
necticut area, has been hauled into 
court on several occasions in the past 
for defying the fair trade laws of the 



TEAC Expands Globally 



NEW YORK-The international 
marketing arm of the TEAC Corp. 
of America is expanding its oper- 
ations in Europe, Canada and Latin 
America, according to Mikio Mat- 
subayashi director of TEAC's inter- 
national division. 

According to Matsubayashi, 
TEAC is directing its sales efforts in 
international markets through a net- 
work of distributors. 



Matsubayashi who is also acting 
as general coordinator of inter- 
national operations in Europe, ex- 
plains that use of distributorships 
enables TEAC to conduct its sales 
and marketing strategies, as well as 
marketing service support from a 
central source. 

TEAC's international division 
was formed a year ago by George 
DeRado, the firm's president 
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CHICAGO 

United Audio Centers have seen a jump in the average sys- 
tems sale from $500-600 a year ago, to $900-1,000 this year 
while low end systems are moving very slowly. Most popular 
systems for Cliff Johnson, manager, includes Mcintosh elec- 
tronics, JDL Jubal speakers, and Dual or Thorens changers. 

Johnson mused that since people are not spending on au- 
tomobiles, they are upgrading their home entertainment pur- 
chases. Impulse buying is out as customers carefully research 
quality and trade-in value. 

On the whole, prices are up, but the same money buys better 
equipment: for example, the Sansui discontinued 8-deluxe was 
fairtraded last year at $599, but the replacement model 881. 
with the same power specs and tuning is listed at $499.95, the 
cost savings due to the introduction of circuit board module 
(CBM) construction. 

Records arc carried at one store only, as a draw to the young 
crowd, and at break-even prices. The inventory includes 1.500 
pop LPs with limited jazz, classical and quad selections, for fast 
turnover. 

United Audio is following a very conservative approach on 
inventory for 1975, and dealing only with manufacturers who 
offer decent terms and do not double up on orders. The outlook 
for 1975 is optimistic, with big ticket items such as separate 
components rather than integrated receivers, and rcel-to-reel 
tape machines, expected to carry the year. 



The addition of 8-track record feature on hardware has 
raised sales of 8-track and cassette blank tape by 35 percent this 
year, for Community Family Stores buyer Sam Vclato. Another 
factor in the surprising increase, Velato feels, is the hard line 
the industry has taken against tape bootleggers. 

The 8-track record feature has also caused a turn-around in 
cassette and 8-track ration from 60/40 last year, cassette to 8- 
track. to 60/40 this year, 8-track to cassette. 

A lackadaisical six percent increase in records this year over 
last is due, Velato says, to less releases, no giant selling group, 
and a very tight inventory control that was checked twice 
weekly, 

Consumer anxiety about the economy can create what the 
consumer fears most in 1975, but Velato believes the business is 
there if good product is introduced. 

No information was available on the low end line of Com- 
muntiy stereo equipment. 

* * * 

SAN FRANCISCO 

Kirk Bradford at Lafayette Radio Electronics says, "we're 
doing as good if not slightly better than last year in unit sales. 
Calculators were the star for us and a lot of four-channel moved 
for us also. We're in a unique position because Lafayette receiv- 
ers were the first to come out with advanced SQ four-channel 
and this gave us the jump on a lot of people. 

"Now everyone else is starting to have the same circuitry 
Lafayette has, but that has helped us do even better because the 
other receivers cost considerably more for the same specs. That 
factor, I think, will enable us to keep doing better business in 
1975. because people are going to be buying more wisely, and 
Lafayette products arc the best value." 

Bradford is upset about the lack of promotion on quad, par- 
ticularly, as he put it, "on the label's end of the business. Co- 
lumbia could do much more than they are. You call a record 
store and ask about SQ and they don't know what it is. You call 
a radio station to ask if they're playing an SQ album and they 
don't know what you're talking about." 

Bradford says also that "people are getting hip to the fact that 
the cassette format is better than 8-track," and that cassette 
recorders have been among Lafayette's strongest items. 

* * * 

George Yahraes, marketing manager for Cal Hi Fi, which 
now has eight stores in the Northern California region, also 
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cites cassette recorders-particularly the Dolbyized units— as his 
strongest mover. He particularly praises the TF.AC Creative 
Center tape unit as an aid in demonstrating to people (he possi- 
bilities of tape (Billboard, Dec. 7). 

Yahraes says that Cal Hi Pi's sales were "up substantially" 
through most of 1974 except for the last quarter, which dropped 
off 15-20$. He sees that lower level of sales continuing for at 
least the first half of 1975. 

Yahraes says the trend is better sales at the higher end of his 
line— in the more sophisticated gear. "Apparently what's going 
on, is that people who had the money still have the money, and 
they're spending it. Also people who might have bought an av- 
erage set are now putting some extra bucks into their systems 
because they now see it as an investment that they will have a 
long time. Once they have it they don't have any additional 
costs. They listen to the radio or buy records once in a while. 

"Our impression is that people arc probably staying home 
more, saving money on restaurants and concerts, and they feel 
that if they're staying home more they deserve better equip- 
ment. In most of our stores the average amount spent on a sys- 
tem is at a higher dollar value then before. Of course part of the 
reason for that is that the people are being most hurt by the 
economy, the people who would have bought at the lower end, 
now they can't afford to buy at all." 

On quad: "People are still confused by the two systems and 
not that many are coming in asking about it. A lot of the receiv- 
ers and cartridges we're selling are 4-channel but people are not 
buying them in systems. They're using them with two speakers 
now but are looking to the future when they might want to 
change." 

* * * 

Stan Goman, manager of Tower Records* main store, says 
that, "even figuring inflation we're up 20 percent over last 
year." The sales leader at Tower is soul music: "Soul is up like 
crazy. Our sales have doubled, maybe even tripled. Everybody 
from Stevie Wonder to the Olympic Runners. Of course soul 
has always been a good seller in San Francisco but I've never 
seen it sell like this year." 

Quad record sales are steady, says Goman. "We'll always or- 
der a box of, say, Aretha on quad, or Elton, or Dave Mason and 
then be re-ordering 5-10-15 every month or so. But then we're 
the only people in town that keep a good selection of quad 
records." 

Goman's outlook for next year: "Well, (he depression is here. 
Let's face it. And during a depression the entertainment busi- 
ness goes up. So I foresee no problems. 

"I think jazz will keep crossing over more heavily in 1975, 
like soul did, and I think there will be some big jazz albums. 
We've sold tons of the new Stanely Turrentine record. We're 
selling a lot of George Benson. 1 think the Blackbyrds are a 
coming thing. Whenever a good commercial jazz artist comes 
into San Francisco we sell a lot of their records." 



OAKLAND, Calif. 

H. Waldrcn, manager of the stereo department at Montgom- 
ery Ward here, says his record sales were about the same as last 
year, and that, counting inflation, sales of stereos, radios and 
recorders were down about 10 percent. Cassette recorders were 
strong, along with solid-state color TV. 

Quadraphonic sales were not what Waldren hoped for. "The 
lack of soft goods is killing 4-channel. People who have quad 
now are telling their friends that they can't find much discrete 
quad music. Now we do sell a fair amount of matrix 4-channel 
music but I don't consider that true quad." 

As for types of music, Waldren says that even though he is in 
a location where black music has been the big seller, "country 
music has come along very well and this year we've had several 
good country music promotions." 

For 1975 Waldren sees a "very strong continuation of sales in 
TV, but I look to sec audio lake a bath next year— maybe down 
20 percent by spring. We've reached a point where TV is now a 
necessity but stereo is still a luxury. And with the economy like 
it is. people are going to eat before they listen to sound." 

* * * 

BERKELEY, Calif. 

Also across the Bay, manager Hale Milgrim at the Telegraph 
Ave. Discount Records store says that his business has "almost 
doubled" over last year and that some labels, like Columbia 
and Warner's, are up 60-80 percent. 

Milgrim cites recordings by local Bay Area groups as some- 
thing that has done very well for him, even if the music is not on 
a major label. "We like to promote local music," he says, "be- 
cause it's a way to let people know we're not here just to make 
money. In fact we work on one of the smallest profit margins in 
the chain. Between Leopold's, Rather Ripped Records, the 
Berkeley Tower store and myself we're probably the lowest 
priced area in the U.S. People come into this area from San 
Francisco and San Jose because they know they can get records 
$ I -$1.50 cheaper." 

Milgrim is personally very interested in quad "and con- 
sequently we carry a full line of records, including 10-15 reel- 
to-reel quad tapes, which isn't much, but it's a start. And we al- 
ways move what we have." 

As for 1975, Milgrim is "optimistic, because I have to be. 
Records are still a lot cheaper than buying a sweater, or most 
anything for that matter. I don't think the record industry will 
get hit really hard." 

* * * 

LAS VEGAS 

The cry of most dealers and stores in the area— '74 is down 
from *73! 

Garwood Van operates two Musicland stores in the city. 
Bruce Adams, manager of the Sahara Ave. store, seems to speak 
for all retailers when he points a finger at the economy. "Busi- 
ness is down and the reason is the economy. When people can't 
afford to buy sugar, they're not going to spend as much as they 
did in previous years on expensive accessories for the music 
business." 

"We are having trouble with the quad because of the econ- 
omy," he stresses. "To purchase the unit that converts the stero 
system into a quad takes a person of a certain income." 

However, Adams reports that quad tapes did well but "the 
records do poorly." The confusion between matrix and CD-4 
has to be settled, as the records go. That will help considerably," 
he feels. "A lot of the customers are very confused as to explain- 
ing the difference between discrete and matrix, and he buys a 
system that doesn't have one or the other. If that issue is settled, 
if there is only one kind of quad record and all equipment can 
play it, than business would be much better. 

"I think the one thing that sold well is classical records," he 
says. "Classical LPs are steady sellers and we appreciate the 
business because we don't really have to depend on markets 
(Continued on page CES-13) 
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Coast Blank Tape Firms Concentrate On 
Promotion, Display, Brand Awareness 

By BOB KIRSCH 



Promolion and display of top of the line product are the 
prime targets of major West Coast blank tape manufacturers 
this winter, with product introduction relatively low on the pri- 
ority list. 

Most manufacturers say they arc de-emphasizing new prod- 
uct because there comes a point of diminishing returns. In other 
words, so many advances have been made in blank tape over 
the past several years, particularly in the areas of coatings and 
proper lengths, that it is now lime to put most of the effort into 
promoting these advances. The slate of the art has not reached 
its limits, of course, but for mosl consumers, there is plenty of 
variety to choose from now. 

As far as the economy is concerned, manufacturers say that 
the holiday season is nol the lime to tell whether or not blank 
tape sales will be affected, as tape moves well this time of year 
anyway. 

Most manufacturers, however, do feel that tape will continue 
to move well in spite of the economy, primarily because it is an 
inexpensive form of home entertainment and home entertain- 
ment is always "big" when the economy is off. The hardware 
that plays the tape may suffer somewhat, as consumers hold on 
to older units rather than upgrading systems and as retailers 
watch their stock a bit more closely. 

The reasons behind the promolion of high end material are 
several. For one thing, mosl mass merchandisers are now stock- 
ing heavy loads of quality merchandise, and want the promo- 
tions and displays to go with this stock They are stocking the 
high end product, obviously, because the consumer has 
reached a peak in sophistication and quality consciousness and 
is now slaying away from the "dump" or "bargain" tapes. 

Finally, the shortage problems that were plaguing the lape 
industry last year seem to have eased up, and in many cases, 
disappeared. Many spokeman liken the various chemical prob- 
lems to the gas shortage of a year ago— in other words, now that 
the price is up. the materials are there. There are shortages re- 
maining in some areas, but virtually none in polyester backing 
and polystyrene categories. 

the musk tape. 
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So, blank lape manufacturers are looking ahead to the new 
year with an optimistic, if somewhat cautious, view. Plans are 
ready and there arc no indications that any of the major firms 
are contemplating rolling back these plans. What are the West- 
ern majors setting for plans this year? 

Ampex Corp. plans on offering a free stackette unit with 
three C-90's from the 370 series in it. The stackette is free to the 
consumer (normally a $1.95 value). The tape will be prepacked. 

Shad Helmstetter of the firm explains that "The tape busi- 
ness is really moving very well. Sales are holding up." he adds, 
"but it is that season so we can't really tell right now if the econ- 
omy is doing any damage. We are selling a lot of the 20 20 + 




cassettes, especially the 60 and 90-minute lengths, with the 90's 
in particular picking up. 

"The 8-track market, especially the high end, is also picking 
up," says Helmstetter. "It's really become a major market over- 
night." 

Ampex will also be doing a great deal of major market adver- 
tising in the new year, concentrating on "key city areas." As 
well as the stackette promotion, there will be ad discounts for 
the reel-to-rcel and 8-lrack in the 20 20 + tapes. 

"We are going to put a lot of emphasis into promoting the 
high end of the line " says Helmstetter. "We don't expect to see 
much new product or innovation in tape this winter because 
most of the majors have gone about as far as they really need to 
at this moment. Of course, neither us nor any of the other firms. 
I'm sure, will stop research and development." 

Helmstetter also feels the mass merchant will play an even 
more important role in the blank lape market because "he is 
now beginning to use middle and high end product and in a 
number of instances is not stocking the low end at all. The mass 
merchant is maturing at a rapid rate, as is the consumer who is 
using better tape to go with better equipment." 

At Audio Magnetics Corp. there will be some new product 
and a number of new displays and promotions, according to the 
firm's Jim Lantz. 





The company will round out its high end, audiophile ori- 
ented XIII cassette line by adding 8-track and reel-to-reel. In 
promotions, there will be a bike pack offer. The retailer receives 
a shipper carton holding 228 Tracs C-60 or C-90 cassettes. 
When the consumer buys two, he gets a coupon to send in as 
proof of purchase. With $2 enclosed, the consumer then re- 
ceives a personalized bike pack. There is no identification of 
Tracs on the package. 

In displays, there are three new ones. All are available with 
Tracs or XHE merchandise. The first is a four tier wire rack 
holding eight trays of product; second is a four tier cassette dis- 
penser; and third is a three tier 8-track dispenser. 

Lantz adds that "the merchandise is selling. I don't think 
people think as much about spending a dollar or a dollar and a 
half as they would when buying a piece of hardware. We will 
continue to merchandise and promote the blank tape. In talk- 
ing with large dealers, we are getting no feedback that units 
sold this month are down from December last year. And we 
really don't expect a slowdown even after the holiday season. 
People may buy less hardware, but we feel software will con- 
tinue to be bullish." 

Lantz also feels that "the consumer is definitely more high 
end oriented. And, most manufacturers are filling out high end 
lines because when a dealer buys something, he wants a full 
line. As for shortages, there is no real effect any longer. The 
(Continued on page CES-I0) 
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Hi Fi Innovations Fast, Furious, Across Shelf 



Hi Fi component manufacturers, thwarted 
in their efforts to proliferate the concept of 4- 
channel equipment as a mass consumer item, 
are seeking to recoup lost prestige with other 
innovative products designed to woo the cau- 
tious hi fi equipment buyer in a tight-money 
economy. 

The new wave of innovations is not re- 
stricted to any one category of components but 
can be found in just about everything from 
speaker systems and receivers through tuners 
and amplifiers, turntables and tape decks. 

At Yamaha, newest entrant in the hi fi stakes 
in this country. "Beryllium" is the thing. This 
wafer-like product now being used in the new 
Yamaha NS-IOOM speaker systems, is said to 
provide such special benefits as extremely low 
distortion, high efficiency, high power han- 
dling capacity, and outstanding transient re- 
sponse {Billboard, Dec. 14). 

Yamaha, which has no immediate plans for 
licensing the Beryllium-developing tech- 
nology to other speaker manufacturers, is us- 
ing the product in the midrange and tweeter of 
the new speakers. Yamaha, which boasts ex- 
tensive expertise as a manufacturer of musical 
instruments, has plowed much of that know- 
how into its hi fi line. The innovativeness is 
again manifested in the line's new FM tuner. 

Stewart Greenberg, Yamaha's audio prod- 
ucts manager, notes that the unit, model CT- 
7000. boasts an FM decoder circuit which uti- 
lizes negative feedback technology, and pro- 



By RADCLIFFE JOE 

duces distortion so low as to be virtually im- 
measurable. Also used in the CT-7000, and 
unique to the Yamaha line, is "Auto Touch 
Tuning" which, when touched shuts off the 
AFC through use of a special circuit. Then, 
when the station is tuned and the knob re- 
leased, the AFC comes on automatically. 




MOOEL CD-16 



At Panasonic, where the concept of direct 
drive in turntables was first introduced in the 
firm's Technics line, the company has again 
come up with another first in its direct-drive 
changer turntable (Billboard. Dec. 21). The 
unit, model SL-1350, incorporates the prin- 



EHEl 



o 




H 

• • 







ciplc of direct drive with a fully automatic, 
multi-play changer mechanism. 

Jerry Kaplan, national sales manager for 
Technics products, feels the new changer de- 
sign will bring a new level of performance to 
the record changer category, particularly with 
respect to such important criteria as wow, flut- 
ter and rumble. 

The new direct-drive changer also utilizes 
Panasonic's unique 9 1/16-inch tone arm- 
also an industry first— designed to include low 
tracking error, anti-skate adjustment and two- 
way cueing. The arm can also be mated to any 
stereo or 4-channel cartridge. Additional fea- 
tures incorporated are "Memo-Gram." a de- 
vice that reportedly facilitates changer oper- 
ation or repeat play, as well as the ability to put 
the turntable immediately into the shutoff 
mode without having to play it through all the 
records already on the stack. 

Sansui Electronics has been pushing Circuit 
Board Module (CBM), designed for cost sav- 
ings, according to Bernard Bernstein, vice 
president, sales. CBM, featured in Sansui's 
newest low cost AM/FM stereo receiver, also 
incorporates what Bernstein calls a hybrid IC 
amplifier for supplying low distortion power 
to one or more stereo speakers. 

Also included in Sansui's new line of receiv- 
ers is RIAA equalization for correct bass and 
treble compensation, distortion -free perform- 
ance. An oversized power transformer and fil- 
ter ensure constant voltage supply. 

Sansui's innovations extend to other units in 
the line. Among these are the latest cassette 
deck models utilizing polished magni-crystal 
ferrite heads to minimize abrasion. They also 
utilize the increasingly popular 4-pole hys- 
teresis synchronous-drive motor which is less 
vulnerable to power variations, than other mo- 
tors. Also new to the Sansui decks is a large, 
high-inertia flywheel using a polished flat belt, 
and a capstan that ensure constant tape speed 
and smooth tape transport. 

(Continued on page CES-22) 




Towering speakers such as Stradivari's 1060- 
T for $249.95 typify new directions for hi fi 
manufacturers. At far left, Sansui's QRX7001 
deluxe $879.95 4-channel receiver equipped 
for QS, SQ and CD-4. Also. JVC's ultimate 
$499.95 CD 1669 cassette deck. 
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H you think there's 
a cassette or cartridge 
that's better than ours, 
we'll buy it for you. 




tn.U <4 naftkttHi -i prr 



Just the most convincing 
and honest advertising 
you've ever seen. 



Most tape makers think the way to get 
people to buy their tape instead of another tape 
is to invent a better gimmick. And over the 
years there have been some real lulus. 

But Columbia, the company who's had 
probably the most experience in every phase of 
tape making and tape marketing, is taking a 
different approach. 

No hype. No stunts. No exclamation points 
Just an honest promise that might turn out the 
best idea yet. 

Our new ad campaign had phenomenal 
success in test markets, and is now breaking in 
full-page national ads in Playboy, Penthouse, 
Rolling Stone, National Lampoon, 
Zoo World, Crawdaddy, and 
Contemporary Music; and 
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in a heavy TV and radio schedule in major 
markets across the country. It offers what we 
think is the most irresistible product introduction 
there has ever been for any consumer product. 

Simply stated, if someone tries one of 
our new tapes, and doesn't like it, Columbia 
will exchange it for any other tape. Nothing 
could be simpler. And nothing could be stronger. 

And to make our new tapes as irresis- 
tible to you as they will be to your customers, 
Columbia has specially priced multi-tape 
poly bag packs, and a fantastic "Passport to 
Profits" program that will pay off in trips to Spain 
for dealers and distributors who quality. 

Come see us at CES. 
Booth 201 and Conrad Hilton 
Hospitality Suite 1306A. 



Columbia Magnetics, CBS, Inc., 51 W. 52nd St., N.Y. 10019. 



I Accessory Makers Move to High End Items 





Super accessories are showing up on more shelves. Here is Super scope's Q A-450 quadraphonic 
amp that can also function as a quad adapter. It's priced $299.95. Some hi f i companies, how- 
ever, are even into accessories you can wear as with Lear Jet's Tee shirts (insert) offered as 
consumer incentives with the car stereo line. 



Accessory manufacturers are moving confidently into the void created by slow low and 
middle point sales, and aiming for the "spending money" market with new high end products. 

Le-Bo Products, moving into new modernized quarters in Maspeth, N.Y., will be introduc- 
ing the denim look in four cartridge and cassette carrying cases under $20, and two inexpensive 
cases for lp*s and seven-inch records. Also being introduced at the CES are two home storage 
units for lp's in walnut covering. 

A colorful printed display card will introduce the new plastic revolving cassette case, in which 
cassettes can be stored with or without their Norelco-style boxes. 

Le-Bo has also added two top-of-thc-line headphones, the quad TA327 listing at S49.95, and 
an electret stereo model, the TA326, at $69.95 list. 

Leslie Dame, executive vice president, sales, sees the drop in new car sales affecting the car- 
rying case business since many new cars are sold with stereo for which people need to buy tapes 
and cases, but "you need to have new product for ihe teenager who still has money to spend, 
especially at our price points.** 

Casemakers, Inc., LaGrange Park, III., is aiming ihcir new product at the higher end market 
since the cassette and 8-track carrying case market has slowed down considerably in the low and 
medium price points where volume was in the past. Jack Scanlon, sales manager, said. 

Furniture-style wall shelving for components in an L-shape is being introduced by Case 
Manufacturing Co., again at the high end, Alan Graham, sales co-ordinator reports. Storage 



• Le-Bo's $69 headphones 

• Casemaker shelving 

• Fidelitone care line 

By ANN DUSTON 

units act as good promotional items and create traffic, as well as contribute to the appearance of 
audio units, for example, giving the look of a console to a portable unit. 

New at CES is Dew Foam Co., Van Nuys, Calif., which until this show manufactured 
reticulated foam grille fronts for the OEM and manufacturer market. They are now entering the 
consumer field with replacement kits. Fred Singer, vice president, division manager, says. 

An inexpensive kit that customers can cut to fit their speaker front is available in three sepa- 
rate sizes to fit 35 percent of the speaker sizes available today. The kits are polybagged and peg- 
boarded. Custom kits are also available through the dealer. 

Dew Foam has set up a new manufacturing plant in New Jersey to handle the additional 
line, and has opened sales offices in Chicago. 

Fidelitone. Inc.. Palatine, III., introducing its new record care product, sees this accessory 
item as benefitting from the trend to high end stereo sales. "This is really an audiophile product 
which has picked up enthusiasts in the last few years among young people," Craig Hudson, re- 
gional manager, predicts. 

Fidelitone plans to introduce a cartridge cleaning kit in two months. 

While Koss and Telephonies cancelled out of the CES, Supcrex brought its line of head- 
phones for exhibit, and also introduced 8-track blank tape toils tape line shown at the June CES. 

Superex had a temporary lay-off during Christmas to bring the last quarter of the year up, 
and Marvin Paris, vice president, marketing, reports that with collections slow, companies are 
forced to be selective about who they do business with. 

At the CES, Superex is offering promotions on headphones and tapes, special prices, and a 
new activated shelf display. 

Another new company, Hclmac Products Corp. which acquired Metro Products, Warren, 
Mich., offers a complete line of stackable plastic tape and record storage cases, some with carry- 
ing handles, under $20. Also shown are revolving 8-lrack and cassette units, and a car caddy for 
20 8-tracks. 
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Check Off List of 'Q' Receivers 
Shows Trend to Universal Systems 



By JOHN SIPPLE 



This poll of manufacturers building receivers lamp, 
tuner combined) turned up a haze of ambiguous terms 
and allusions to system capabilities Manufacturers 
are generally showing fewer quad models and are 
loath to wattage due to nn*- FTC guidelines. Some 
firms were unable to supply literature. Others were 
unavailable for comment, even when called repeatedly 
over many weeks. The wattage figures Here are four 
channels driven into fl ohms and continuous RMS 

% Other keys: 
o Bridge circuit is method of coupling the fou 

fiers into two for stereo 
o CD-4 is the discrete RCA I JVC system 
o SQ is the CBS system (matrix system) 
o QS is the Sansui system (often referred to a 

regular matrix) 
'Marantz and Superscape allow for adaptors via a 
module opening so that in theory all are ready for 
CD-4 and SQ matrix. 
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BRAND & MODEL NO. 



MLtl Asm 

AKAI AS **• 
AKAI AS 9tt 

FISHER ZM 
FISH*, a \u 
FISHER 404 
USHER 434 
nSHUiM 



GLADDING AUDIO too- a 
CLADDING AUDIO 269- A 

HARM AN/KAR DON M9 + 
HARM AN /HAS DON «*• + 

JVC Mm 
JVC543CX 
JVC 5444X 
JVC 54S6X 

KENWOOD KB H4» 
KENWOOD KR 9M9 

LAFAYETTE Ut 39*9 
LAFAYETTE LB 5000 

•MARANTZ 4110 
•MARANTZ 4270 
•MARANTZ 4390 
•MARANTZ 4ZM 
•MARANTZ 4240 

PTLOT MS 
PILOT 36* 

PIONEER QX 64* 
PIONEER QX 747 
PtONEER QXM9 

ROTEL RX 254 

SANSUI QRX 3000 
SANSUI QRX 1W0 
SANSUI QRX 6M1 
SANSUI QRX 7001 

SHERWOOD 57244 

•SUPERSCOPE QA450 
•SUPER-SCOPE QR440 
•SUTERSCOPE QR4S9 

SYLVANIA RQ 3747 
SYLVAN1A RQ 3749 
SYLVANIA RQ 3745 
SYLVANIA RQ 374* 




FREE RADIO TIME 
TO SELL ANYTHING 
YOU'VE GOT. 

(as long as ifs Pioneer) 



If you're a serious merchandiser, your 
Pioneer Electronics of America representa- 
tive is authorized to make you an offer you 
can't refuse. Ifs called The Pioneer Radio 
Program. But it's really Your Radio Program 
Thirty second commercials, on your local 
stations, done your way, by you. No strings 
attached as long as you feature our products. 
And the best part of it all is that you don't 
pay a penny for them 

It boils down to this: From January 5 
through February 21, if you buy our products, 
well buy your time. 

But that's not all. 

In case you're wondering what to feature 
in those free commercials, we happen to have 
a few suggestions: 

New Products 

We won't steal our reps' thunder, but 
here's a few previews: We've got a compact 
under-dash cassette player with features 
you've got to see to appreciate (the KP-345, 
a winner). And a new side loading cassette 
player for under $80 (the KP-212, Pioneer 
quality at volume prices). New rear deck 



speakers with 10 ounce magnets (heavy). 
A new 2-channel/4-channel, 8-track deck 
for home use (QH-44). And . . . well, you 
get the idea (They'll all be at the CES Show, 
Booth 224-225.) 

Thaf s our Winter Radio Program. 
And, to top it all off, we've added our special 
display deal on our custom in-dash trim kits. 
Plus expanded payment terms. 

Your Pioneer of America rep knows the 
whole story. So does Steve Solot at Pioneer 
(213-639-5050). Or, if you'd rather, fill in 
the coupon below. 
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Gentlemen: 

Please have your representative call and make me 
an offer I can't refuse. 

Name 



Company_ 
Address— 
City 



-State- 



_Zip_ 



Phone. 



(U) PIONEER 

Pioneer Electronics of America, 1555 E. Del Amo Boulevard, Carson, California 90746 



QS 4-Channel Records are here 





and so are OS 4-Channel 
FM Broadcasts. 



Today, millions of people are lis- 
tening to QS 4-channel. With over 600 QS 
records availaPle world-wide, there are 
major artists to suit every musical prefer- 
ence. More than 40 major FM stations 
coast to coast, Proadcasting QS 24 hours 
a day make the FM dial come alive for 
the 4-channel radio listener. 

All of this available software 
means the demand for QS vario matrix 
decoders is increasing every day. Don't 
miss the opportunity to join the growing 
family of QS 4-channel hardware man- 
ufacturers who are incorporating QS 
vario matrix IC chips into their receivers, 
pre-amplifiers, and decoders. 

FM broadcasters should not miss 
the opportunity to gain new audience 
appeal by broadcasting in QS 
4-channel. The QSE 5B broadcast en- 
coder is available now. 

To find out all the details, visit us at 
the Conrad Hilton Hotel, Suite 500, during 
the Winter Consumer Electronics Show, or 
call or write Sansui for information. 



STATIONS USING QS 4-CHANNEL 



SOME OF THE 

Jim Croce 
Enoch Light 
Carole King 
Utah Symphony 
Tony Mottola 
Bonnie Koloc 
Steely Dan 
Beverly Sills 
Doug Cam 



ARTISTS 

101 Strings 
B. B. King 
Four Tops 
Urbie Green 
Gato Barbieri 
Willie Dixon 
Abbey Simon 
Joan Baez 



SOME 

ABC 
A & M 

Audio Treasury 
BASF 

Black Jazz 

Blues Way 

Candid 

Command 

Impulse 

Kilmarnock 



OF THE LABELS 

Longines Symphonette 

Ode 

Ovation 

Project 3 

Quad Spectrum 

RTV 

Telecast Market 
Turnabout 
Vox Boxes 
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✓ 




KLOS 


Los Angeles, Cal. 


ABC/Contemp. Pops 
& Rock 


95.5 


KBBC 


Phoenix, Ariz. 


News/Sports 


98.7 


WPLR 


New Haven, Conn. 


Progressive Rock 


99.1 


WKRQ 


Cincinnati 


Rock & Top Hits 


101.9 


WQIV 


New York. N.Y. 


Progressive Rock 


104.3 


WMEF 


Ft. Wayne, Ind. 


Bonneville 


97.3 


WFMT 


Chicago, III. 


Classic & Pops, Live 


98.7 


WSHE 


Ft. Lauderdale, Fla. 


Rock & News 


103.5 


WWWW 


Detroit. Mich. 


Progressive Rock 


106.7 


WEIZ 


Columbus, Ga. 


EZ Listening 


100.1 


WAYL 


Minneapolis, Minn. 


Pops & Std. 


93.7 


KADX 


Denver, Colo. 


Popular Hits 


105.1 


WRIF 


Detroit, Mich. 


ABC Contemp. Pops 


101.1 


WXXY 


Watkins Glen, N.Y. 


MOR 


104.9 


WMMS 


Cleveland, Ohio 


Rock 


100.7 


WRFM 


New York, N.Y. 


Bonneville 


105.1 


WORJ 


Orlando, Fla. 


Progressive Rock 


107.7 


WRNO 


New Orleans, La. 


ABC/Rock 


99.5 


KABL 


San Francisco, Cal. 


Beautiful Music 


98.1 


WBUS 


Miami Beach, Fla. 


Intelligent Listening 


93.9 


WFMK 


Lansing, Mich. 


Contemporary Pops 


99.1 


KLOL 


Houston, Texas 


Progressive Rock 


101.1 


WYSP 


Phila., Penn. 


Top 40's 


94.1 


WYSL 


Buffalo, N.Y. 


ABC Prog. 


103.3 


KMET 


Los Angeles, Cal. 


Contemporary Pops, Live 


94.7 


KRAV 


Tulsa, Okla. 


Bonneville 


96.5 


WOOF 


Dothan, Ala. 


CBS Prog. 


99.7 


KRGN 


Las Vegas, Nev. 


Million Seller Pops 


101.9 


WGNE 


Panama City. Fla. 


Pops/EZ for Adult 


98.5 


WABX 


Detroit, Mich. 


Progressive Rock, Folk 


99.5 


KTWN 


Enoka, Minn. 


General Pops 


107.9 


WBCN 


Boston, Mass. 


Progressive Rock 


104.1 


KYAC 


Seattle, Wash. 


Black 


96.5 


WHUD 


Peeksville. N.Y. 


MOR, Showtune, News 


100.7 


KYA-FM 


San Francisco, Cal. 


Rock 


93.3 


WEBN 


Cincinnati, Ohio 


Rock & Pops, Live 


102.7 


KCPX 


Salt Lake City, Ut. 


Pop Rock 


98.7 


KSFM 


Sacramento, Cal. 


Album Rock 


102.5 


WZMF 


Milwaukee, Wise. 


Progressive Rock 


98.3 


WDHA 


Dover, N.J. 


Contemporary MOR 


105.5 


WGMZ 


Flint, Mich. 


Bonneville 


107.9 



Woodside. New York 11377 
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CES Panelist Jack Doyle Raps on: 



By EARL PAIGE 

Jack Doyle probably as much as any manufacturing execu- 
tive is a consistent spokesman for car stereo and often as not as 
controversial as anyone. At the Consumer Electronics Show 
winter session he could direct his remarks from the seminar 
panel toward a number of critical areas. One area he is really 
excited about is in-dash car stereo which he feels the trade press 
has hyped out of proportion. He also points out that car stereo is 
a sex-related product. He sees the female consumer becoming 
more important Doyle also plans to do a lot more consumer re- 
search and he sees the car stereo manufacturer, in some cases, 
broadening product lines. Certainly Pioneer Electronics of 
America under Doyle as president is moving seriously into 
home units for really the first time. 

Doyle reels off a whole list of prestigious department stores 
Pioneer Electronics has moved its home line into. Moreover. 
Chial/Day, Inc., the Pioneer Electronics ad agency, is running 
advertisments on its campaign promoting the two-year war- 
ranty. 

"A Christmas Story: Distribution in 171 ADI markets in 30 
days. 252 new accounts opened. A sales increase of 397? over 
last year" copy reads. 

BILLBOARD: Pioneer Electronics is concluding a $300,000 
network promotion of its compact line in 200 markets -how do 
you see the car stereo manufacturer moving home product? 

DOYLE: "We have always had home models, but this is the 
first year we coordinated everything, design, deliveries, promo- 
tion. We put together a concept." 

Doyle notes that home product promotes Pioneer Electronics 
is a different scries of outlets. Doyle particularly notes a move 
into department stores. In fact, dealer lags for the pre-Christ- 
mas push were limited to department store accounts. 

BILLBOARD: Pioneer Electronics has a lean, six-unit line, 
ranging from a $49 compact to a $279 quadraphonic system. It 
has 8-track decks from $49 to $159. the latter a record feature 
unit, but there arc no cassette decks. How do you see Pioneer 
Electronics as opposed to U.S. Pioneer, the entirely separate 
Moonachic, N.Y.-based high-end sister company? 

DOYLE: "The lines are pretty well separated." Noting that 
Pioneer Electronics is promoting a mass merchandiser line as 
opposed to the high-end audio line, he says; "We arc compet- 
ing with Superscope, Panasonic, Miida." 

BILLBOARD: Pioneer Electronics' home line is sold by the 
same rep selling car stereo. Research shows a significant rela- 
tionship between the home and car purchases. What is cur- 
rently happening in your research program? 



the Big In-Dash 
Hype 

Car Stereo and 
Sex 

Consumer 
Research 

Home Systems 



FCC Studying Reports 
on Car Quadraphonic 

Broadcasting Tests By CLAUDE HALL 

The quad car radio draws nearer and nearer reality. The tests of the National Quadra- 
phonic Radio Committee have been finished and a subcommittee has been formed to write a 
report on the studies for the Federal Communications Commission. Jim Gabben, president of 
K I O 1 in San Francisco where the experiments on quad radio were held, is chairman of the 
subcommittee. 

The report is due at the FCC sometime in the third week of March. 

At that point, the FCC will issue a notice of proposed rulemaking. What happens at this point 
is anybody's guess, but if history repeats itself, what will probably happen is that all five systems 
tested may be proposed. Then the proponents of each system will have a chance to file com- 
ments about the opposing systems. The FCC then merely has to consult the NQRC report to 
find out if the comments make sense or not. 

There isn't anyone willing to estimate at this lime just when quad radio will be ap- 
proved. It is known that at least one major manufacturer of radios for cars has a discrete 
quad radio unit at the breadboard stage. 

The general consensus of the tests in San Francisco was that there was only "in- 
significant degradation" to the discrete FM quad signal as compared to the 
stereo FM signal. Furthermore, the so-called "pickctfcnce" effect was not 
worsened in comparison to car stereo. 



DOYLE: "We arc continually concerned about consumer at- 
titudes. We intend to go on with our focus program." 

Pioneer Electronics has one of the most ambitious on-going 
research programs that, among other aspects, relate home and 
car purchase patterns. Aspects of the research, done under the 
direction of John Houlahan of Houlahan & Balacek of Whit- 
tier, Calif., include small "focus" groups. 

Doyle explains that can involve locking 10 consumes up in a 
room, half of whom own car equipment, half of whom do not, 
and "just rapping." He says a lot of consumers are now into 
their third and fourth car unit and it's these more sophisticated 
consumers who are more sound conscious. 

DOYLE: "One of their prime concerns, interestingly 



enough, is parts availability. The kids know this product very 
well, they understand that with temperature extremes, dust, dirt 
there can be problems and they want to know this can be taken 
care of. Performance, features, price, maintenance arc all vital." 

BILLBOARD: If the consumer has cassette in the home he is 
likely to want it in the car and increases in car cassette sales 
seem to uphold this hypothesis. Do you feel these car cassette 
sales are therefore home unit jelated and not occurring at the 
expense of 8-track? 

DOYLE: "I do not see this cassette increase coming at the ex- 
pense of 8-track. "Doyle shows figures based on 2.272 warranty- 
card survey return of 47 percent that supports the increasing 
(Continued on page CES-J0) 
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Eastern Blank Tape 
Report: Sales Boom 



By RADCLIFFE JOE 




If the blank tape industry is any barometer by which to 
judge consumer attitudes in an economic crunch, the long- 
standing belief that leisure-time products are the first to be af- 
fected in a tight-money situation has finally bit the dust. 

Blank tape sales have never been better, and software man- 
ufacturers—and their hardware counterparts who have always 
maintained that in a depressed economy the consumer with 
little loose currency lends lo spend more time at home wilh his 
stereo equipment— can hardly refrain from saying, "I told you 
so." 

Columbia Magnetics, (he blank tape division of Columbia 
Records, has documented proof of the upswing in blank tape 
sales. The company, prior to formalizing a major advertising 
campaign for the 1975 buying season conducted a test market 
program in Rochester, N.Y., and Hartford. Conn., last fall and 
came up with encouraging results (Billboard, Dec. 7). 

The test's overriding fact was that it proved the blank tape 
market was not being restricted by prevailing economic condi- 
tions. And, if Glen Hart, Columbia Magnetics' director of mar- 
keting and administration, is to be believed, the company sold 
"several tons" of its tapes during the survey /promotion. 



Specifically timed to coincide with the Winter CES is a 
series of Columbia Magnetics blank tape promotions designed 
to help retailers woo impulse buyers. One promotion offers 
buyers of Columbia C-60 blank cassettes a companion C-90 
cassette at half price. Another promotion offers Columbia's in- 
novative "ConvertaQuad" 8-track cartridges in a similar pack- 
age. 

According lo Ted Cohen, director, national consumer sales, 
buyers of the Columbia 8-track cartridges can pay the regular 
price for a 50-minute cartridge, and purchase an 80-minute car- 
tridge at half price. Both promotions are packaged in polyethyl- 
ene bags that can be used on pegboards, counter and shelf dis- 
plays, or dump bins. 

Looking at the overall consumer response to Columbia 
blank tape products, Cohen states that the introduction of 
"ConvertaQuad" and improvements to the ferric oxide coat- 
ings for cassette products, have sent sales soaring to record 
heights in the past six months. 

At BASF, the outlook is also bullish. The company will 
launch two new products— a Low Noise Super reel-to-reel 
product in a library box. and an LPR 35, L/H open reel in a 
10 1 -inch size with back coating in a vinyl package. 

These products, along with a special half price promotion 
on 90 minuie cassette and 8-track products, will be launched at 
the Winler CES under the slogan, "BASF-The New Look." 

According to Gerry Berberian, BASF's national sales man- 
ager, project "New Look" will be backed by a comprehensive 
advertising program, as well as attractive packaging and point- 
of- purchase displays to aid dealers. He feels that although a lot 



of homework remains to be done in the blank magnetic tape 
field, the outlook remains exciting and viable, and 1975 should 
be a good year. 

Nakamichi Research, pioneer of super sophisticated cassette 
equipment in this country, will be launching a line of blank 
loaded cassettes designed as companions lo its "Tri-Tracer" 
and "Dual-Tracer cassette systems (Billboard, Dec. 21). 

The line includes the Nakamichi EX, utilizing an extra-pure 
ferrocrystal formulation, and the Nakamichi Chrome, a chro- 
mium dioxide formulation that reportedly offers better signai- 
to-noise ratio, frequency response and extended high fre- 
quency output. 

Particular emphasis is also being placed on anti-skew per- 
formance with what Ted Nakamichi. vice president, calls a mi- 
cro-precision housing. Although designed especially for use in 
Nakamichi cassette systems, the new cassettes arc also recom- 
mended for use in other high end systems. 

TDK Electronics continues to push the slogan, "All That's 
New In Sight & Sound." The firm's cassette and 8-track prod- 
ucts continue to do remarkably well, according to Shohei 
Tokuda. vice president and general manager of the firm's oper- 
ations in the U.S. A concentrated push is also being made on 
the Audua reel-to-reel audio line, and the Avilyn video line, 
both of which were introduced at last summer's CES. 

Tokuda contends that Audua not only provides higher out- 
put and lower noise levels, but greater physical durability and 
reliability as well. He says, "We have developed a special mag- 
netic oxide powder with all the properties found to be best 
suited for coating open reel tape." 

(Continued on page CES- 1 2) 
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Paul Pinko carries round in/urance. 




Paul is a true one-of-a-kind on the contemporary music scene. What per- 
former today could write such pop classics as "My Way" and "Jubilation" 
— and then perform them with a song style and stage presence that's known 
and loved from Caesars Palace to San Juan? Small wonder that Paul takes 
vocal sound systems seriously, and no matter where he appears, the system 
he takes is the Shure Vocal Master. Even though he can afford any system 
made, he carries and uses the Vocal Master, even in preference to costly 
built-in "house systems." Why? Because the Vocal Master gives him re- 
cording studio control over live performances . . . because the control 
console provides ease of operation and feedback control . . . and because 
it is expandable to provide enough amplification and power to cut the largest 
showplaces down to size. Added to all these features is reliability that's al- 
ready legend among professional entertainers: Write: 

Shure Brothers Inc. 
222 Hartrey Ave., Evanston, III. 60204 

In Canada: A. C. Simmonds & Sons Ltd. 

Copyrigh 




M ASTRO 



RELIABLE 



PRODUCTS 

> FUNCTIONAL • SUPERIOR 



MASTRO 8 TRACK AND 
QUADS CARTRIDGES 




EASILY LOADED 
AND THREADED 



SMOOTH i A 
SECURELTUl 



. SUPERIOR ON ALL 
COUNTS 



MASTRO DUST CAPS 



Seals Front Ot All 8 Track 
and Quad Carttdges 



MASTRO CASSETTE BOX 



(Norelco style) 

\ Precision made, crystal dear and 
~i scratch resistant impact plastic 
material. 



MASTRO C-0 CASSETTE 




Precision made Standard Philips confutation Cleat Seated DustProot 
windows Friction tree, static eliminating liners Flanf*- toner guides 
and key hole hubs made ol Acetal Stainless steel pins 

A»AUABll IN EITHER SONIC WELDED OR SCREW UPf PHOSPHUk MUM SPRING 
PAD STANDARD COLORS GREY WHITE BLACK OTHER COIORS Also AVAILABLE 



see us at the 
Mccormick inn 

CHICAGO 



MASTRO 

INDUSTRIES, I IMC. 

i0« «t»!l« AVE M HI 104C7 



European Distributor 
M.I P. 



Blank Tape Firms Concentrate On 
Promo, Display, Brand Awareness 



• Continued from page CES-2 

supply is there if you're willing to 
pay the price. We've seen almost no 
dumps this year, and the promotions 
on high end merchandise are a good 
sign to us." 

At Superscape. Fred Dollar says 
his line of new products will be pre- 
viewed at the CES. There will be 
three configurations of cassette: an 
HF (Hi Fi) series to come in 62, 92 
and 122-minute lengths; an SHF 
(Super Hi Fi) (o come in the same 
lengths; and a CRO 2 cassette series 
to be available in 62 and 92-minute 
lengths. Eight-tracks will also be 
available in 45 and 90-minutc 
lengths. 

In displays, many of the cassettes 
will be packaged in boxes of 12. The 
top lifts up and stands in the air and 
is dye cut colored. There will be na- 
tional advertising on the product. 

Dellar also believes that there is a 
definite need for a chrome product, 
adding that the firm has been asked 
for it by dealers. Concerning short- 
ages, he says there are no great prob- 
lems at the moment, and adds that 
the economy does not seem to have 
caused great concern in the tape in- 
dustry yet, with people still willing to 
order. Superscope is counting heav- 
ily on involvement from both the 
mass merchant and the audiophile 
shop. 

At Capitol Tapes. Jack Richey 
says there will be a consumer geared 
promotion, offering three for two on 
the music tapes in both cassette (60, 
90-minutes) and 8-track (45. 100- 
minutes). 

"We will be promoting the high 
end merchandise," Richey points 
out, "because consumers now realize 
that when you pay 59 cents for 
something the chances arc pretty 
good that it won't work. There has 



been a definite maturing on the part 
of the consumer, and the mass mer- 
chant is pushing the high quality 
material. 

"Shortages." he continues, "have 
cleared up, and business is still run- 
ning well. But we will know how the 
economy will really affect things 
once the holiday season is over. We 
will continue to promote, because 
the tape industry is and should be 
promotion minded, and we will con- 
tinue to advertise heavily on na- 
tional and local TV. We've also just 
introduced a blister pack, primarily 
because this is what the mass mer- 
chants want. When we first bowed 
the Music Tapes line, we didn't have 
the blister pack because, frankly, we 
didn't think the mass merchants 
would lake to it like they have. The 
fact that we are now using a blister 
pack is evidence of how important 
the mass merchant has become in 
quality tape." 

At Memorex, according to Ann 
Taylor, there will be nothing new in 
the way of product but there will be 
a first quarter promotion offers the 
consumer a free C-60 if he purchases 
two. Also, a C-120 may be obtained 
at half price with the purchase of an- 
other at full price. The new Ella Fitz- 
gerald/Nelson Riddle commercial 
featuring the now familiar glass 
breaking theme will be previewed at 
the show, and there will be emphasis 
on high end product. As far as the 
economy's effect on tape, Ms. Taylor 
says the holiday season is a poor 
time to judge because the product 
sells well normally. 

Certron will offer a number of 
promotions, according to Ray Allen. 
There will be two C-90*s banded to- 
gether for 88 cents (dealer price), 
two C-90's in a Philips box and 
banded for SI. 10 (dealer price), two 
high end high energy tapes at SI .35 
(dealer price), an 8-track 40 and 8- 



track 80-minute tape for 59 cents 
and 69 cents (both dealer price) and 
three 80-minute 8-tracks for SI. 99 
(again, dealer price). The firm will 
also bow an 8-track caddy for the car 
or boat which will hold four tapes. 

Alien says there is no shortage 
problem at the moment, and adds 
that the state of the art is probably 
where it should be now, and this is 
the main reason for no new chemical 
changes this year. 

At the 3M Co., Bill Madden says 
that there is no new product, but 
there will be an 8-track promotion 
(the first for the company) during 
the year's opening quarter. "You 
can buy one and get the second at 
half price," Madden says. We will 
concentrate on 8-track in February 
and March. We've been askei,by the 
dealers before for such a promotion, 
but we've always been in the, pleas- 
ant unpleasant position of being a 
bit behind in orders because so 
many were called for. Now, we have 
caught up and will have the promo- 
tion." 

Madden says the economy has not 
hurt blank tape sales yet. but adds 
that the future depends on the re- 
tailer and his money situation. 
"Things arc running smoothly now," 
he says, "and there has been no ma- 
jor softness in the retail end of 
things. As for shortages, there are a 
few but none involving the major 
chemicals we use. 

"Concerning promotions," he 
continues, "there is no question that 
the good mass merchant has always 
wanted a brand name to promote. 
Now it's happening and this is why 
we arc seeing more emphasis from 
mass merchants and manufacturers 
on promotion. You need two or 
three promotions a year to let the 
mass merchant you're working for 
him. And it does work. 



CES Panelist Jack Doyle Raps On 



• Continued from page CES-8 

sales of car cassette. Pioneer has four 
of 13 models in cassette, only one 
of which is in-dash. Figures in the 
warranty card survey show: 

Increase in car units owned 
73 (6%) *74 (36%) 
Increase in home units owned 

'73 (14$) '74 (31%) 
Increase in portables owned 
'73 (64%) '74 (73%) 

BILLBOARD: How isquad going? 

DOYLE: "For us, it runs about 3- 
5 percent of our volume, it's very 
stable." Doyle says Pioneer's QP-424 
deluxe 2/4-channel at suggested 
minimum $114.95 and the QP-400 
2/4 at suggested minimum $159.95 
arc both discrete. 

BILLBOARD: You definitely see 
the young person's automobile as re- 
lating strongly to sex and your re- 
search has indicated girl purchasers 
number around 12 percent. What 
are you plans if any to promote 
directly to women? 

DOYLE: 'The bulk of our adver- 
tising in car stereo goes to both men 
and women equally, via rock FM. I 
don't see women installing car stereo 
to the extent men do." 

BILLBOARD: What about in- 
dash? 

DOYLE: "I think it's been hyped 
by the trade press way out of propor- 
tion and I understand that part of 
your job is to write about new things. 
I think under-dash is still 70 percent 



of the total. My concern about hyp- 
ing (he says much the same thing 
happened four years ago and since 
with quad) is that the dealer be- 
comes confused. The fact is, in-dash 
is probably in trouble now. it's much 
more tied to new car sales than un- 
der-dash. 

"If you look at the demographics, 
the predominantly young 18-24 
male buyer, this person has some 
hangups about in-dash. They are 
very mobile and do not want AM 
and the higher price of in-dash dis- 
courages them. Most success for in- 



dash has been at a slightly older age 
level. 

"I don't see demographics chang- 
ing too much. There is a cute spoof- 
ing of car stereo as a sex symbol, but 
1 think it is a sex-related product. A 
guy's out chasing around in his car. 
Now, all of a sudden he's married 
and we may lose him as a car stereo 
customer and pick him up as a com- 
pact buyer. But than you have the 
next group of younger men coming 
up— if you look five years from now, 
I don't think the demographics will 
be changing that much." 
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blue denim Qcilore! 




1153 
RECORD 

CARRYING CASE. Bf 

Holds 50 pes. 
7". records, 
with "patch' 
design. 
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PRODUCTS CO., INC., 58-60 GRAND STREET, MASPETH, N.Y. 11378 



TA-73 

CARTRIDGE CARRYING 
CASE. All-vinyl denim with "patch" 
design. Holds 10-12 cartridges. 



GISSETTE gOMGE 
ROTO-WCK 



Holds up to 32 
cassettes 

on rotating base. Constructed 
of high impact plastic with 
walnut laminated side panels. 
Units can be stacked as tape 
library expands. 
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Eastern Blank Tape Report 



• Continued from page CESS 

Maxell, also anticipating good 
sales figures in 1975. has new profes- 
sional-quality, back-treated open 
reel tape, new model identification 
for open reel product, and new color 
codings for the entire blank tape 
line. 

The whole new product push is 
being supported by a number or 
dealer incentive programs including 
a free rotating counter-top rack with 
every purchase of 240 LN cassettes, 
two free C-60 or C-90 with every 10 
cassettes purchased; and a special 
cooperative advertising bonus ac- 
crual allowing dealers an extra five 
percent co-op advertising allowance 
in January and February, national 
sales manager Gene LaBrie notes. 

The new back-coated open reel 
tape is in Maxell's UD series. Under 
the new model identification and 
color coding system, the running 
time of the tape at Vh ips (on open 
reel) is incorporated in the model 
number along with the tape formu- 
lation, thickness and series. 

Through the new system, the first 
two letters designate the formulation 
(i.e.: UD for Ultra Dynamic, LN for 
Low Noise) and immediately fol- 
lowing two digit number indicates 
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the tape's thickness. This is followed 
by a hyphen and a three numeral se- 
quence which designates the run- 
ning time of the tape. The letter "B" 
at the end of the model number indi- 
cates use of the back-treated process. 

Under the new color coding sys- 
tem purple is used to indicate 80- 
minute tapes, blue for 90. and pink 
for 60. 

Superex Electronics, which intro- 
duced a line of blank loaded cas- 
settes at last Summer's CES. w ill add 
8-track products to the line. The new 
cartridges in playing lengths of 40 
and 80 minutes will be debuted at 
the upcoming Winter CES. 

According to Marvin Paris. Su- 
perex marketing director, the line 
has enjoyed encouraging success in 
the six months of its existence, de- 
spite keen competition from other 
well-established products. An addi- 
tional boost to the Superex line has 
been the introduction of an attrac- 
tive rotary counter-top display that 
holds up to 200 cassettes while utiliz- 
ing no more than 64 square inches of 
space. 

At Data-Packaging sales are up 
despite the economic pinch which is 
making itself felt in profits. Larry 
Hockemeyer, the firm's sales man- 
ager, discloses that private label 
business is growing, and there are 
also marked increased at consumer 
level on the firm's own brand of 8- 
track cartridges and tape carousel 
for cassette and 8-track products. 

The firm has also succeeded in 
staying on top of the economic situ- 
ation by extending its sales to inter- 
national markets. "This past year 
has not been a bad one for us," says 



Hockemeyer. "and we look forward 
to increased business in 1975." 

Preferred Sounds, under the direc- 
tion of Sidney Dicker, its new na- 
tional sales manager, is capturing 
new markets and expanding old 
ones. The firm which had its own 
problems last fall, now appears to be 
on a stronger footing and is expand- 
ing into Army PX stores, the college 
market, and retail and drug chains 
which are its forte 

According to Dicker. Preferred 
has appointed two military reps, and 
the prospects for getting a good 
share of the PX market are encour- 
aging. Among the retail shops Pre- 
ferred has picked up is the G. 
McNew Corp. which owns such re- 
tail shops as H.O. Green. McCory's. 
and McLellan's. It is also expanding 
into W & J Grant's, the Rexall drug 
chain, and McKesson & Robbins, 
doing business as Foremost/ 
McKesson. 

For these accounts Preferred is de- 
veloping new displays, special rack 
assortments, special flyer and point- 
of-purchase merchandising mate- 
rials. "The outlook is very promis- 
ing," says Dicker, "and we expect a 
good 1975." 

At Irish Tape, the trend toward in- 
creased international business is also 
being developed. Sol Zigman. the 
firm's president, discloses that in- 
flationary trends in Japan, have 
served to bolster his OEM markets 
overseas, especially in the Far East- 
ern countries. This, coupled with 
steady sales in cassette and 8-track 
products at home, is keeping the 
firm solvent in the face of economic 
chaos around it. 



The BESTof BOTH Wxkt 



Now you can have Tiffany 
quality at Woolworth 

prices 

We make cassettes 
' which are superior 
to most and equal 
to the very best, 
at low prices. 
There's only 
one hitch: Our terms 
are net cash. Our C-O's are 
mcticulouslx molded and assembler], 
using only the finest components, and tWi- 
viduallv inspected before leaving the factory. Our 
, C-30's, C-45's, C-60's, C-90's are loaded with Scotch* 
tape supplied to us by 3M. To be specific, Scotch* low noise catalogue 
numbers 285 and 287. 

Our prices ? Phone, write, cable, or telex and we'll talk, depending on quantity, 
sonic or screw, labelled, or unlabcllcd, etc. Samples? Whatever you need for 
laboratory testing. 




AMPRQLTD. 

42> Lexington Avenue, New 'York, N.Y. 1001 7 



TELEPHONE: 212/683-7786 
TELEX: 425233 

CABLE: TAPEXXRON' NEW YORK 



Car Stereo 




Car Stereo continues to grow. Clarion has this model 812 with a relatively 
unusual feature, record capability. Generally, car cassette players are not 
being designed to record. List price: $129.95. 




Sanyo's entry for compact 8-track is 
this model FT816 with slide con- 
trols, channel light, auto or manual 
change-price: $39.95. 



J.I.L is among those car stereo 
manufacturers featuring off the 
shelf packaging. Here is see- 
through visibility combined with 
foam packing for handling safety. 




More sophistication. Craig's new 
3147 features a tone selector that 
can be set for full-range or muted 
operation. 



Auto reverse has propelled car cas- 
sette into a real consumer demand 
item. Here is Pioneer's KP 300 that 
combines stereo radio as well. List: 
$154.95. 




Theft safe features are being pushed by many car stereo makers. Here is Bo- 
man's high-end $154.95 8-track and radio unit featuring disappearing radio 
dial when cartridge is inserted and over all compactness for In-dash installa- 
tion. 




Metro Sound's MS 7300 for in-dash 
cassette installation. It has 10-posi- 
tion adjustable shafts. Price: 
$129.95. 



LEAR Jet's economy A 10 model is 
priced to sell under $40 and is de- 
signed for the popular small cars at 
under dash size 1%-ln. high, S'A in. 
wide, 7V.-in. deep. 
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for lhat. He emphasizes, "the classi- 
cal market is growing, and outsells 
or is equal to country and instru- 
mental records sold." 

Adams feels that the University 
programs have helped the sale of 
classical records. "Sales in classical 
haven't fallen off, they have in- 
creased," he reiterates. "Around 
Christmas time Beethoven #9 and 
Brahms sells extremely well." 

"Contemporary music is popular 
now. too." he added. Again he cred- 
ited the Music Festival at the Uni- 
versity of Nevada, Las Vegas with 
the sales pointing out that the Uni- 
versity crowd has as much money to 
spend as last year. 

Adams also mentioned that cas- 
sette tapes. Sony and Panasonic 
compact units sold well in 1974. 

Speculating on next year Adams 
relates, "The lower priced quad 
units might sell well in *75. Compact 
quad units will go well and cheaper 
priced components and equipment, 
like some of the medium priced sets, 
might sell well." 



CHARLESTON, 
W. Va. 

More than a recessive economy 
was troubling West Virginia audio 
dealers as 1974 wound down. A pro- 
longed coal industry strike cut se- 
verely into peak holiday sales. And 
here in the state's largest market an 
ongoing school book controversy 
further complicated an unsettled 
sales picture. 

Dealers hoped to salvage some 
year-end dollar volume through in- 
creased repair and service activity. 

"At least our service department is 
busy," notes Jim Hastie, an execu- 
tive with Hoylman-HufTman, late in 
November. Hoylman-Huffman is a 
major chain, with four stores in 
Charleston and Huntington, the 
slate's major markets. "People arc 
bringing their equipment in for re- 
pair this year because they can't af- 
ford a new stereo." Hastie said. 

How do 1974 sales size up with 
1973? "Soft." said Hastie. "very soft. 
Both the coal strike and book protest 
have hurt us. The protest is keeping 
people home." 

And how does "soft" translate 
into a percentage? Hastie again: "At 
least 25 percent off. Normally, by 
the end of November, we're o(T and 
rolling in stereo sales. But not this 
year. And we've added more stereo 
in 1974. 

Hoylman-Huffman's spokesman 
adds lhat quad sales have been no- 
ticeably "soft" too. The film handles 
Wcbcor and Zenilh consoles and 
components. 

"Everybody in this area will tell 
you the same thing," Hastie said. But 
he's optimistic about 1975. As this 
survey was being compiled, ratifica- 
tion of a new contract was progress- 
ing well in the coalfields, and the 
textbook protest appeared to be 
winding down. 

* * * 

One of the stores hardest hit by 
the school book protest has been 
Galperin Music Co., a large, full-line 
music outlet located in the down- 
town district. But all was not gloom 
in the stereo department as 1974 
waned. Spokesman John Rappold 
reports healthy consumer interest in 
quality, high- ticket components. 
(They handle Sylvania/Magnavox 
and Kl.H.) Rappold's hunch is lhat 
a tight money situation turns 
people's thoughts to real value, 
quality, durability. 

One other bright footnote to an 
otherwise dreary year-end picture 
here: Galperin Music had sold out 



all its 4-channci merchandise by late 
November and was hoping distribu- 
tors could fill their orders before 
Christmas. 



PHILADELPHIA 

While business has maintained its 



same levels in 1974 as it compares 
with the year previous. Robert Din- 
nerman, corporate vice president of 
Silo, Inc. and its wholly-owned sub- 
sidiary. Audio World, is highly opti- 
mistic that the new year, with its 
promises of innovations, will find 
sales levels rising in 1975. 
While the economy in general has 



had its effects on all types of busi- 
ness, with marked price increases in 
other fields creating a marked buy- 
ers' resistance, it is significant that 
prices in the home entertainment 
field have remained fairly constant 
and will probably continue to hold 
the line in '75, according to Dinner- 
man. However, in spite of a gloomy 



economic picture on the national 
scene. Silo opened its 50th store, a 
warehouse showroom in Allentown, 
Pa., in early November (Billboard, 
Dec. 7). 

In addition to the Silo Stores, with 
its discount major appliances and 
TV outlets in Pa., N.J.. Del., Colo., 
Continued on page CES-14 




Cassettes are a tiny medium. 
Played by a huge market. A market 
that's into everything from 
Shostakovich to Sly. The whole wide 
world of recorded entertainment. 
To protect the medium and the 
message, Creative Packaging 
supplies cassette cases to major 
recording companies. Nationwide. 

TaPKASE™, our stock cassette case, 
is made of high heat, medium 
impact polystyrene. With crystal 
clear cover and black base. It's 
designed to protect, store, and rack all 
cassettes. You can get quick delivery 
from stock on small or large orders. 

If you want an exclusive look, just add color 
and imprint. We can provide both. For a little 
more money, of course. Or how about a color to 
match the excitement of yoursound? We have a 
kaleidoscope of special colors to pick from. 
Colors that sell the eye. While you sell the ear. 
And we can hotstamp almost anything your graphic 
artists can imagine. On the case cover or backbone 




We can even provide 
you with ourTAPBOX™. 
It's the "library" that 
holds up to 12 cassettes. 
Perfect for merchandising 
the complete works of your 
top performing artists. 

You record it. We can help 
you protect and merchandise 
it. In the miniature version. 

For more information, call 
or write your Creative man. 



CREATIVE PACKAGING COMPANY 

A DIVISION tn L'LLV AND COMPANY 

f 0 80X444 INDIANAPOLIS INDIANA 46206 
Sales offices in New York Chicago. Los Angeles 
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Ariz., and Tex. the past year saw its 
Audio World, the sound centers for 
stereo, quad, record and tape play- 
ers, enter a major expansion pro- 
gram. 

In addition to the seven Audio 
World free-standing stores, some 
one-third of all Silo Stores have sep- 
arate and distinct Audio World sec- 
lions. And 1975 should find all Silo 
Stores wedded to the Audio World 
concept. While blank tapes are sold, 
no records or prerecorded tapes are 
handled by the stores. 

What is highly significant in re- 
viewing 1974. according to Dinner- 
man, is the fact that selling was 
largely "low and high end" with 
product in the middle-price range 
selling very poorly, jusi as it indi- 
cates that there are an increasing 
number of sophisticated buyers, and 
that manufacturers are doing a good 
job in bringing out highly market- 
able units that easily overcome price 
resistance. 

"Where extra dollars in sales will 
come from in 1975-and we are 
hopeful that in spite of the economic- 
gloom in the country today thai sales 
volume will increase appreciably-is 
difficult to judge at this time." said 
Dinnerman. "Every year finds the 
industry coming up with innova- 
tions. and with the innovationscomc 
a lot of high sales hopes. We do 
know that people are buying audio 
and sound equipment the market is 
there and it can only get bigger. And 
Q in light of soaring prices in other 

< commodities, the public knows that 
O ihe best buy for their dollar is in the 
2 world of audio." 

Z While Dinnerman has complete 
• faith in the future of quad, he admits 
£j that sales in '74 were not up to ex- 
y- pectations. He blames the short 
quad dollar on the "low end and 
*~ high end" buying habits the past 
^ year, and feels that quad will de- 

< velop into a ma|or sales force in the 
2 indusiry. 

< 



CONSHOHOCKEN, 
Pa. 

"When you consider thai products 
in the home entertainment field - 
records, tapes and stereo equip- 
ment—still provide, by comparison, 
the maximum measure of enjoyment 
and pleasure for the least amount of 
money: and that the prices haven't 
gone up that much in comparison to 
general price rises, we can look for- 
ward with much optimism that 1975 
will be an even better sear than 

1974, " said Larry Rosen, who heads 
up the chain of six WeeThree 
Record and Stereo Shops. All six 
stores, with several others on the 
drawing board, are located in shop- 
ping malls in Philadelphia suburban 
communities and in nearby New 
Jersey. 

While the outlook is good for 

1975. the year just finished has also 
been good. While final figures are 
not complete as vet. Rosen said that 
"it looks like a gotfd 10 percent 
across- the- boa rd i ncrease i n 1 974 
over 1973." 

"We make sure that we only huv 
what we can sell." sa\s Rosen. He 
also observes that the traffic flow has 
remained fairlv contsiant the 
voung are buying and the adults are 
also still coming in. And if the adult 
"family" customer .slackens off be- 
cause of unemployment and the 
tightening dollar. Rosen feels that 
the major youth market will still bu\ 
records, tapes, hi-fi sets, and now. 
car stereos in increasing numbers. 

While quad hasn't meant much to 



Weel hree this past year nor was 
much expected of it. Rosen feels that 
quad concepts rather than quad 
units will be a sales factor in 1975. 
He looks forward to appreciable 
sales for units that are versatile and 
can be adapted to quad-partic- 
ularly units with bridging circuits. 



While there is a definite interest in 
quad among WeeThree customers, 
and there's no trouble selling every- 
thing in stock in quad LPs and tapes, 
Rosen feels there's not enough sal- 
able hardware on the market today 
or in the works to make a real sales 
difference. 



Much more significant that quad 
units are car stereos. With all 
WeeThree shops located in subur- 
ban shopping centers, and all cus- 
tomers coming in cars, 8-track un- 
derdash units sell good and promise 
to continue to do so in the months 
ahead. 



WORTHINGTON, 
Ohio 

l .old Circle Discount Department 
.Stores, with 23 outlets in Columbus. 
Cleveland. Cincinnati. Akron. Can- 
ton and Dayton, finds 1974 sales "on 



HOW TO MAKE 



Sell the music tape 



If you have questions, here are the answers: 

Q. Is the product good? 

A. Yes, excellent. Capitol has manufactured tape since 1947. Today 
we sell more blank cartridges than any other company. In fact, every 
major music company uses our tape for prerecorded cartridges. 
I lie music ta pe IIY CAPITOL is an extra high output/low noise 
tape. We use the smallest, most uniform iron oxide panicles. 
The result is greater sound sensitivity at both high and low 
frequencies: a better signal-to-noise ratio: higher output: 
more headroom: less audible noise. 
Q. How much money can I make on it? 
A. We believe you can make more money on our new 
blank tape — unit for unit — than on Scotch. TDK, BASF. 
Maxell and others. Compare dealer margins yourself. 
Q. Why should I stock y our tape instead of others? 
A. Many tape manufacturers offer a lower priced 
product. But they offer little else. None offer the 
margins, the advertising, trade incentives and product 
quality of the music ta pe. That's why so many major 
retailers have taken on our line. 

Q. How are y ou going to bring customers into my store? 

A. We're supporting it with the industry's most effective 
advertising program, the music ta pe message is going out 
— right now — to that y oung, affluent buyer of blank tape. 
Our ads appear in Playboy. Out. Rolling Stone. 
Stereo Review. National Lampoon and others. 



BY CAPITOL 



® 

Capitol 



Call your nearest Capitol rep now. Cull collect: 
California Sales Office Georgia Sales Office 

(2131 255-5103 <404> 321-5441 



Illinois Sales Office 

(312)583*4161 




[Maryland Sales Office 

1301)428-0795 
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plan, but nothing more." according 
lo Gene White, electronics buyer. 

Records had fairly strong in- 
creases for the first half of the year 
and declined after the price increase. 
White says. "Dollar sales main- 
tained a pace with last year, but unit 
sales were 15-18 percent lower. Sales 
are very lough lo come by now," the 
electronics buyer notes. 

"Brown goods have dropped 15 to 
20 percent behind, particularly in 



compacts and component packages. 
'Play-record' is very slow. We're 
pushing low-end items, such as clock 
radios, and personal radios. Even 
though that is the strength of our 
business, wc look for a very tough 
fall season. Figures bear me out in 
price points above $100. For ex- 
ample, after a two-day ad on a $139 
package, we usually sell 15 units per 
store in November and 35 to 40 per 
store in December. But we're selling 



very little in component packages," 
While reports. 

Gold Circle's total 1974 sales are 
expected to equal last year's sales per 
store because of a 15 percent in- 
crease in the first half. Smaller-ticket 
items maintained a fairly respect- 
able pace, with adults still spending 
money on kids for Christmas, but 
not buying electronics for them- 
selves. 

"Next year." White says, "promo- 



tions will be geared to small-ticket 
items right on through the first six 
months. We're doing some fairly ag- 
gressive advertising on 10 lo 12 key 
items every other week and using ra- 
dio spots. I see an upturn in April. 
There'll bean awful lot of 'dumps* in 
the first quarter. People with flexible 
inventory can take advantage of 
them. 

"But the grocer)' bill is getting so 
high, that the trend right now is re- 



luctance to spend dollars on hi-fi Jjj 
equipment," Gold Circle's electron- <s> 
ics man concludes. 



MORE MONEY 




Our commercials are on In Concert, Midnight Special, the Tonight Show. 
Wide World of Entertainment and many other programs. On the retail 
level, we'll give you point-of-purchase aids, merchandising racks and 
free, ready-to-use co-op advertising materials. 
Q. What's in it for me? 
A. We have a deal that's so good we don't dare spell it out 
here. Just call. You'll like what you hear. 
Just keep in mind Capitol's way of doing things. We're 
flexible. We'll put together a promotional package that's 
suited to your way of doing business. Tailored to the 
merchandising techniques that work for you. 
Q. Why should I buy now? 

A. Buy now when you can get the most out of it. We're 
offering special introductory terms, for a limited time. 
They're in addition to our special deal and merchan- 
dising assistance. You can take advantage of all three— 
if you call collect now. 



the musk tape 



BY CAPITOL 




A DIVISION OF CAPITOL RECORDS. INC. 
LOS ANGELES. CALIFORNIA 90028 



TM OF EMI LIMITED 



Massachusetts Sales Office 

(617) .W-5777 



Michigan Sales Office 

I MM 5H.V%(X) 



New York Sales Office 

1 212) 737-7470 



Ohio Sales Office 

(2l(il 324-Ns>4<> 



Texas Sales Office 

l2l4lb.W-07X4 



COLUMBUS, Ohio 

"Fewer people are buying and 
they're buying less expensive items." 
Ed Hirsch, general manager of Sun 
TV & Appliances* seven outlets, 
comments on 1974 electronics sales 
compared with 1973. "I'd say we're 
down about 8 to 10 percent unit- 
wise," he ventures. "Moderate- 
priced items are holding well, but 
quad never developed as it was sup- 
posed to do. And expensive console 
stereos were very, very slow." 

Hirsch thinks the first six to eight 
months of 1975 will be very rough. 
"People will buy NEEDS," he 
stresses. "They'll buy entertainment 
items as well, because they won't be 
able to afford to go out. So they'll 
want stereo for home entertainment, 
but it will be moderate-priced stuff. 
We'll be pushing low and medium- 
priced merchandise." Sun TV plans 
for 1975 include an increased adver- 
tising budget, Hirsch says. The firm 
handles no software. 



Software at Buzzard's Nest 
Records' three stores was up about 
35 percent this year, according to 
Wally Buz/, president. "Records 
started declining in July, but overall 
are holding their own. Eight-track 
prerecorded tape was really strong. 
And cassettes are down," he summa- 
rizes. 

Despite a substantial increase, he 
says. "I've been in the business since 
1962 and it should be a lot better , 
than it is right now. And it's not be- J 
cause of the economy. I blame the ] 
distributor. Who wants to spend j 
$ 1 1.98 for a double record set'' Thev 
should be priced at $9.98 or even 
$7.98, but they're trying to get that 
extra buck. Columbia's doing a good 
job with its $4.98's and S5.98's. 

"For 1975, I say let's have fewer 
releases and let people get caught up 
on some old things. So much new 
stuff has come out in the last six 
months that people have forgotten, 
about early James Taylor and Catty 
Simon." Buzz opines. 

* * * 

CINCINNATI 

Unit sales are running about 25 
percent over last year at three Swal- 
len's outlets handling stereo and 
softw are. "Already in the first 1 1 
months of 1974. wc surpassed all of 
last year and we figure one-fourth of 
our business comes in December. 
And this doesn't include the new- 
outlet we added in Columbus this 
year, which also handles audio. Dol- 
larwise. we're 20-25 percent ahead 
of last year." stereo buyer Gene 
Brunner reports. 

"Manual turntables and speakers 
did the best in sales, with quad the 
biggest disappointment. We've al- 
ways been big advocates of quad 
and we're still doing business in it 
but not like we expected." he contin- 
ues. 

"In software, 8-track tape sales 
were good. Record sales were also 
good - 10 lo 15 percent ahead of last 
year dollarwise. but 25 percent of 
software business this year has been 
in 8-track prerecorded tapes. I don't 
see much growth for records in 
1975-maybe 15 percent at the most, 
unless quad output increases, which 
I don't see happening at this mo- 
ment," Brunner opines. 

Swallen's 1975 software plans are 
to cut back the number of blank tape 
brands carried from six to four in 8- 
track. cassette and open reel. 

Brunner says increased promo- 
tional efforts will be stressed in 1975. 
"We're committed to more advertis- 
ing. There's a tighter light for the 
dollar. We've already done 10 to 20 
percent more advertising and we'll 
Continued on page CES-I8 



Goodbye old paint. Hello Oak. 

Goodbye leader. Hello new generation. 

Our new generation 604-8G has inherited quite a 
kingdom from the leader. We changed the 604 after 20 
years as the standard monitoring reference source. We 
added a new dividing network that smooths the response 
in the crossover region, changed the frame and improved 
the high frequency diaphragm (it's now 
up 6dB at 15 kHz). 

But the 604 is still the 604. The same duplex speaker 
delivering sparkling highs, clean midrange and excep- 
tional low frequency transient accuracy from a single 
point source. 

Then we developed the new 620A cabinet for the 604 
speaker. The 620A replaced our painted old classic 612. 
Recording studios were spending thousands of dollars to 
sound and look beautiful. So we made the 620 enclosure 
beautiful on the outside. In rift-out oak. Add the 604-8G, 
and it sounds beautiful. In fact, the new combination 
delivers another full octave of usable low bass to help 
meet the requirements of the new generation of music. 
And it's loud, louder, loudest — 
even after a full recording day. 




The 604-8G and the 620A. Together 
they make beautiful music. 



If you want more information write 
us or call (714) 774-2900. 



1515 S. Manchester Avenue 
Anaheim, California 92803 
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continue this in areas which bring 
results. 

"We'll still advertise quad but not 
spend as much in this area because 
sales don't warrant the investment. 
So we'll stress basic items —systems 
and separate components, low-end 



compacts and modules. We'll gear to 
lower-priced tickets— as low as 
$100." he explains. 

Swallen's goal in 1975 will be to 
work "closer" and turn inventory 
faster, Brunner reveals. "We'll not 
buy as many big special purchases. 
We'll buy oftener and in smaller 
quantities and strive for more cash 



flow by not keeping so much money 
lied up in inventory." 



INDIANAPOLIS 

Not only are customers buying 
less expensive equipment these days, 
but an increasing number arc doing 



their own repair work. That's the re- 
port from Don Limbach, manager of 
one of Olson Electronics 1 outlets 
here. 

"More people are getting parts 
and fixing their own equipment," 
Limbach says. "Repair shops are 
pricing themselves out of business." 
In keeping with this economizing, 



The BASF 

90-minute 
sale. 



Move more BASF tapes 
and cartridges with our 
half-price promotion. 

Give your customers 45 minutes on 
us. And get new BASF customers 
for life. 

Here's how it works. When your customers 
buy one of our 90- minute cassettes or 8-track 
cartridges, they get a second one at half 
price. BASF's complete line of cassettes 
and 8-track cartridges is included in this half 
price sale, so your customers get their 
choice: 

BASF Low Noise- High Output Super 
Cassette is quite simply the best high- 
density ferric oxide tape that money can 
buy. It gives your customer less noise and 
more pure sound. It also provides 50% 
more playback volume at the same record 
level— the very ultimate in sound 
reproduction on any equipment. 
BASF Chromdioxid Cassette: the 
world's finest. It brings the brilliance of LP 
discs or open-reel tape to equipment 
designed for chromium dioxide cassettes. 
BASF SK / LH is a Low Noise-High Output 
cassette that reproduces the best sound with 
great clarity and distortion-free fidelity, and 
at a very attractive price. As with all BASF 




cassettes, our patented Special Mechanism 
assures jamproof operation. 
BASF 8-track LH Cartridge is a low noise 
tape with a remarkably high output. Its 
dynamic range is far superior to that of other 
ferric oxide tapes. 

BASF 8-track Low Noise Cartridge 

combines BASF quality with unmatched low- 
noise performance at an economical price. 

BASF is underwriting all the costs of this 
promotion. So half-price for your customers 
still means full profit margins for you. And to 
make sure this sale is a big success, we're 
going to be backing you up with full 
page consumer ads, newspaper and radio 
advertising, in-store point-of-purchase 
materials and consumer direct mail. 
Contact us today. This offer is available 
between January 2 and February 14 only 
(or while the supply lasts). 
Call or write Bob Patterson, 
National Sales Manager, 
at BASF Systems, 
Crosby Drive, 
Bedford, Mass. 01730. 
Telephone: (617) 271-4000. 



BASF 



o 



customers arc bypassing expensive 
systems and selecting compact sys- 
tems for $200-5300, complete. 

Customer traffic and volume re- 
mained steady over last year. Lim- 
bach says, but people spent less. 
Christmas sales were down a little 
bit, as ofless than three weeks before 
the holidays. 

Car stereos -in -dash at around 
$130— were the store's best selling 
items, topping home units, Limbach 
notes. Cassette tape recorder sales 
picked up, though 8-track is still 
more popular. The average price 
range for recorders was between 
$129 and $179. 



While other stores remain wary of 
quad. Lafayette emphasizes it. At 
the Georgelown store (oldest and 
largest volume seller of the four area 
outlets) quad accounts for about 50 
percent of sales. 

Quad volume at Lafayette has re- 
mained fairly constant over 1973, 
despite a lack of support from the 
rest of the industry, store manager 
Bill Clarke says. Quad prices start al 
around $100 and go on up. A point is 
made lo educate people about 4- 
channel and as word gets out about 
that, prospective customers will 
come in to hear it for the first time, 
he adds. 

In these difficult economic times, 
customers are buying less at the high 
end. Instead of going for the $800 
system, they're looking more at the 
$300- $400 range, Clarke says. And 
becoming choosier, too. "Customers 
try to get the best deal they can," 
Clarke says. "They don't want to 
buy equipment where they buy ap- 
pliances." 

Dollar volume has stayed about 
the same, but customer traffic has 
decreased somewhat since 1973. 
Clarke notes, more turntables, at 
about $120, are selling now, as 
people seek to upgrade present sys- 
tems. Car stereos, normally a spring 
item, have had sales more spread out 
this year, with in-dash 8-track lead- 
ing the way. 

* * * 

BLOOMINGTON, 
Ind. 

Sales are up 20 percent at Alan 
Audio, due to the fact, owner Don 
Rhoads says, that the middle and 
high end lines are holding up better 
than the low end. 

"People are buying carefully, 
looking for top quality and long 
term wear." he says. The marginal 
customer, who would buy low end, is 
worried about getting the money to 
eat, Rhoads said, while economic 
conditions haven't much affected 
the high end buyer. 

Complete systems still represent 
about half of Alan's volume. College 
town business tends lo be erratic. At 
the beginning of a semester, $300- 
$400 systems are popular. Fewer, 
but more expensive systems ($600- 
$800) arc sold during the semester. 

In turntable business, "this was 
the year of the manual," Rhoads 
says, in the price range of$100-$175. 
Speakers sold best at $50-$ 1 50; re- 
ceivers in either the $200-$240 or the 
$400-$500 category. 

Alan got into quad and "we're 
getting out as fast as we can," he 
notes. "Quad is still in an uproar and 
there'll be no more quad receivers 
here for awhile." 

Rhoads concedes that there is a 
place for quad at the very expensive 
end. He says one customer has 
begged for an $850 pre-amp. "There 
aren't many customers at this end, 
but they do want to spend money." 

Alan is in a period of refining 
lines and equipment. Portable cas- 
sette recorders have been dropped, 
(Continued on page CES-2I) 
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By CLAUDE HALL 

Matrix radio-for the home-is 
booming like crazy and there's a 
strong possiblily, according to Jerry 
Le Bow. vice president of 201 Com- 
munications, New York, that matrix 
quad radio may beat discrete radio 
into the automobile. 

Del co is looking at the potential of 
a 4-channel matrix car receiver right 
now, Le Bow says.- 

Mean while, both Sansui's QS ma- 
trix quad and CBS' SQ matrix quad 
have been making valuable inroads 
into the home . . . not only in terms 
of software, but hardware. 

Stan Kavan, vice president of 
planning and diversification for 
CBS Records, New York, reports 
that the list of radio stations request- 
ing quad record service continues to 
grow and is over 300 strong now. 
Tin-, includes all formats— classical, 
pop, and country. 

The SQE 2000 CBS encodcred. 
handled through-CBS Labs in Sam- 
ford, Conn., is now in use or soon 
will be on around 40 stations. Kavan 
said. It sells for about $795. 

Matrix quad is growing and, as it 
grows at the street level, broad- 
casters will more and more be get- 
ting to it. believes Kavan. 

Le Bow has just made the first 
quad matrix inroads into Canadian 
radio on behalf of Sansui. The first 
Sansui matrix quad station in Can- 
ada is CHOM-FM in Montreal. 

Recently, Le Bow also added 
KMET in Los Angeles. WBCN in 
Boston, and KNUS in Dallas to the 
growing list of 24-hour Sansui quad 
stations, which now number around 
38. 

A very important factor in the 
Sansui campaign is the number of 
heavyweight rock stations using the 
system. For instance, WABX in De- 
troit is broadcasting Sansui 24 hours 
a day and the chain's KWST in Los 
Angeles is also a Sansui rock oper- 
ation. WQ1V in New York. KYA- 
FM in San Francisco, KLOL-FM in 
Houston— all use the Sansui QSE 5B 
encoder. Many of the stations are 
encoding live concerts, demodulat- 
ing and re-encoding CD-4 discrete 
disks, or producing their own matrix 
quad programs, as well as playing 
matrix disks. 

"In each market, the stations are 
promoting heavily on the air the fact 
that they are using QS 24 hours a 
day. Each has found that this gener- 
ates a large amount of revenue for 
the station through the Hi-Fi retail 
stores, as well as the record dealers," 
says Le Bow. 

So, the potential for a matrix car 
receiver is there ... at least in many 
markets. 

One observer on the quad scene 
speculates that, with all of the 4- 
channel tape cartridge decks cur- 
rently hitting the market, perhaps 
there's a possibility of some firm 
manufacturing a small slip-in unit 
for quad similar to the small slip-in 
stereo unit now marketed for ordi- 
nary stereo 8-track cartridge decks. 



Matrix For Home Radios Grows 
And Matrix Could Beat Discrete 
To Automotive Market 





Superscope 
Story Teller. 
3 MILLION SOLD! 



No fairy tale! That's the true-to-life success story of the Superscope Story 
Teller in its first 12 months on the market. 



The Story Teller — Acclaimed nationwide by educators, 

parents and children — and it's fun 
The Story Teller —A runaway best seller in retail outlets coast to coast, 

averaging 7 to 15 turns a year 
The Story Teller —Currently a smash hit profit-maker in: 

• Electronic outlets, including Goldblatts and Olson Electronics 

• Drug chains, including Sav-On, Walgreens and Super X 

• Toy and department stores, including Macy's, Toy Mart, 
May Co., Joske's and Hobby Fair 

• Discount department stores, including Zayre, Sears, K-Mart and Fedco 

• And countless gift shops, bookstores, grocery chains, 
catalog houses and military PXs 

Already larger than life and still growing! 
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NOW! 



Due to popular demand from educators, nurs- 
ery and primary grades — an "Open Sesame" to a 
whole new market. The Superscope Story Teller 
in Spanish/English editions. One side of the cassette 
tape features a famous children's story in Spanish 
— complete with sound effects and classical music 
backgrounds — and the other side, the same produc- 
tion in English. Priced under $2.50. Each tape comes 
with a beautifully illustrated, bilingual, read-along 



book, packaged in a vinyl carrying case for pilfer- 
proof display in a space-saving carousel. 

Soon to come: The Story Teller in French/ 
English, German/English and Italian/English 
editions. 

Get the complete picture from your local Story 
Teller Sales Representative listed below. Or call 
Gene Block collect at (213) 365-1191. 



SUPERSCOPE 

Listen to us. 



Special Tape Products Division 
455 Fox Street 
San Fernando, CA 91340 



SUPERSCOPE, INC. STORY TELLER SALES REPRESENTATIVES 



ATLANTA 


DETROIT 


MIAMI 


PORTLAND 


Steve Brookmire 


Roger Beutner 


Manny Brookmire 


Richard Brinkman 


(404)351-9816 


(313)676-5188 


(305) 751-9752 


(503) 222-3501 


BOSTON 


HONOLULU 


NEW YORK CITY 


ST. LOUIS 


Steve Fisher 


Lee Gaber 


Don Sanders 


Ron Lee 


(617)963-0956 


(808) 839-9059 


(212) 757-5544 


(314) 652-3000 


CHICAGO 


LOS ANGELES 


OKLAHOMA CITY 


VIRGINIA BEACH 


Mike Simmons 


Herb Krauss 


Owen Johnson 


Paul Mallas 


(312) 679-3600 


(213)981-5711 


(405)947-6433 


(804)460-1194 


DENVER 




PHILADELPHIA 




Charles Satter 




Saul Melnick 




(303) 399-7493 




,215) 622-4390 
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The Story Behind Superscope's Plant Lady Campaign 
And the Discovery of the Female Hi Fi Consumer 



Hi fi is becoming increasingly a mass consumer item with companies such 
as Superscope now finding 85 percent of its volume on that brand falling in the 
mass market area. Even Marantz, the audiophile line of Superscope. is selling 
into the mass market area with probably 60 percent of purchasers not coming 
under the description of stereo buff. But the most exciting new customer of hi fi 
gear is one being identified in consumer research and one being targeted by 
special advertising and promotion-the female hi fi consumer. 

Alan Hirshfeld of Superscope's in-house ad agency points out that the 
strategy of Superscope's ad campaign was to come in somewhat like Marantz. 
Superscope is being brand identified as coming from "the makers of 
Marantz." Hirshfeld wants ads to relate on a one to one basis and to have a 
personality. This he tics with the data gathered by Bob Duskley, Superscope 
research director. 

Hirshfeld says the dyatic one to one ad relationship became even more im- 
portant to Superscope when consumer research started turning up the 50 per- 
cent female low-end compact consumer. At Superscope, "low-end" compact is 
$249.95. Superscope also determined that this rise in female buyers is coming 
up sharply. 

Thus enters the Plant Lady. 

Contrasted to Superscope. Marantz buyers arc nearly 99 percent men. 
Hirshfeld and Duskley say that there arc indcntifiable factors to explain the 
new purchasing characteristics of the woman. 

"Women are more affluent, getting better jobs, more on their own." As for 
the product, they are very interested in music and. continues Hirshfeld. "the 
price is appealing." 

"The plant lady evolved out of trying to find something that was very 
trendy, that was beginning to happen that women arc into, but not just women 
either, and a trend rather than a fad. So we found, of course, in-door plants. 

"In building her personality, we considered that she's bright, she has the 
NYU sweatshirt, but she's businesslike so that she's knowledgeable and yet at 
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automatic 
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Scandia Packaging Machinery Co. 

P.O. Box 575. Altwood Station 

180 Brighton Road. Clifton. M.J 07012 (201) 473 6100 
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By EARL PAIGE 



the same time appealing." The 
drawing of the plant lady is not 
based on a real person, however. 

"We had a tough lime trying to 
physically find her. It was some- 
where at one"point between a wood 
nymph and an NYU coed. As we 
think of her now. there's a little of 
Mary Tyler Moore in her." Hirsh- 
feld says the aspect that makes an 
adcaricature work is that it re- 
minds someone of someone, again 
the dyatic factor. 

The other aspect of the Plant Lady 
campaign, of course, is the play off 
plants reacting to hi fi. "We re- 
printed a piece from the Secret Life 
of Plants, best-seller, the section on 
plants responding to music." 

Yet another feature of the Plant 
Lady ad was the decision to bump 
up in size the type describing all the 
important features. Hirshfeld be- 
lieves all people, not just females, 
are impatient readers today and that 
print ads fight television and media 
to win attention. 

Hirshfeld points out that the Plant 
Lady was never intended to carry 
the full Superscope impact and that 
an even stronger character in terms 
of total identification is the football 




player. Still a third character is the 
super affluent banker in pin strip 
being used exclusively to sell a Sony 
portable recorder. 

Back to the female audio buyer. 
Hirshfeld says Superscope is aware 
that in pinpointing the female char- 
acteristics, more militant feminists 
can make the charge of sexism-i.e., 
arguing that women want to be re- 
garded as persons. 

"1 never have felt you should play 
to a market. I don't feel that simply 
because, you're going to the black 
market, for example, you should 
have a black figure any more than 
the other way around. 1 believe it 
personally and I believe it in adver- 
tising, to hell with it. I'm trying tode- 
sign the ads as appealing and honest 
as possible. That's what I mean by 
one person in the ad, it's not 
copywriter copy, it's a person, it's a 
one to one relationship and if there 
is a fringe reader ... I can't play to 
that small a segment. 

Hirshfeld says he would not get so 
specialized as to gear ads specifically 
for what could be called the "female 
movement press." The Plant Lady 
ad, therefore, will go as easily in 
Cosmopolitan, Ms, Playgirl, or Red- 
book (see schedule of media). 

Hirshfeld says he really believes 
in the quality of the individual. 
"There's as many slumpy broads as 
there are slumpy men." 

Moving to the kind of equipment 
most often purchased by women, 
Hirschfeld says he does not expect 
women to become significant pur- 



chasers of components, but he breaks down Superscope, Marantz and Sony 
hardware into two divisions: 

• Stereo buff. $650.00 and up and interested in a series of components, 
probably separate tuner, pre-amp, power amplifier, so on. 

• Mass consumer component, $400 and down but confined to amplifier, 
speakers and separate tuner. 

• Mass consumer compact, $400 and down again. 

Duskley says that for Superscope as a line it is probably 85 percent mass 
consumer. There are two cassette decks that are in the stereo buff range. On the 
other hand, Marantz is not strictly limited to the stereo buff. 'There are prob- 
ably at least 60 percent purchasers of Marantz who are not what 1 would call 
aficionados. Duskley further characterizes the buff "about half based on 
knowledge and the other half based on ability to purchase." Both Duskley and 
Hirshfeld agree that the buff price range, "the Stereo Review reader," is from 
$650 up. "Whoever said the buff market starts at around $400— that's the men- 
tality of the (brown goods) companies, that's wrong." 

How technical do you gel in ads directed at principally the female buyer? 
"Not much," says Hirshfeld, who allows such terminology as FET and LC fil- 
tering to remain in copy. But he points out that it is the mass market Super- 
scope is pointing to. "When you're talking mass market it's scattcr-gun, you're 
going to include, say, the women you're talking to but don't forget you're going 
much further out. 

"1 didn't make a point of LC filtering or FET, it's probably unimportant to 
most (women), but the fact that it's there ads to the quality image. 

Among the hierarchy of qualities women consumers look for Hirshfeld rates 
cosmetics as number one. "I had a friend who did nothing else but redesign 
products— like if a toaster didn't look sturdy, he redesigned it." Next, he would 
rate simplicity of operation. "It should not seem too complicated." Thirdly he 
would rate price and he would rate price over power, in the case of women but 
not necessarily with men. 

The new FTC regulations that now regulate how products can be advertised 
with "true power" have changed the price vis-a-vis power factor. This is help- 
ing to explode a myth too, Hirshfeld believes. "If something is 50 watLs and 
something else is 200 watts, somehow the 200 watts seems belter, but it's not 
true." 

Adding to the price picture, Duskley says. "What we find in the female mar- 
ket is that they're directly cut off by price." He would put (hat price cut-off 
point at $249.95. "When you go up from that a number it phases right off. "I 
don't think you could effectively market anything (in hi fi) much higher than 
($249.95)." 

Duskley says Superscope research does not find a difference in regard to ge- 
ography and that the research is on an across the country basis. As for age 

(Continued on page CES-24) 



C-0 CASSETTES 

(Colors Available) 

SONIC SEALED 

(Tabs In Tabs Out) 

SCREW TYPE 

(Tabs In Tabs Out) 

• MEETS ALL INDUSTRY STANDARDS 

• HI RELIABILITY 

• IMMEDIATE DELIVERY 

• CAPACITY-OVER 50 MILLION PER YR. 

CONTACT US TODAY 

TRANS-AM INDUSTRIES 

845 BROAD AVE. 
RIDGEFIELD, N.J. 07657 
Tel: (201 ) 945-200 0-Telex: 1 33396 
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• Continued from page CES-I8 

reel-to-reel tape recorders deempha- 
sized and the number of high end 
speakers decreased. Some lines have 
been cut. 

April and November were poor 
selling months, but December 
"started off with a bang** and Janu- 
ary sales, with post-Christmas serv- 
icing and the start of a new semester 
"should be gangbusters." Rhoads, 
however, doesn't predict setting any 
sales records for 1975. 

For the past four or five months, 
Alan has been spending money for 
test equipment like "drunken sail- 
ors." Rhoads termed it a necessary 
investment that will prove profitable 
in the future. 



MINNEAPOLIS 

The upcoming year will be diffi- 
cult—more intense marketing and 
merchandising efforts will be re- 
quired—but it will be a year of prog- 
ress, says Dick Schulze, president of 
Sound of Music Stores headquar- 
tered here. 

The company's fiscal year ended 
in August with a 52 percent increase 
in sales and a 71 percent increase in 
earnings. Early reports on the year 
now in progress show a 40 percent 
boost in sales and 27 percent gain in 
earnings. "There are positive indica- 
tors in this September and October 
performance report," Schulze says, 
"but we have observed periodic soft- 
ening in traffic patterns and in cus- 
tomers* willingness to buy." 

Mid to high price brackets are 
showing the strongest growth; low- 
price areas are definitely softer than 
last year. This indicates to Schulze 
thai, while first-time buyers may be 
reluctant to invest heavily in equip- 
ment, those who are upgrading their 
components, are willing to spend the 
money. 

Sound of Music sells top-end mer- 
chandise. "Our car stereo units (cas- 
settes) are in the SI 50 and $200 
range; we aren't in the jungle of 8- 
track. Our lowest price component is 
$249. And this year we are in video 
for the first time, with Advent's 
Videobeam large-screen color TV, 
an exciting new product." 

As an example of Sound of Mu- 
sic's kind of creative merchandising, 
when the new Orchestra Hall here 
opened in October, the event was a 
complete sellout and there were 
many disappointed would-be pa- 
trons. In cooperation with a local 
FM public service classical radio 
station and a TV station, Sound of 
Music provided the audio and video 
equipment so that an orchestra au- 
dience could be assembled in an- 
other hall (in St. Paul) to hear and 
see the performance. 

"They came in evening dress, with 
bottles of champagne, and gave the 
orchestra a standing ovation at the 
conclusion of the performance," 
Schulze recalls. "It was a great eve- 
ning!" 

Sound of Music had put duplicate 
screens at each end of the hall so the 
audience was divided in half, sat 
back to back to watch. In actuality, 
they had none of the "sightlinc" 
problems which some concert-goers 
encountered in the upper tiers of the 
new Orchestra Hall. 



KANSAS CITY, Mo. 

At Volume TV, a major four-store 
TV-stereo outlet headquartered 
here, Ed Gieseler, owner, sees sales 
in 1975 zipping well beyond the 
1974 records. An exclusive Zenith 
dealership, the firm turns in a solid 
performance on both home stereo 
and color TV in this brand. 

And one reason for the rosy pre- 



dictions is the fact that Zenith is con- 
stantly getting more thrust and im- 
age in this market for its "Allegro" 
name with its tremendous national 
advertising power. 

Also, says this owner, who started 
the business nine years ago, and has 
stores in Independence, and North 
Kansas City on the Missouri side 



and Overland Park and Wyandotte 
County on the Kansas side, the de- 
parture of a number of independent 
stcrco-TV dealers from the area in 
the past year spells more business for 
the remaining dealers. "The compe- 
tition has definitely narrowed and 
those of us who have survived the 
down economy, strikes, inflation 



and other deterring factors should 
grow stronger. 

"But," he says, pointedly, "people 
in this market are still buying X- 
numbers of TV and stereo units. 
Quad sales have been disappointing, 
chiefly because of the sad software 
availability situation." The 8-track 
recording feature in hi fi compacts 



hasn't been much of a factor, he 
notes, "mainly because it's a feature 
most commonly found in units 
priced in the $400 neighborhood. 
And the big volume of our compact 
sales are in outfits priced under $200 
which are not equipped with this 
feature." 

(Continued on page CES-23) 
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Introducing Maxell 
Ultra Dynamic backcoated/ 
open reel tape. 
Satisfy your most demand- 
ing customers and 
your accountant, too. 

We just improved Maxell Ultra 
Dynamic tape. 

The new carbon backcoating gives 
Maxell Ultra Dynamic tape the reli- 
ability and audio performance the pros 
demand. While keeping a 20-30,000 
Hertz range, it virtually eliminates, wow, 
flutter, dropouts, edge damage and 
erratic traction. 

In non-technical terms, it means 
your customers will get better sound. 
So they'll come back for more Maxell Ultra 
Dynamic tape. You'll like that. Just ask 
your accountant. 

Maxell Corporation of America, 
Moonachie, New Jersey 07074. Also avail- 
able in Canada. maX g|| 

For a sound future. 
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JANUARY SPCCLALS! EXTRA 10% OFF THE BELOW DISCOUNTS ON THE FOLLOWING OPEN REEL 
TAPES AND CASSETTES: BASF: DP26. 7", LP35 AND LP35LH. 7" ALL "SK" SERIES AND BASF 
CHROME CASSETTES. A* PCX 364-C60. SCOTCH: ALL 10W AV SERIES. 206-25H 10", 2CX>25ftO 
10" 207-368 »rxl 20736RO10", 211R60. 21 1 R120R0 10", 212R18ORO-I0" 213R24ORO10' 
C60LN/HD. C90HE: CERTRON "GAMMA" C60 AND C90. 



BASF RECORDING TAPE BLITZ 

PLASTIC SWIVEL BOX EXCEPT 10" 

QUANTITY 14 1Q 12 

WOFT.S'«l*» 3-3? 2 29 2.21 

I20CFT 5- *0P?6 127 J.19 J.03 

noons- *mi 3.93 3.n ia 

1M0 FT 7- « LP35 3 94 3.7* 3.44 

MOO FT. 7- »Df2» 9.98 179 IS 

3600 FT. 7" »TF1I 7.97 7.S7 7 77 

BASF LOW NOISE/HIGH OUTPUT 



900 FT 5" * LT35 LH 
1200 FT. 9" » LH 
1900 FT 9" TMS-LH 

.■00 FT 7" «LP3S-LH 
7400 FT 7" »0P2ft-LM 
3000 FT. 7" J.TP1BIM 
3*00 FT. IOH- «LP39-tH 



2.94 2.44 2.34 

3.39 3 29 3 12 

4.49 4.33 4. 13 

4.99 4.41 4.24 

«.U 9.99 9.99 

9.19 993 9.49 

14.97 1427 13.72 



BASF "LH CASSETTES 

SPECIAL MECHANICS, SCREW ASSEMBLED CAS- 
SETTES, IN GREY SWIVEL BOX. LOW NOISE 'HIGH 
OUTPUT IMPORTED FROM GERMANY 

QUANTITY 14 10 

CCO LH ■ SM 1 HOUR 1.50 1.19 

C120 LH . SM 2 HOURS 2.M 2.15 

BASF "SK" SERIES CASSETTES 

(IN CLEAR PLASTIC, NOR ELCO TYPE BOX) EX- 
TENDED RANGE. LOW NOISE 

C-49, IN SM. *% Min .99 .99 

C -60, LN/SM. 1 HOUR 1.14 1.10 

C-90. L7I/SM, ]Vi HOURS 1.99 141 

C 120. LM/ftM, 2 HOURS 2.29 2.19 

BASF CHROMDIOXID CASSETTES 

C 60. CHROM. 1-HOUR 1.79 1.99 

C90.CHROM, iVi MRS. 2.97 2.47 

C-120,CMKMI.2HOU(tS Ml 3.29 

•BASF SUPER LHS/SM CASSETTES 



1J9 



OPEN REEL TAPE RIOT! 
"hMrester" BASF "AMPEX" ot tod*/ Capitol 

QUANTITY ]9 10 

*O0 FT Ml Pwt iASf 1.27 IM I. 

1 200 FT. Capitol. Audio 1.99 1.49 139 

1200 FT BASF Hi P«rt. 2J7 2.19 2.11 

ItOOFT Ctpnol Audk) 1.9S 1.93 1.99 

lROOFT Anpn * 373-19 3.99 3 30 3.19 

CASSETTE LABELS 

PLAIN WHITE CASSETTE I ABETS. NOHELCO CASSETTE 
CLEANERS, FAMOUS BRAND CASSETTES. METAL 10" 
REELS 

QUANTITY 10 *9 100 1000 10M 

Casscm label i 

PHuMMOtlO] 02 015 .01 .007 

Nor«lcoCaiMn«a«itt«r .60 .59 .50 45 

Csiwne Paper MMtw beats .025 022 02 018 
■ScotehCMMtMSCWME 3.25 3.10 2.95 2 80 
10^- M«t»l. NABR«*tUMd 1 00 90 .80 .75 
'Buy 10. SC 90HE. Gel 5 Frw 
F*hjl Poilaite by Weight and Zona 

Mm OoW 99.00 



Scotch 



kiCU 

C40LHS/IM(9CRCWS) 1.74 
C90LHS/SM{SCBP«S) 2.59 
C 120LHS SM(SCBmS( 3.90 

•(Buy, 1 LHS. Gat 2n4-V> PRICE) 
BASF 8 TRACK CARTRIDGES 
■90 wvin. low n«au/hl|h output 1.99 
'Buy dm gal 2nd ter h»H prtt*! 

AMPEX CASSETTES 

• ivjcm Hinge' Mailer .99 

1 3SO-C90 Uno! NMp' Hallar 



t 1.49 

_j .91 

» 3/0-C90, lorn Notaa'Hi Output 1.32 127 

* 370-C120, Low Norse.' HI Output 1.99 1.92 

* 363 C60 Chromium Oiouda 1.96 1.49 
a 393X90 Cmmium Dlonoa 2.10 1.99 

AMPEX 20/20+ Cassettes. 8 Track 

* 364X60 20' 20 * CASSETTE 158 1.49 
■ 364 C90 20/20 CASSETTE 2 38 2.15 
« 364C12020,'20+ CASSETTE 3 19 294 

* 38884. 84 M in 8- TRACK 1,96 1 78 
Buy 3 « 370, 90/90 lot on* of uma hoa 

* Buy 2 m 394. CM (at one ■ 364, C60 Fraa 
H vy 2. 39984, gat one ot m 399 Fraa 

Buy 3 AMPEX #364 "20/20+" 

C-90 at $2.33. GET ONE FREE 

Pfusf a StacJtartt Storaf* Caw 



$£99 



(Per Deal) 

15.87 
Value 



STACKETTE OFFER 
LIMITED TO «370 AND 
a 364 SERIES. AMPEX 
*370.C«0 STACKETTE DEAL IS: BUY 3 & 99c 
GET ONE FREE. TOTAL COST FOR 4 WITH 
STACKETTE IS J2 97; AMPEX *370. C 90 
STACKETTE DEAL IS: BUY3. C 90 @ 1.33 GET 
ONE FREE, TOTAL COST FOR 4 J3-%. 
M*it order* add 70c to* Ill St»ck*ttc dosl 

15c 99. add i deal Jtiete u no further quantity price 
on those Ampea uisetiei except in the bulk (with 
out tree Stack eft e) 




SCOTCH TAPES COME IN CARDBOARD BOXES WITH 
THE EXCEPTION OF THE 207 R 90 AND THE 206 H« 
AMD CASSETTES 

AV Series.' Industrial/ Educational 
QUAHTITt 14 10 

179-25R0.10- 8 20 7.96 

176-25RP9, 10" 8J0 7.99 7.49 
177 36FH3. 1(T 10.89 10.40 

177 36RP9. 10- HUM 10.40 9 90 

179-49*9*, 10* 17.89 17.09 1627 

HI-FI/MASTERING SERIES 

2069-40.7- 4J3 4.19 3.96 

206- 25 Hut. 10" 7.46 7.11 
20925RO-10- 085 9.30 
207 9-90, 7- 5.44 S.19 4J4 

207 3* HUB 10* 11.90 10.99 

207- 36 RO, 10" 14.99 13.99 13J3 
2096,5- I JO 2.10 
209-12.7- 3.60 3-43 

208 25 HUB. 10- 7.01 6 98 
206 21 RO. 10- 9.29 9.84 
2099,9* 3.06 2.91 
209-19. r 9.09 4.94 
2m 36. HUB. 10' 10.78 10.27 
20936 80.10- 13.09 12.43 
2119-30,9' 2.16 2.06 1.96 
2119.40. 7~ 3.29 3.10 2.99 
21 1 R 1 20 RO. 10' U.99 11.46 10.91 
212H-49.9- 2 43 2.32 2 20 
212 1 00. 7" AM 4.15 1*8 
212R 190-R0, 10- 1X99 13.07 12.49 
2139 120.7- 6,92 922 9.92 
213ft 240 RO, 10" 22.47 21.26 20.29 
214R90.5- 4.33 4.14 3.94 
214 R 180,7- 929 7.92 7.95 
22* R AO. 7" 2 53 2.42 2.31 
2298-90.7- 3 61 3.49 3.29 

LN/HD/HE CASSETTES 19 10 48 

SC-45 LH/HO 45MIN. 1.43 1 37 131 

SC 45 HE 45 MlN 1.79 [,71 1.63 

* SC-60 LN/HD I HOUR 1.71 164 1.97 
SCW HE 1-HOUR 2.19 2.06 1.96 
K-90 LH/HO IttHra. 2.44 2 32 221 

' SC-90 HE IM Hrt. 3.25 3.10 2.95 

9C-120 lh HQ 2Hrv 3.11 2.97 293 

* 8UY 2. SC 00 HE, GET ONE FREE 

* BUY 2 SC 60 LN .■ HD. GET ONE FREE 

SCOTCH CHROMIUM CASSETTES 

9C-4&CR, 48MIH. ISO 1.72 1 

SC60CR. 1-HOUR 2.16 2.06 1 

sc 90cr mnoufls a 24 no 2.95 

SC120-CR, 2 HOURS 4.32 4.13 3.94 

SCOTCH BEST 8- TRACK CARTRIDGES 

8-TR-LH.4SMM. 1.77 1.69 1.62 

S BTfi. LH/HO. 4S MIN. 2.15 2.06 1.99 
SSTR LK.90MIH. 2.19 2 08 

SflTR IN . HO. 90 MIN 2 52 2.41 2.30 

3M-* fl«e*t 

SUGG YOUR 

LIST COST 

CL C-45 CASSETTE 3.79 2-99 

CL C 60 CASSETTE 4 JS 3.49 

CL C 90 CASSETTE 6.29 4.90 

CL4TA9 9 TRACK 375 2.00 

CL9T009TRACX 5.00 399 

CL 7R60. 7~ REEL 9.95 7.95 

CL-7R90, 7" REEL 12.45 9.99 

CL 78120. 7" REEL 1620 12.99 

CL I OR 120, 10" REEL 23.70 18.05 

CL10R180, 10- REEL 28.70 22.95 

Ct IOR240. 10" REEL 37.45 20.95 
(WRITE FOR CASE LOT PRICES) 
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TAPE RECORDERS 
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CERTRON CASSETTES 

CERTRON H D. CASSETTES JAM PROOF, AS 
SEMBLED WITH SCREWS (IN NORELCO TYPE 
PLASTtC BOX) 
OUAMTfTY 
i 30 High Density 
C 60 H-gh Demity 
C-90 H igh Ovnsrty 
C 120 High DtWty 

CERTRON "GAMMA" CASSETTES 

Law Neite. Hlati Enarty. Hl|h DartWty, aaaambM with 
•crewt Ftorektvrape plaatk bei (r* apadd bin «wJ 
UMon raquirtd) 

C-45 LN HE HO J» Jl .74 

C 60 LN ■ HE HD .92 .14 .77 

C 90 LN /HE/HO 1 18 1 06 .95 

C 120 LN/HE'HO 1.33 1.20 1.06 

C«0 Chromium Dioxide 1.49 1.40 1.35 
C-90 Chromium Dtoiido 1.89 1.78 1 69 

the musk tape S 

OUAMTfTY IS 10 M 

C-45CA5SETTE 1^2 1.41 1.36 

C*0 CASSETTE 1.64 1.57 1.90 

C 00 CASSETTE 2.47 2.36 2.25 

C 120 CASSETTE 3 31 3.16 3.01 

ST-4S9track 144 1.87 1.90 

8T 40 8- TRACK 1.79 1.70 1.62 

BT 90S TRACK 1.94 1.97 1.79 

IT 100 8 TRACK 2.09 1.99 1.91 

FDS 1200. 7- HELL 1 77 3.13 2.99 

F09V1900. 7- reel 4.09 3.90 3-72 

fW2500. 10-HETAL 9.57 9.13 8.70 

FOS-3600. 10-HETAL 12.68 ll.OB 10.94 



AS 
LOW 

AS... 



5% 



ABOVE 
DEALER 
COST 



DOKORDER jjst cost 

7140 "Quad- Open Reef Dock 629.95 

7500 4 Track. 5-H«d Deck 599.95 ■ ■■- 

MK 50 Dolby Cassette Deck 199.9b WRITE 

MK 60 Dolby Cassette Deck 329.95 rnD 

1120V 10 In 4-Track Deck 649.95 ruK 

9200, 4 Track Deck 899.95 PRICES 
1140, 10ln.4Track Deck 1.119.95 
81400uad Deck 949 95 

WOLLENSAK TAPE RECORDERS 

402K POCKET CASSETTE 154.95 90.51 

4765 DOLBY CASSETTE 409.95 245.70 

4775 DOLBY CASSETTE 314.95 229.00 
8054 8 TRACK PLAYER 119.95 

80558 TRACK DECK 249.95 mm 

80758 TRACK DECK 319.95 fOt 

80608 TRACK DECK 289.95 PtWS 
80808-TR. DOLBY DECK 399.95 

CONCORD 

DBA 10 Dolby Pratmp 169 95 69.00 

CO 1000 Cassette Deck 369 95 259.00 

CRAIG TAPE RECORDERS: 



a?60SC»>t*«a(Pot.ke)) 
■ 921SAC Charger NiCad 
« 2702 C»*i*He Dictation 

• 26 1 7 OOtfMlal 1 10 220V 
«2620Ca*>«rtlaFM/AM 
s 2*24 Caiiatta 

• 2623 C»vi*tle T Control 
J" ?b28 CfMB93 

> 2706 CaiM«te Dictation 



113995 
1995 
189 95 
104 95 
104.95 
59 95 
Vi 'Ji 
79 95 
259 05 



tas 30 

14.95 
98 00 
69.91 
7900 
39 90 
3988 
50 48 
170 92 



3 WAY AIR SUSPENSION SPEAKER SYSTEM 

I |j 



LJ 

MAXIMUS 

HSS1 



SYSTEM FEATURES: 12" high compliant, woofer - Acouiticlly isolated 6" mid 
range • 4" liar, oone tweetw • Air tight glass tilled walnut vinyl cabinet with Beige 
Gntle cloth ■ Dual type screw and plug In terminal • Includes speaker connecting 
cable with each speaker. 
CROSSOVER: 2 end 5 KH2. COMPARABLE 
FREQUENCY RESPONSE: 30 22,000 H2. FAIR TRADE PRICE 99.95 
MINIMUM POWER: 5 Watts, continuous power handling capacity 25 watts. 8 Ohms 
Dimensions: 24"il4"xllD. 

one 2&UP 4&UP 12&UP 

SAXITONES $69.95 ea $49.95 aa. $44.95 aa. $39.95 aa. 

FREE TRADE PRICE (3.0OperspeakershippingU5.OOOVER50OMILES) 
DEALERS WELCOME— FREIGHT PAID 24 SPEAKERS 
iaqraWMee, eeltl III a-idie alee. utn twiMeeisi i«K».rv K ln.it Ul 

oidei Km. ora na music runs, »% off list, catalog soc 



SHIPPING AND HANDLING FOR ABOVE TAPE, CASSETTES and 8 TRACK 
CARTRIDGES IS PLUS 10%. 7% OVER $20 00. S% OVER 170 00 (ASSORT ABLE) 

SAXITONE TAPE SALES 

1776 COLUMBIA ROAD, N.W., WASH., D.C. 20009 



Innovations 
Fast, Furious 
Across Shelf 

• Continued from page CES-2 

Another innovation from Sansui 
is the "clean look" in component 
design, which seeks to steer away 
from the cluttered look of innumer- 
able knobs, levels, dials and switches 
now featured on most hi fi compo- 
nents. Introduced last fall on San- 
sui's model TU-5500 stereo tuner, 
the design offers simplicity in its 
styling, and eliminates the confu- 
sion of fiddling with a massive array 
of knobs. 

Holland-based Philips is seeking 
to proliferate the concept of "mo- 
tional FEedback" introduced in its 
"Little David" speaker system seen 
at the last Consumer Electronics 
Show (Billboard, June 22). To 
strengthen the market chances for 
this concept of amplified speaker 
systems. Philips is marketing a 
stereo prc-amplifier, and a fully 
automatic turntable. 

MFB is said to meet all the critical 
demands of conventional high quali- 
ty speaker systems, while further 
incorporating two integrated power 
amplifiers, one which drives the 
woofer and the other the tweeter. 
Philips officials like to think of their 
new turntable, model GA-209, as 
the first "thinking" unit of its kind 
of the market. 

According to Andrew Brakhan. 
manager. Philips high fidelity com- 
ponents, the system is fully auto- 
mated and electronically controlled, 
and handles records more carefully 
than even the most careful manual 
operator. Also unique to the system 
is the three motors it utilizes, one 
each for the turntable drive, pickup 
arm movement, and cueing. 

Nakamichi. which pioneered new 
fields in high end audio cassette 
equipment, is now spearheading a 
new movement toward a specially 
designed blank-loaded cassette, in- 
tended as a companion to its sophis- 
ticated machines. 

The cassettes designed for use in 
the firm's Series 500 and 1000 decks 
come in both ferrocrystal and chro- 
mium dioxide formulations (Bill- 
board, Dec. 21). Special emphasis is 
also placed on the housings which 
are designed for anti-skew perform- 
ance, a problem which developed 
with the introduction of the new 
generation decks. 

From the Sony Corp. comes verti- 
cal-type power FET now being used 
in at least three of its new amplifiers. 
The technology reportedly offers 
such features as low output resist- 
ance similar to triode vacuum tubes. 

Other trends developing in the 
high fidelity component field in- 
clude wattage. Now that the FTC 
(Federal Trade Commission) has 
clamped down on the power game 
played by many manufacturers 
within recent times, manufacturers, 
working within the framework of the 
FTC's guidelines, are beginning to 
produce better quality equipment 
with more realistic power ratings at 
popular prices. Equipment in this 
genre is coming from Akai, Sharp. 
Kenwood, Pioneer, Miida and oth- 
ers. 

Innovations are also to be found 
in such accessories as headphones, 
cartridges and tonearms. 
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THE CLEAN LOOK is a feature of the Sansui TU5500 state-of-the-art tuner. 
Front controls include FM muting, MPX noise canceller and an FM antenna 
attenuator to compensate for the overstrength signal inputs. Output termi- 
nal level can be fixed or varied. Retail Is $279.95, with demo at CES. 





NEW TO Ortofon is a line of high fidelity speakers including Model M225 
(left), a two-way system listing at $139; and (right). Model M445 with two fl- 
inch woofers operating with different crossover points, with a $350 list. The 
line was introduced at the CES. 




COMPACT FM/AM radio and cas- 
sette recorder with automatic stop 
can record off the air or live. The 
Meriton CR 725 is $129.95. 




COMPATABILfTY with conventional 
stereo systems and complete quad 
CD-4 record capability are offered in 
Glenburn Model 2155A/Quad at 
$142.35 list. 




SCULPTURED LOOK in white and wood-grain Is employed in Brother s top-of- 
the line console BR-7, with solid state AM FM FM, changer, and 8 track 
player/ recorder, listing at $289.95, shown at the Winter CES. 




TEAC introduces a two-track mastering recorder, Model A -6100 (left) with 
switchabie playback head for half or quarter track stereo tapes, at $999.05. 
The reel-to-reel deck. Model A-7300 (right), takes up to IOM Inch reels, and 
carries a $1399.50 tag. 



20-Market Hi-Fi Finds Mixed '74 Bag, Hopeful '75 \ 



• Continued from page CES-21 

TOPEKA, Kan. 

"Substantially belter." is the way 
Jim Nelson, Manager ol Team Elec- 
tronics here looks at 1975. Sales in 
1974? "Phenomenal in almost every- 
thing." he declares. 

Among brisk-selling categories 
were add-on or replacement au- 
tomotive stereo speakers. This was 
step-up selling and the $30 lo S60 
per pair speakers got the business. 
The fact that Team has the largest 
selection of car speakers in town- 
over 500 different combinations to 
show and demonstrate in a galaxy of 
brand names was a big factor in 
sales. 

The big void that needs filling for 
this store? A good-quality, low- 
priced line of headphones thai can 
be priced at $9.95. "People arc cry- 
ing for them." says Nelson, "We had 
headphones priced at $9.95 bui the 
difficulty was they looked their 
price. We sorely need a line we could 
price al $9.95 and looked like $19.95 
phones. Why ihe big need for pro- 
motional-priced headphones? 
"They're a first-rate item to sell up 
from to something else." says this 
manager. 

The operation here has always 
been heavv in quad and pulls the 
business of people who select the 
better quality brands, such as Sony 
and Panasonic, according to Nelson. 
"The Filed rophonic and Lloyd's 
buyers go to the discount stores." he 
said. "Electrophonic has done a 
good job addressing the market." he 
admits, "the people who arc after big 
speakers with fantastic power rat- 
ings and all sorts of filter, knobs and 
switches. But our store is working for 
a more middle-of-the-road image. 
We'd rather sell people smaller, 
higher-quality speakers." 

The big surge here Nelson says 
he's anticipating is for Dolby FM 
business. This capilol city now has a 
Dolby FM radio station and this de- 
velopment he believes will have 
sharp impact. 

For 1975. he sees continued de- 
mand for heavier-magnet car stereo 
speakers. He believes automotive 
stereo sales, particularly in in-dash 
units, will climb dramatically and he 
believes blank tape sales will "keep 
on truckin.* " 

* * * 

MEMPHIS 

Records/tapes sold better in this 
area in 1974 than in 1973 and deal- 
ers predict the coming year will be 
even better. Sales of record/play- 
back equipment also moved upward 
in 1974, and the feeling for the com- 
ing year is "hopeful." although as 
the manager of one large hi fi outlet 
says, "Who knows in today's econ- 
omy?" 

In this city, only department stores 
and discount chains handle both 
records/tapes and hi-fi equipment, 
and most departments are separate. 

Mrs. Gladys Taylor of Zayre De- 
partment Store says record/tape 
sales in 1974 were "up quite a bit in 
both unit volume and dollar sale. 
Records seem to be selling if nothing 
else does. We have moved ours up to 
the front of the store and that seems 
to have helped. I feci business in 
1975 will be just as good, if not bel- 
ter." Ray Jacques, manager of appli- 
ances for K-Mart. notes. "Stereo 
items are doing well and for us next 
year should be better. We didn't 
open here until this year." 

A top disk outlet. Poplar Tunes 
and Pop Tunes, reports unit and dol- 
lar volume both up in the past year, 
but "can't tell about the coming y car 
in view of the economy, but il 
doesn't seem to be affecting this 
business as much as some others. We 



have few complaints even about the 
price increases. Il seems that in eco- 
nomically-troubled times, every- 
thing heads toward entertainment. 
I'm guessing 1975 will show as much 
of an increase as *74 had over '73." 

A leading hi fi sales group of 
stores notes "a downward trend in 
the economy, and we haven'l had 
our usual gain in 1974. From a gross 
standpoint, the past year was not as 
good as 1973. Fastest moving equip- 
ment has been citizen band radios, 
and all stereo equipment is still sell- 
ing well. Major thing happening and 
most important is thai merchandise 
instead of going up in price is gelling 
better for the same price . . . they are 
finding ways to make better equip- 



ment for the same cost. Systems that 
we sold for $400 lasl year can be 
matched now for S100 less." 
* * * 

In the Memphis irade area. White 
Dog Records at Jonesboro. Ark., 
which does handle both records/ 
tapes and hi fi equipment, reports 
"business up in 1974 about 50 per 
cent over the previous year, mainly 
due to an expanding market. CB ra- 
dios did especially well. One thing 
that bombed is certain records. 

"For the coming year." manager 
Van Spencc says. "I think we must 
resign ourselves to slow business un- 
til the middle of the year and then. I 
think, we will see an upward swing. I 
think "assettes. especially the better 



quality, will pick up next year, both 
car and home units. 



ST. LOUIS 

Arthe end of August, sales for the 
five Hi-Fi Fo-Fum,, Inc., outlets in St. 
Louis, Milwaukee and Kansas City 
totaled the same as for all of 1973. 
But the year's lasl quarter had 
slowed down, reported Jim Tipion. 
the firm's market manager for the 
two Milwaukee stores. 

How ever, the two St. Louis stores 
continue lo be strong in all sales, 
with the new Kansas Cily facility, 
which opened in May. coming along 
well. 

"We're looking for better things 



here," Tipion says, referring to Mil- 
waukee. "But with the economy the 
way it is. it will depend a lot on the 
people. Right now, they come and 
get a little less than what they 
wanted. However, they are more 
knowledgeable about the equip- 
ment and arc prepared to return 
when the economics even out." 

Top selling brands in all of Hi-Fi 
Fo-Fum stores include Dual turn- 
tables. Kenwood and KLH receiv- 
ers, Koss headphones, and Advent, 
KLH and Mcintosh speakers. "We 
don't offer any house brands but try 
to gel ihc best value equipment," 
Tipton stresses. 

He says that quad sales had 
(Continued on page CES-25) 



No matter how many record labels you stock, 
You only need one line of record care products. 



And that's Watts. Unlike the johnny-come-lately com- 
panies with one or two untried and unproven record 
care products. Watts is a pioneer in the record care 
business with a complete line of quality items popu- 
larly priced from three to twenty dollars. It includes 
every item necessary to clean, maintain and protect 
records whether they're played on a turn- 
table or record changer. Watts' Parastat, /^fjlfj 
Preener and Dust Bug have become / 
classics with record buyers. / 

Watts is the one line that's asked for / i 
by brand name because it's backed up I f I 



with the heaviest record care advertising program 
in the industry. 

You can stock the complete Watts line across-the- 
board and display it in only 36 inches of space with 
the Watts Record Care Center merchandising display. 
Dealers from coast-to-coast are finding this sales- 
stimulating unit to be the most profitable 
f ^\ turnover area in the store. You will, too. 
\ Become a Watts dealer. Write or call for 
\ details today. Elpa Marketing Industries, 
^^^J Inc., New Hyde Park, N.Y. 11040 (516) 
7T^l \ 746-3002/7301 E. Evans Rd., Scottsdale, 
1/ A / Ariz. 85260 (602) 948-1070. 



For the life of your records 
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Bicycles, Beer and Barbers 

Antitrust Net Snarls Consumer Electronic Marketers 



By EARL PAIGE 

Bicycles, beer and even barbers' services may seem removed 
from marketing consumer electronics but precedents in anti- 
trust court cases involving all kinds of products and services 
and a whole new set of business pressures have all marketers 
concerned these days. The reason is plain enough-you can go 
to jail. 

Marketers of consumer electronics sat in a recent Electronics 
Industries Assn. seminar and heard James Halverson of the 
Federal Trade Commission say: "The trend of (antitrust) law is 
running against you, quite justifiably in many instances I be- 
lieve, because of competitive reasons." Then he adds: "Not- 
withstanding some arguments on the other side." 

So one business pressure is competition. Other pressures 
making the FTC and competitors look over the small print in 
distribution contracts and retail sales agreements include: 

• Shortages of materials 

• Price controls 

• Price competition, rebates, volume discounts 

• Fair trade laws 

• Franchising 

• Consumerism 

Bicycles and beer, however, jarred the rather somnolent anti- 
trust giant into action, according to EIA's experts, including 
Ralph Stuliz of North American Philips and private antitrust 
attorney Roger Nichols of California. 

As for bicycles, a landmark 1867 decision found against 
Schwinn in a case involving manufacturer control of a product 



James T. Halverson (left) and Ralph StuKz. 



FTC photo 



THE TEN 
COMMANDMENTS 

A DISTRIBUTOR CAN 
ENFORCE AGAINST 

HIS MANUFACTURER 

An Outline of a Discussion Given Before EI A institute seminar 
by Roger J. Nichols, partner in the law firm of Kindei & A nder- 
son, Los Angeles 

I. FIRST COMMAND- 
MENT: THOU SHALT 
NOT FIX PRICES 
WITH YOUR COM- 
PETITOR NOR FIX 
NOR TAMPER WITH 
THE PRICES AT 
WHICH I SELL 
YOUR PRODUCT. 
Price fixing among 
competitors is a criminal 
tense. You get to go jail for 

In the absence of the protection 
of fair trade statutes, vertical resale price maintenance agree- 
ments (i.e. those between a manufacturer and his distributor) 
are per se (i.e., illegal in and of itself) violations of Section I of 
the Sherman Act and an unfair method of competition under 
Section 5 of the Federal Trade Act. Any manner of price fixing 
is unlawful, such as requiring a distributor to pass on a price 
cut 

Where an owner passes title to goods to the distributor, he 
cannot thereafter affirmatively attempt to influence the resale 
price- (Continued on page CES-26) 




once a wholesaler assumes title for the merchandise. "Until 
Schwinn, antitrust was like a mother-in-law you seldom hear 
from but usually has something important to say. The Schwinn 
case was the Supreme Court talking and it said you better 
listen.** 

Most marketing contracts prior to Schwinn had some restric- 
tions. But following Schwinn, lawyers took a sharper look at 
contracts and many found "more juicy" items on which to build 
cases. 

As for effects coming out of Schwinn, Stultz first doesn't see 
the decision being overturned, but he does see courts finding 
exceptions. "But 1 really see no exceptions in the electronic in- 
dustry deriving out of Schwinn." 

As for beer, this relates to a series of legal skirmishes that 
challenge Schwinn and the concept that the manufacturer loses 
control once the wholesaler takes title. Coors contended that if 
its beer is not kept at a precise temperature it can lose its quality 
in five minutes and that therefore the manufacturer required 
control over retail outlets. Courts held differently but at the 
same time said perhaps another look at Schwinn was in order. 

Meanwhile, Stultz tells us, there are other challenges of 
Schwinn. A 3rd District Federal case in Pennsylvania ruled a 
(Continued on page CES-26) 

D.C. Perspective: 
No Letup In '75 

By MILDRED HALL 

WASHINGTON— Home entertainment items in the audio- 
video field have had more attention from government in the 
past year than ever before. And there is no letup in sight for 
1975. 

Domestically, consumer electronics are Fair Traded items in 
36 states. This ties them into the current crusade against main- 
tained or fixed prices, being carried on in the Federal Trade 
Commission, the Justice Department and-more recently-in 
Congress. 

The majority of the products, from TV and radios to stereo 
(Continued on page CES-27) 



The Story Behind Superscope's Plant Lady Campaign 



• Continued from page CES-20 
bracket, he finds women generally 
young, but quickly says, "We find 
that 70 percent of the buyers of hi fi 



LIMITED QUANTITY 

SALE-PRICED 
C-0 CASSETTES 

Steel pins rollers, hard windows. 
Graphite liners. 2-p-ece hubs 

14$ 

For free sample, call 
CENTURY CASSETTE CORP. 

9301 WllsNre Blvd. 
Beverly Hills. C*. 90210 
213/274-8943 



overall are under 30. There*s a dip in 
that market between 30-40 from 
what we expect is a loss of discre- 
tionary income (raising families). 
When you get to 40 and above, some 
discretionary income starts to re- 
turn." 

He says the mean marrying age of 
females is about 2 1, whereas the 
child-bearing age is closer to 27, so 
you have five years of two incomes. 

Going to more specific research, 
Dusklcy says women show up un- 
usually high in the portable cassette 
player. "They could all be teachers 
but we don't think so. There, even 
from $69.96 up to SI00-S10O, we 
find a very strong market (in 
women) up to 40 percent." And 
there, the age (of cassette buyers) is 
not the under-30 hi fi buyer bracket, 
it runs evenly from 1 8-50." 

Both Duskley and Hirshfeld see 
the use of the portable play-record 
as varied and probably not keyed to 
recording music off radio in the 
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abovc-30 age female. They cite col- 
lege use, recording family messages, 
use in business. "It's analagous to 
the camera. 

"We find when they put down 
use," says Duskley, "that even in ihe 
30-40 age category there is as much 
pleasure if not more pleasure as 
business." 

Neither man will divulge Super- 
scope's marketing plans inter- 
nationally but say that Marantz, cer- 
tainly, is being marketed world-wide 
and with Superscope "this is down 
the road." As for differences domes- 
tic vs international, Duskley says in 
discretionary' income he thinks there 
are wide differences. "In Europe we 
are told even the 27 and down to the 
19-year-old doesn't just rush out and 
buy a $900 Marantz. But we haven't 
proven that out with research, it's a 
gut feeling." Hirshfeld points out 
that the economic climate in a coun- 
try need not dictate how compo- 
nents will sell. "The people will sac- 
rifice a lot to buy a piece of 
equipment they want very much." 

Hirschfeld believes the level of 
awareness for stereo has broadened 
world-wide. "It's down to 14 years 
old— it's no longer the radio." In- 
stead of starting with radio and 
graduating to stereo it's starting with 
stereo and then going to better 
equipment" 

In the area of product image, both 
feel that the Japanese manufacturers 
jumped in and established a status 
image in audio and that the domes- 
tic brown goods manufacturers were 
known primarily for large goods. 
"The only thing they'd ever made 
was big old clumsy pieces of furni- 
ture (in the eyes of the young hi fi 
consumer)." 

Says Hirshfeld, "There was a 
whole image and attitude against the 
American manufacturer in this (hi 
fi) product area. They (American) 
just couldn't crack it." 

Duskley says Superscope, which is 
now in a period of very carefully- 
planned phasing out of Sony prod- 
ucts into marketing its own Marantz 



and Superscope lines, conducts re- 
search in many areas from mailings, 
warranty card quizzes and even to 
standing at the audio counter in 
Scars stores. The latter, Duskley 
finds particularly fun and enlight- 
ening. 

He says that sometimes Sears 
people know he is there and other 
limes not. He finds most success dur- 
ing the week, not during the high 
traffic time. He likes to observe the 
older people who come in and in two 
out of three cases, he says they will 
start asking questions about the 
product "They'll be totally con- 
fused, they're afraid of the product, 
and then what happens they say well 
I'm going to bring my son back. And 
you can just watch it, bam, bam, 
they don't buy the product Of 
course, they're going to do a lot of 
shopping." 

Right here, another factor is the 
dramatic incidence of shopping be- 
fore making a hi fi purchase. Super- 



scope finds, for example, that shop- 
ping for the average $400 price item 
20 percent shop for over a year. 40 
percent three months, 20 percent 
three weeks, 10 percent for a week 
and the balance over a year or less 
than one week. 

Other figures: 60 percent make 
three or more trips to the same store 
during the buying experience; 40 
visit four stores; most boil down the 
decision to three brands. 

Of the tremendous amount of 
shopping, Duskley says, "They just 
have this insatiable curiosity to see it 
all, and as someone said, it's easier to 
leam to fly a jet than it is to learn 
about hi fi as complex as it's becom- 
ing." This follows in a way another 
factor, which is at the low end they 
tend to buy a system from one man- 
ufacturer. "At the high end it's al- 
most impossible to sell them a full 
line of the same brand." They buy a 
Marantz receiver, a JBL speaker, a 
BIC turntable and so on." 



100 



That's right, that's what a letter 
costs to find out how you can save 
HUNDREDS, even THOUSANDS 
of DOLLARS off Prices you are 
now paying! 
Don't wait, write today! 




030 Custom Case Mfg. Co., Inc. 

6232 Bragg Blvd., P.O. Box 5866. Fayetteville, N.C. 28303 



Phone : Area Code 9 1 9 867-61 1 1 



Copyrighted rr 



20-Market Hi-Fi Finds Mixed 74 Bag, Hopeful '75 



• Continued from page CES-23 

dropped considerably in 1974, due 
partly to the higher cost, but the firm 
is expecting to do better in the fu- 
ture. 'There is some interest, but 
most people still like the sound of 
their stereo units and the guarantee. 
They're waiting, for the technology 
to catch up." 

The firm hasn't been pushing 8- 
track, Tipton says. "It's not up to the 
standards of cassette or reel to reel. 
In fact, the cassette machine has 
come into its own. For instance, the 
Advent 201 cassette, selling at $300, 
does as good a job as a more expen- 
sive reel.** 

The company has a cross section 
of customers, from the young singles 
to the older homeowner who wants a 
customized unit. Both Milwaukee 
and St. Louis outlets have a cabi- 
netmaker on the payroll who can do 
those specialized house jobs— a good 
business booster, Tipton reports. Hi- 
Fi Fo-Fum also does many custom 
installations for area clubs and 
lounges, with owners making refer- 
rals. 

As far as the yearend and holiday 
sales have gone, Tipton says that 
business picked up as expected and 
the company's hoping for another 
good year. 



MILWAUKEE 

Across-the-board stereo and 
recording equipment dollar volume 
for The Boston Store, one of the 
area's prestige department stores, 
was down about lOpcrccntin 1974, 
according to Gerald Appelbaum, 
merchandise manager for stereo and 
TV. 

Unit sales were also down for the 
store, with facilities in downtown, 
four shopping centers and another 
store on the city's northwest side. 
While there was good spring busi- 
ness, midsummer and autumn sales 
flattened off, Appelbaum says, cit- 
ing the dip in the economy as a pos- 
sible factor. 

"We also expect the trend to con- 
tinue through 1975," he notes. 
"We*H probably be affected like 
other stores selling luxury items.* " 

The firm handles Magnavox com- 
ponents exclusively, "therefore our 
business is narrowed to the people 
interested in this line. We're strong 
in the console stereo systems and get 
a cross-section of customers, but 
mostly families and older persons," 
Appelbaum says. He mentions that 
more people were sophisticated in 
their knowledge of systems, "asking 
more than just how many watts there 
were in a unit.** 

Appelbaum says that store visitors 
are actively pricing and comparing, 
but cautious with spending. 

Quad sales were slow for Boston 
Store, with the cost and complexity 
cited as factors. "Maybe when the 
economy straightens out and tech- 
nology and understanding of these 
units improves, the price will reflect 
it" he notes. 

An annual mid-January to mid- 
February sale by Magnavox was a 
good business booster last year and 
Appelbaum hopes the 1975 sale will 
be strong. "Lower priced compo- 
nents seem to be doing better all the 
way around. We'll follow what the 
consumer is seeking," Applebaum 
said. 



The four Team Electronics outlets 
here report good 1974 business and 
optimism for '75. Two are company 
owned and two are franchised. 

"Sales are holding pretty close to 
those of a year ago," reports Roger 
Eckmann, owner of the Team north- 
west facility. "People are generally 
thinking before buying; there have 



been ups and downs. They have a 
pretty basic idea on what they're 
looking for," he says; adding that 
more and more persons were becom- 
ing interested in manual-operated 
turntables. 

Big system sales were up (includ- 
ing quad) 10 to 15 percent for Jim 
Nawrocki, manager of the Team 



Southgate store. He says that car 
tape units were up 15 to 20 percent. 

"I don't really know about next 
year but I'm optimistic. Our industry 
doesn't suffer like some others. Our 
customers are primarily the 18-to- 
35-year-old males who would live in 
a grass hut and have a $1,000 stereo 
system," he said. 



The store's window displays, 
which look into a quad showroom, 
are big business boosters. He also re- 
ports an increase in the sale of cas- 
sette recording devices, citing the 
technological advances. 

As a "sideline," the store has one 
rock record rack that adds about 



$20,000 a year to the firm "which is 
just gravy," Nawrocki says. 

"We've been busy as hell to tell 
the truth," says Joel Bitterman, man- 
ager of the Team Northridge outlet. 
He notes an increase of knowl- 
edgeable women customers and ex- 
pects a greater number of repeaters 
(Continued on page CES-27) 
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barber and beauty shop product 
manufacturer could maintain cus- 
tomer restrictions because its prod- 
ucts are for professionals and could 
be subject to misuse by lay con- 
sumers. 

A Colorado gas pipe manufac- 
turer was found by a 10th District 
Court to be not liable for restrictions. 
Sylvania in a Bay Area case was told 
in effect by a court that authorized 
dealers are okay, but now Sylvania is 
asking how it can enforce restrictive 
marketing programs. 

At issue are three overlapping 
laws: the Sherman Act, Clayton Act, 
Robinson -Pa una n Act. 

"Robinson-Patman is a jungle"- 
Halverson. 

"These laws make accounting a 
morass" Stultz. 

"They're even after lawyers for 
price fixing"— Nichols. 

Thus all three panelists character- 
ize antitrust laws. 

Stultz worries that lawmakers 
have not on the one hand kept up 
and that on the other have gone too 
far. "Laws relating to termination of 
contracts are about where divorce 
laws were 50 years ago," he says. On 
the other hand, he finds abominable 
new laws growing out of the fran- 
chising competition. One partic- 
ularly that irritates him is in Wiscon- 
sin. 

Wisconsin passed a law that in- 
volves a "community of interest with 
an individual and/or company" so 
that the manufacturer cannot act 
without 90-day notice and proving 
due course to act." 

Courts and lawmakers are more 
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and more showing a feeling for the 
consumer and for quality in prod- 
ucts therefore. Halverson points to 
the Chock-FulI-of-Nuts case, where 
a court took into consideration the 
source of product quality in proprie- 
tary licensing agreements. Chock- 
Full-of-Nuts' licensing agreement 
states all products must be pur- 
chased from it. This is therefore so- 
called full-line forcing. 

What are marketers most worried 
about? 

Questions fired at Halverson, 
Stultz and Nichols ranged widely 
but the first concerns a subject close 
to full-line forcing: i.e., what about 
where the middleman has to invest in 
a service bench or installation in or- 
der to handle the product? 

Stultz laughs: "We lost a case like 
that but it's being appealed and 
we're hopeful." He goes on: service 
tics have to be limited. "The prob- 
lem though is what do you do if you 
are selling to a New York retailer 
who says he will service the product 
even in Los Angeles?" 

What about barber unions setting 
haircut prices? 

All three say they believe unions 
do not set prices. 



Can a manufacturer enforce a re- 
tail location clause in a contract? 
The question was tied to a case in- 
volving Sylvania. Answering, Stultz 
says, "It was the way they (Sylvania) 
did it (made the requirement) that 
got them in trouble." 

Halverson: "I don't believe the 
per se rule will apply in all cases of 
this kind and this is why we're trying 
a soft drink case on the rule of rea- 
son theory. Intraband competition 
must be preserved because it helps 
the consumer." 

Halverson uses an analogy of 
Coca-Cola: "Suppose a super- 
market buyer says he can't stand the 
price on Coke? Suppose the bottler, 
however, says screw you-that's the 
price. The supermarket— cannot buy 
Coke from any other source." 

What is the difference between 
taking title on goods and having it 
consigned or being a sales agent? 

Basically, Stultz feels GE eroded 
the theory in a case some years ago, 
but he says: "If the manufacturer is 
dominant, he can't use it (consign- 
ment or agent). If he has few agents 
and is not in a dominant position, he 
can do it." 

How much business can a foreign 



company do in a given state In Amer- 
ica without qualifying? 

"Volume means nothing," says 
Stultz, "it's the way you do business. 
If you lease property or hire employ- 
ees then you need to qualify." A 
company with independent reps in a 
state would conceivably not have to 
qualify. 

"What about prices based on vol- 
ume?*' 

"Quantity discounts can apply." 
says Halverson, who adds, "cost jus- 
tification is a defense to price dis- 
crimination. Volume discounts, 
however, most often don't meet cost 
justification but may meet other 
Robinson-Patman requirements. It 
leads (o an accounting morass," 
Stultz says. 

"Complainants have to show in- 
jury. Use as many steps in setting up 
(volume discounts) as feasible. Use 
as many categories as feasible. Then 
it's harder to complain." 

What about anticipated volume 
and discounts based on it? "It's okay 
provided you bill back and there's 
no rinky-dink." 

At this point Nichols warns that 
cost justification must be decided 
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The doctrine that resale price main- 
tenance is not unlawful through 
consignment has been eroding in 
situations where the resale price is 
one imposed by coercion or by one 
possession dominant economic 
power. 

a SECOND COMMAND- 
MENT: THOU SHALT NOT RE- 
STRICT MY RESALE MARKET 
GEOGRAPHICALLY OR TO 
PARTICULAR CUSTOMERS. 

It is illegal per set for a manufac- 
turer to impose territorial or customer 
resale restrictions on its distributors 
or retailers. This is a vertical restric- 
tion on resale. The manufacturer, 
however, can provide for an exclu- 
sive distributorship within a geo- 
graphical region (or "an area of pri- 
mary responsibility"), but cannot 
restrict that distributor from selling 
in someone else's geographical terri- 
tory. 

III. THIRD COMMAND- 
MENT: THOU SHALT NOT 
AGREE WITH YOUR COMPETI- 
TOR TO ALLOCATE DISTRIBU- 
TORS BETWEEN YOURSELVES. 
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Where two manufacturers get to- 
gether and allocate geographically 
or otherwise distributors between 
themselves, there is a horizontal 
combination in violation of Section 
1 of the Sherman Act. This is a per se 
violation of Section 1 of the Sher- 
man Act and is a rule of long stand- 
ing. This is the other side of the coin 
with respect to the Second Com- 
mandment. 

IV. FOURTH COM- 
MANDMENT: THOU SHALT 
NOT REFUSE TO DEAL WITH 
ME WHERE YOUR PURPOSE IS 
TO DESTROY COMPETITION, 
NOR SHALL YOU REQUIRE ME 
TO DEAL EXCLUSIVELY WITH 
YOU WHERE YOUR PURPOSE 
IS THE SAME. 

A manufacturer may make a uni- 
lateral announcement of prices and 
may unilaterally refuse to deal with 
those not adhering to the practice; 
however, any attempt by the manu- 
facturer to enfore resale price main- 
tenance, such as refusing to deal 
with a distributor, may result in a 
violation of Section I of the Sher- 
man Act. If the manufacturer solicits 
or permits the assistance of other dis- 
tributors in enforcing resale prices, a 
per se violation of Section 1 of the 
Sherman Act will result. Similarly, a 
manufacturer's threats to refuse to 
deal with wholesalers who sell to 
price cutting retailers will result in 
an unlawful combination violating 
Section I of the Sherman Act. 

V. FIFTH COMMAND- 
MENT: THOU SHALT NOT 
FORCE ME TO BUY ONE OF 
YOUR PRODUCTS OR SERV- 
ICES IN ORDER TO OBTAIN 
ANOTHER. 

An arrangement where a manu- 
facturer requires his distributor to 
buy a product or a line of products 
in order to obtain another product 
that he wants violates Section I of 
the Sherman Act, Section 3 of the 
Clayton Act and possibly Section 2 
of the Sherman Act. 

The Supreme Court has ruled in a 
number of cases that tying arrange- 
ments are illegal per se where a party 
has sufficient economic power with 
respect to a tying product to appre- 
ciably restrain competition in the 
market for the tied product and not 
an insubstantial amount of inter- 
state commerce is effected. 

Recent cases have required very 
little to meet these tests. 

Total requirements contracts, al- 
though not illegal in and of them- 
selves, may violate Section 1 of the 
Sherman Act where they dampen 



competition. A manufacturercannoi 
extract a total requirements contract, 
for instance, as the price of supply- 
ing credit. 

Full line forcing which requires a 
dealer to handle a manufacturer's 
full line of products may not be un- 
lawful so long as the dealer is not re- 
quired to purchase more than a rea- 
sonable inventory of such products 
and is not precluded from dealing 
also in product manufactured by 
the manufacturer's competitors. 

VI. SIXTH COMMAND- 
MENT: THOU SHALT NOT 
FORCE ME TO SELL SOME- 
THING TO YOU OR ANOTHER 
TO BUY A PRODUCT FROM 
YOU. 

Reciprocal practices, whether 
coercive in nature or based on mu- 
tual patronage, can violate Section 1 
of the Sherman Act and Section 5 of 
the Federal Trade Commission Act. 
If a merger is involved. Section 7 of 
the Clayton Act may also be vio- 
lated. 

A manufacturer cannot force a 
distributor to favor it or others in re- 
turn for favorable treatment by the 
(Continued on page CES-28) 



prior to announcing a marketing 
policy and never after. 

Halverson warns about functional 
discounts if scaled so only two or 
three buyers can qualify. If this is so 
"you're in trouble," he says. 

One delegate points out that a rep 
in a territory can be so powerful that 
he can intimidate retailers. "We 
have a case where we will announce 
a price or policy and the retailers 
tell us they will have to check it out 
with this rep, who reps a line that 
competes with ours and who threat- 
ens he will cut off retailers if they 
take on our line." 

Nichols says. "You have a case." 

Stultz warns, however, that one 
manufacturer was indicted along 
with a rep in a case. "Are you (the 
manufacturer) too dependent on 
reps?" On the same subject, Stultz 
sees precedents eroding as reps grow 
larger. "When a rep is other than a 
rep, when he is stocking, for ex- 
ample." 

Nichols offers two points when 
you are involved in antitrust suits: 

• Thoroughly analyze the plain- 
tiff, who may have some antitrust 
skeletons ratteling his own closet. 

• Have your counsel draft a 
"nasty letter," which Nichols says in 
four out of five antitrust cases will 
resolve the matter. 

Halverson offers: "Don't give up 
on us (the FTC) if you feel your 
complaint is not broad enough to in- 
terest FTC on a national level. We 
have a dozen district offices where 
action can be taken." 
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to his store in the third year of oper- 
ation. "Once people get settled in 
with a committed sales staff and get 
a good deal, they'll be back," he 
says. 

Bitterman also expects an expan- 
sion in the 4-channel business and 
more of a move toward cassettes. 

His store draws customers from 
other cities in Wisconsin and even as 
far away as southern Illinois. 'Team 
is a security factor. We can refer cus- 
tomers to our other stores just about 
anywhere; consumers are well aware 
of that and they want the coverage." 

Dale Lewis of the Team South- 
ridge outlet also reports fine *74 
business, saying that the holiday 
season was very busy. 



PORTLAND 

The sales dollar volume for LPs is 
running two to one over tapes at Al's 
Records, with two stores here. Tape 
sales are accelerating, however, says 
owner Al Vanover, who has enjoyed 
a 20 to 25 percent increase in over- 
all unit turnover and dollar volume 
in the past year. 

Pop music is the big seller at both 
stores, although he tries to carry a 
representative selection to please 
variant tastes. Last year was marked 
by a hefty upsurge in demand for 
the rock *n' roll "oldies" music of the 
40*s and 50's and the trend is contin- 
uing. The 20-35 age group consti- 
tutes a major part of his 15-year 
clientele, with the teen-age market 
steady but not large. He does very 
little business in classical, jazz or 
soul music. 

Quad sales, Vanover notes, are 



picking up and he sees a profitable 
future in this line. The industry at 
long last, he feels, is attempting to 
make more software available. For a 
long time it was difficult to find new 
quad releases but the manufac- 
turers, he believes, have made a de- 
termined effort to correct this situ- 
ation, especially in the past six 
months. 

Vanover is hesitant about predict- 
ing future stability in the LP and 
tape market, but nothing currently 
indicates a slackening of volume 
growth. "Along with everyone else 
in the industry I'm hoping for a con- 
tinued acceleration both in profits 
and in unit sales." Any new develop- 
ments by manufacturers that "take" 
with the consumer, he says, will have 
a salutary effect on the retailer and 
his business future. 



LINCOLN, Neb. 

"We're optimistic about the com- 
ing sales year," says Bob Pavlik, 
manager of Stereo Studio. "We're 
already well over last year's figures, 
and business is always improving." 

Stereo Studio has three stores; two 
here, one in Omaha. "Our Lincoln 
stores are doing very well so far this 
year," continues Pavlik. "The outlet 
in Omaha is a little bit behind and is 
only going fair, but it's coming into 
its own now." Pavlik estimates that 
sales volume here is up 25-30 per- 
cent over last year. 

Like many other dealers, he has 
found that quad stereo systems and 
equipment have done very poorly: 
"Quad is absolutely nothing in terms 
of sales-at its best selling point, it 
didn't make up 5 percent of our 
sales." 

Pavlik claims that his best-moving 



items have been Advent speakers. 
Dual and BSR turntables, and 
Marantz receivers. "One of our ex- 
tremely popular and relatively new 
lines is Yamaha, particularly the 
speakers," he adds "We just began 
selling them this year, and it has 
gone very, very well." 

* * * 

"Our year, so far, has been very 
good-extremcly good," says Dan 
Geiger, manager of Team Electron- 
ics. "We're about halfway through 
our sales year, and already we're 
$52,000 ahead of sales for last year, 
when we grossed about $700,000. 

Team has also had troubles with 
quad systems: "Yes, they bombed 
here." comments Geiger. "Wc 
haven't sold any for the past two or 
three months and it looks like we 
won't be selling any in the next few 
months either." 

Items that have done well include 
8-track tapes, CB radio, hi fi turn- 
tables, stereos, tape decks and com- 
pacts. Team had a hard time selling 
open reel tapes, however. "It seemed 
to balance out, though," adds Gei- 
ger. "If one item did badly, another 
came along to make up for it." 



PITTSFIELD, Mass. 

Pittsfield Radio has found busi- 
ness down a bit but not enough to 
worry about, particularly with the 
economy, according to manager 
John Kastinakis. Open-reel and cas- 
sette sales arc apparently being hurt 
as these are getting to be "dollar 
items" and people are becoming 
very careful about spending in this 
area. 

Conversely, the stereo component 
business has held up, and Kastinakis 
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components and tape players are 
off-shore imports and overseas as- 
semblies of American-made items. 
This brings down the wrath of the la- 
bor unions. They accuse the govern- 
ment of failure to protect U.S. indus- 
tries and workers, and accuse 
multinational manufacturers of 
eroding U.S. jobs by using cheap la- 
bor. 

The brand new trade reform bill 
passed al the close of the 93rd Con- 
gress, may or may not change this 
situation. Subject to congressional 
approval, the President will have 
new powers to raise or lower tariffs 
generally, and to help American 
business and labor hit by cheap im- 
ports. But national economic good 
will be a big factor in deciding indi- 
vidual injury cases. 

The industry also faces the pros- 
pect of an incoming Congress ru- 
mored to be loaded against high 
prices and unemployment. The 92 
new House members are younger, 
more liberally inclined and all busi- 
ness could be hit with a blizzrd of 
consumer and labor-oriented legis- 
lation and rulemaking. 



Still, there is comfort for the busi- 
ness side, too, in 1975. The adminis- 
tration and a strong segment of con- 
gressmen and senators are in favor 
of aid to business to fight recession. 
Another group favors tax breaks to 
increase consumer buying and 
create employment this way. 

These forces are fairly evenly 
matched against the anti-inflation- 
ists who demand price and wage 
controls or rollbacks, tougher taxes, 
especially on gasoline and fuels, to 
discourage consumer spending. A 
recent economic report to the Presi- 
dent steers a middle course of tax 
breaks for consumers, to prime the 
production pump. 

With the President vacillating on 
how he wants to handle the eco- 
nomic problems, attention shifts to 
the new liberal look in the 94th Con- 
gress. 

But how liberal? Older heads arc 
skeptical about how far the re- 
formers can go, or will want to go, 
once they settle in. Veteran congress- 
men point out that the newcomers 
are knowledgeable political career- 
ists. They will split into factions 
when constituent interests at home 
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have to be served. And all will have 
to buck the power of old-line com- 
mittee chairmen, and the conserva- 
tive bipartisan coalition, which is 
forfmidable even though weakened 
by the 1974 elections. 

Actually, this past year produced 
more consumer and business-regu- 
latory bills than expected. There is a 
new antitrust bill with jolting felony 
penalties for white-collar law- 
breaking, such as price fixing and 
other unfair business practices. 

There are new stricter rules on ad- 
vertising claims and product safety, 
and a tough warranty standards bill 
with a section giving the FTC new 
powers, including the right to ini- 
tiate court actions on its own, in pro- 
tecting consumers and legitimate 
businessmen from unfair trade prac- 
tices. 

What this new year will bring is 
anybody's guess. But here arc some 
of 1974's major and ongoing actions 
affecting audio, video and tape 
equipment. 

First, a look at the consumer elec- 
tronic imports, estimated to make up 
to 70 percent of the consumer elec- 
tronic product sales. 

In August, Treasury promised 
"early action" on the two-year-old 
Zenith and Magnavox complaints 
that the Japanese government un- 
fairly subsidizes its exporters in this 
field. Once begun, a countervailing 
duty slays on until the other govern- 
ment withdraws its offending sub- 
sidy practices. 

So far. Treasury hasn't decided 
whether or not there should be a 
countervailing duty to equalize com- 
petition for U.S. manufacturers. The 
situation is delicate, with a new 
round of world trade conferences at 
hand. 

The new trade law would require 
faster (six to nine months) decisions 

(Continued on page CES-28) 



is generally optimistic about the 
coming year. "People are buying 
stereo instead of cars." he notes, 
"and because of the energy crisis and 
fuel shortage, they're finding more 
and more time at home." 

* * * 

The local Lafayette Radio outlet 
also has found the hi fi component 
market holding up well except for 
quad, although manager Dave Cor- 
bett reports a definite problem in 
getting a variety of electronic parts. 
Overall, sales volume is about the 
same this year as in 1973. as opposed 
to solid gains the last several years. 

With layoffs at General Electric 
and other area plants, all business in 
the area is beginning to feel the 



pinch. But he noted "it is the young 
people who control the hi fi and 
record/ tape market, and 1 can't tell 
you where they are still getting all 
the money." 

* * * 

Also disappointed with overall 
business this year was the local Ra- 
dio Shack outlet although dollar 
volume was ahead of 1973. Manager 
Richard Alter feels he has a solid 
share of the hi fi market, although 
quad has not done as well as ex- 
pected. Other items in the Radio 
Shack line generally did well, al- 
though they didn't move fast enough 
to suit him. He looks to a definite rise 
in business in 1975, particularly for 
stereo. 
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JIMMY REA ELECTRONICS: 



By JOANNE OLIVER 



COLUMBUS, Ohio-'Leesten, Jeemmy. I 
have some tapes that are very important to 
me." violinist Dave Rubinoff once said in his 
slight Russian accent to Jimmy Rea, owner of 
Jimmy Rea Electronics, Inc. "But ihey are get- 
ting kind of noisy and I need to have the noise 
taken out." After the ensuing conversation, 
Rubin off was heard saying to Rea, "Honestly, 
Jeemmy. there's not another one like you in 
the country." 

Rubinoff is the kind of person Rea deals 
with. And so is John Smith or Mary Jones. 
From all over, Rea receives orders for electron- 
ics equipment and services, which currently 
add up to "well over 52 million" annually. He 
is quick to grab his United Parcel Service 
record book to show where his customers are 
located. 

In a declining economy. Rea's business is up 
by much more than the cost of inflation. He 
cites increases over last year of $7 1 .000 in June. 



S48.000 in July. S7 1.000 in August and min- 
imum S 100.000 in September. 

He operates from an 1875 fire station with 
little of the original structure changed." The 
ceiling was dropped eight feet and a show- 
room, demonstration room and office space 
were built. But it's by no means fancy. Jimmy 
Rea discounts and thai is how he does it —by 
keeping his overhead low. a prime requisite in 
his book of business rules. "Once your over- 
head is up. you can't cut it back. I never pay 
rent to anyone." he maintains. 

His unique methods of doing business spon- 
taneously burst from his animated conversa- 
tion as he excitedly ranges from topic to topic, 
unhindered by a speech impediment caused 
from a divided palate. 

"First of all, I always try to be on the up and 
up— that's number one." he gestures with his 
index finger. "I don't do anything where some- 
one can say 'hey, what's going on here.' " 



A sincere, "folksy," down-to-earth approach 
is another of his practices. "I have a terrific 
memory for people which has been a fantastic 
help to me." he says. 

Although Rea is a discounter, he maintains 
one price for everyone. "There's nojuggling of 
prices here. I can't spend my time wheeling 
and dealing. I have a reputation for not fooling 
around, and people believe in me. I try to 
make a fair profit- not exorbitant, but fair," he 
asserts. 

Another of Rea's business beliefs concerns 
merchandise. "We don't carry a lot of lines. 
That only confuses customers and they end up 
buying nothing," he says. Rea is distributor for 
Sony and Panasonic video, Garrard, Trusonic, 
Electro- Voice, and 3 M tape. Brands carried in- 
clude Tandberg, B & H, Sherwood, Shure, 
Marantz. Dual. Craig. Phase Linear. Koss and 
Tensor. 

"And we don't handle any 'Mickey Mouse' 
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on countervailing duties. But it has 
granted Treasury a four-year period 
of "discretion." during the inter- 
national conferences, on allowable 
subsidies by trading partners-with 
the hope that many such subsidies 
will be voluntarily withdrawn in 
trade-offs with the U.S. 

The U.S. Tariff Commission is in- 
vestigating claims by D.C. free-trad- 
ing discounters that Japan's Pioneer 
Electronics outlet here is illegally 
forcing price maintenance on deal- 
ers in non-fair trade jurisdictions. 

The commission— renamed the 
U.S. International Trade Commis- 
sion—can ask the President for a 
temporary exclusion order on these 
products, and ultimately a perma- 
nent one. But investigations take up 
to two years for the latter. 

On the domestic front, the FTC 



Plastic Player 
Via Seabreeze 

' TORONTO-Seabreeze Products 
of Canada has developed a low-cost 
plastic portable record player that 
incorporates an innovative sensor 
switch for an almost fully-automatic 
operation. 

The sensor switch designed by 
Seabreeze president. Art Tateishi, 
utilizes a one-piece component 
which combines a spindle shaft cen- 
tered within a shallow cupped base. 

According to Tateishi this part 
acts as a weight sensor, and depend- 
ing on the weight of the desired 
record, actuates a cam which is turn 
selects the appropriate speed. 

The center post of this sensor or 
"magic ring" acts both as a spindle 
and an "on-ofT* switch; by turning it 
clockwise the player mechanism is 
activated, and a continued clockwise 
torque turns up the volume. 

Another feature of this innovative 
player is an automatic pop-up 45 
rpm adaptor which appears upon 
completion and removal of an LP 
from the turntable. 

The player constructed almost ex- 
clusively of Celanese plastics is 
being marketed both in the U.S. and 
Canada. Endura Plastics of Kirt- 
land. Ohio, is the injection molder. 

ITA Directory In 
A Second Printing 

TUCSON -Demand for the Inter- 
national Tape Assn. {ITA) Members 
Source Directory has been so great 
that a second printing has been or- 
dered, executive director Larry Fin- 
Icy reports. Complimentary copies 
of products/services listings for 
ITA's 200 members are available 
from ITA, Box 1 1070. World Tape 
Center, Tucson, Ariz. 85734. 



has assigned its New York office to 
probe complaints of unfair practices 
in the entire audio component in- 
dustry -particularly price fixing and 
price maintenance pressures in 
states and areas where there are no 
Fair Trade laws— or in areas where 
the price maintenance is binding 
only on the individual dealer who 
chooses to sign. (See list of Fair 
Trade states.) 

Fair Trade laws have been eroded 
by state courts, but in 1975 the drive 
will be for a federal law to outlaw 
any manufacturer price main- 
tenance in interstate commerce. 
Sens. Edward Brooke (R., Mass.) 
and Hart (D., Mich.) will spearhead 
this one. Justice Department and the 
FTC want an end to Fair Trade. 

The recent death of a bill to make 
all auto radios capable of FM as well 
as AM reception shows which way 
the wind blows. The winning argu- 
ment was that the auto radio after- 
market would be hit, throwing 
people out of work. 

Unemployment was the magic 
word— outweighing the anti-infla- 
tion arguments against exorbitant 
auto radio manufacturers' prices, 
and public interest pleas. With labor 
against it, the bill never got out of 
the House Rules committee. 




Video Van— Jimmy Rea has built video to 40 percent of his business by 
using customized bus to literally take equipment on road to customers. 

Fontainebleau To Vidcassettes 



MIAMI— The Fontainebleau Ho- 
tel here will show videocassette 
copies of such movies as "Blazing 
Saddles" and "Deliverance" in its 
more than 1,200 rooms. 

The films will be shown through 
an agreement with World-Wide 
Video Communications which ac- 



quired the videocassette access 
rights from Warner Bros. Pictures. 

The TVC copies are being pro- 
duced for World-Wide by Gold- 
mark Communications Corp. on its 
new Transcan film-to-tapc transfer 
process. 
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manufacturer. The use of buying 
power to induce sales of a manufac- 
turer's products is a per se violation 
of Section 1 of the Sherman act. 

VII. SEVENTH COM- 
MANDMENT: THOU SHALT 
NOT ACQUIRE ONE OF MY 
OTHER SOURCES OF SUPPLY. 

A merger between two manufac- 
turers who compete is a horizontal 
merger which may violate Section 7 
of the Clayton Act and Section 2 of 
the Sherman Act. 

To establish illegality, the effect of 
the merger is tested within a relevant 
product market and relevant geo- 
graphic market. If the effect of the 
merger within the rclevent markets 
may substantially lessen competi- 
tion or lend toward a monopoly, the 
merger is illegal. 

Such a merger can be attacked 
when it might cut off, limit, or effect 
the price of a distributor's sources of 
supply. 

VIII. EIGHTH COM- 
MANDMENT: THOU SHALT 
NOT ACQUIRE ONE OF MY 
COMPETITORS. 

An acquisition of a distributor by 
a manufacturer is a vertical merger. 
It may also violate Section 7 of the 
Clayton Act and Section 2 of the 



Sherman Act if it may substantially 
lessen competition or tend toward a 
monopoly. 

Where a manufacturer integrates 
with a distributor, the integrated 
company by its strength can cut off 
equal access to potential customers. 
The integrated company may refuse 
to deal with you or deal with you on 
less favorable terms because it is 
now your competitor. The strength 
of the integrated company may also 
prevent you entering new markets. 
Where there is the likelihood or 
probability that any of these may re- 
sult, the merger can be attacked by 
the distributor. 

IX. NINTH COMMAND- 
MENT: THOU SHALT NOT EN- 
GAGE IN PRICE DISCRIMI- 
NATION BETWEEN ME AND 
OTHER DISTRIBUTORS. 

Section 2(a) of the Clayton Act 
(the Robinson-Patman Act) prohib- 
its price discrimination by a manu- 
facturer between distributors where 
the result may be to injure competi- 
tion either between manufacturers 
or distributors. 

The products involved must be 
"commodities of like grade and 
quality" sold by the same manufac- 
turer in interstate commerce. 

X. TENTH COMMAND- 
MENT: THOU SHALT NOT FA- 
VOR MY FELLOW DISTRIBU- 



TORS WITH BETTER 
PROMOTIONAL ALLOWANCES 
AND ADVERTISING DIS- 
COUNTS. 

Section 2(E) 2(3) of the Clayton 
Act (the Robinson-Patman Act) 
make unlawful discriminations by 
manufacturers under the guise of 
advertising and promotional serv- 
ices to distributors. 

Slow deliveries to you by a manu- 
facturer while he is making prompt 
deliveries to your competitor may 
violate the Robinson-Patman Act. 

XL HOW TO ENFORCE 
THE TEN COMMANDMENTS 
AGAINST YOUR MANUFAC- 
TURER. 

A. The Department of Justice and 
the Federal Trade Commission are 
charged with governmental enforce- 
ment of the anti-trust laws, and a 
complaint can be made to these 
agencies. However, relief from the 
anti-competitive practice may not 
result or may be slow in coming. 

B. A private civil anti-trust suit 
may result in earlier positive relief. 
You can get: 

1. Triple damages from your 
manufacturer; 

2. An injunction stopping the 
arrti-competitive practice; 

3. Even a divestiture of a merger 
to change market conditions so that 
you can fully compete in a market. 



stuff." Rea continues. "I don't buy trouble. II a 
man buys a $20 tape recorder, it will give $20 
service and he'll be back with problems. We 
don't sell anything we don't believe in.'* 

Credit is another area in which Rea has defi- 
nite ideas. He carries $500,000 worth of inven- 
tory literally stacked to the 14-foot ceiling of 
the second floor of the firehouse. That's all my . 
money," he emphasizes. "The man who docs 
business on borrowed money is in trouble.** 

On the other hand, at a time when business 
experts advise that "90 days same as cash" is 
unprofitable. Rea extends free credit for one 
year to his customers and absorbs the expense. 
"One year same as cash," his ads state. 

Rea never advertises for help. Five family 
members are part of the business and when an 
opening occurs they hold a family prayer 
meeting, stating their needs for a new em- 
ployee. They tell no one about the situation 
and then wait. They hire the first 
person who comes in asking for a 
job. "We've never hired the wrong 
person yet." he affirms. 

"I never hire anyone who isn't 
smarter than I am," he continues. "I 
pay my employees well, so we have 
no turnover. One young man you 
saw out there— a very good sales- 
man-makes $500 weekly in lake- 
home pay. Between October and 
January, he'll be making a min- 
imum of $750 a week and will go to 
probably $1,200." 

The name, Jimmy Rea. rather 
than Jimmy Rea Electronics, Inc., is 
used in advertising for a personal ef- 
fect. Family familiarity and friend- 
liness are stressed by such headlines 
as "Never buy electronics from a 
stranger," with employee pictures 
and names included. Radio ads are 
read by Jimmy Rea. Jr., whose name 
is used three times during commer- 
cials. "We want to be more impor- 
tant than our products," the senior 
Rea explains. 

A 35-foot demonstration bus, in- 
strumental in bringing video sales to 
slightly over 40 percent of Rea's 
business, holds complete production 
facilities, including two color cam- 
eras. "We had been having prob- 
lems showing customers video 
equipment," Jimmy Jr. notes. "They 
either had to go to another cus- 
tomer's place to see it or we would 
have to set up a studio, which is time 
consuming. The success of the bus 
has been fantastic. The first week on 
the road two years ago we did 
$ 1 50,000 worth of business which we 
didn't expect." 

Although its primary prupose is 
demonstration, the bus is also a mo- 
bile studio. "We can do in a small 
way anything a professional studio 
can do, with comparable quality." 
Jimmy Jr. says. 

Stock is carried in the luggage 
compartment of the bus so that 
when a customer asks how soon he 
can get delivery, Rea can say, "Well, 
how about now?" In his opinion, 
video equipment has a great future 
with limitless applications for busi- 
nesses and schools. 



Although video sales presently are 
confined mainly to central Ohio, a 
second bus will permit expanding 
the sales area later. "In the future, 
we'll have a second bus which will 
be a complete repair facility. Then 
we'll follow up by going into differ- 
ent areas monthly to deal with any 
problems or repairs," Jimmy Jr. ex- 
plains. 

Rea's ads claim him to be central 
Ohio's largest tape duplicator. He 
also has arrangements with 10 elec- 
tronics hobbyists in other parts of 
Ohio to handle work for him. Seven 
to 10 percent of total business is at- 
tributed to duplicating. 

'*Quad preparation" comprises 60 
percent of all stereo sales, according 
to Jimmy Jr. "We sell the stereo and 
prepare the customer so that all he 
needs to get later are two more 
speakers and a decoder. 
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Conrad Hilton, buyers and sellers 
alike were concerned over higher 
prices, the energy crisis and resultant 
shortages of key raw materials. 

While the worst of the shortages 
and fuel curtailment is over as far as 
the industry is concerned, the over- 
riding concern is the continuing 
"stagflation"— a stagnant economy 
and double-digit inflation thai has 
depressed the buying outlook for 
consumers everywhere. 

The 1975 CES, opening its four- 
day run Sunday (5) "solo" for the 
first time (a week prior to the re- 
named Independent Housewares & 
Mass Merchandisers show, 11-14, 
and National Housewares Manufac- 
turers Assn. exhibit (13-16), al- 
though up in number of exhibitors 
and space in its third winter run, 
finds itself with an embarrassing 
handful of major hi fi firms, due to 
initial exhibitor reluctance and some 
late cancellations. 

In fact, there will be as many im- 
portant audio and video firms oft" 
the CES floor in hospitality suites in 
and out of the Hilton. Included are 
such major names as Kenwood, Al- 
tec. Toshiba, JVC, Nikko, RCA, Ze- 
nith and Akai, to mention only a 
few. 

More important, some of the new- 
est audio innovations will be seen— 
and heard— in the suites, not on the 
exhibit floor. CBS will have its ad- 
vanced L1A and L2A, and new L3A 
SQ logic decoders, and a new SQ 
stereo enhancement circuit in its 
Blackstonc suite. 

Pioneer Showing 
Four New Units 

CARSON, Calif.-Pioneer Elec- 
tronics of America will introduce 
four new units at the Winter Con- 
sumer Electronic Show including a 
quadraphonic home 8-track play- 
back deck, an underdash car stereo 
cassette player and two car stereo 
speakers, Steve Solot, vice-presi- 
dent, sales, announces. 

The deck. Model QH 44, with pro- 
gram light and automatic 2/4 chan- 
nel selection, features a four-chan- 
nel indicator light which operates 
whenever a 4-channel tape cartridge 
is inserted. 

The cassette car stereo player, 
Model KP 212 features automatic 
eject, fast forward and rewind. 

Each of the two new car stereo 
speakers are 6x9, full range, dual 
cone systems. Model TS 691 has a 
reported frequency response of 40- 
16,000 Hz. Model TS 692 features a 
reported 35-16,000 Hz range. 

New Line For 
Fidelitone Inc. 

CHICAGO-Fidelitone Inc. has 
entered the replacement cartridge 
business with a line of 30 top-selling 
ceramic and eight magnetic car- 
tridges, John T. Strawa, marketing 
services manager, says. The firm will 
be at the Consumer Electronic Show 
with the recently introduced record 
care line, and a totally new product 
for the maintenance market. 

"Our expansion in the record and 
tape maintenance market ties in fan- 
tastically with the economy— more 
people are staying home, using their 
sound equipment, and taking better 
care of it," Strawa notes. The record 
care line, under the name Fidelicare, 
is moving very well, he adds. 



Tate Audio, which introduced the 
prototype of its Directional En- 
hancement System (DES) SQ logic 
decoder during (not at) the summer 
CES, will have the first of the three 
IC chips for the CES kit on display 
at its Pick Congress suite-which can 
be used on its own as an SQ matrix 
decoder. (Unconfirmed but reliable 
sources say that National Semicon- 
ductor is manufacturing all three 
custom lCs for Tate.) 

One of the real bright spots at 
CES is the autosound market, with 
no less than 14 manufacturers, plus 
other importer/distributors, on 
hand, almost as many as at the re- 
cent Auto Parts & Accessories Assn. 
show here (Billboard, Nov. 9), plus 
two key additions in Craig and 
Sanyo. 

For despite the severely depressed 
state of the auto industry and result- 
ing drop in new car sales, the re- 
placement car stereo market contin- 
ues to grow, but not without a solid 
commitment from virtually every 
manufacturer to increased advertis- 
ing and promotion outlays. 

Although the so-called in-dash 
"boom" may be the type some in- 
dustry executives claim, the fact re- 
mains that in-dash is growing, along 
with the cassette configuration 
thanks to improved automatic-re- 
verse mechanisms. 

Another growing area, along with 
custom kits, is the increasing num- 
ber of combination Citizens Band 
(CB) and cassette/ 8- track units from 
at least six companies. 

Although the entire hi fi industry 
is going through what is perhaps the 
best series of "deals" from virtually 
every manufacturer, the high end is 
definitely getting the nod from a 
member of major firms. 

And at least one of the big boys, 
General Electric, is showcasing its 
new Monogram line of moderate- 
priced components and cassette/ra- 
dio combos. Another company, Jen- 
sen Sound, with a foot in both the 
auto-sound and consumer electron- 
ics markets, is using the CES to 
launch a major move into the home 
audio mart. 

But as Larry Karel, president of 
the [HMM, noted earlier (Billboard, 
Dec. 28), the number of buyers, 
dealers, distributors and reps 
headed here is definitely lower than 
last year, despite the gas shortage 
that kept many away at that time. 

For almost the first time in 
memory room availabilities— while 
not plentiful— are in evidence, due 
not only to fewer bodies, but also to 
shorter stays. 

The dealer is definitely in the 
"catbird seat" on the eve of this 
year's show. It is the rare manufac- 
turer who will not admit to the most 
extensive array of dealer/ distributor 
incentives in many years, combined 
with an ingenious number of pro- 
motions and consumer ad plans de- 
signed to keep the hi fi dollars com- 
ing in. 

Thus far the home entertainment 
area is still a relatively bright spot in 
the overall economic picture. As the 
typical consumer cuts out his vaca- 
tion trips and dining out, with the- 
atergoing and even movies curtailed, 
he and/or she is continuing to buy 
records and tapes, and the equip- 
ment to play/record them on both at 
home and in the car. 

This is where the cautious opti- 
mism comes in for every facet of the 
industry— that the entire economic 
situation will improve before "stag- 
flation" hits here as well. 



Mni America, Ltd., has named Elliot Daw & 
Associates, newly formed rep firm, to handle its 
audio products and tape recorders in So. Calif., 
marketing director Jay Menduke announced. 
Headed by Davis, a 30-year industry veteran 
most recently Verit Industries (Wald Sound) 
marketing director, the new company at 14630 
Saticoy St., Van Nuys, Calif. 91405, replaces the 
factory-direct arrangement instituted by Akai for 
the area less than six months ago, when it 
switched from Marshank Sales (Billboard, June 
1). 



Sympson Corp., Lexington, Ky., has us on the 
lookout for Panasonic's new miniature cassette 
recorder at the CES show. It's brand new. will fit 
right in your shirt pocket and could be a very 
strong item. 



oc. is the new rep for Gusdorf & 
Sons, Inc. in thejtates of Washington and Ore- 
gon. Gusdorf has been expanding its sales or- 
ganization in all market areas. 



By ANNE 

Hal Leonard Publishing, Mil- 
waukee, publishers of music scores 
for school bands, has added a new 
touch to its Woody Herman Avant 
Garde scries of concert music. Re- 
corded tape cassettes by Herman, to 
be used in conjunction with a live 
concert, arc included with scores for 
the two selections in the new series, 
"Current Events" and "A Little 
Space Music." The recordings are 
also available in reel-to- reel format. 
* * * 
The Audio-Video System, Divi- 
sion of Ampex Corp. and the Insti- 
tute of Audio Research, Inc. are 
planning a joint training seminar on 
service and maintenance of Ampex 
professional tape recorders. The 
week long seminars will be con- 
ducted by Ampex personnel at Insti- 
tute of Audio Research labs in New 



DUSTON 
York. The free seminars begin Mon- 
day, January 13. Registration is lim- 
ited. To register contact Frank Rush 
at Ampex Corp., Hackensack, NJ. 
(212) 736-6116. 

* * * 
Pathe Marconi, in Paris, has pur- 
chased an Apex on-cassette printer 
in the first sale of this equipment 
outside the U.S. Audionutic Corp., 
exclusive international sates agent 
for the Apex system, announced 
recently. 

The equipment, produced by 
Apex Machine Company, Ft. Lau- 
derdale, Fla.. prints label copy 
directly on both sides of a cassette si- 
multaneously in up to three colors. 
The machine completely eliminates 
paper labels and can operate at 
speeds up to 100 cassettes per min- 
ute. 



Guaranteed performance! 




That's what you get with every 
Brady pressure-sensitive splicing tape. 



Make Brady your single source for splicing tape and 
you get advantages that pay big dividends In perform- 
ance and production. Guaranteed micro-tolerances 
of —.005" to +.0" provide maximum precision on 
every splice. And Brady non-flowing adhesive elimi- 
nates bleed problems, assures smooth, drag-free 
performance. 

All Brady* splicing tapes are designed for man- 
ual use or automatic splicing and loading equipment 
More, whatever you're loading or duplicating, Brady 
has a splicing tape in a size and type to match — 



8-track, audio or video cassette. And behind each is 
Brady's 30 year experience and leadership in 
pressure-sensitive tape development and production. 
Plus heavy emphasis on R & D to pace new 
developments. 

Prove It. Take advantage of the free Brady sam- 
ples and make your own tests. The coupon makes 
It easy. 

W. H. Brady Co., 2221 w. Camden Road, Milwau- 
kee. Wisconsin S3201 (414) 332-8100 



Free! 



Get your free samples of Brady pressure-sensitive splicing tape. Mall the coupon todayl 



■■■■■■■■■■■■■■■■ 
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WK BRADY CO- EST 1914 
AUOtO/VtOeO ACCESSORIES 
ELECTRICAL AND INDUSTRIAL PROOUCTS DIVISION 

2221 W. Camdon Rd . Milwaukee Wl 63201 

Please send me free splicing tape samples as Indicated below. Plus specifications 
and prices. 
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HELMS RETURNS— Bobby Helms returns to recording his first release on the 
Larrick label, distributed by International Record Distributing Associates. 
Seated is Helms. Standing, left to right, Mike Shepherd, IRDA, Marvin 
Hughes, president, Larrick Records; Kenneth Ratts, Helms' manager, and 
Hank Leving, president of IRDA. 

Bare LP Draws Wild Promo 



NASHVILLE-Onc of the biggest 
promotional pushes ever is under- 
way by RCA on behalf of the con- 
cept album. "Bobby Bare And The 
Family Singin* In The Kitchen," 
which was released in September. 

The promotions included a tran- 
scribed radio show featuring Bare 
and the kids, serviced to both coun- 
try and to M-O-R stations; a chil- 
dren's coloring book based on the 
LP; copies of the album and of Shcl 
Silverstein's book "The Giving 
Tree" to major newspaper entertain- 
ment writers; transcript of an in- 



depth interview done with Bare con- 
cerning the album project, also for 
newspaper editors. 

Some of the promotions have 
been completed; some are in final 
stages of preparation. By the time 
the entire program has concluded, 
the album will have been the subject 
of one of the most imaginative cam- 
paigns ever designed for a country 
LP. 

Now Bare and Silverstein, the au- 
thor of the concept, are together in 
the studio again, working on a sec- 
ond, similar project. 



_Counlry_ 

Robbins Prompts 
Race Car Drivers 
To Cut An Album 



NASHVILLE-Grand National 
race car drivers David Pearson, 
Buddy Baker, Cale Yarborough, 
Bobby Allison and Darrell Waltrip 
are going to cut a country music LP, 
to be sold at racing events across the 
nation. 

Through the prompting of Marty 
Robbins, also a driver, the racing 
men agreed to do the album, to be ti- 
tled "NASCAR Goes Country." 

Described as a "serious effort to 
produce a quality product," the se- 
lections will be mostly standards. 

Pearson, for example, will do "May- 
belcnc" and "Hot Rod Lincoln " Al- 
lison will do "These Boots Arc Made 
For Walking," and "Home Sweet 
Home Alabama," Baker will sing 
"Lord, Mr. Ford," Yarborough will 
do "Chevy 409" and collectively 
they will sing special tunes. 

There also is a possibility that 
Richard Petty will join the group. 
Backup will be provided by such art- 
ists as Boots Randolph, Floyd 
Cramer, Charlie McCoy and Pete 
Drake. The session will be produced 
by Milton Blackford, but the label 
hasn't been selected as yet. 

The album is expected to be on 
the market by February. Its backers 
arc Jim Donohoand C.K.Spurlock. 



ACE Works For Peace 
And Goals In Association 



• Continued from page 3 

organization of an ethics committee 
to formulate a code of professional 
ethics to be adhered to by the mem- 
bership, and in addition thereto, to 
disseminate to the membership per- 
tinent news and information as to 
unscrupulous promoters or other 
persons, individuals, or organiza- 
tions whose representations or pres- 
entations to the public in the name 
of country music do not adhere to 
the standards required by the organ- 
ization. 

(5) The participation by the or- 
ganization or the individual mem- 
bers thereof in approved philan- 
thropic activities. 

(6) A general and unified effort on 



the part of all the members of the or- 
ganization to promote the good will 
of the industry. 

Members of the board, in addition 
to Morgan, arc BUI Anderson, Jim 
Ed B ro wn . W i I m a Lee Cooper. 
Jimmy Dickens, Jan Howard, 
George Jones, Barbara Mandrell, 
Jean Shcpard. Connie Smith, and 
Hank Snow. Porter Wagoner and 
Tammy Wynette are ex officio mem- 
bers. 

At the January gathering, special 
guests will be RCA's Jerry Bradley, 
currently president of the CMA; 
Opryland manager E.W. "Bud" 
Wendell, and "Grand Ole Opry" 
manager Hal Durham. At the Feb- 
ruary meeting, members of the trade 
press will be special guests. 




TRIUMVERATE TOAST-Three S's of musk, Starday Sun, and Singleton, 
get together for a toast to 70 years of musk. Left to right, Don Pierce, Star- 
day, Sam Phillips, Sun, and Shelby Singleton, SSS International. 



OUR COUNTRY MAY BE SHORT OF PENNIES BUT . . . 

JOE STAMPLEY 




HAS A LUCKY 



"PENNY" 



ABC / DOT-DO A-1 7540 



JOE STMdPtfY-Penny <*«); producer: Norro Wilson; 
writer: G. Lane/S Davis; publisher: At GaHico, 8MI; ABC/ Dot 
DOA- 17537. From his last outstanding LP "Take Me Home To 
Somewhere" Stamplev delivers a positive love song with 
much feeling and his own soulful style. This will be another 
his ever-growing string of hits. Flip: No info 




CASHBOX 
Written by 

GRACE LANE-STEVE DAVIS 

Produced by: 
NORRO WILSON 

Published by 




RECORD WORLD 



AL GALLICO MUSIC CORP 

65 WEST 55th ST., NEW YORK, N.Y. 10019 • (212) 582-1368 
Nashville Office: 1207 16th Ave. So. (615) 385-2922 



THE ARTIST: 

Kenny O'Dell, best known for his penning of Behind Closed Doors, House of Love, and There's Trouble In Paradise. 




Kenny O'Dell (CP 0140), his own renditions of those same hit songs he's penned for others plus the new Soulful Woman. 




This time Kenny has saved the best for himself and some of the hottest C & W stations in the Country know it. Soulful Woman (CPS-0219). 




KCKC 

WEXL 

WGBG 

KBUY 

KFDI 

WBAM 

WENO 

KLPR 

KDJW 



San Bernardino 

Peoria 

Greensboro 

Ft. Worth 

Wichita 

Montgomery 

Nashville 

Oklahoma City 

Amarillo 



WBLU 

WINN 

WRCP 

WIVK 

WSLC 

WDEN 

WUBE 

KOOO 

WMNI 



Roanoke 

Louisville 

Philadelphia 

Knoxville 

Roanoke 

Macon 

Cincinnati 

Omaha 

Columbus 



WEET 

KIKK 

WKDA 

KVOO 

WTOD 

WPLO 

WYDE 

WMAD 

KKYX 



Richmond 

Houston 

Nashville 

Tulsa 

Toledo 

Atlanta 

Birmingham 

Madison 

San Antonio 



On Capricorn Records, Macon, Ga. 



CAPRICORN RECORDS 
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RICH SET 
AT TRUCKERS 
AWARDS FETE 

MEMPHIS-Thc first annual 
Truck Driver's Country Music 
Awards Show, slated for the Riv- 
crmont here April 3, will be head- 
lined by Charlie Rich, according to 
an official announcement. 

The awards ceremony and show 
will follow a $25 a plate dinner, with 
proceeds going to the American 
Truckers Benevolent Assn. 

Other top artists are expected to 
be added to the list of performers 
and presenters, as awards are given 
in 10 categories, including that of 
Best Truckin' Disk Jockey. 

The event is co-sponsored by 
Fram and by Open Road Magazine. 



BOB LUMAN FIRST 

Claremore 
Schedules 
5 Benefits 

CLAREMORE, Okla. - Bob Lu- 
man and the Stones River Band wilt 
appear in concert at Claremore Jun- 
ior College here in February in the 
first of a regular series of five ben- 
efits involving major artists. 

Luman will be followed in March 
by Tommy Ovcrstrecl and the Nash- 
ville Express. Two special attraction 
shows are set up for April and May. 
LeRoy Van Dyke kicked off the con- 
cert series at this unique school. 

Ninety-two youngsters have 
moved here in the past year to enroll 
at the Hank Thompson School of 
Country and Western Music, com- 
ing from all over the nation. The 
' school, established officially some 
18 months ago, began its first semes- 
ter of operation with an enrollment 
of 25 students. Five months later en- 
rollment had jumped to 8 1 students. 
They are studying country music ex- 
clusively, unlike other colleges and 
universities around the nation with 
more ambitious programs and larger 
enrollments. 

The college has had the support of 
the Country Music Assn., which oc- 
casionally has provided guest lectur- 
ers. The school offers a country mu- 
sic artist major and another in 
business. Associate of arts degrees 
are offered in both areas. 

Courses included are stage and 
television techniques, history of 
country music, country music appre- 
ciation, the contemporary American 
Music Industry, and copyright, as 
well as private lessons in country 
music instruments. 

George Highfill and Bill Cheat- 
wood compose the full-time faculty 
of the country music school. Part- 
time instructors supplement the 
classes. Guest lecturers over the past 
year have included Tommy Over- 
street, Dot Records; Bill Monroe. 
MCA Records: Bill Williams of Bill- 
board; Jo Walker, executive director 
of the CMA. Frances Preston, vice 
president of BM1; Roger Sovine, 
BMI; Bill Denny, Ccdarwood Pub- 
lishing; Johnny Duncan, Columbia; 
Carmol Taylor. Norris Wilson and 
George Ritchie, songwriters; 
Doodle Owens and Lou Rochelle, 
also songwriters; Marijohn Wilkins, 
composer; Joe Allison, writer and 
publisher; Harlan Howard; writer; 
Fred Birch, writer, and Don Ganl, 
ABC producer. 

Larry Fowler is dean of informa- 
tion and development at the school. 



Billboard SPECIAL SURVEY for Week Ending 1/11/75 



Billboard 



Hot Country Singles 



i Copyright 197S. Billboard Publications, Inc. No part of this publication may be reproduced, stored in a retrieval system, or trans- 
mitted, in any form or by any means, electrons, mechanical, photocopying, recording, or otherwise, without the prior written permis- 
sion of the publisher 
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(L Butler, ) Cwlchhetd). Warner Bros 
8046 area, BMI) 

I CAN'T HELP IT (If I'm Still In Love 

With Y0U)-Ue»da Ronstaert 

(H WiDtams). Capitol 3990 (Fred Rose. BMI) 

OUR L0VE-hnr Mate 

(R Miller). Columbia 3 Mtt (AJihond. BMI) 

SON OF A ROTTEN GAMBLER -Ann* Umtj 

(C Taylor), Capitol 3955 (Blackwood /Back Road, BMI) 

HERE WE GO AGAJN-iriw Sha. 

(5 Throckmorton). RCA 1007) (ReactionyUnart, BMI) 

COUNTRY GJRL-My him. 

(T Gosliitf, A Hnkshati), Epic 8 50042 (Columbia) 
(Al Galko, BMI) 

ANGELS ARE HARD TO 

FIND- Hank Wiltums Jr. 

(H Williams lr ), MGM 14755 
(Hint Williams lr . BMI) 

I CAN HELP- a: ' f s.» 

(B Snn). Monumenl 8-8671 
IC jmbia.i i'C'5-nb nt BMI) 

AINT SHE S0METHIN' ELSE-cd*. Rm. 

0 Foster. B Rice), ABC 12037 (Jack t Ball, ASCAP) 

ON THE WAY HOME- amy JMn Ui«« 

(BJ. Robinson). MCA 40303 (4 Star. BMI) 

LAY BACK LOVER- Qottie ntti 

(S rVpin, R Vanhoy), RCA 10125 {Tree, BMI) 

BIG MAMOU-FWIn' Fraacbie »ou^ M 

1 The Otatlaers 

(l Dans). 20th Century 2152 (Peer BMI) 

RICHARD AND THE CADILLAC 
KINGS- Doyta Holi 

(S Simlh, [ Simpson ,'t ). Baroaby $08 
(Chess/ lanus) :Sirt£ Me/6Kk|ard. ASCAP) 

HE'S EVERYWHERE-Marily. Sellan 

(I Whitehead C Dobbins) Hera 1221 (PIP) (l<m 
ftivm, ASCAP) 

MR, SONGWRLTER-Sunaay Sharp* 

(T Boyce M Poners). United Artists 571 
(United ArtittSi'Boyca t Powers. ASCAP) 

F0RGETW 'BOUT Y0U-jt» cusar 

(A Reyncldi D Williams). MCM 14753 (lack, BMI) 

I BELIEVE THE SOUTH IS GONNA RISE 

AGAIN -Taaya Tadar 

(6 Braddock). Columbia 3 10O69 (Tree. BMI) 

THAT'S HOW MY BABY BUILDS 

A Ft RE- Johnny Russell 

(I Foster), RCA 10135 (Adtentine ASCAP 

HOPPY, GENE AND ME-Roy tofn 

(S Garrett. Oorfl, Brinn). 70th Century 21M 
(Peso/lnery. BMI) 

BUTTERFLY- Eddy hmu 

(Gerard, Bernet. David. Curb). MGM 14769 
(Sabacthafti, ASCAP) 

LONG DISTANCE KISSES-Uny nosiord 

(t Hostord) Shelter 40312 (MCA) (His 8 Her. BMI) 

DEAR GOD-Roy dan 

(C Gantry, I Chiriacka). ABC/Dot 17530 
(Ensign BMI/ Famous. ASCAP) 

CHAMPAGNE LADIES AND BLUE RIBBON 
BABIES-Fertin Hvsky 

(D Franc AL "Doodle" Owens). ABC 12048 
(Acufl Rose/Hill 8 Range, BMI) 

YOU ARE THE ONE- mi rm i Sherr, B-yc. 

(K. Weslberry, H Habour). MGM 14776 
i :".!*,■ ■> - BMI) 



1 


1 










1 


1 






si 


2 


$9 


73 


4 


70 


75 


3 


71 


37 


13 


72 


67 


a 


ttr 


68 


3 


vt 


90 


2 


75 


14 


3 


76 


S3 


S 


77 


82 


« 


78 


» 


7 


79 


77 


4 


to 


87 


3 


it 






82 


S9 


3 






14 


91 


2 


65 


92 


4 


16 


93 


2 


17 


94 


3 


it 




89 


79 


7 


90 


99 


2 


91 


CD 




92 


99 


2 


93 






94 


97 


3 


95 


% 


5 


96 




97 


100 


2 


N 










99 






100 


86 


7 



TTTU-Artist 

(Writer). Label 8 N 



n fLVsl label) (PuWrsher Licensee) 



SWEET SURRENDER- loan Oaaaar 

(J Denver). RCA 10148 (Wall Disney. ASCAP) 

SALLY G- Paul McCartney t Man 

(P McCartney), Apple 1875 (Capitol) 
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(R. Porter, B. Jones). Shannon 824 
(MaRet/Porter Jones. ASCAP) 

WE'RE OVER- taring lodriaau 

(C. Weil. B Mann), Mercury 73621 (Phonogrjm) 
(Screen Gems Cokimbia/Summerbill. BMI) 

ANGEL IN AN APRON-Dtmad h«** 

(G Pailon. R Heltard), Caprice 2004 (Acoustic, BMI) 

WHOEVER TURNED YOU ON, FORGOT TO 
TURN YOU OFF-uwa m wdk*. 

(D. Willws. T Marshall), MCA 40345 (Emera'-d Isle.' 
Baltleground. BMI) 

ROCK 'N ROLL (I G»e You The Best 
Years Of My Life)- Mac Dam 

(K Johnson), Columbia 3 10070 (Tree. BMI] 

SOMETHING JUST CAME 
OVER ME- en..!., ft* 

(MA (hell). Mercury 73646 (Phonogram) 
(Matamillion, BMI) 

POUR IT ALL ON ME-dm rt«.«s 

(W Cross. R Bnlang. P Richey), United Artists M4 
{Brougham Hall. BMI) 

SEE SAW- Patsy Sadd 

(R Dams. H Putt, C Sutton). Mega 1217 
(PIP) (Are, BMI) 

I MAY NOT BE LOVIN' YOU-Pau Pap. 

(G Sicfiey. N Wilson. B Shernll), Aeco 603 
(Al Galico/AJcc*. BMI) 

UVIN' IN THE SUNSHINE OF YOUR 

LOVE- Ray PWaai 

(D Hall B Duke), ABC/Dot 17576 
(Mimosa 8MI>' Bob Moore. ASCAP) 

LOVING YOU WILL NEVER 
GROW OLO-Laa Maoaa 

(0 Silver), ?l»h Century 2151 
(Hank Williams Jr , BMI) 

WRITER ME A LETTER- Boooy c oka 

(7 Hardin, W Mesktil), GRT 014 (Chess/ Ian us) 
(fox Fanfare/Cakenrk. BMI) 

I'VE NEVER LOVED ANYONE 

MORE-Uada Karpoet 

(L Hargrove. M Nesmith), [lektri 45215 
(Window. BMI) 

UNDA ON MY MIND-u™.. TafHy 

(C ■«.".. MM 40339 (Taitty Bud. BMI) 

COME ON DOWN— TaaatfjM f ,n,e Fard 

(J Hayford. SL Stone). Capitol 3916 (Mandiru. BMI) 

CHOO CH00 

CH'BOOGIE-AsleeMI The Wheel 

(M. Gabler. V Hortoa. D. Darhng), Epic 8 50045 
■ ) (Rytwc. ASCAI*) 



I'LL BELIEVE ANYTHING YOU SAY-Saaw j. 

(J AndKk). MGM 14773 (Lowtry, BMI) 

RAIN -Ins UsaanwM I m Caaidia 

(l Gali ni. Monument 8630 (Columbia) 
(f«sl Generation, BMI) 

LEAVE IT UP TO 

ME -My Latin 

(E Corner) Bryan 1010 (Blue Moon, ASCAP) 

EARLY MORNING LOVE-Sam-i Mm 

(S Johns), GRC 2021 (One. BMI) 



YOURS AND MIND-oa 

O Slroni M. Littledeld). Ente-piise 9108 (Coluwbta) 
{Hardhead. BMI) 

OH BOY -Dual 7- ask 

(I Roraeo). ABCyDot 17536 (WSeretort, BMI) 

ME AS I AM-Ch,p Tayaar 

(C Taylor). Warner Bros 8050 
(BlKkffood/Bacfc Road, BMI) 

DON JUNIOR - J-n, Ed *wm 

(T Romeo), RCA 10131 (merefore. SMI) 

WATCH OUT FOR LUCY- Tony Boom 

(L. Mack). Capitol 3994 (Oanoi.'Dadgum, BMI) 

FROM THIS MOMENT ON-ioru... t «ita. 

(B Guitar). MCA 40306 (4 Star. BMI) 

BEFORE THE NEXT 
TEARDROP FALLS- Frer*, Faadar 

(V Keith. K Peters) ABCi'Dot 17540 
(fingerlake, BMI) 

EASY LOOK- ken-, Prka 

(S Throckinorton. C Putman). RCA 10141 (tree. BMI) 

ALL THE LOVE Y0UU 

EVER NEED- Dirt Cathraa 

(J Setty) Enterprise 9109 (Columbta) (Tm, BMI) 

RIDE 'EM COWBOY -l*im o> m 

(P Dam), Bang 712 (Web TV) (Web IV BMI) 

IN AT EIGHT & OUT AT TEN-ta. tkmm 

(S Barrett R. Mareno), Chart 5223 (Bnddah) 
(Rice; Mareno. SESAC) 



Tit HIS Just Keep h Comm. 
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EASY TO LOVE 



PB-10108 



AND THE FAMILY 

SINGIN' 
IN THE KITCHEN 



APL1-0700 



PB- 10096 



DICKEY LEE 

THE BUSIEST 
MEMORY IN TOWN 

PB-10091 

Exclusively on 

RCA RECORDS AND TAPES 
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DONT JUST TAKE OUR WORD FOR IT. BUT 



IT'S A HIT! 



INITIAL REACTION AND CONSUMER RE- 
SPONSE WILL MAKE A BELIEVER OUT 
OF YOU, TOO. JOIN THE BELIEVERS 
AND WATCH IT ACCELERATE. 



"I'LL 
BELIEVE 
ANYTHING 
YOU 
SAY" 



MGM # 14773 



BY 



SAMI JO 



I /rr// ute • f / 




FROM HER HIT MGM ALBUM: 

IT COULD HAVE BEEN ME" 



EXCLUSIVELY ON 

MGM 
RECORDS 



MGM # S3G 703 



The 
Lowery 
Group 

of Music Publishing 
Companies 



_Gounkry_ 



Nashville 



By BILL WILLIAMS 

Warner Bros, has its nice new of- 
fice in Nashville, but its playback 
equipment hasn't arrived as yet. 
Publisher Alex Zanitis solved that 
problem. He drove a sound truck up 
to the window, summoned boss man 
Jonathan Fricke, and pitched his 
music in that manner Epic's Da- 
vid Houston is back to a full sched- 
ule of activities following his acci- 
dent near Eric, Pa. He, his manager, 
Tillman Franks, and members of his 
band were all injured. Despite some 
leg pains, David completed three 
dates in Florida, finished work on 
his album, and is going strong. . . . 
Dot's Ray Griff is not so fortunate. 
He's been forced to cancel all per- 
sonal appearances through mid- 
January, due to a serious arthritic 
back condition and kidney disorder. 

Country music didn't used to be 
like this. Playboy Records, in con- 
junction with the release of Mickey 
Gilley's second album, "City 
Lights," has contests going in vari- 
ous cities. The country listener who 
wins gets a night of the best in Chi- 
cago, replete with limousine service, 
hotel, and then on up to Playboy's 
Hotel and Club in Lake Geneva for 
two days. . . . Mickey Sherman of 
Okart, Inc., in Oklahoma City- 
brought Gene Tracy into the West- 
emeer Ballroom to perform. He also 
will be recording one of the Peggy 
Dennis tunes, "Heading South." . . . 
Arthur Kent and his wife, Helen, are 
celebrating their 30th wedding anni- 
versary with a two-week Caribbean 
cruise. Arthur is co-writer of "Take 
Good Care of Her," by Elvis, and of 
the movie "Framed," featuring Joe 
Don Baker. 

Marvin Hughes, president of Lar- 
rick Records, has announced com- 
pletion of negotiations for a distri- 
bution deal with International 
Record Distributing Assn. The first 
release is a Bobby Helms record. . . . 
Barbara Fairchild has added a four- 
piece band to her road show, includ- 
ing her husband. Randy Rein hard. 
Randy formerly was with Charley 
Pride. . . . Johnny Paycheck doing a 
new album and single under the 
guidance of Billy Sberrill. . . . Kelly, 
former Cinnamon artist, has formed 
a band called The Nashville Stars. 
Her agent is now Ron Blackwood. 
. . . Tex Clark of Brite Star says his 
label will release new singles by Bil- 
lie Jo Spears, Roger Ricker and Jack 
Randolph. Billic Jo now is under 
contract to United Artists. . . . 
Warner Bros. Doug Kershaw will 
perform at the NEC convention in 
Washington. D.C. Feb. 8-12.... Roy 
Clark and Diana Trask performing 
together at the Frontier in Las 
Vegas. . . . Donna Fargo witl head- 
line the rodeo in Phoenix in March. 
. . . Conny Van Dyke is featured at 
the Derby Dinner Theater in Hot 
Springs Ark., also in March. . . . Le- 
Roy Van Dyke and Susan Haney 
work the French West Indies in 
April and May. performing at the 
Meridian Hotel in Guadalupe. . . . 
Minnie Pearl has agreed to work a 
select number of fairs during the 
year ahead. . . . Walt Pascoe has 
given up life on his 800-acre Califor- 
nia ranch to devote full time to sing- 
ing and writing songs. . . . The Kris- 
tofferson album of "Me and Bobby 
McGee" finally has been certified 
gold, which makes three for Kris. 

Dolly Part on and Jerry Reed, de- 
spite being with the same label 
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* Star Performer-IPs regulennj proporfronate upward progress this week. 
TITLE -Artist Libel & Dumbo (OsliibutMi labfl) 


tSt 


I 


4 


THE SILVER FOI-Chartie Rich, tp> re 32250 icmii 


2 


l 


25 


BACK HOME AGAIN -John Denm. eu cm tut 


it 


0 


4 


1 CAN HELP— Bitty SwM, Monument a 33279 (CorurMia) 


4 


2 


13 


MERLE HAGGARD PRESENTS HIS 30TH ALBUM — Merle Hazard 

& The Strangers, cipitoi st 1 1331 


5 


3 


27 


COUNTRY PARTNERS-Loretta Lynn & Conway Twitty, MCA 427 


G 


( 


| 


GET ON MY LOVE TRAJN-La Costa, capital st lias 


7 


4 


5 


MfSS DONNA FARGO— a so Dot doso too? 


-V 


13 


5 


CITY LIGHTS- Mickey Gifley, PUttov pb 403 


J 


10 


1J 


THE RAMBLIN' MAN-Waylon Jennings, RCA apli 0/34 


10 


12 


29 


RUB IT IN— Billy Crash Craddoch, ABC ABC* SI/ 


l*A 


14 


3 


SHE CALLED ME BABY— Charlie Rich, rca apu kbs 


12 


s 


7 


PRIDE OF AMERICA- Charley Ptidt, RCA API 1 0757 


13 


7 


10 


DflN Will IAUS VOI III— ifir/iw nmn ?r»ni 


Vi 


20 


3 


SONGS OF FOX HOLLOW— Tom T. Hill, Mercury srm i soo (Phoo^ano 


IrV 


19 


32 


pi 1 DC 1 flUf _Biinntai Uikan ltti ipi i twin 


M 


11 


31 


IF YOU LOVE ME LET ME KNOW-Oavia Newton lohn, hca 4ii 


17 


15 


j 


HAVING FUN WITH ELVIS ON STAGE -D vis Prosify, rca cpmi mis 


18 


21 


5 


REUNION— Glen CanpboJI, Cap<toi sw 1 1336 


U 


17 


20 


COUNTRY- Anno Murny, cipitoi st 1.324 


20 


22 


t 


LIKE OLD TIMES AGAIN-Riy Prieo. nvrh 6538 mord/ABQ 


it 


26 


4 


COUNTRY HEART 'N SOUL-Froddio Hart, Cpn* st \m 


it 


30 


3 


HEART URE A WHEa-Unda Ronstadt, c.psiot st nasi 


23 


24 


1 


fnrlitt. uit* u.l t~.ii:- *•— , — . . — — 

GREATEST H ITS— Mel lilies. MGM M3G 4970 


tr 


31 


3 


HIGHLY PRIZED POSSESSION -Anne Murray, Capitol ST 11354 


25 


10 


10 


CLASSIC CLARK-Roy Clart, abc/du doso 2010 


26 


28 


14 


LOVE IS LIKE A BUTTERFLY-Oolly Parton, DU «pl_ =.']_' 


27 


18 


23 


ONE DAY AT A TIME -Marilyn Sellers, m w mips no! (nr) 


21 


23 


( 


WHAT A MAN MY MAN IS— Lynn Anderson, Corumtu kc 33m 


29 


25 


11 


SONGS ABOUT LADIES 8 LOVE-Johnny Rfadrieuez, m«cu., sum 1 10012 

(Phonoeram) 


w 


30 


18 


PLEASE DONT STOP LOVING ME -Porter N' Doty, »a mioses 


31 


27 


t 


WOMAN TO WOMAN-Tammy Wynette, it >E 3324S (Col.robui 


<K 

W 


40 


2 


BREAK AWAY-Kris Kristofferson 8 Rite Coolidte, MomrmM n 33271 
(Columbia) 


33 


34 


30 


GREATEST HITS VOL 11-LoreHa Lynn, uu 420 


34 


37 


90 


BEHIND CLOSED DOORS-Chaiiie Rich, Er« «E MM Won*.) 


35 


29 


13 


MONSTER'S HOLIDAY-Buck Owens, Ca„,w ST 11332 


36 


35 


18 


I'M NOT THROUGH LOVING YOU TET-Conway Twitty. KCA W 


37 


41 


7 


GREATEST NITS-Oiene Tusk, *»c. Dor ooso 2007 


38 


32 


14 


tuc dcct nr ruaoitr Dim c - .mm 

lilt oral Uf InAKUC KTUI-Epie HE 31933 {Columbia) 


30 


43 


5 


INSIGHT INTO HANK WILLIAMS IN SONG AND STORY-Hank Williams 8 
Hank Williams lr., MCH M3C <9IS 


40 


36 


10 


TAKE ME HOME TO SOMEWHERE-Joe Stempley, «ec m ooso 20K 


41 


42 


11 


LIVING PROOF-Hank Williams Jr., Men <9ll 


42 


45 


10 


ROOM FULL OF ROSES-Mkkey Giley, n.,bo, eoi 


43 


44 


14 


THEY DONT MAKE TM LIKE MY DADDY-Lorette Lynn. 1 > m 


44 


33 


S 


LATEST 8 GREATEST-Dinny Davis, rca tPU o;;< 


45 


46 


2 


1 WISH 1 HAD LOVED YOU BETTER — Eddy Arnold. MGM M3G 49S1 


40 


38 


9 


FAMILY 8 FRIENDS— Roy Clark, utc/Doi doso 20K 


47 


47 


I 


PLEASE DONT TELL (That Sweet Ote' Lady 01 Mmel-lohnny Carver, 

«BC UC0 143 


40 




1 WONDER WHO'S BABY (Y041 Are «ow)-Jerry Wallace, mu M 








40 

50 


P^^^^p* FALL AWAY-Tei Hitter, Capitol ST 113SI 

■ffipspj CHAMPAGNE LADIES t BLUE RIBBON BABIES-Feftin Husky, nc M 



(RCA) for years, worked together 
for the first time in a series of road 
shows last week. . . . Jacky Ward 
drew a crowd of 6,000 despite a 

snowstorm at Council Bluffs, la 

Connie Eaton at the Hub Pub Club 
in Linville, N.C., for a nine-day en- 
gagement. . . . Moe Bandy of GRC 
relies totally on a travel agency for 



all of his wanderings. . . . Sand! 
Burnett (Billboard Trendsetter win- 
ner) set for two major TV appear- 
ances: the Mcrv Griffin Show Jan. 7 
and the .Ernie Ford Nashville-Mos- 
cow Express, which airs Jan. 8. . . . 
David Rogers made an honorary 
citizen of Tucson, and then held 
over there for an additional week. 



Yamaha Fest Is Set; 
74 Winners Named 



International 
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TOKYO-The "World Popular 
Song Festival in Tokyo *75" will be 
held Nov. 14-16 at the Nippon 
Budokan, says Akio Iijima, man- 
ager, planning dept., projects divi- 
sion, Yamaha Music Foundation. 

Norway and Japan are the grand 
prize winners of the fifth Yamaha- 
sponsored international contest that 
was held here last Nov. 15-17. 

"You Made Me Feel I Could Fly" 
with music by Kristian Lindeman of 
Norway and lyrics by Johnny Sa- 
reussen has won the Grand Prize of 
$3,000 for the song, plus $1,500 for 
the performance by Ellen Nikolay- 
sen. She also has won the Best Per- 
formance Award of $1,500 and a 
crown of pearls. 

"Itsunomanika Kimi Wa"- one of 
Japan's five final entries— has won 
the Grand Pnze total of $4,500 for 
singer- songwriter Yoshimi Hamada. 
He also has received one of five Out- 
standing Performance awards of 
$500 each. The four others have 
been presented to Akira Yamazaki 
of Japan (for singing "Ima Dewa" 
by Hisao Fujii), Jose Luis Rodriguez 
of Venezuela (for singing "No Hay 
Tiempo Que Perder" by Anibal 
Abreu), Farah Maria of Cuba for 
her rendition of "El Recuerdo De 
Aquel Largo Viaje" by Raul Gomez, 
and to Marion of Finland for her in- 
terpretation of "Aurinkosilmat" by 
Rauno Lehtinen. 

The Cuban and Finnish girls also 
have taken part in two of the nine 
Outstanding Song awards $1,000 
for each composition and $500 for 
its performancc-lhat were pre- 
sented at the fifth annual festival. By 
country, song title, composer/lyr- 
icist, singer or vocal group, the seven 
other winning compositions are: 

Belgium: "Met De Zomer Zee"- 
Phil Van Cauwenbergh & Paul 
Quintens, Nicole & Hugo; Brazil: 
"Que Diacho De Dor"— Antonio 
Carlos/ Jocafi. Maria Creusa; 
Greece: "Min Ipohoris"— John Re- 
nieris/Ilias Asyestopoulos, Hclpida; 
Holland: "Dream Your Dreams"— 
Bolland & Bolland: Hungary: 
"Hany Ejjel Vartam"-Pal S. Ga- 
bor/Erika Huszar, Viktoria Vincze: 
Israel: "Sing a Song to the Sun" - 
Nurith Hirsh/David Barak. Ilanit: 
Japan: "Kiso"— Kagari Matsuda, 
Yuki Katsuragi. 

In addition, the Israeli. Brazilian 

Laryngitis Silences 
Glen Campbell Dates 

AUCKLAND-Glen Campbell 
arrived in New Zealand suffering 
from traumatic laryngitis, following 
an extensive Australian tour, and 
had to cancel his New Zealand 
dates. He did only three of 15 al- 
ready sold-out concerts and the 
party, comprising Campbell, his 
manager, agent, valet and four mu- 
sicians returned to Los Angeles. 

Campbell's manager. Stan Schni- 
der explained that Campbell had 
been working solidly for the previ- 
ous two months and had lost his 
voice through overwork. It was the 
first time in eight years that Camp- 
bell had cancelled out of any concert 
appearance. 

At a press conference in Auck- 
land, Campbell was presented with 
three gold albums and five gold sin- 
gles, all representing sales of one 
million. "Glen Campbell Gold," a 
special compilation album released 
to coincide with the New Zealand 
tour was certified gold within one 
week, the fastest-selling album in the 
history of EMI (New Zealand). 



By HIDEO EGUCHI 

and Japanese entries have received a 
special award from Genichi Kawa- 
kami, president of the Yamaha Mu- 
sic Foundation and chairman of the 
judging committee. Judges com- 
prised 15 Japanese citizens and 10 
Japan residents from overseas. 

At the last minute, West Germany 
was unable to participate, though 
Polydor supports the annual festival, 
Other supporters include CBS/ 
Sony, Canyon Records, King 
Record, Nippon Columbia. Nippon 
Phonogram (Philips). Teichiku, 
Toho, Tokuma Musical Industries, 
Toshiba-EMI, Victor Musical In- 
dustries and Warner-Pioneer. Out of 
the 46 final entries, 28 have been se- 
lected for release here and as usual a 
live album is being produced by the 
Yamaha Music Foundation. 

Held annually at the Nippon 
Budokan, Japan's largest hall, the 
festival is aired over the American 
Forces' Far East Network out of this 
music capital. 



DJM To Lift 
Sales From 
Pye In May 

LONDON -DJM has given no- 
tice to Pye of its intention to intro- 
duce its own sales force from the be- 
ginning of May. 

Under the terms of DJM's licens- 
ing agreement with Pye, the inde- 
pendent retained the right to change 
over to a pressing-distribution asso- 
ciation at six months' notice. 

Stephen James, DJM managing 
director, says the decision is based 
on the improved sales gained since 
August by the four salesmen cov- 
ering key areas of the country. "We 
have achieved positive results on 
certain sections of our catalog which 
had not previously been evident, in 
particular the Starline budget label 
and Elton John's back -catalog," re- 
ports James. 

He added that DJM turnover, 
without breaking a new artist, had 
improved by 300 percent in 1974, 
principally due to the long-running 
chart activity on "Goodbye Yellow 
Brick Road" and Elton John's 
"Greatest Hits." which has sold 
400,000 copies to dale, twice as 
many as had been budgeted for. 

Although John's contract with 
DJM expires in February, the com- 
pany is still owed three albums, one 
of which is expected to be a double, 
recorded in concert at Madison 
Square Garden. 

The DJM sales team, working un- 
der sales manager Les Tomlin. will 
be 12 strong and will be supple- 
mented by one supervisor and two 
telephone sales girls, who will keep 
in touch with dealers not receiving a 
regular call. It is intended that the 
sales operation will be functioning 
by April I, in readiness for the May 
1 takeover. 

The Dick James Organization is 
also expanding in Europe. The asso- 
ciation with CBS in France, where 
DJM has a manufacturing and dis- 
tribution deal, has been extended to 
Belgium and Holland, where the la- 
bel was previously under license to 
Phonogram. In addition to the Paris 
office, DJO is looking towards open- 
ing further branches in Amsterdam, 
Berlin, Zurich and Stockholm, with 
the possibility of setting up a Japa- 
nese company also being investi- 
gated. Existing DJO offices are in 
Sydney, New York and Los Angeles. 



From the 
Music 
Capitals 
oftheV\forld 

LONDON 

Following successful market tests, 
300 B and CVCharisma record-sell- 
ing accounts are now stocking pa- 
perback books by the Charisma 
Books subsidiary— all concerned 
with rock music or rock culture. 
Among the titles: Peter Hammiirs 
"Killers, Angels, Refugees"; "The 
Autobiography Of A Brown Buf- 
falo,'* described as the first hippie 
autobiog; and 'The Road To Rock," 
a collection of interviews taken from 
ZigZag magazine. In preparation 
arc books on Pink Floyd, Led Zeppe- 
lin and Van Morrison. 

Paul Sabu, son of Sabu (the "Ele- 
phant Boy" of film fame), in Lon- 
don this week to promote his debut 
single, "Out In The Country" (Pye 
Popular), which was produced for 
him by R. Dean Taylor, chart-maker 
here with "Gotta See Jane." . . . Mal- 
colm Eade, ten years with Pye. leaves 
the a&r department, with Jed Kearse 
taking over responsibility for 
Golden Hour and budget records. 
Ember and Walt Disney, as well as 
handling all classical repertoire; and 
Robin Blanchflower also leaves the 
a&r department after two years. His 
responsibilities will be shared by Pe- 
ter Summcrficld, Alan McLachlan 
and Colin Ricardo. 

Lenny Welch, chart-topper in the 
U.S. with "Since I Fell For You" in 
1964, here for his first-ever tour of 
the U.K. Pye will bring out his first- 
ever British release to tic in with the 
event. . . . Following the best-selling 
book and album of "The Butterfly 
Ball." comes a series of animated TV 
specials, a stage musical and, in 
1976, a full-length theatre film. . . . 
First album "The Baker Gurvitz 
Army" (Vertigo) out Jan. 10 here— 
it's a group formed by ex-Cream and 
Blind Faith drummer Ginger Baker 
and ex-Buddy Miles bassist and gui- 
tarist Paul and Adrian Gurvitz. Band 
is being launched Jan. 25 at the 
Olympia, Paris, in front of British 
and European press. 

Phonogram here recruiting five 
national display personnel to im- 
prove the company's in-store cov- 
erage. Says general marketing man- 
ager Ken Maliphant: "With 
increased competition for in-store 
display space and the legitimate de- 
mand by retailers for point-of-sale 
support from record companies, we 
feel that specialist personnel are an 
essential pan of our leatn." 

Mick J agger picture-hunting. His 
kinsman, the late David Jagger, was 
a distinguished artist who com- 
manded $5,000 a portrait and died 
in 1958. Jagger says he would love to 
buy one of his ancestor's paintings. 

PETER JONES 



Capons 7 Staged 

LONDON-British Lion has 
signed a deal on a new stage musical, 
"Capone." set in the Chicago of the 
1920s, and loosely based on Al Ca- 
pone's rise to power and ultimate 
downfall. Lyrics and music are by 
Pierre Tubbs, and the book is by 
Tubbs and Jonathan Torres. The 
project took more than a year to 
complete. 

The musical runs through a wide 
range of music, from near rock to 
1920s jazz, using a big band on stage 
as background to Busby Berkeley- 
style routines. 



Mull Cutout Controls 



• Continued from page I 

trust regulations make all-industry 
action impossible, but Gortikov 
agreed to recommend Bridge's sug- 
gestion to individual record com- 
pany presidents. 

Bridge told Billboard: "Dumping 
is not an immediate problem in Brit- 
ain, but it is one that already hurts 
the Canadian industry and we 
would need only a mini-depression 
here for it to become really serious if 
not controlled." 

An illustration of the problems 
that can occur is provided by John 
Marshall, managing director of 
Tamla Motown, U.K. 

He said: "Motown in America just 
did a whole big program of deletions 
and it really has created a problem 
because there is quite a lot of mate- 
rial coming into Britain. 

'it was the first major deletion 
and covered around 40 titles, includ- 
ing most of the big names like Diana 
Ross, Four Tops and Jackson Five. 
There is not a lot that is going to 
harm us here, though Diana Ross al- 
bums like "Surrender" and "Every- 
thing is Everything" are very steady 
sellers. I have seen product adver- 
tised at very low prices, like J 1 .92 an 
album on orders of $60 minimum. 

"There is always a clash between 
domestic companies and their inter- 
national parents, and in this case I 
think Bridge's suggestion is sound, 
except that the quantities involved, 
in the particular instance I de- 
scribed, would be too substantial for 
us to be interested. Again, the idea of 
scrapping deleted product has some 
appeal, except that there might be 
something like 2 million pieces in- 
volved. 

In contrast. A&M general man- 
ager John Deacon explains: "We 
have no problems whatsoever. This 
is because we have a very strict pol- 
icy in America. In the first place, the 
company rarely deletes, and in the 
second, insists Jerry Moss that every- 
thing deleted has to be scrapped. It 
may sound rather 'holier than ihou." 
but has always been the case and it 
applies equally to us in Britain. 
When you have a fairly small roster 
of artists it is not fair to upset them 
by allowing their albums to be sold 
off cheap." 

Most companies have had some 
experience of cutout problems. Ear- 
lier this year Phonogram suffered 
from an influx of copies of a Rod 
Stewart album released by Mercury 
in America, and sold in Britain at 
only half the recommended retail 
price. RCA had similar difficulties 
with a deletion by the American par- 
ent, but managing director Geoff 
Hannington stresses: "We get very 
good cooperation from the States, 
and in this instance a swift telephone 
call brought immediate action. The 
ideal is to get to a situation where 
very few deletions are made. But 



with a large catalog this is very diffi- 
cult." 

WEA managing director Richard 
Robinson also draws attention to the 
need for cooperation between Brit- 
ish companies and American. "The 
volume of cutouts in the U.S. is very 
large in relation to the U.K. market, 
so there is always a potential prob- 
lem. But we are in constant touch 
with America and there has been no 
significant embarrassment up until 
now." 

United Artists managing director 
Martin Davis comments: "We do ac- 
tually have an arrangement where 
we have first refusal on deleted 
stock, as Geoffrey Bridge suggests, 
hut the problem is what to do with 
the stuff if you buy it. The best solu- 
tion would be to scrap every thing, or 
to delete in small quantities, but 
really it is a problem that can only be 
solved by better stock control in 
America and a reduction in the 100 
percent return privilege they oper- 
ate. It is not really a major headache 
though." 

At CBS. managing director Dick 
Asher says: "Yes. cutouts are a prob- 
lem, and not just a local one. The 
world is getting smaller, and they arc 
a problem for record companies in 
every country. We are working 
towards a system of first refusal on 
deleted American product, but there 
is going to have to be some kind of 
unified control throughout the in- 
dustry sooner or later." 

Disco DJs Form 
Union In Poland 

• Continued from page 4 

a thorough knowledge of the music 
they play, but also a specific stand- 
ard of culture and general knowl- 
edge. Consequently, candidates 
must possess at least a secondary 
school certificate. Comperes are now 
members of the Culture and Art 
trade union, of which the National 
Council of Comperes is one section. 

Polish discos play mainly Ameri- 
can and Western European records, 
though Hungarian material is also 
popular. Copyright is handled by 
ZAIKS (the union of artists and 
composers), which is the Polish 
equivalent of America's ASCAP, 
and royalties are received by foreign 
composers. 

Obviously, there is also a need to 
present Polish records, though sin- 
gles are almost nonexistent in the 
Polish market. To fulfill that need, 
United Entertainment Enterprises, 
the firm that runs discos in Poland, 
has had discussions with Polskic 
Nagrania, the country's only record 
company, which is now releasing 
singles for discotheque presentation. 
The choice of repertoire is in the 
hands of a special commission. 
Disks made for the discotheques are 
not sold in the shops, but can be 
bought on the spot in discos. 
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We can supply all U.K. labels world wide at prices at least 35% 
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Heavy Yule Release 
Caps Love(ly) Year 



By MARTIN 

TORONTO- Love Prod uctions. 
headed by Frank Davies, which ad- 
ministrates its own Daffodil and 
Strawberry labels in Canada as well 
as Island Records, hit the Christmas 
market in Canada with an unprece- 
dented release of product from vari- 
ous Canadian artists. It is the largest 
release of Canadian product by one 
company in recent memory. 

Albums included in the pre- 
Christmas release were "Hang On 
To Your Resistance" by Cochrane; 
"The Huggett Family"; "Dillinger"; 
"Lies To Live By" by the Spirit of 
Christmas: "My Pleasure Is My 
Business," the original soundtrack of 
the movie of the same name with 
music by Cochrane; and "All 
Around Us" by A Foot In Cold- 
water. 

Davies, who was international di- 
rector for Liberty in London, Eng- 
land, came to Toronto five years ago 
and set up Love Productions. A year 
ago the company was virtually star- 
ing bankruptcy in the face before re- 
ceiving a healthy injection of capital 
by investors led by Bill Ballard of 
Maple Leaf Gardens, Toronto, and 
Myron Wolfe of Towers Depart- 
ment Stores and Oshawa Wholesale, 
Toronto. 

In a year there has been a remark- 
able transformation of outlook for 
the company, with many of the cred- 
itors steadily being paid off as well 
as renewed energy and investment 
being put behind the label's artists. 

Within the last six months, a com- 
plete staff has been hired by the 
company with Liam Mullan han- 
dling national promotion; Joe 



MELHUISH 

Owens, formerly with Quality 
Records, taking care of Ontario pro- 
motion; Roger Cross working in 
promotion on the Canadian west 
coast; and Jean Marie Heimrath 
handling promotion in Quebec. 
Deane Cameron retains his position 
as merchandising manager, and 
Sam Murphy was recently ap- 
pointed as promotion coordinator. 

The structure of Love Productions 
as an independent label was a decid- 
ing factor in the acquisition by the 
company of the Island label for ad- 
ministration in Canada. 

"What wc arranged was that Love 
would administer the label in Can- 
ada as far as sales and promotion," 
slates Davies. "A separate deal was 
made with Quality Records for 
record pressing and distribution." 

The Love Production labels Daf- 
fodil and Strawberry are distributed 
in Canada by A&M Records. 

"We are on about the 1 1th current 
Island album and the sales are really 
impressive; around 75,000 units sold 
with only a few radio spots here and 
there." 

Island has album product out by 
Sparks, Eno, Kevin Ayres, Wailers, 
Peter Cook and Dudley Moore, a 
reggae set, Mott the Hoople, Traffic, 
John Martyn, Spencer Davis, Free, 
and others. 

March of 1975 is being hailed as 
Island month by Davies and at that 
time "The Free Story," featuring the 
English band Free (which has never 
been released in North America) 
will be put out by Love in a spe- 
cially-numbered limited edition of 
75,000 available only in Canada. 



Col Intros Mid-Price Line 



TORONTO-Columbia Records 
of Canada Ltd. has established a 
new medium price range of popular 
records and tapes "in an effort to 
supply the marketplace with appro- 
priate product at the most advan- 
tageous price to the consumer." 

Over 150 Columbia and Epic 
popular records and tapes have been 
reduced in price. From a list price of 
$7.29 and $7.98 respectively, this 
product, consisting primarily of 
best-selling back catalog, will have a 
suggested list price of $4.98 and 
$5.98. 

Included in this special range is 
product such as "Gunfighter Bal- 
lads" by Marty Robbins; "Time 
Out" by Dave Brubeck; "I Left My 
Heart In San Francisco" by Tony 
Bennett; "Mr. Tambourine Man" by 
the Byrds; "Folsom Prison" from 
Johnny Cash; plus Greatest Hits al- 
bums by Johnny Malhis, Johnny 
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Horton, Percy Faith, Tony Bennett, 
Ray Price, Johnny Cash and many 
others. 

Julian Rice, merchandising man- 
ager of Columbia Records of Can- 
ada Ltd.. explains: "By making this 
price reduction available now. and 
supporting it with a multi-media ad- 
vertising and merchandising cam- 
paign, it is hoped that dealers across 
the country will immediately pass 
along these savings to their custom- 
ers and thereby lake advantage of 
one of the busiest retail seasons of 
the year." 

3 Music Firms 
Set By Chater 

MONTREAL-Brian Chater. for- 
merly head of Much Productions 
and its subsidiary publishing com- 
panies, Summerlea and Winterlea 
Music, has formed three new Cana- 
dian music companies— Mclbrooke 
Music (BMI), Melville Music 
(CAPAC) and B.C. Music Manage- 
ment. 

Preliminary negotiations have re- 
sulted in the signing of the com- 
pany's first copyright. 'The Grif- 
fin," currently on the market by Carl 
Peterson. 

During a recent trip to England, 
Chater signed deals to represent 
Martin-Coulter Music, which holds 
the copyright for the recent hit 
"Shang-a-lang"; Mews Music, and 
the Valentine Music Group. 

'The aims of the companies are to 
operate as full line, full service pub- 
lishing companies, as well as to act 
as representatives for Canadian 
publishing companies who wish to 
expand their publishing interests 
around the world," says Chater. 



From Ihe 
Music 
Capitals 
oflheV\forld 

TORONTO 

A tribute to Canadian blues and 
jazz singer Jodie Drake was held at 
the Sapphire Tavern in Toronto 
Dec. 21 with such artists as the Gene 
Di Nov i Trio, Salome Bey, Sadik Ha- 
kim and group with Milt Jackson of 
the Modern Jazz Quartet, the Norm 
Anudio Trio, Bobbi Sherron, Joel 
Schulnun, Ada Lee, Jim Galloway 
and the Metro Stompers, Cy Mac- 
lean, with organizer Paul Rlmstead 
and his combo on hand lo provide 
the music. Ms. Drake was taken ill 
suddenly while performing in Van- 
couver recently and has been unable 
lo work since then An album en- 
titled "The Best of Lighthouse" has 
been released by GRT. Lighthouse's 
current single is "Eight Miles High" 
from the "Lighthouse Live" LP. . . . 
The second album by the Canadian 
Brass entitled 'The Canadian Brass 
In Paris" has been released on the 
Boot Master concert Series label. 

Ken Tobias has put together a 
three-piece band including Wedge 
Monroe on percussion, Martin 
Brown on bass, and Davy Murrell on 
lead guitar. . . . John Mills-Cockle, 
who currently is represented on the 
charts with his album "A Third Tes- 
tament" on True North Records, ap- 
peared at the Colonial Tavern in To- 
ronto the week of Dec. 16. ... 
Richard Comber's Shining Tree As- 
sociates has changed its address to 
194 Hallam St., Toronto, Ont. M6H 
1X5. (416) 536-6640. ... The new 
Whiskey Howl Band debuted at the 
El Mocambo, Toronto on Dec. 17. 
. . . Balmur Limited has signed Paul 
Grady to a management contract. 
Balmur also handles Anne Murray, 
John Allen Cameron and Bruce 
Murray. . . . Peter Graham has been 
appointed country promotion man- 
ager for Quality Records. . . . Peg! 
Cecconi, formerly with Music 
Shoppe International, has joined 

SRO Productions The DeFranco 

Family and Cathie Stewart appeared 
in concert at Hamilton Place, Ham- 
ilton on Dec. 20 Gold Records of 

Winnipeg has signed Peggy Sholy. 

MONTREAL 

Gino VanneJII has been invited to 
appear on Don Cornelius' Soul 
Train television show. He will travel 
to the U.S. to tape the show the 
middle of January. Vannelli's next 
single for A&M will be "Powerful 
People," edited down from the al- 
bum cut on the LP of the same 
name. . . . CT1 Records will have 
Ron Carter in Canada for an ap- 
pearance at the Colonial Tavern in 
Toronto Jan. 20-25. . . . Top selling 
singles for Poly dor in 1974 were 
'The Night Chicago Died" by Paper 
Lace; "I Shot The Sheriff" by Eric 
Clapton; and "You Ain't Seen Noth- 
in* Yet" by Bac hma n- Turner Over- 
drive. Top albums were "Not Frag- 
ile" and "BTO II" by BTO, and "461 
Ocean Boulevard" by Eric Clapton. 
. . . Bob Hahn of the publishing divi- 
sion of Champlain Productions Ltd. 
reports the company had 70 copy- 
rights recorded within the last year. 

VANCOUVER 

Dick Clark has requested that 
Bach man-Turner Overdrive perform 
at the American Music Awards in 
1975. WEA has released "Brave Belt 
II," the last album done by the band 
before they changed their names to 
BTO. MARTIN MELHUISH 
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BELGIUM 

(Courtesy of Belgium Radio fc TV) 
SINGLES 

This 
Week 

1 LONELY THIS CHRISTMAS— Mud 

2 LONG TALL GLASSES— Leo Sayer 

3 I CAN HELP— Billy Swan 

4 SING A SONG OF LOVE-Georgs Baker 

Selection 

5 SPECIAL PRAYER— Percy Sledge 

6 YOU AIN'T SEEN NOTHING ft T - 

Baehman Turner Overdrive 

7 JUKE BOX JIVE-Rubettet 

8 DANCE THE KUNG FU-Ceri Douglas 

9 SANCTO DOMINGO— James Lloyd 
10 DE VOLGENDE DANS-Cindy 



DENMARK 

(Courtesy of I.F.P.I.) 



DESOLATION BOULEVARD <LP)-The 

Sweet (RCA) 
STAKKELS JIM-Ga*olin (CBS) 
5 LADE IN FLAME— Stade (Porydor) 
PAPA SUE MED LILLER PA DANSK (LP>- 

Papa Bue Viking Jazzband/LHIer 

(Storyvflle) 
GOODNIGHT VIENNA (LP)-Rlngo Starr 

(Apple/EMI) 
KAT'S FODS' DAG (LP)-Kai Lowing 

(Poly dor) 

KUNG FU FIGHTING (Slngle)-Cart Douglas 

(PYX/ EMI) 
FAR FAR AWAY r Smgi«> Slack (Polydor) 
REIMARS BORNEPARTY (LP)— Johnny 

R earner (Philips) 
WILD THING (Single)- Fancy (Atlantic) 



JAPAN 

(CourtMy: Muilc Ufao, Inc) 
SINGLES 



This 



TO VUJO-*HU«M S*ijo (RCA) 

2 AMAI SEIKATSU — "Go.o NofucM (Poly**) 

3 FUVU NO EXI-*Run*u Koyana«l 

(Rapria.) 

4 ANATA HI AOERU-'Mlivato NWWkawa 

(Victor) 

5 FUVU NO IRO-*Mornoa VamfucM (CSS/ 

Sony) 

6 RVOSHU-*Mldori NHhlnU (Mtaoiuphona) 

7 HAJIMITE NO DEKIGOTO— *Junko 

Sakurada (Victor) 

8 THE FUGITIVE 'K.nfo Sawada (Rorydor) 

9 WAK£-*Kiyo*hi Nakafo (Canyon) 

10 WATASHI INOTTEMASU-*TosN ton And 

Happy & Bkja (Union) 

11 ONNA NO SAOAME-'Tonoaana Klnfa 

(Victor) 

12 KOI NO DAI YOG EN— * Finder 5 (Phllpa) 

13 MIREN- a Hirothl ItsuM (MlrMruphona) 

14 TUKINONAKA NO FUTARI— *Mtf urrr) 

Aaaoka (Victor) 

15 SABISHIGARIYA-'Mtchiyo Aniaa (King) 

16 TSUtSHIN-'Grapo (EToktra) 

17 EFtlMOMISAKI— 'Shlnichl Mori (Victor) 



IS Al NO SNUNKEN-*AM Vashiro (Taichku) 

19 FUTAR10E OSAICEO— 'Mkhjyo Anna 

(Hrvf) 

20 KITAKORO-'Shiniclii Mori (Victor) 



SPAIN 



(Courtesy "El Gran Musical") 
SINGLES 



This 



1 TODO EL T1EMPO DEL MUNDO-Manolo 

Otero (EMI)— (EGO) 

2 QU if RES SER Ml AMANTE— Camblo Sesto 

I Ariola i — (Arabella Armontco) 

3 ROCK YOUR BABY— George McCrae 

(RCA)— (Musics del Sur) 

4 PENAS-Juan Bau (2jflro)-{Nycros) 

6 SUGAR BABY LOVE-Rubettes (Potydor)- 
(Armonico) 

6 CANOILEJAS-Jose Augusto (EMI)-(tven 

MoguH Espanola) 

7 CONVERSACIONES CONMIGO MISMO- 

Jltan Pan-Jo ( Ano!a)-(Arab*!l3) 

8 ACTITUDES— Roberto Carlos (CBS)-(April) 

9 LA NOCHE EN QUE MURIO CHIC AGO - 

Paper Lace (Movlepiay>-<Qulroga) 
10 A FLOR DE PfEL-Julw Igtesias 

(Columbii)-(lvan Mogul Espanola) 



SWEDEN 

(Courtesy of Radio Sweden) 
'Denotes local origin 



FOREVER AND EVER— Demis Routsos 

(Philips) 

DESOLATION BOULEVARD— The Sweet 
(RCA) 

FLAMINGOKV1NTETTEN 5-*(Ftam) 
SJUNGER MIKIS TEODORAKIS-'Sven 

Bertil Taube (HMV) 
ELVIS FOREVER— EMs Presley (RCA) 
OUT OF THE BLU t — * Blue Swede (EMI) 
COUNTRY UFE— Roxy Musk (Island) 
SLAOE IN FLAME— Slade (Polydor) 
LADY BAHANA-*$treaplers (Polydor) 
PROPAGANDA— Sparks (Island) 



SWITZERLAND 

(Courtesy of Radio Hltoarsde) 
SINGLES 

This 
Week 

1 I'M LEAVING IT ALL UP TO YOU-Donny & 

Marie Osmond (MGM) 

2 KUNG FU FIGHTING— Cart Douglas (PYE) 

3 HOLLYWOOD— Wstertoo & Robinson 

(ATOM) 

4 BABY BLUE - Waterloo & Robinson (ATOM) 

5 TRAENEN LUEGEN NIGHT— Michael Holm 

(ArioUj) 

6 CHARLY-Santabarbara (Harvest) 

7 GIGI L' AMOROSO— Dai Ida (Sonopresse 

MfQ 

B SOLEAOO-DanM Sentacrut EnsernMa 
(Odeon) 

9 PtCCOLA E FRAGILE— Drupi (Ricordi) 
10 ES PFAEFFLI— Toni Vescoli (CBS) 



Presley U.K. Sales Surge 
Seen Gaining Momentum 



LON DON - Arcade Records here 
expects sale figures for Elvis Pres- 
ley's "40 Greatest Hits" album set to 
average out at 850,000 units, with 
one-eighth of this figure relating to 
cassettes and cartridges. 

Sales of this TV-bacltcd compila- 
tion album has also reactivated the 
46-album Elvis Presley catalog on 
RCA. What has, however, helped 
both the Arcade album and the 
RCA action is Presley's own strong 
current disk action. 

At this time, the 40-year-old Pres- 
ley is enjoying his best U.S. chart 
performance for some time with 
"Promised Land," and the single has 
now been released in the U.K. Of re- 
cent weeks he has been in the top 10 
singles with "My Boy." Inter- 
estingly, "My Boy" was chosen for 
the U.K. release by the British RCA 
a&r team and to date has not been 
released in the U.S. 

Brian Hall, RCA marketing man- 
ager, said the a&r department felt 
sure "My Boy" would make a strong 
single. As is the case when the U.K. 
company looks for release of non- 
American product, consultations 
and necessary approval were made 
and gained from America. Hall is 
pleased with the Arcade success and 
points out that RCA has now issued 
Presley's "Hits Of The 70*s" album. 



which is selling extremely well. 

Hall sees Presley sales-strength 
gaining momentum and believes the 
singer is winning a new legion of 
fans, many of whom are teen- 
agers. He points to the good sales 
achieved with maxi-million seller re- 
leases some months back, some of 
which featured Presley material. 
These days, RCA owns the complete 
Presley catalog, including the Sun is- 
sues released years ago on HMV. 

He has noted considerable de- 
mand for past-released Presley al- 
bums, notably "Blue Hawaii." And 
he expects increased dealer demand 
following a January BBC Radio One 
program on the singer, and the gen- 
eral publicity surrounding his 40th 
birthday. 

Michael Levene, sates director of 
Arcade, said it took 12 months to 
clear necessary business and get 
clearance on the current "40 Golden 
Hits" album. Sales were fairly stand- 
ard through the whole of the U.K., 
but particularly heavy in Scotland 
and the Midlands. 

Negotiations for the album were 
the longest ever undertaken by his 
company, and Levene added, "Ob- 
viously there is a limited range of 
artists for whom such a package is 
possible.** 
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These are best selling middle-of-the-road singles compiled from 
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national retail sales and radio station air play listed in rank order. 
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Barry Manila* Bell 4S613 (Arista) (Screen Gems Columbia/Wren, BMI) 
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Fran kit Valli. Private Stock 45003 








(Stone Diamond 'Tanny Boy BMI/ Kenny Nolan, ASCAP) 
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Michael Holm Mercury 73643 (Phonogram) (Beechwood, BMI) 
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DREAM ON 








Righteous Drainers, Haven two (Lapnoi) iflDwuunnin, omi; 
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BEST OF MY LOVE 






Eagles, Asylum 15218 (Kicking Beai'Benchmaik, ASCAP) 
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ANGIE BUT 






Helen Reddy. Capitol 3972 (Warner Bros, ASCAP) 
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RIDE EM COWBOY 






Paul Davis, Bang 712 (Web IV) (Web IV. BMI) 
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NEVER CAN SAY G00DBTE 




Gloria Camor, MGM 14748 Cottle, ASCAP) 
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LOVING ARMS 






Petnla Clark. ABC/Dunbill 15019 (Almo. ASCAP) 


15 
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LOOK IN MY EYES PRETTY WOMAN 




Tony Orlando 8 Dawn, Bell 45620 (Arista) (ABC/Dunhill, BMI) 
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WISHING YOU WERE HERE 






Chicago. Columbia 3 10049 (Big Elk. ASCAP) 
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WHEN WILL 1 SEE YOU AGAIN 




Three Degrees. Philadelphia International ZS83550 








(CBS) (Mighty Three. BMI) 
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ISN'T IT LONELY TOGETHER 




Stark 8 McBrien. RCA 10109 (Star Spangled/American Wordnays, ASCAP) 
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FAIRYTALE 




Pointer Sisters. ABC/Blue Thumb 254 (Para Thumb/Polo Grounds. BMI) 
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GEE BABY 






Peter Shelley. Bell 45BI4 (Arista) (Screen Gems Columbia. BMI) 
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Ray Stevens. Barnaby 610 (Chess/Janus) (Ahab. BMI) 
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Paul McCartney & Wings. Apple 1875 (Capitol) (McCartney/ATV. BMI) 
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Neil Sedaka. MCA 40313 (Don Kirshner/KEC. BMt/ASCAP) 
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Peter Dean. Buddah 434 (Miller. ASCAP) 
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John Denver RCA 10148 (Wall Disney, ASCAP) 
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Lana Cantrell PoIydOf 14261 (Silver Blue ASCAP) 
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THE DOOR Of THE SUN (Alle Porte/Del Sole) 






Al Martrno. Capitol 3987 (April, ASCAP) 


29 
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1 CAN HELP 






Billy Saan. Monument 8 8621 (Columbia) (Combine, BMI) 


30 


23 




BABY, HANG UP THE PHONE 






Carl Graves. ASM 1620 amy Tiger. ASCAP) 


31 
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SHA LA LA (Makes Me Hippy) 








Al Green. Hi 2274 (London) (lec/AI Green. BMI) 


32 
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LONELY PEOPLE 








America, Warner Bros 8048 (Warner Bros . ASCAP) 


33 
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THAT GREAT OLD SONG 






George Fischott. GNP Crescendo 191 (Geoige FischoH. ASCAP) 


34 
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I'M A WOMAN 






Maria Muldaur. Reprise 1319 (Yellow Dog ASCAP) 


35 
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YOU FOXY THING, 1 LOVE YOU 






Ronnie i Natalia O Hara. Legacy 103 (Happy Girl. ASCAP) 


36 


48 




YOU'RE NO GOOD 








Linda Ronsladt. Capitol 3990 








(Edwin H. Moms/Jac/Blue Seas/US Songs. ASCAP) 


37 
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THE ENTERTAINER 






Billy Joel Columbia 3-10064 (Home Grown/Tinker Street Tunes. BMI) 


38 


41 




SAD SWEET DREAMER 








Sweel Sensation. PYE 71002 (ATV) (leedsAliektone, ASCAP) 


39 


39 




IT'S A SIN WHEN YOU LOVE SOMEBODY 








Glen Campbell. Capitol 3988 (Canopy. ASCAP) 


40 


43 




HOPPY. GENE AND ME 




Roy Roeers. 20th Century 2154 (Peso/Lower,. BUI) 


41 


BE 


— ■ *4 NIGHTINGALE 






Carole Kmi. Ode 66106 (AIM) (Cdaems, ASCAP) 


42 


42 


2 HIGH ON LOVE 




Jim Weatherly, RCA 10134 (Keca, ASCAP) 


43 


49 


2 PLEDGING MY LOVE 






Tom Jones. Parrot 40081 (London) (Lion/TrVemar. BMI) 


44 


C 


IfflA NEVER LET HER GO 








David Gales. Eleklia 15223 (Kipahulu ASCAP) 


45 


44 




RAIN 






Kris Kristotterson & Rita Coolidge, Monument 8630 (CBS) 








(First Generation BMI) 


46 


45 




SHE DOESN'T LIVE HERE ANYMORE 








lack Jones. RCA 10025 (Dramattcs/New York Times, 8MI) 


47 


47 




WIND ME UP 






Vikki Carr, Columbia 3 10058 (Music Of The Tunes/Thunder's Roar, ASCAP) 


48 


EC 




i LOVE SAID GOODBYE 








' Andy Williams, Columbia 10076 (Famous, ASCAP) 


49 


C 


rrrm iu still love you 






"""■t jim Weatherty, Buddah 444 (Keca. ASCAP) 


50 


C 


mm DAY TRIPPER 






■"■aay Anne Murray, Capitol 4000 (Maclen. BMI) 



What's 
Playing? 

A wttkty programming profiled of 
current ami oldie selections from 
locutions ttroumi the country, 

DENVER: EASY LISTENING 



Villi.,- Il-idd 

AHt»-s*"*o Marie 

42MHatiK>0216 

"Rock 'N Roll." Mac Davis 

"LtH)k In Mv Eves Pretty Woman." Tuny 

Orlando** Dawn. Bell 620 
"Ready." Cat Stevens. A&M 1645 
"Part Of The Plan." Dan Fogelbcrg. Epic 

50055 

"You're No Good." Linda Ronstadl. 
Capitol 3990 
Oldies 

"Till Then." Hillloppcrs. ABC/Dunhill 
2715 

"Could This Be Magic" ABC Dunhill 25 12 
"Near Y ou." Francis Craig. ABC Dunhill 
2710 



LA CROSSE, WIS.: POP PURCHASES 

BeHr St infield 
Jim Sti«Drid Noiclty Co. Ik. 
430N«ho B PL4SMI 

"When Will I Sec You Again,"Thrce 
Degrees 

"Please Mr. Postman." Carpcnlers 
"Only You.*' Rmgo Starr 
"Fairs 1 talcs." Pointer Sisters 
"Down To The End Of The Wine." 

Blanchard<& Morgan, Epic 50023 
"City Lights." Mickey Gilley. Playboy 6015 



NILES. MICH.: SOI L PURCHASES 

Richard Cinnaih 
Cm Bid) Maxic 
eiSSyciner* Sl.49t» 
<61i) 613-5913 

"The Thin Man." Eddie Kendricks. Tamla 
54255 

"As Long As He Takes Care Of Home." 

Candy Siaton. Warner Bros. 8038 
"My Mam Man." The Staple Singers. Slax 

0227 

"She WaiLs. She Loves. She Cares." The 
Devils Workshop. Imperial Sound 
156 



SPRINGFIELD, ILL: POP PURCHASES 

BUX) H »«T|U i: 

SMrNotrltj Co. 
423 Bnrti M.-f 62703 
ttl7)5«-3#73 

"Choo Choo Ch'Boogie." Asleep At The 

Wheel. Epic 50045 
"Sweet Surrender." John Denver. Victor 

10148 

"Look In My Eyes Pretty Woman." Tony 
Orlando & Dawn. Bell 620 

"You Bulldog Drinks Champagne." Jim 
Stafford. MGM 14775 

"Rock "N Roll." Mac Davis 



WICHITA. KA.: COUNTRY 
PURCHASES 



lelT-llW. Hjjutt 
(316)267-7371 



■ Then Who Am I." Charles Pride. RCA 
10126 

"Time To Pay The Fiddler." Cal Smith. 

MCA 40335 
"Legend In My Time." Ronnie Milsap. 

RCA 10112 




Joe Gino photo 

MILT BERENSON, Musical Sales 
One-Stop, believes it's important for 
more one-stops to exhibit at the 
MOA. 
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DG Blueprints Drive 
On 'Archive' Product 



By IS HOROWITZ 



NEW YORK-Archivc Produc- 
tions, Deutsche Grammophon's 
series of early-music recordings 
largely promoted to specialty collec- 
tors in the past, is due for a new con- 
sumer push designed to bring the 
line to closer commercial parity with 
the company's regular DG classics. 

New policy will see some Archive 
albums featured in all monthly clas- 
sical releases during the year, in re- 
cent years Archive sets were offered 
in two or three annual releases, and 
then only marginally promoted. Re- 
lease times were often May and De- 
cember, months when dealer stock- 
ing of new product is normally at a 
minumum. 

Now they will be featured along 
with other DG albums in all com- 
pany consumer advertising pro- 
grams, according to James Frey. Pol- 
ydor vice president in charge of 
classics. As many as half the Polydor 
classics released during the year may 
be devoted to Archive, he says. With 
some 100 albums planned alto- 
gether, the Archive output during 
1975 may thus approach 50 sets. 

The new stress on Archive comes 
as a natural consequence of a broad- 
ening of the line's repertory scope, 
particularly over the last two years, 
Frey says. This expansion has not 
only brought the periods covered 
into later musical eras, it has also 
sought out repertoire that hopefully 
will appeal to a more general au- 
dience. 

Thus, for instance, an Archive 
disk soon to be issued will present 
Beethoven material in unaccus- 
tomed novelty guise. One side will 
offer a Liszt keyboard transcription 
of Beethoven's Symphony No. 8. 
with Leonard Hokanson the pianist. 
And on the flip side, bass-baritone 
Hermann Prey sings adaptations of 
familiar Beethoven tunes {from the 
"Pathctiquc" Sonata and the Fifth 
Symphony, etc. ) in lyrical settings by 
Friedrich Silcher. 

Another disk will offer Beetho- 
ven's own transcription of his Sec- 
ond Symphony for string trio. In still 
another, the 33 Diabelli Variations 
in the well-known Beethoven set will 
be supplemented by an additional 
32 on the same theme by such com- 
posers as Czcrny, Hummel, Liszt 
and Schubert. They are played by 
pianist Georg Demus. 

Records like these, in addition to 
the traditional Archive concentra- 
tion on earlier areas, are expected to 



attract new collectors for the series, 
in Frcy's view. 

It wasn't always thus. From the 
early 1950s, when Archive was first 
offered domestically, the series was 
almost severely dedicated to au- 
thentically-performed original ma- 
terial which musicologically fell into 
one or another of a number of his- 
torical periods, starting with Grego- 
rian chant and reaching to the be- 
ginnings of the classical era. It was 
not concerned with any music more 
recent than the earliest Mozart. 
Transcriptions were avoided and 
original editions used wherever 
available. 

While Frey says this attention to 
authentic detail, including the use of 
period instruments and archaic tun- 
ing, will be retained, the tight con- 
ceptual bonds have been relaxed to 
permit exploration of allied musical 
developments and later periods. 

The new push on Archive comes 
at a time when DG classics are also 
being shaped to win a wider au- 
dience in this country. Frey says that 
the label will present a more "catho- 
lic" profile with respect to both art- 
ists and repertoire. 

American performers will be fea- 
tured in an increasing number of al- 
bums, as will modern American mu- 
sic. In addition, the label expects to 
present more Italian opera on disk to 
ride the current sales spurt in this 
area. 

Musicians Gain $ In 
New Orleans Signing 

NEW ORLEANS-Eighty mem- 
bers of the New Orleans Philhar- 
monic-Symphony Orchestra have 
signed a new three-year employ- 
ment contract calling for a salary in- 
crease, a cost of living raise the sec- 
ond year and a similar increase in 
the final year. 

The minimum weekly salary for 
musicians now is $264, Negotiations 
were handled by Leon Godchaux II. 
president of the NOP-SO, and Da- 
vid Winstein, president of AFM Lo- 
cal 174-496. 

The new binder guarantees sala- 
ries for 38 weeks in each of the three 
years and substantial increases in 
benefits including disability insur- 
ance, pension, life insurance and 
medical-hospitalization insurance. 

Conducted by Werner Tor- 
kanowsky, the NOP-S records spo- 
radically for Orion. 



LA. Philharmonic Firms 
Bowl Season: Pacts Four 



By DAVE 

LOS ANGELES-Four new 
members of the Los Angeles Phil- 
harmonic under Zubin Mehta will 
participate in the group's activities 
for 1975. 

Coming up, in addition to the re- 
mainder of an eminently successful 
subscription season al the ornate 
downtown Music Center, are re- 
cording sessions for the London la- 
bel, the repertoire still being kept se- 
cret, and finalization of summer 
Hollywood Bowl appearances. 

New to the ensemble last week 
was Teresa Harth, wife of the Phil- 
harmonic's associate conductor and 
concertmaster Sidney Harth. Alex- 
ander Tregcr, a student of the late 
David Oistrakh and a graduate of 
the Moscow Conservatory, also joins 
the violins. Jack Cousin, a bassist 
who is 22, and Frederick Tinsley. 



DEXTER JR. 

also a bass player, round out the new 
rookie crop. 

Next summer's Hollywood Bowl 
season will bring an impressive ar- 
ray of guests, both conductors and 
soloisLs. Among the maestri already 
booked are Gcnnady Rozh- 
destvensky. Erich Leinsdorf. Mi- 
chael Tilson Thomas, Judith So- 
mogi. Lukas Foss. Edo de Waart, 
Daniel Lewis, Raymond Leppard 
and Arthur Fiedler. The Bowl's con- 
ventional 10-week season will be 
preceded by a special pre-scason 
week devoted entirely to music by 
Bach with Charles Mackerras 
firmed as conductor along with the 
Philharmonic's Sidney Harth. 

British jazzman Johnny Dank- 
worth also is contracted to conduct 
in a special pop program, it has been 
learned. 

Copyrighted rrt£ 



Elektra/Asylum 1974 

Be Known By The Company 

You Keep. 






Broad, The Bent of Bread— Volume II 
Jackson Browne, Lnfr For The S. 
Harry Chapin, Verities,& Balderdash 
Bob Dylan, Planet Waves 
Bob Dylan & The Band, Before The Flood 
Eagles, Eagles 
Eagles, Desperado 





Eagles, On The Border 
Judy Collins. Colors of The Day 
Joni Mitchell, Court And Spark 
Joni Mitchell, M iles of A isles 
Carly Simon, Hotcakes 
The Souther, Hillman, Furay Band, The S.H.F. Band 
Traffic, When The Eagle Flies 



aeklra asylum 



eiekira asyli 

A Division Of Warner Communications Inc. 

Copyrighted ma 
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If you're a deejay searching for a radio station, or a radio sta- 
tion searching for a deejay. Billhoard is your hest buy. No 
other trade publication is read by so many air personalities 
and program directors, as well as the sharp programming- 
oriented general managers. Best of all. general managers 
report that Radio-TV Job Mart ads can draw five limes the 
results of the next leading radio-TV publication. 

Rates: "POSITION WANTED" is 515-in advanced-far two 
times. 2" maximum. Additional space or variation from 
regular ad style is $25 per inch, no maximum. No charge 
for Box numbers. 

"POSTIONS OPEN" is SI5— in advance-for one time. 
2" maximum. Additional space or variation from regular 
ad style is $25 per inch, no maximum. Box number ads 
asking for tape samples will be charged an added SI for 
handling and postage. 

Send money and advertising copy to: 
Radio-TV Job Mart. Billboard. 1515 Broadwav. N Y. 10036 



POSITIONS OPEN 



Five Figure Salary, for creative. entertaining 
morning penmruililv. J4 Ituur mod- country 
offers great position for tight person. Strong 
production necessary. No beginners please. 
Free hospital, dental, life insurance and 
yearly bonus at Christmas. No n- returnable 
tape and resume to Mike Malone. WUNI 
Radio. P.O. Box 4614, Mobile, AL 36604. An 
Etiual Opportunity Employe*. tfn 



STATION CONSULTANTS . . . 00NTJ 
MOR PROGRAM DIRECTORS IN ME- 
DIUM MARKETS: I need $175 plus. I've 
been offered that, hut as of yet not from the 
right station. I've had over 5 years experi- 
ence in responsible positions— News Director. 
Production Director, Music Director and 
Chief Announcer. Words to describe me— 
dryly humorous, warm, conversational, 
promo t iona 1 hf. minded, stable, married. 
Have first ticket and will to succeed. I'll 
work to forge community ties. Those in- 
terested, who have talked with me and met 
me, have become more interested, to ob- 
viously I'd like an interview. Contact me 
through Box 643, Radio TV Job Mart. 
Billboard. 1515 Broadway. New York. New 
York 10096. jail 



Are you ready for FM Stereo Rock? We cover 
the largest market area between Washington 
and Atlanta with a mix of contemporary 
hits and albums. We're seeking mature, 
talent for our on-the-nir. production and 
copy writing needs. Excellent pay and op- 
portunity for growth for people who can 
communicate. Rush lape and resume lo 
Steve Marshall. WSGH-FM, P.O. Box 11967. 
Bethabara Station, Winston-Salem, N.C 
17106 Please enclose nam pit* of production 
and/or copywriting if interested in these 
areas. jail 



Personality D.J. wanted for RENO'S NO. 
1 DISCOTHEQUE. Heavy Bread for the 
right person. Call Mike after 9:00 P.M. Area 
Code 702-786-3422. 



WGSO, NEW ORLEANS. NEEDS A BIG 
VOICED CREATIVE PRODUCER TO 
HANDLE PRODUCTION AND AIR 
SHIFT. CALL DAN MILHAM. 504-581- 
12*0. jalB 



_Vox Jox 



GOLDEN OLDIES 
TRADING POST 



JOIN IS WITH VOIR CLASSIFIED ADVERTISE- 
MENT. Records ■ Mhiinis • Sheet music • Phonographs • Old 
record ir.idcrs. collectors, swappers, investors, changers, switchers, 
buyers, sellers and .ill other traffickers here is vour I RADINCi 
POST, .1 marketplace, right m the middle of the action: BILL- 
HOARD MAGAZINE. Here's where the ch.irts have been 
measuring music popularilx since the earl) 4u\. BILLBOARD 
GOLDEN OLDIES rRADING POST is open I'or business. 

Don't Miss III! ( lassificd Advertising ( loses Kverv Monday. 

•WANTED TO HI V" "LOR SALE." "SWAPPING" 
Use the headline that fits your need. 

Regular Classified: 75t per word. Minimum $15.00 
Display Classified: $35.00 per column inch. 

PAYMEN1 Ml SI ACCOMPANY ORDER I O: 
Billhoard (, olden Oldies trading Post 
1515 Broadwav. New Wk Citv 10036 



FOR SALE 




FF13 



CHART POSITION 
LISTS NOW READY 

1955, 1956, 1968, 
1969, 1970, 1971 

25C per year, (refundable) 

ONLY ORIGINAL 
ARTISTS & LABELS 



I have access to 1000's of antique 
out of print oldies all speeds. Mostly 
45 RPM. 



A FEW OF CATEGORIES OF RECORDS AVAILABLE 
BIG BAND (Vocal & Orchestra) Duke Ellington "Discorama" 
25t • WESTERN ($2.00) • VOCALS (Male & Female • ARTISTS 
SOUVENIERS • VOCAL GROUPS (Jazz, Pop. Blues) • 
SOUNDTRACKS (all speeds) ... for something special in 
sound tracks— LIST— 50C. Beatles, Elvis, Sax, Trombone, 
Piano (Jazz & Pop) Lush string orchestra. 

YOUR "WANTS" LIST GIVEN SPECIAL EFFORT 

ALL MONEY SENT FOR LISTS REFUNDABLE 

RECORD SLEUTH 

P.O. Box 797 • Flint, Michigan 48501 



• Continued from ptt£t' IS 

glory. XKRA operated with the su- 
per power of 500 KW and I still have 
the QSL confirming that fact. 

"On another occasion, during one 
winter. WFAW operated on the 
same frequency as local 50 KW 
KYW in Philadelphia and XEAWs 
tremendous signal overrode KYW 
for extensive periods in the evenings, 
even though KYW was, at best, only 
20 miles away. These stations, along 
with XEPN, Picdras Ncgras. and a 
few others, were all eventually re- 
duced in power by governmental ac- 
tion: one or two of the stations 
burned down and one of them re- 
portedly blew up. It's been a long 
time since any of the Mexican bor- 
der stations have put in a loud signal 
equal to those of the early 40s." But 

Badfinger Hit 
By WB Demand 

LOS ANGELES -Warner Bros. 
Music wants J 1 83.333.33 returned to 
ihe firm by Badfinger in a superior 
court suit here. 

Plaintiff claims it paid the group 
S100.000 in September 1973. with 
the money to be put in escrow and 
paid lo the group in six installments 
of $16,666.66 due when each of six 
contracted -for LPs were completed 
and copyrights delivered. The pact 
also called for payment of 
$83,333.33 for each completed LP. 

Suit alleges the group did only 
one LP, yet it took the $100,000 and 
did not put it into escrow. It also re- 
ceived $83,333.33 for the LP. which 
the suit asks be returned. 



Bennett, of course, didn't know- 
about some of the Soulh-of-ihe- Bor- 
der workings of Bruce Earle, right 
Bruce? In any case, a fascinating 
book that's educational as well. 

* * * 

CBS Laboratories will be on hand 
at the annual CES in Chicago. 
Blackstone Hotel. Suite 1508. If 
you're in the area. I suggest you drop 
by to talk to Emil Torick, branch 
manager of electronic systems, in re- 
gards to the new L1A and L2A SQ 
logic decoder systems for broadcast. 
Joe Dash of Columbia Records may 
be on hand, too, to talk about SQ 
matrix quad. The dates of the CES 
are Jan. 5-8. 

Superstars 

• Continued from page 20 

be one of the reasons that she has 
gone unlisted on disk jockey logs. It 
would be a major scoop for some 
station to "discover" this enormous 
talent. The first step would be to lis- 
ten to her release (put out in 1974) 
"Lorraine Ellison." 

We're often reminded that it will 
be the youth of today who will lead 
us tomorrow. In jazz it's going to 
have to be extraordinary, petite, seri- 
ous talents like 20-year-old pianist 
Patrice Rushen that will have to 
carry on the great musical traditions 
set by the masters. Her first album 
on Prestige, "Prelusion," is a giant 
step in that direction. 

Look for 1975 to reveal some in- 
teresting black music leaders. The 
aforementioned arc among them. 



50,000 JUKEBOX RECENT RECORDS: 
Rock, Soul. Country. MOR. 100 for $7.00. A. S. 
Records, 2249 Cottage Grove, Cleveland Height*. 
Ohio 44118. tow 

RECORDS— FREE 64 PAGE AUCTION CATA~- 
log of record rarities and oldies but goodie*. Songs 
& Record* International Box 063B, Burbank. 
Ca. 91503. jail 



Cap Seeking 

LOS ANGELES— Legal venue in 
a federal district court suit in which 
Capitol Records is seeking payment 
of a $192,1 15.82 delinquency alleg- 
edly guaranteed by Leo Lerner of 
Boca Raton. Fla., has been trans- 
ferred from that state to Southern 
California. 

The ligitation. filed earlier this 
year, claims Lerner guaranteed pay- 
ment of bills owed by Official Crea- 
tive Productions here in a note 
signed July 8, 1969. Lerner has told 
the court (hat he sent a letter, termi- 
nating his guarantee, March 30. 
1972. 

The local promotional LP broker- 

N.Y. Times In 
Nami Contract 

NEW YORK -Nami Industries 
has signed a co-publishing and ad- 
ministration agreement with New 
York Times Music Publishing Corp. 
for worldwide representation of 
Sona Music Inc. and American 
Shores Music Inc., the music pub- 
lishing divisions of Nami. First proj- 
ect under this new publishing agree- 
ment will be with singer-songwriter 
Guy Thomas. 



MAKE THOUSANDS OF DOLLARS BUYING 
and selling old phono records by mail order. 
Free details: Avema -Sweet Publications. Box 
88BB. Burbank. C A 91503. cow 



SOLD AT AUCTION: COLLECTORS REC- 
ords. LP's. Jazx, Sound Tracks, 0. C, person- 
alttw-*. Indicate list from: Ray Macknk, P.O. 
Box 7511. Van Nuvs. CA 91406 U.S.A. mh29 



Premium Pay 

age firm made a deal with the spe- 
cial markets division of Capitol to 
act as an independent sales rep in 
selling a 10-LP "Stereo Collectors" 
set. A contract, filed with the suit, in- 
dicates the premium firm got a 10 
percent commission when return on 
merchandise was 30 percent or less 
down to 5 percent when the return 
was 65 percent. When the return was 
greater than 65 percent, there was no 
commission, according to the pact. 

Fines Hit LaBelle, 
Blanton For Piracy 

OKLAHOMA CITY-A fine of 
S8.500 against LaBelle Enterprises 
and a second fine of $3,400 against 
its owner, Joe Linden Blanton, were 
ordered by a judge here last week af- 
ter LaBelle and Blanton were found 
guilty on l7counLsof producing and 
distributing pirated 8-track stereo 
tapes. 

Blanton and his LaBelle firm op- 
erated out of Tulsa. 

Blanton also was sentenced to six 
months in prison. 

Two other companies also 
charged in the case were also found 
guilty and fined previously. 



LSoul Radio 

By JEAN WILLIAMS 

LOS ANGELES-Fay Fields, a 
tall, striking personality on KAGB's 
"The Ladies Suite," blends jazz, 
r&b, gospel and comedy in her 
10 a.m. to 2 p.m. show. 

In March 1973 Fay was one of the 
first to be hired at the newly pur- 
chased station. She was employed as 
an executive secretary, holding that 
post until several months ago, when 
management suggested she lake a 
speaking part in a commercial, 

"I had to study communications 
in college, but I am very shy, how- 
ever, I did it. they liked me, and now 
I have a six-day-a-week show." she 
says. "I've gotten tremendous re- 
sponse since I've been on the air be- 
cause I think people really enjov 
hearing a female voice." She has a 
melodious lone quality, geared to 
the tender of heart listener. 

"Success" does not come without 
pitfalls. In a somber, almost child- 
like voice, she notes: "I have not tell 
negative vibrations from any of my 
female peers, but I have experienced 
unkind statements from a few male 
counterparts. They were very 
chauvinistic, even here at the station, 
but with men like Cal Shields, pro- 
gram director, and Del Shields, gen- 
eral manager, who have coached, 
trained and pushed me. I am begin- 
ning to feel very comfortable in this 
position." 

I inquired into the challenges of 
being a black middle-of-the-road 
station, as opposed to a black ori- 
ented r&b station. 

"Different stations have different 
audiences," she says, "and we have 
our listeners." 

There is a family unity at KAGB, 
the atmosphere is pleasant, and Fay 
says, "the personalities relate to one 
another in a relaxed manner." 

Several staff members at the sta- 
tion have been trained and moved 
into key positions. Why, I asked, 
didn't the station employ people 
with a ready background? " In this 
organization we promote from 
within," she answers. (Johnny Mag- 
nus, formerly with KMPC here, is 
the main exception.) 

* * * 

Chuck McCool of WOL, Wash- 
ington, has inserted into his 10-3 
p.m. program, a segment entitled 
"The Dating Game." On a weekly 
basis. Chuck invites bachelors, in- 
cluding recording artists, to answer 
telephones at the station, as female 
listeners call in an effort to secure a 
night on the town with the visiting 
personality. Of course, WOL picks 
up the entertainment tab. 

Remember . . . we're in communi- 
cations, so let's communicate. Soul 
Radio, Billboard. 9000 Sunset Blvd.. 
Los Angeles, Calif. 90069. 



10 DEALS 
SIGNED BY 
MAINSTREAM 

LOS ANGELES-Mainstream 
has signed five new foreign record li- 
censees and five suhpublishing 
deals. 

With all product being released 
on the American firm's logo, agree- 
menLs are with Ricordi for Italy; Vi- 
cor for the Philippines; Basart for 
the Benelux nations; Tape Car for 
Brazil, and Festival for Australia 
and New Zealand. 

The publishing deals are with 
Budde for Germany, Switzerland 
and Austria: Ricordi for Italy; Ba- 
sart for Benelux: Impact for South 
Africa, and Tape Car for Brazil. 

In addition, the Charles Brady or- 
ganization in Frankfort. Germany, 
will handle worldwide military sales. 



led mater idl 



Billboard's 

JANUARY 1 1 1975 |^^)|^ 

Norther of LPs reviewed this week 19 Lost week 25 



Top Album Picks 
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ROXY MUSIC-Country Life, Atco SO 36-106 (Atlantic). It's 
rather difficult to describe Roxy Music by way of comparison 
to other artists, because they truly have a sound of their own. 
Monsterous in Britain for several years, they have yet to break 
here. However, they've managed to become a shade more 
commercial and with Atlantic's large push on them and lead 
vocalist Bryan Ferry as a solo, this set could do it. Ferry's vo- 
cals are unique to say the least, and combined with his lyrics, 
it's sometimes hard to tell whether he's serious or kidding. 
One assumes it's a bit of both. In any case, there's some 
straight rock here, some ballads that combine the elements 
of pop. classical and jaz2. some superb musicianship and, of 
course, the often brilliant vocals and writing of Ferry. Produc 
tion and arrangement way above average as well. Roxy Music 
requires some listening, so do yourself a favor and listen. As 
far as rock goes, they are far above most. 

Best cuts: "The Thrill Of It All," 'All I Want Is You," "If It 
Takes All Night." "Casanova," "A Really Good Time," "Prairie 
Rose" 

Dealers: Play in store, you'll get questions. 

THIN UZZY-Nightlife, Vertigo VEL 2002 (Phonogram). 
Band has been a major force on the British scene for some 
time with their combination of hard rock and blues, and they 
serve up another set of the same here. They are at their best 
with the rock material, and the move to the Mercury family 
may have been a good one. Mercury has done quite a job 
breaking this type this year, with BTO the prime example. 
Mere there are some solid vocals, some fluid guitar work and a 
good enough mix to satisfy most fans of the group. By far the 
best yet for this band. 

Best cuts: "She Knows," "It's Only Love," "Philomena," 
"Dear Heart" (a ballad exception from their rock format.) 

Dealers: Band has a following here. 



Soul 




DON COVAY-Hot Blood, Mercury SRM-1 1020 (Phono 
gram). Don Covay is quietly developing into one of music's 
finest all around talents. Long a "star" on the soul scene, this 
is the first LP that showcases him as the potential superstar 
he is. Covay has had his moments as a singer ("I Was 
Checkin' Out." "See Saw,") and as a writer, but here his sing 
mg, writing and production serve up a variety ranging from 



funky rockers to talking story blues to wall of sound cuts to 
novelties to SO s sounding material. With a highly adaptable 
voice and an almost flawless sense of when to apply the ap 
propriate style to the appropriate song, Covay has produced 
his finest LP yet. Pop and soul radio should find lots each 
here. A unique example of a skilled craftsman working his 
way through an album without a mistake. 

Best cuts: "It's Better To Waste." "We Can't Make It No 
More." "Rumble In The Jungle." "I Been Here All The Time," 
"Hot Blood." 

Dealers: Place in soul and pop. Covay has a decade of 
fans. 

SHIRLEY BROWN-Woman To Woman, Truth TRS 4206 
(Stax). It's afways a joy to hear the first LP from someone who 
seems destined tor superstardom, and Shirley Brown is such 
an artist. A soul singer who has already mastered a variety of 
styles, such as the talk/blues style, straight soul rockers and 
ballads, she is a brilliant interpreter as he moves through 
brilliant covers such as Lorraine Ellison's "Stay With Me 
Baby." A screamer, a torchy breathy singer, and a model of 
vocal control. There would appear to be little that can keep 
Ms. Brown from a long and very healthy career. Fine backup 
from the Memphis Horns. 

Best cuts: "It Ain't No Fun," "Long As You Love Me," 
"Stay With Me Baby." "Woman To Woman," ' Passion," "I 
Need You Tonight." 

Dealers: Ms. Brown is the closest thing to a young Aretha 
with her own originality mixed in to come along tn a long 
time. 



JAMES BROWN -Reality, Polydor PD 6039. Hitmaker 
James Brown has got himself another winner here with a 
great cross section of tunes, some original and some pop and 
rock standards. As usual, the back up music of Fred Wesley 
and the IBs is soulful and rocking. The album is summed up 
best by the note on the album that calls him the "minister of 
new new super heavy funk." 

8est cuts: "Funky President," "Further On Up The Road." 
"Check Your Body." "All For One," "The Twist." 

Dealers: One of the biggest record sellers of all time. 



FRED AND THE NEW J.B.'S-8reakin' Bread, People PE 
6604. James Brown's amazing back up band is moving out 
further on their own wrth this record, featuring some very 
funky arrangements as played by trombonist Fred Wesley and 
his super band. A lot of cuts are made much more enjoyable 
by James Brown's vocal messages. The dancing groove of this 
group is spreading like wildfire. 

Best cuts: "Breakin' Bread," "I Wanna Get Down." "Little 
Boy Black," -Rice 'N' Ribs," "Step Child." 

Dealers: In store play can only help sales. 



(Counlry 



THE STATLER BROTH ERS-Sons Of The Motherland, Mer 

cury 1-1019. This album starts out with a great cut and never 
slackens. It's one of the finest things the group has done, and 
it's just full of potential singles hits. It shows some versatility, 
too, along with the usual great production by Jerry Kennedy 
and a Cam Mullins string arrangement 

Best cuts: "All American Girl." "Together," "You've Been 
Like a Mother To Me," and "So Mary Could Make It Home." 

Dealers: Excellent liner notes to compliment the album. 

CLAY HART-Traveiin' Minstrel Man, Ranwood 8135. This 
might well be called a tribute to Foster and Rice, for the pro- 
lific team of Jerry Foster and Bill Rice have six of the 1 1 cuts, 
and some of the best ones. Hart handles them all, including 
the title song, with real professionalism. 

Best cuts: "(Come On Lean) Lean On Me." "Sing Me A 
Love Song." "Love Is (Chasm Rainbows)." 

Dealers: The exposure from the Lawrence Welk Show is a 
definite asset. 



First Time Around 



KRAFTWEK-Audotuhn, Vertigo. VEL 2003 (Phonogram). 
Successful German rock band show up with initial release 
here and provide a fascinating mix of guitars, percussion, 
strings and electronics, the last of which has placed them 
near the nadir of the German electronic trend. Lots ot musical 
changes, with the lyrics taking a backseat in many cases. The 
lyrics do provide a buffer, however, and the tendency is to get 
caught up enough with the music so that they become sec 
ondsry. (There is English translation on the jacket.) All of side 
one is devoted to the Audobahn, Germany's super highway. 
Side two broken into four electronic extravaganzas. One of 
the few LPs of this type that does not seem gimmicky or con 
trived. and possibly the most commercial set yet for a genre 
that has built a substantial following here through imported 
disks. 

Best cuts: "Audobahn." "Comet Melody 2." "Comet Mel 
ody 3." 

Dealers: Striking cover draying of the Audobahn. 



BYRON KEITH DAUGHERTY-Back Door Man, Stanza, ST 
2000. Interesting mix here of easy listening and more con- 
temporary "laid back" style from young artist who also proves 
to be a highly competent writer. Where Oaugherty shines best 
is on the cuts with the more simple arrangements and he 
might do well to stick to this format in the future. The "big" 
sound that pops up from time to time takes away from a fine 
but rather soft voice and his excellent lyrics. Lots of these 
songs fit into the country rock categorization and some 
should be covered country And a few good rockers as well. All 
in all. a good debut with promises of lots of good things to 
come. 

Best cuts: "Just Another Rainy Day," "Like A River," 
"She's Not Coming Home Anymore," "Evil Woman," "She 
Was Mine." "Thank The Lord I'm Alive." 

Dealers: Radio ts hard on new artists these days. Have 
some fun and break one yourself. 




GLORIA GAYNOR-Never Can Say Goodbye, MGM M3G- 
4982. This will undoubtably one of the finest disco albums of 
the new year. One side has the long versions of "Honey Bee." 
"Never Can Say Goodbye" and "Reach Out," all mixed (disco 
style) to have 19:00 of continous music. Side two has "All I 
Need Is Your Sweet Lovin," "Searchin," "We Belong To 
gether," "False Alarm" and "Real Good People." Every cut on 
the LP is up tempo and they are all strong disco cuts. To sum 
it all up. this is what the discogoer would expect on an LP by 
the talented Ms. Gaynor. 

KAY GEE'S -Keep On Bumpin' & Masterplan, Gang 10 1 The 
Kaygee's have had two singles that made the soul charts and 
created excitement in the discos. Now they have an LP which 
contains "Masterplan" and a 8:10 version of "Keep On 
Bumpin." which is already getting good play in the discos. 
The strongest cuts are. "Get Down." which will be their new 
single. "Ain't No Time (part 2)" shows off their vocal har 
monies, and "Keep on Bumpin." Ronald Bell, whose younger 
brother Kevin is the leader of the Kaygee's. co wrote and pro 
duced the LP in line fashion. Ronald is a member of Kool & 
the Gang. 



Spoth[tit-lhe most otilstanding ol the neei'i retejset; oicu-pre- 
dirted for the lop tutl ol the clurt in the opinion ol the reviewer; 
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LOGONS & MESSIHA-Changes (3:25); producer: Jim 
Messina; writer: J. Messina; publisher Jasperilla, ASCAP. Co 
lumbia 3 10077, Haunting, acoustic oriented cut from the 
strongest duo m pop music today. Song tells the story of a 
young man's move into the world of show business and is 
highlighted by superb guitar and piano arrangements as well 
as alternating solo and harmony vocals. A change of pace for 
the pair, but expect their usual success. 

BAD COMPANY -Motrin' On (3:21); producer: Bad Com 
pany; writer: M. Ralphs; publisher: Badco. ASCAP. Swan Song 
70101 (Atlantic). More hard driving rock from one of the most 
successful new groups ot last year. Strong lead vocals from 
Paul Rodgers, staccato guitar work from Mick Ralphs and a 
pounding rhythm section make this one of those perfect 
"driving" songs and an almost certain hit followup to the 
band's top five "Can't Get Enough." Flip: Easy On My Soul 
(4:29); producer: same; writer: P. Rodgers; publisher: Ackee, 
ASCAP. 



made them consistent winners in soul and pop. Powerful lead 
vocals and near perfect harmonies combine the best of con 
temporary soul with the sounds of some of the fine ballads of 
(he "50's. As with all their disks, watch for strong pop cross 
over. 

BEN E. KING -Supernatural Thing Part 1 (3:20); produc 
ers: Tony "Champagne" Silvester and Bert "Super Charts", 
writers: P. Grant G Guthrie; publisher: Music Montage. BMI. 
Atlantic 45-3241 King returns to the label where he enjoyed 
his greatest success, both as lead singer of the Drifters and as 
a solo with a mid tempo, infectious cut that effectively re 
peats the title as a hook throughout. King has lost none of his 
skill as a stylist, and this should be a disco as well as radio 
and sales hit. 



McBnde; writer: Bennett Romolt; publisher: Plynth. BMI. Ma- 
son 1224. Smooth ballad from young singer highlighted by 
excellent lyrics and some good changes in pace throughout 
the cut. Kind of material that appeals to the AM market and 
should also receive easy listening play. Small label, but defi 
nitely worth looking into. 

GENE PAGE-AII Our Dreams Are Coming True (3:20); pro 

ducer: Barry White; writer: G. Page; publishers: My Baby's/ 
Arch/Sumertree. ASCAP. Atlantic 45 3247. One of the pre 
mier arranger/conductor/producers of the day. and the man 
responsible for much of the Barry White arrangements, sets 
out on his own with this single culled from his fine LP. Lush 
instrumental is similar in ways to the best of the Love Unlim- 
ited Orchestra, which ts not surprising since Page has worked 
often with them. Should immediately establish him as an art- 
ist in his own right. 



ers: David Cavanaugh & Lettermen; writers: J. Van Heusen S. 
Gahn: publisher: Maraville. ASCAP, 




Country 




Soul 




TAVARES- Remember What I ToM You To Forget (3:19); 
producers: Dennis Potter and Brian Potter; writers: D Lam 
bert B. Potter; publisher: ABC/Dunhill. BMI. Capitol 4010 
The five singing brothers stick with the ballad format that has 



First Time Around 

JESSI COLTER -I'm Not Liu (3:19); producers: Ken Mans 
field and Waylon Jennings: writer: Jessi Colter: publisher: 
Baron. BMI. Capitol 4009. Technically not a newcomer, as she 
has been on the country scene for sometime, Ms. Colter has 
not recorded in recent years and is making her initial venture 
into the pop market Song is an excellent story ballad that 
should hit pop and country, with the artists strong and ex 
pressive voice hitting perfectly off some fine production. 
Capitol's current hot streak with female vocalists shouldn't 
hurt either. 

BENNETT— If I Really Knew (3:15); producer: Patrick 




Easy Listening 



lETTEmi*H-East»ard (2:58); producers Letterman; 
writer: Bill Hughes: publisher: Yarone. ASCAP Capitol 4005. 
Quite a change of pace for this veteran trio, with an acoustic 
ballad whose harmonies sound as if they come from the 
Souther, Hillman. Furay/Fairport Convention school. By far 
their most commercial entry in years, and while the song 
should get its start in easy listening, there is no reason why it 
shouldn't cross into pop. Forget it's the Lettermen for a min- 
ute, and listen as if it were a new group. Flip: Song From 
Some Came Running (To Love And Be Loved) (2:37); produc 



SAND I BURNETT-Love You Gotta Give (2:53); producer: 
Doug Gilmore: writer: Sandi Burnett: Albert Hall (BMI); Co 
lumbia 3 10079. Showing the incredible range of her voice. 
Miss Burnett, fresh from her Soviet tour, comes on with her 
second single for the label, and it should score in several 
fields. She is versatile and talented, and it's well produced. 
Flip: No info available 

MARTY R06BINS— Life (2:27); producer: Marty Robbins; 
writer: Marty Robbins: Mariposa (BMI). MCA 40342. This 
might be called a country version of "I Did It My Way." but 
it's different enough to avoid conflict. Robbins is at his best 
with this sort of number, and he puts real feeling into it. Flip: 
"It Takes Faith." All credits same. 



MARY KAY JAMES-The Crossroad (2:22); producer: Allen 
Reynolds; writer: Allen Reynolds: Jack (BMI): Avco 605. It's 
the best thing she has done to date, and she's had some good 
ones in the past. A fine rendition with the Reynolds touch. 
Flip: "Before The Curtain Falls": producer: same; writers: Al- 
len Reynolds, Don Williams. 

Pickl-i top » clurt tana in the opinion ol the renew pant! afcich 
voted fa, tin utoctiora published Itias mat; racorrimaaM- 
1 tune predicted .,11 lind on the Hot 100 between 20 and 60 
••vitw editor-Bob (inch. 
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ffmk Skrf>, I. C*»vT-itli, J. Ctwttr, Ctori-i« «12 


14 1 


MM 


71 


56 


15 


FAIRYTALE- Puna ssaari 

dnw Mban 4 Mnb, he), A Paawr A PwWa 
UC:«a rie.t at 


HAN 


sec 

1-3 


72 


7f 


4 


H0PPY, GENE AND ME-bi ban 

(Stall Caretl). Cirtilt. Oortt Ireae. m Cartuj 2134 


HM 


73 


59 


15 


SHE'S GONE-Tnara 

Oaaab Lanarl ta Petwt), D. Hat. 1. baa, 

Smot 


CHA 


E3 


74 


72 


5 


(Sanw, lapiaa>,V llilnii, Tina S42S1 (bVawaa) 


sec 


CHA 


75 


aa 
84 


a 
4 


TO THE DOOR OF THE SUN 
(Alle Porte Del Sole)-« tiaba 
(piui b tatetn). Pan, raaat, aba. CaaA bant, 
bpaa im 


N 




76 


70 


12 


LETS STRAIGHTEN IT OUT-iatbai 

(Sara Alana), A Lawana, Cwta 1722 (Tl) 


sec 


sec 


77 


71 


6 


ONE TEAR-em* Awarkb 

(Fraal Nta. Leeeat Caaba), L Cnka. Ta* S42S5 (AVppa) 


sec 


art 
HAM 


78 


82 


4 


DONT CHA LOVE IT?-»,«t» 

• rat. Parp). F. Pirrea. C 1»Ui, Ttau S4254 taeteer) 


sec 


CHA 


79 


tl 


IS 


LONGFELLOW SERENADE— am tu.- 

(laa Catataa). A Cuaopl. Cel.akl 310443 


sec 


sec 


80 


S3 


2 


MIDNIGHT SKY PART l-a*, kn. 

(Ww btl A bbM, A bar, A bter, A atn, A Jaeet. t bk), 1 
bet 422SS (Cilimtli) 


sec 


it 






DING DONG, DING DONG-ba. >>n» 

(bate Harrbaa), A HarrWn, tppk 1171 Aataa) 












•TtM 


at 


S7 


a 
^ 


GEE BABY- Pita SVete, 

(War SMbr). P. State), M 45(11 (Aim) 


sec 


Witt 


83 


85 


c 
5 


C0STAFINE TOWN-Spia. 

to,i Hnrina). AJ Pan*. «. EbSel. 
Oat Haw 14447 (till) 


sec 


HAM 


U 

A 

w 
it 


n 

M 


a 

L 


RHYME TYME PEOPU- M 1 r» Aw. 

(US PiatU A Ibna, P. tl Im. bal 1 Tb wan. 
LVtb 1543 (PIP) 


sec 








YOU ARE SO BEAUTIFUL-to cnta 

(Aa Pnci). A Piaten, A Final. 4IM 1411 

AINT THAT PEtUILuVR-tw m 




sec 






TMI 
















(Dap* StiHet), *. btaaea. a. Man, ■ Tapb. A bean, 
Ml Trn 14434 (HUeOc) 


sec 


n 


87 


95 


2 


POETRY MAJ-pwtiSaa 

(ban taat), P. Sanr, Sbabr 44351 (MCA) 


sec 


sec 

sec 


88 


90 


2 


DONT TAKE YOUR LOVE FROM ME-m****. 

ONe, Mattt aat MnbMll Pttac), A Fibwr, 1. Sejee, A bate) 
aaaa 314445 


L o 


sec 


89 


89 


3 


HEARTBREAK MMD-ia imm 

tf» nrtea lawn Aaawa, aeha babp). A ntbn. Sean 121 




it 


o 


=» 


SAD SWEET DREAMER-Jeat Santa. 

(Ian HatcA Da Firm), A Pataa. Pp 71142 (ATI) 


MCA 










sec 


91 


96 


2 


LET ME START TONITE-n-m baa. 

racteaa labmL L banr. IK 12044 


sec 


HAH 


92 


92 


2 


LOVE DONT YOU GO THROUGH NO CHANGES 

ON ME-StearSbwa 

(Tear T)i,ia|iia,' Sneinw. bit "laaa Cbirti- DeCWapi). P. Craat, 
A btbrtt the 7404 




93 


94 


2 


WHAT A MAN MY MAN IS- in. tana. 

(Oaa Sana). A Settle. ClIilllMl 314411 


sec 


HAN 

see 


94 


97 


4 


MS. GRACE-tpw. 

(at* BKten). L bA L HN, Mtt 10121 




95 


91 


4 


WORDS (Are lm(wssible)-a.» *.p> 

(hit Marni), A baaa A Hart. Mketk 453224 




KIM 

13 


96 


98 


2 


LADY MARMALADE-umi 

(tba Tenant. A baa. A Helia). Ft* 450044 (Ueaba) 


sec 


97 


99 


2 


UP IN A PUFF OF SMOKE-phi, una 

(Pt.lt* Saan. Can Stan), A Sba). P. baa. 4T0 1402 (IK) 






98 


o 




SHAME, SHAME, SHAME-Sba*. 1 
is,**), s III Mnana 532 (M PliMata) 














HAN 


99 




1 WONT LAST A DAY WITHOUT YOU /LET MET BE 










THE ONE-a ait» 

Oert, Fabr), P. ntan, A Kebab, 
tact, bat 34242 (Irba) 


TMI 


sec 


100 


100 


3 


CRAZY TALK-on 

atnj ktb), Heabnaa. Sin 111 (aK) 





STAR PERFORMER: Stales Arc awarded on the Hot 100 chart bated on the following upward movement. 1-10 Strong increase in sales / 11-20 Upward movement of 4 positions / 21-30 Upward movement of 6 
positions / 31-40 Upward movement of 8 positions / 4I-UX) Upward movement of 10 positions. Recording Industry Association Of America seal of certification as "million seller" (Seal indicated by bullet.) 



Sheet music suppliers are confined lo piano/vocal sheet music copies and do not purport to represent mixed publications 
Cimino Pub.; HIT » Criterion Music Corp.; FMC - Frank Musk Corp,; HAN = Hansen Pub,; IMM - Ivan Mogull Music; 
TMK = Triangle Music/Kane; WBM - Warner Bros. Music. 

HOT tOO A-Z-(fcjbfaher-te^ 

Ain't Too Prcxnl To B*4 (JobtMti, CoUa.«na Toab-i (CkMJ, 8MI) 83 Fitt (Ooao l>Li>w*.'UKh>pt)t7Al. 

ASCAP) _. 57 C»*iy Tatlh WuKf. M*Mt-». DoraflO, EVMI) 

Angj- Btrtjy (TpVari-ja t>0, , ASCAP) 13 BMI> 100 Fra, BHD (OxIwh.' K^Hxs RMi ; 

From Hit WwTttiri To You (Eail.' 

43 Fa^r;,lm RVIi 
15 Funaxi Prfiswtanl (Pattpta 11 1 Bad),' 

69 Cotd Btocpad : r A-i alone 

6-a-lda Un. C h*j>pajll 8MI) 

81 &o» Fiatpy iStrrari Gains Ocaumfcea 



distribution. ALF = AHred Publishing Co.; B-M = Belwin Mills; BB = Big Bells; 6 3 = Big Three Pub.; CHA = Chapped) Muse; CPI * 
MCA = MCA MUSIC; PSP - Peer Southern Pub.; PLY ■ Plymouth Music; PSI - Publishers Sales Inc.; SGC - Screen Gems/Columbia; 



Dane"! 1 FtMl <Cu"W"tntJ» Trotano.' 

Gfrut.'Saptinsa FJMI) 

Batey, Hang Up Tha Pncma (Tiny Dark Horw (GatfiC*. BMI) 

TtgaF Ia&AP) _ 56 Day Tricapaf (Maclan GUI) 

Bail Ol My loo (KKtunj Baar. Dirtc Don|. [>r*j Dong, (Cianga, 

Httr-: triark. ASCAP) 26 8M) 

Baj VaHo*. M {^WJOrf* RMI) 63 Dtxtor i CmJari (Owkaway, 

Black Hala* (Ijixtwrw-. Wafrtaf ASCAP) — - 

Bros . ASCAP) 38 Do It ( Tt) You re Sajtiirwd) (Tnple 

Boogn On Rtjtjcar Vio-nai O c w Je'f MaVi'BH laa. BMI) 

IJobat* Blaca Bui. ASCAP) 7 Don t CaM Us. Wa " C»« Yrjtj 

BtingVt In Traj jLjngle (h4«Mon (Cl.raJa^,<Cwb4m>. ASCAP) 

Roup Ovyialis. ASCAP) 1? Don I Cna Love Hf Uobe'e. ASCAP) 78 FSopiiy Caoa A Ma <P*ao. Lo-ary 

Canl Ca» Ii Out Of My Head Don't fake Your Lova From Ua BMl) - 

(Yallot. Dcto, ASCAP) 52 (Mighty Threa | Gotdan Fpiraca. I Am. I Am (Tamil. ASCAP) 

Cat s In Tha Oadni (^on, Songs W) — _ 88 1 IMcx* To You (Sa vatia January 

ASCAP) 72 Tha Entartair**/ (MopTa Qi-onn,' 

"inhae Slraarl Tuna.. BMI) 



1 7 Gat Oanon' (Maails Deltgtit, BMI ■ 
Ksntny N<aan' Coral Rock. 

ASCAP) — 

Happy Poopta (Jotaila. ASCAP) 



S3 



I Feel A Song Rf) My Haart) 
(Elwcta'Kama Sutra. BMI) 
I'm A Wctmari (YaM** Dog, ASCAP) 
I'** Got Tha Muatc In Ua . v- i, -« 

Dog.' April, ASCAP) 

I MtonT L"5' A Day it ! ! ■ You ( 
lol Ma Ba Tha Ona (Alrna, 

ASCAP) 

Jiinior's Faim'Seaty G IMcCartr-ry ■■ 

ATV, BMI) 

Rung Fu Fiftilina; (Cn^ppttfl. 

ASCAP) 

Lady m>r>ca>n ftaMal, ASCAP) 
■ ' ;S*w-> Otamo 
Kenry Nolan 



iir-y (Jo- 
ASCAP) 



Ch-»og« (TantTic. BUI). 



I Cain Help (Corribina, BMI) 



•Kaca, ASCAP) 

72 Lat Ua $Urt Toniea (LVjw. BMI) 
74 Lat'l SHaigMao II Out (Shaflyn 

BM0 „„_..™.„. 

31 Lcntly Pecpla (Warrte. Bros., 

40 ASCAP) , 



Lot^fMaMi Satxensite (Stori4)talciea. 

60 Locat In My EyM Pretty Woman 

(ABC.'Durh.n BMI) 

61 Lova Don't You Co Through No 

Changaa On Ma I Mum Montaga. 

99 Lucy In Tha Sky WMti OtatTaond. 

(BMCaaA mh - -ana 

3 Uancsy fS c/ea n Gams Columcaa 

9 raUntfiht Sky Part 1 (Bovina. 

51 ASCAP) . 

Morning Stda Ot That Mrx.nta.ri 

(Warner Bros , ASCAP) 

96 Mv tVicB(Cepon Erad, BMI). . 
My Eyas At^r-d You (Ston* 

4 DAatTvond.Taivny Boy. BMI. 

91 Kan try Nolan, ASCAP) _ 

My Matody Ot lor* (Padfo It 

Tt WSA BMI) 

Must Of Got Lou (Juke Joint/ 

50 WakMn, ASCAP) 



raavar Can Say GocdCy* (Jobete, 

ASCAP) 

N-jhtiPgala (Coaaajrns. ASCAP). 

*9 Dream (Lani*ofi/Arv. BMI) ... 
Ona Man Wcanan .'One Woman 



One Tea* (Stone DAanaarid. (Wat) 

Only You (Trr> Mollis. BMI). 

PtalMen>aw> (American 

BuiJdfait.ntj ■ QiAci ASCAP) 
Pick Up The PaKM (AWB. BMI) 
Paaaa* Mr Poctrrtan (I ihili 

ASCAP Ston* Agate, BMI) 

Poetry Man (Park*. ASCAP) 

Promriad Land, (Arc BMI)... 

Ready (Ac eta* ASCAP) _.. 

Rrv.nie Tyrn* PiMple (Da4atfiHul' 

" y («*b IV. BMI) 
-- u The Batal 
a*, BMI) 
e-'Qutnitt/ 



r n_ fi 

Ride Im Cowtioy (Ylet 
Rrxk N Roil (I Gai* You Tht 

Yawl 01 My LUe) (Tr**) B 
RoCy Bab, (Hail i. Range -0> 

FrwMy Bunitock. BMI). 



Sad S**e*l L>e»»mer (LetMi I 

14 Jittkron* ASCAP) 

55 SnaU La (Make* M* Mappy) (J«. 

35 Al Greon. BMI) 

Shame. Shame Sham* (Gtrnic* 

10 BMI)-- 

77 Sha'S (kx-aa i u lit hjpoell BMI) 

6 Som* Rind Ot VVejjaJarlul 

(Darnttolion CraMi, BMI) 

64 Slttybn (k>ing/VVEP. BMO 

IB Sugar Guy Pie (Pan I) (LanOy. 

DntcrviA^caail. BMI) 

8 5un»Nrva Pari II (Aiicatad BMI) 
87 5----I Sunvbtaar (Walt Diiney. 
49 ASCAP) 

36 To The Door Ot Tha Sun (Alle 

Port* DM Sole) (Apr. ASCAP) 
84 Up In A Putt Ot Smoke (Atrno. 
ASCAP) ... 



m*n Win I Sa* Yrm Again (t-Vtjfit, 

Thra*. BMI) J 

Wishing You Were Hare (Big Eft, 

ASCAP) ! 

Woman To Woman (Ea»1 Mtjmphli. 

SMI) . 

Worrjn. (Ar* ImposubAa) (ATV BMI) ! 
You Am i Seen Nolhtn' Yet.. Free 

Wt*ee*.ng (Ranbach, Top Scat. 

BMI) I 

You Ar* So Beautiful ( Almo/ 

Prtraton ASCAP imng WEP 



20 



What A Man My M 
Cowboy. BMI). 



Whan A Chik. It Born (Beaxh-Ktcxl 



You Got The Lov* (An-iTTCBr. 

Brr***Jea*brte. ASCAP). 

rouv Bulldog Drinki Chan-pai,na 

(FanToui. ASCAP) 

You r* Tha Frit The Last My 

E.-ryttiing ;Sa Vette/ January 

BMI) 

BJ You r* No Good (Erjarin H Morn*/ 



ASCAP)., 



./ U.S. 9 



A reflection of National Sales and programming activity by selected dealers, one-stops and radio stations as compiled by the Charts Department of Billboard. 




New York discos . 
ran crazy with this single... 



NOW READY TO 
EXPLODE NATIONALLY! 

OLYMPIC RUNNERS 
'Put The Music Where Your Mouth b' 

and now the LP. 




VSS55 



Includes the new single 'Grab It ' 



#276 





Direction fay: 

fc J£ | ■ " % F : |?'f* 

Irv Azof! 




- 



m 



V.f" 



John Baruck Jack Kellman Pat Craven 
FRONT LINE 

MANAGEMENT COMPANY 
9126 Sunset Blvd. Los Angeles, Calif. 90069 
(213)278-0211 

P.S. 

watch the "Hot 100" for these new single releases: Minnie Riperton's "Loving You," Dan Fbgelberg's 
"Part of the Plan," Joe Walsh's "Turn to Stone," Jo Jo Gunnc's "So Where's the Show?," & 
H.E.O. Speedwagon's 'Throw the Chains Away." 




If 1974 was any indication... 






KE& EA 32378 



KE & EA 31745 



uscaq" 




WIN6S ^JuwT (2Sm *> 
DesVferfL, COLORS * 53 'S" 



E&EA 31089 



FRONT LINE 

MANAGEMENT COMPANY 
9126 Sunset Blvd. Los Angeles, Calif. 90069 
(213)278-0211 



AMERICAN TALENT INTERNATIONAL LTD 
• MVIMTM «MWUI 
vrOHR, N V 10019 



B1H S7! 2J«J 



- 



FOR WEEK ENDING January II. 1975 




at 

a 

l 


LAST WEEK 


■c 
5 
S 

| 

an 


Compnod liom National Retail 
Stores by the Music Popularity 
Chart Department ano the 
Record Market Research De- 
partment ot Billboard 

ARTIST 

nth 

Label, Number (DisL Label) 


SUGGESTED UST 
PRICE 


z 

1 1 

-3 § 


8-TRACK 


s t 
S 1 


REEL TO REEL 


*V 


1 


8 


ELTON JOHN 

Greatest Hits 

MCA 2121 


IB) 




7.98 




7.98 




2 


2 


12 


JETHRO TULL 

War Child 

DirystlU CM 1067 r«Vn»i 8r« ) 


1 

191 


■ 

8.99 


7.17 


7.17 


7.97 




3 


4 


1 


OHIO PLAYERS 

Fire 

Until SOI l 1011 ( P««»ii»si> 


4 

191 




791 


7 95 


7 98 




4 


5 


5 


JONI MITCHELL 

Miles Of Aisles 
t . - 71 ?o? 


11.91 


11.97 




1197 




S 


i 


29 


JOHN DENVER 

Bath Home Again 

RCA cm 1 as*l 


e 
1.91 








7 95 




i 


7 


19 


HARRY CHAPIN 

Ventres i Balderdash 

Ettktn .'( 1017 


154 




7 97 




7)7 




7 


3 


12 


NEIL DIAMOND 

Serenade 
CrMihia K ma 


191 




7J8 




7.98 




1 


o, 


7 


RINGO STARR 

Goodnight Vienna 

Apple SW 3412 (Cspit&Jf 


e 
191 




7.98 




7J8 




9 


117 


20 


BACHMAN TURNER OVERDRIVE 

Not Fragile 

MtitsTY SAM 1 100* (Phonogram! 


• 
191 




7.95 


7-95 


7J5 


791 




14 


t 


LINDA RONSTADT 

Heart Like A Wheel 

Capital ST 11354 


899 




798 




7)8 




trr 
W 


35 


3 


YES 

Relayer 
HIM* SO IBI22 


• 
1.98 




7)7 




197 




11 


1 


11 


HELEN REOOV 

Free And Easy 
UatL.i S7 ;:lib 


• 
198 




7J8 




7.18 






a 


3 GEORGE HARRISON 

Dark Horse 

Ipple SetAS 1113 (Cjptol) 


• 
191 




7.98 




7.98 




ST 


18 


17 


AVERAGE WHITE BAND 

Atlantic SO 7308 


8 98 




7.97 




7.17 




15 


13 


9 


BARBRA STREISAND 

Butter Fly 
uXwnbii PC 33005 


8.98 




7.98 




7.98 




11 


12 


11 


ROLLING STONES 

It s Only Rock 'N Roll 

Bill -i Stonee COC 79101 i*.tlen;, ( 


• 
8 98 




7.97 




7.97 




17 


15 


1 


AL GREEN 

Explores Your Mind 

j -is: MO kjeexel 


7J8 




7.98 




7.98 


7.95 


w 


22 


7 


BOBBY VINTON 

Melodies 01 Love 

ABC ABCD SSI 


• 
898 




7 98 




7.98 




11 


11 


1 


THIS 15 THE MOODY BLUES 

TamaiM 7THS 12/13 (Usees} 


• 
11.98 




11.95 




1195 




■ 


19 


t 


B.T. E1PRESS 

5o II (Til You're Satisfied) 
Scepter SPS 3112 


698 




698 




6 98 




21 


17 


9 


GLADYS KNIGHT I THE PIPS 

Feel A Song 

r. : -i- BOS SsT2 


e 
698 




7.98 




7J8 






30 


5 


SPINNERS 

New & Improved 

t ml : SO lilll 


e 
198 




7 97 




7.97 




IT 


It 


10 


LOGGINS 1 MESSINA 

Mother Lode 

CrMse PC 33175 


• 
191 




7.98 




7.96 






24 


12 


IEFFERSON STARSHIP 

Dragon Fly 

Grunt BTL! 6717(80*1 


698 




7.95 




7.95 




it 


33 


7 


MOTT THE HOOPLE 

JH 

aXSSBae. PC 33282 


698 




7.98 




7.98 




X 


32 


6 CHARLIE RICH 

The Silver Fox 

; ;.;Pf 33250 'r..nr,..ii 


698 




791 




7.91 




it 


54 


6 GEORGE CARUN 

Toledo Winder* Box 

Least Days] ID 30(13 LWeinei Bros ) 


698 




7.97 




7.17 


n 


29 


20 


PAUL ANKA 

Anka 

w.»p bltt IIA4A IM 


• 

698 




696 




691 7 95 


it 


}7 


6 


BILLY SWAN 

Can Help 

etwutnent 87 33779 (CrXumtisi 


US 




698 




8.99 




30 


26 


15 JIMCMCE 

Photographs & Memories. 
His Greatest Hits 

MCMCOS3S 


• 
698 


698 


795 


7.95 


745 




» 


20 


t DEEP PURPLE 

Stormhnnger 

Puiple P« 2852 (Wirnet Bra ) 


698 




7.97 




797 




it 


40 


4 


GRAND FUNK 

All The Girls In The 
Worm Beware 

G™<FunlS0 1135eiCaE'lnli 


• 
498 




7.98 




798 


Hi 


25 


11 


MILLIE 1ACXSON 

Caught Up 

Sprust sra 6703 tPcifdon 


698 




7.98 




7.98 


34 


23 


10 


MARIA MULDAUR 

Waitress In The Donut Shop 

HspT»e US 2194 


698 




7.17 




7.97 




35 


36 


42 


CHICAGO 

licagn V l 
Columbia C2 32810 


• 
9 91 


7.98 


998 


795 


998 






43 



37 31 



39 27 



STAR PERFORMER— LP's 
registering greatest proportlon- 
ate upward progress this week. 

ARTIST 

Title 

Label, Number (Dot. Label) 

THREE DOG NIGHT 

Joy To The World/ 
Their Greatest Hits 

A8C.r>unhilt DSD 5 0 1 78_ 

FRANK SINATRA 
The Mam Event-Live 

Riorise FS 2207 

TONY ORLANDO ( DAWN 

Prime Time 



KM 



f I 

6 5 



ELECTRIC LIGHT ORCHESTRA 

Eldorado 

_-iW«ngbUALA339 



41 28 10 



it 



52 



43 44 



wjlWfjesAi) 

LOVE UNLIMITED ORCHESTRA 

White Gold 

2019 Cent ury T4» 

BILLY COBHAM 

Total Eclipse 

Xllenk SD 18121 



SB XING 1 BOBBY 
BLUE BLAND 

Together For The First Time 

XSC.rjj-tmi DST 5C:9C 7 



S4 « 



45 39 



SO 50 



DAN FOGELBERG 

Souvenirs 

ton PI 33131 (CcJumlua) 
PHOEBE SNOW 

; .-i In gl2atl .; M IT-A . 




53 47 11 



HERE'S JOHNNY/ MAGIC 
MOMENTS FROM THE 
TONIGHT SHOW 
STARRING JOHNNY CARSON 

TliirrrlSlltiat 

THREE DEGREES 

PMHlljl t MsrsatiOflsl xi 37106 

(Coluiiuja) 

GENESIS 

The Lamb Lies Down 
On Broadway 

880124*31 

CRUSADERS 

Southern Comfort 

XK Blue Thssob BTSY 9002 2 
SHAWN PHIUIPS 

Furthermore 
UUSPJS62 

DONNY I MARIE OSMOND 

I'm Leaving It All Up To You 

Kolop W3G 1968 (MCM) 

BRIAN AUGER'S 
OBUVION EXPRESS 

Live Oblivion. Vol. 1 
itacni-0645 

BILLY JOEL 

Streetlile Serenade 
Columee PC 331*6 



55 U 21 



THE PROPHET KAHILL 
GIBRAN-A MUSICAL 
INTERPRETATION FEATURING 
RICHARD HARRIS 



M'e-tic SD 18120 
ELTON JOHN 

Caribou 



57 57 23 
51 61 St 



CARL DOUGLAS 

Kanj Fu F'jrMjng S Other Love Song 



59 63 19 



STEVIE WONDER 

Fulfillmgness' First Finale 

Temla T6 337S1 (Motews) 
I0HN DENVER 

Greatest Hits 

IKACFLI4374 
BARRY WHITE 

Can't Get Enough 



691 



it 

61 41 12 



65 46 14 



55 9 



67 56 13 



RUFUS FEATURING CHAKA KHAN • 

Rulusized 

X8C ABCD 837 691 
DAVID BOWIE • 

Live At The Tower Philadelphia 
RCACP12077! 1191 

JOHN LENNON 

Walls And Bridges 

Xppie SW 3816 LCap.icri 

CAROLE KING 

-'*' ,nd ' . 

Ode ' F 7702* i *AM » 

MARSHALL TUCKER BAND 

Where We All Belong 

Ceoricotn 2C 11145 (WW jrss-l I 

JACKSON BROWNE 

Lata For The Sky 

1 . 71 101 ? 6 

KIKI DEE BAND 

I've Got The Music In Me 

MCA 851 1 

CHEECH 4 CHONG'S 
WEDDING ALBUM 

OneSF 77025 IAA6I) 1 



it 



52 BACHMAN TURNER OVERDRIVE 

II 

Mrtcutt- SRH I 696 iPhotitjpiml 

U 24 GOOSPtLL (Musical based 

on the Gospel according to St 
Matthew, ORIGINAL CaST 



STAR PERFORMER. Star* are awarded on the Top LP's A Tape chart bated 

Movement of 6 positions / 31-40 Upward movement of S positions / 41-100 
level Recording Industry Association Of America seal audit available 



DONNY OSMOND 

Denny 

f.;.:t M3G 497B (MGM) tM 7M IS 

on the following upward movement. 110 Strong increase In tales / 11-20 Upward movernent of 4 potions / ffj 
Upward movement of 10 positions. • Recording Industry Association Of America seal for sales of 1 Million dollars 
and optional to all manufacturers. (Seal indicated by colored dot). 
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(5 
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ARTIST 
Trite 

Label, Number (DisL Label) 


ALBUM 


lit 
I 

s 


< 

f 
i 


t 

a 

3 


CASSETTE 


REEL TO REEL 


Ht 


82 


21 


TONT ORLANDO ( DAWN 

Ne* Ragtime Follies 

Ben 61130 lAnstj) 


59 




L98 




698 




72 


59 


11 


OSMONDS 

Love Me For A Reason 

MGU M3G 4939 


691 




7.94 




794 




73 


60 


U 


DAVE MASON 

CKsmlia PC 33096 


191 


7.98 


7.98 


7.98 


7.98 




li 


66 


s 


KING CRIMSON 

Red 

ltler.fi; SO 181 EC 


6 91 




7.97 








it 


S6 


I 


OZARK MOUNTAIN DAREDEVILS 

It'll Shine When It Shines 

W8SP 365I 


198 




798 




m 




71 


61 


27 


AMERICA 

Holiday 

Werner 3r:a w 7808 


• 
198 




7.97 




7.97 




it 


19 


( 


NEIL SEDAKA 

Sedaxa s Back 

KA463 


191 




7.98 




794 




n 


69 


13 


1. GEILS BAND 

Nightmares ... And Other Tales 

From The Vinvl Jungle 

xtUslic SO 16107 


191 




7.97 




7.97 




sY 


93 


142 


ROLLING STONES 

Hoi Rocks, Vol. 1 

laades TPS 6067 7 


1196 




11.96 




1U8 




it 


90 




BLACKBYRDS 

Frying Start 

Finteii F9*77 


611 




711 




798 


i— 


it 


92 


4 


ARETHA FRANKUN 

With Everything 1 Feel In Me 
AtlsntKSO 18116 


6 99 




7.17 




7.97 




St 


70 


12 


THE WHO 

Odds t Sods 

UCA 2128 


198 




7J« 




7J8 


n 


71 


II 


TODD RUNDGREN-S UTOPIA 

BsMsilei W (958 (Vlsntet Beoi) 


698 




7)7 




747 


H 


72 


11 


SANTANA 

Borboletta 

riXmeWe PC 33135 


198 


7.91 


7.94 


7.94 


7J8 




K 


73 


10 


FOGHAT 

Rock t Roll Outlaws 

Sasriravt 116956 iWinn Sits 


618 




7.97 








"5 


74 


T 


MONTROSE 

Paper Money 

Werner Bras BS 2823 


191 




7.97 




7.97 




srty 


177 


2 


JOE WALSH 

So What 

esc o^hjl DSD S0171 


198 




7.98 




711 




w 


99 


5 


ANNE MURRAY 

Highly Prued Possession 
Dapitut si ::: [ ii 


698 




7.18 




7J4 




I 


100 


5 


QUEEN 

Sheer Heart Attack 

Eleltn 7£ 1E7S 


698 




7.97 




7J7 




it 


101 


4 


ERIC BURDON BAND 

Sun Secrets 

^pitolSl 11359 


191 




7,98 




7 98 




91 


76 


7 


POCO 

Cantamos 

tpw PI 33192 {Cdiumbiel 


698 




»J» 




798 




92 


71 


s 


JOHNNY WINTER 

John Dawson Winter III 

Bu* i.PZ 33292 ' 


6J8 




7.98 




7JB 




93 


79 


9 


THE GREGG ALLMAN TOUR 

CepnosnlCOl*! (Werner Brat ) 


11.96 




12.17 




1717 




94 


96 


"ii - 


STYLIST1CS 
Heavy 

Xvto »e 6900* 






795 




7 15 




95 


15 


a 


ELTON JOHN 

Goodbye Yellow Brick Road 

MCA 210003 


1191 




12.94 




17 98 


298 


It 


to 


19 


JACKSON 5 

dancing Machine 

tlottwnV- 


111 




7.9S 




798 




j; 


11 


15 


HERBIE HANCOCK 

Thrust 

Crasmte) PC 329(5 


699 




794 




798 




ft 


no 


9 


R.E.O. SPEEDWAGON 

-ost In A Dream 
Epir PE 329*8 rCoturnbisJ 


698 


748 


7.96 


7.98 


7.98 




99 


83 


20 


TOMITA 

Snowllakes Are Dancing 
«« AW Seal «U 0*88 




696 


655 


795 


195 




100 


102 


14 


JJVE UNLIMITED 

n Heat 

20th Century T443 


6 98 




7.98 




7.98 




it 


112 




BLUE MAGIC 

he rVa«i7. Of The Blue 
Ike 36103 


198 




7 97 




797 




102 


104 


~t1 


MARIO THOMAS 

Free To Be You t Me 

Wl lllOlArstl) 


698 




7.98 




7.98 




# 


115 


16 


SIMON S GARFUNXE1 

Greatest Hits 

CawaVM KC 31350 


598 




698 




698 




104 


91 


11 


BOB 1AMES 

One 
■ 60*3 :»:' .• 


198 




7.98 




,9. 




IB 


94 


19 


CROSBY, STILLS, 
NASH 4 YOUNG 

So Far 

Attests; SD 18100 


• 
698 




7.97 




7.97 


895 


* 


117 


f 


BOBBI HUMPHREY 

Satin Ooll 

Sue Note tW LA344 G 
(United Artist!) 


698 




7 98 




7.98 
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Chan Department and the 
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RETURN TO FOREVER 
FEATURING CHICK COREA 

Where Have I Known You Before 
j WrewWrjlll 



115 



US 



SOBSfEll/SflUROTrUa 

fietl 11!* il ilji 
OUVIA NEWTON-JOHN 

II You Lo«e Me Lei Me Knoa 

HU411 
HEKTKR 

Remember The Future 

rawrwrt PPS 98002 (Mo 

TRAFFIC 

When The Eagle Flies 

Aid.*- lilMfl 7t 1020 

MINNIE HKRTON 

Perfect Angel 

fjat At 32 561 (CrfcalMa) 

DOOBIE BROTHERS 
Whit Were Once Vices Are 
Now Habits 
preretr em us 2750 

WISHBONE ASH 

There's The Rub 
ttcnaw 



107 31 RICHARD PRYOR 

That Nigger s Crazy 
ewiH p 8lrtc4isu.. 



IN ( 



ui in it 



122 



123 



111 19 
114 9 
160 3 



lie 12 



124 11! 11 

125 131 37 



EOOIE KEN0RICKS 

For You 

Tamil T6 335 (Mrtoen) 
ENGELBERT HUMPERDINCK 

His Greatest Hits 
Pirrol PAS 71107 (loadon) 

MIRACLES 

Do It Baby 

Tata 16 33*S1 (Matneri) 

ISLEY BROS. 

live It Up 

1»k» PI 33010. ■ 

uss 

Hotter Than Hell 

bu&lt'u ItSLP 7006 
RAMSEY LEWIS 

Sun Goddess 

Cta— an AC P|t4 

rod stewart 

Mm 

tkrtury SAM 11017 ff liaaaireel _ 

WELCOME BACK. MY 
FRIENDS, TO THE SHOW 
THAT NEVER ENDS- 
LADIES AND GENTLEMEN 
EMERSON, LAKE S PALMER 
Maaticar* MC 3 200 (A itrralx) 
DAVE LOGONS 
Apprentice (In A 
Musical Workshop) 

Ep« KE 32613 (Cdu,r:j 



MAC DAVIS 

Stop And Smell The Roses 

I &6aralBl MC 32582 



126 134 15 Fleetwood mac 

Heroes Are Hard to Find 

■y ea US 2166 

120 15 WAYLON JENNINGS 

The Ramblin' Man 

PCAAPl 1 0734 

LYNYRD SICYNYRO 



127 



129 122 13 



Pronounced Lett Nerd Shin P 



A 3(3 



STANLEY TURRENTINE 

Pieces of Dreams 

■vti , 1*465 



130 123 

131 124 



iz 
it 



143 3 
145 2 



134 128 15 

136 111 5 
141 4 



SPLINTER 

The Place I love 

Oart Hone SP 22001 |A*M> 
OHIO PLAYERS 

Skin Tight 

Y- .-, SBM 1 70', 1 i , im 

CHARLIE DANIELS BAND 

Fire On The Mountain 
Kami Sum HSBA 2603 IBuddarO 
TELLY SAVALAS 

Telly 

l l6tA4Jrp 

RANDY NEWMAN 
Good Old Boys 
RtsriM MS 7193 
THE TRIAL OF BILLY 
JACK SOUNDTRACK 
ABCJU3COSS3 
DONOVAN 
7-Tease 

Ear. Pf. 33215 (Columbal 
KRIS UtTSTOFFERSON 1 
RITA COOUDGE 
Break Away 

' P7 33278 (( 



,55 

14t 130 
149 139 15 



1 I 



STAR PERFORMER — LP'a 
regrsterrng greatest fxoportrotv 
ata upward progrwaa tfiia week 

ARTIST 

TR» 

Label, Number (Dist. Label) 



GEORGE BENSON 

Bad Benson 

CTl 6045S1 (Malawi) 

MLSSON 

The Point 

»CA LSPX 3003 



142 



143 



135 34 



AUCE COOPER 

Greatest Hits 

Waraar 6m W 2603 

BAD COMPANY 

Sale Son; SS 5410 I- 

OUINCY JONES 

Body Heat 

AIM SP 3617 



136 10 LEOKOTTKE 

Dreams And All That Stuff 

Capital ST 11335 



156 5 



Gold 

Sat SASH 3704 2 IAJJCI 

JOHNNY MATHIS 

The Heart Of A Woman 
Calurnhi AC 332SI 

BOBBY WOMACK 

Greatest Hits 

Unrtte Aultaes UA LA346 C 

JOSE FEUCIANO 

And The Feeling s Good 

RCA CPll OA07 
PRELUDE 

After The Gold Rush 

Wan HPS 5282 



162 



164 



163 



154 140 



1S5 121 I 



170 3 

t: i i 4 



FRANK UPPA/ 
THE MOTHERS 

Roiy & Elsewhere 

Decreet 2D2 2202 IVUiaer arm) 

CHICAGO 

Volume II 

ColumAri AGP 24 

HISTORY OF BRITISH 
HOCK (Vol. II) 

Sire SASH 31057 (ABO 

ANDY WILLIAMS 

You Lay So Easy On My Mind 

_ Crderabia AC 33234 

LABELLE 

Night Birds 
. ! , " K£ 33075 

KOOL ( THE GANG 

Light Of Worlds 
I DrAJM PEP 2114 (PIP) 

PAUL YViUJAMS 

Little Bit Ot Love 

A&M SP J655 

ALVIN LEE 1 CO. 

In Flight 

CotaranjiJI! 11187 

ARGENT 

Encore 

Uhc PIG 33079 'Cdirrtidiai 

JERRY IEFF WALKER 

Walker's Collectibles 

MCA 450 



163 152 



168 



158 



161 



MM. 

Cook 

Ma aticatt MA65t2SI (Motoeal 

PAUL DAVIS 

Ride 'Em Cowboy 

Banc 401 iwtb ly , 

FRANK ZAPPA 

Apostrophe (') 

Decreet OS 7175 i Wtrnr firr.i , 

LYNYRD SKYNYRO 

Second Helping 

MCI ui |h*Sei i' i ' 

HELLO PEOPU 

The Handsome Devils 

ABCrPanM DSD 50164 

MAX DAVIS 

Baby Don't Get Hooked On Me 

CekaaaVe AC 31770 

EAGLES 

On The Border 

I Asylum 7E 1004 

MARVIN GATE IKE 

Taaaa 36 133 S1 (Moloero 
TIM WEISBERG 
4 

AM SP 1654 
PIANO RAGS BY 

SCOTT JOfTJN VoL III 

Joshua Rifktn 

* H 71M5 ([Iritrj 



CAMEL 

Mirage 

linin US 70O9 (Qnu'lanut) 



TOP LPs & TAPE 
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i» 
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1 

3 




< 

i 


3 


5 
1 


i 
s 

g 
1 


17C 


171 


3 

I— 


CLEOLAINE 

A Beautiful Thing 

RCA CJM 5058 


i> 




71 




7K 






ltl 


2 


TRAPEZE 

Hot Wire 

Warner Brot. OS 2826 


6.6 




11 




11 




17! 


133 


10 


VAN MORRISON 

Veedon Fleece 

rvi, i.r Brm. as 2605 


l» 




71 




71 




173 


126 


15 


GRAHAM CENTRAL STATION 

Release Yourself 

Waiter Bret OS 2814 


i» 




71 




7.67 






115 


2 


FRANK SINATRA 

Round #1 

Cap** SASB 11357 


1) 




1011 










m 




FREDDIE HUBBARD 

The Baddest Hubbard 

Ctl 604151 {Motown, 


A) 




711 




766 




it 


188 


2 


MILES DAVIS 

Get Up With It 
Uimtua U 33736 


i) 




718 




7M 




177 


165 


16 


NANCY WILSON 

All In Love Is Fair 

Capitol ST 11317 


m 




738 






178 
179 


166 
167 


94 

12 


BREAD 

The Best Of 

Ekwin [AS 75056 

CHARLIE RICH 

She Called Me Baby 

BOA API! 0486 


• 

S«l 
SI 


116 


717 
IIS 




711 

its 




180 


138 


16 


GINO VANNELLI 

Powerful People 

AIM SP 3630 


614 




611 




111 




TfV 




SHJUIKAR FAMILY S FRIENDS 

Dark nana SP 23002 (ASMi 


61 




7M 


1 


7*6 




182 


171 


' 


DON McliAN 

Homeless Brother 
UnittMitt UALMIS-6 






618 




1*4 




183 


172 


26 


IKACHBOYS 

Endless Sun me' 

Quit.: svn iixir 


• 

u 




7 1! 




7.66 




184 


173 


9 


DEOMTO 

Artistry 

ttCA .if 


tM 




Ill 




7*1 




185 


175 


49 


X)NI MITCNEU 

Court And Spark 

fctlum 7t 1001 


6 91 




717 




717 




186 


191 


56 


paul McCartney t wings 

Band On The Run 

Apple SO 3415 (Capitol) 


in 




(M 


7« 


611 




187 


179 


168 


CHICAGO TRANSIT AUTHORITY 

Columbia CP 6 


i.M 




III 




7*1 




lfir 




TONY ORLANDO S DAWN 

II 

Ball 1322 UV,tti) 


611 




IM 




711 




189 


182 


SS 


CHEECH 1 CHONG 

Los Cochmos 

0*SP 7701t (rUH) 


• 




IM 




7*1 




ifir 






MAC DAVIS 

1 Believe In Music 

Cental HC W06 


UI 




111 




6*1 




191 


193 


10 


STYX 

Man 01 Miracles 

Moodtn Nictri 6WU QUt (Rtt) 


SM 




I is 




7*5 




192 


114 


5 


BURT BACHARACH 

Greatest Hits 

pUM SPJ661 




7.U 




7.M 




193 


183 


35 


AEROSMITH 

Get Your Wines 
v.jrrn. a KC miJ 


, 




ill 




6*8 




194 


189 


29 


WFUS 

Riks To RuFus 
at warn 


■ 




111 




IIS 




195 


194 


17 


mtaji mch 

Behind Closed Doors 

It* KE J??*7 W««*4l 


5» 


6M 


114 


7.M 


IM 




196 


196 


197 


CAROLE RING 

Tapestry 

Od« SP 77W9 I»MJ 


Sll 


in 


liSS 


J.M 


6H 




197 


191 


4 


TURTLES 

Happy Together Again 


7M 




lis 


I.H 




198 


199 


3 


STACAJODGt 

Pinafore Days 

Sue SASD 7W (*W) 


SM 




IIS 




7.65 




199 


200 


4 


THE WHO 

Magic Bus/The Who 
SinjES My Generation 

MCA 2*066 


7 58 




ltl 




IM 




200 


195 


4 


ANDY RIM'S GREATEST HITS 

ABDOiwhill DSOP 50163 | 


111 




7VS 




7*5 







in 

. .. M 


Paul P>nki 


7t> 

M leUl 


rVfanl 157 


Rpun JliiAPew (M 


AYWH'WMtatwtd- - 


. 14 


Burt Sachwac h 


- IK 


BaKhm.riTgrr^-Ov.fd 


rttw 9.6S 


BMCorTTsaMTiy 


141 


Boy. . „ 


its 

.IS* 


— 


10 

101 


OtMtQWO**....- _ _ 61 

feMtl 171 




M 


Mlurdan _. «0 


Cavrrv* 


IM 


QavMki _„ _ 


27 


HmjChw* M 6 




CMc*«o 


JS, 187. ISO 


rWAiCiIIii i 

A»V>Ccipir 


..... ..,..140 



CMckCevea . 
JlmCrace 

csyrrr 



5.51 
18V8 



Jatlemxi StarUtlp .. 
VVaylofl Jenrrenea .... 



Cart 
Eaglm 



Ernanon. Laia & Palmar . 



Carol* Kirn 

■J rAeaf ilfcavi, 
KlncCHmton 



I.SS.5B 
141 



... U 
-200 



NaM 

G^Ki^tlPlpt. 


-tm 

-a 21 


l^&ThcOuig 


194 


IwKOtOu 

L»befe 


143 

117 

1SS 






•Uvin Lam 156 




- 2» 
.102 



Trwl Billy Jack 

M*rih»ll Toekee 

MhroTuH 

Stanky T urr ont me ... 

TurttM. 

Gmio VaHMH „. 



Who 

Barry Whrt* . 
AnOyWilliaani 



.114 
.144 

.. 87 
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_LoteNews_ 



WB, Others Ask Approval 
To Press Watergate Tapes 



InsideTfQck 



LOS ANGELES-Warncr Bros, 
has submitted a plan to U.S. District 
Court Judge Gerhard A. Geselt in 
Washington for commercial copying 
and release of 22 hours of Watergate 
tapes played as evidence during the 
trial of the White House Five. 

Also reported mapping plans is 
RCA which will utilize NBC person- 
nel to prepare its package. 

The WB plan was submitted sev- 
eral days before the Jan. 3 deadline 
set by Judge Gesell and was ap- 
proved by the three television net- 
works* news departments, who were 
co-plaintiffs in seeking access to the 
actual tapes. 

A Warner Bros, spokesman points 
out that the court's preliminary rul- 
ing that the public has the right to be 
able to listen to actual Watergate 
tapes which arc now part of the pub- 
lic record is not yet a final decision. 
Judge Gesell's final decision will 
presumably be based on the just- 
submitted distribution plan . . . 
which must avoid what the jurist 
termed "over-commercialization." 

However, former President Nix- 
on's lawyers are seeking to block 
public use of the tapes and can be 
expected to appeal the case to the 
Supreme Court. 

Thus. Warner docs not yet ac- 
tually have in hand any approved 
tape dubs and is not likely to for up 
to several more months. 

However. Warner has already as- 
sembled a team to work on the proj- 
ect under the helm of WB special 
products director Michael Kapp, 
whose spoken-word album credits 
include the Time-Life space docu- 
mentary, "To The Moon." 

Oscar-winning actor George C. 
Scott is being negotiated with to nar- 
rate the records, according to WB 
creative services vice president Stan 
Comyn. 

Corny n visualizes two separate 
Watergate album packages. A two- 
disk set of highlights from the taped 
conversations between the ex-Presi- 
dent and his aides would list for 
$9.98. Following would be an 11- 
record set with the entire tapes. Each 
package is to include written tran- 
scripts of the tapes. 

Warner's tape editing will be su- 
pervised by associate producer Ms. 
Leslie Harsten. who co-produced 
last year's "50 Years of Warner Bros. 
Films" anniversary albums with her 
late husband, Les Harsten. 

Television award-winning docu- 
mentary writer David Davidson is 
already working on a script for WB 
and material for the albums is being 
researched in New York from full 



tape transcripts by project consult- 
ant Walter Pincus, executive editor 
of New Republic Magazine. 

A member of the audio panel on 
the White House tapes for the U.S. 
District Court proceedings, John 
McKnight. is also working on the 
WB project. 

And as reported in Billboard Dec. 
21, a number of other record labels 
are designing jackets for albums of 
the Watergate tapes in the event that 
judge Gesell's first ruling of Dec. 5 is 
ultimately interpreted to allow un- 
limited recording access to the tapes. 

Col Ups Price 

• Continued from page I 
companies variable pricing theories. 
But whatever Columbia does is al- 
ways scrutinized carefully by the in- 
dustry. 

The label's catalog will still fea- 
ture a substantial number of $5.98 
suggested list disks as well as some 
29 new $4.98 suggested list records 
due out shortly. Additional $5.98 
LPs are also scheduled for release 
during the coming months. 

Of the 70-odd pieces affected by 
the dollar hike, 30 are Miles Davis 
selections, or his entire catalog on 
the Columbia label. 

Other product affected by the 
move includes selections by such 
artists as Bob Dylan (2), Mac Davis 
(4). Poco (3). Charlie Rich (3). the 
Hollies (1), REO Speedwagon (2), 
Donovan (I), Sly & the Family 
Stone ( I ). Edgar Winter ( I ) and an 
undisclosed number of LPs by artists 
Blood. Sweat & Tears, Barbra Strei- 
sand, Loggins & Messina, Santana 
and Janis Joplin, among others. 

According to the spokesman, "se- 
lective" decisions to raise the price 
were made item by item. He states 
that the company has no plans at the 
present to move other catalog selec- 
tions into the $6.98/$7.98 range. 

Notable, the Dylan and Davis se- 
lections will remain at the $5.98 level 
until Jan. 31, as the label is in the 
midst of a special program on new 
releases by both artists. As part of 
the January program, their entire 
catalogs are being offered with addi- 
tional dating available and free 
goods of six per 100 on records and 
five per 100 on tapes. 

Also, a special program on all 
Odyssey catalog selections went into 
affect Jan. 2. It is scheduled to run 
through February, and features 10 
free LPs per 100 ordered. Single 
record packages in the catalog carry 
a $3.49 list. 



TV Splurge For Reggae 



• Continued from page 3 
Boothe, Desmond Dckkcr. Pluto, 
Toots & The Maytalls, the Pioneers, 
Delroy Wilson, Freddy McKay, 
Dennis Brown. Nicky Thomas and 
the Eagles. Shelter may release 
single product from the set- 
Johnston feels there is a definite 
market for reggae in this country, 
pointing to artists such as Eric Clap- 
ton, Led Zeppelin, Capers & Car- 
son, Paul Simon, Johnny Nash, J. 
Geils, Nilsson, Johnny Rivers and 
Barbra Streisand who have had or 
arc currently enjoying reggae or reg- 
gae influenced hits. 

"Reggae is laid back, rhythmic 
and sensual," says Johnston, "as op- 
posed to the freneticism of many 
other kinds of music. There arc also 
a number of cities in this country 
with stations playing reggae several 
hours a day. These include New 
York, Boston, Cleveland, Baltimore 



and Washington, D.C. The point is, 
this country has to slow up some 
time and reggae is a good way to 
slow up a bit musically." 

In addition, Johnston has signed a 
Brooklyn band, the Black Eagles, 
who perform reggae. He will pro- 
duce them and expects to have a la- 
bel deal soon. He and Decna Kara- 
bell have written and are getting set 
to record a single dubbed "Reggae 
Rock." 

Many in the industry point to the 
fact that there are many West In- 
dians in this nation, and this may be 
a factor in the continuing interest of 
reggae. American blacks, they say, 
have not accepted reggae. There is a 
kind of black prejudice, they add, 
feeling the music is "primitive." 

All artists on this package will re- 
ceive royalties, something Jamaican 
artists have not always received in 
the past. 



Arthur Fiedler received a U.S. Information Agency 
certificate of appreciation at his Baltimore concert due to 
long-standing USIA use of Boston Pops records. . . . 
Charlie Rich returns to Las Vegas Hilton Tuesday (14) 
after SRO debut last summer. 

Latest product released by 20th Century Records is 
Rachel Grace Regan, seven pounds and two ounces, 
born Dec. 27. Co-producers were Judy and Russ Regan. 

Deep Purple debuted 160-station U.S. radio syndica- 
tion of "BBC Presents" one-hour concert tapes. . . . Pro- 
col Hamm taping Scandinavian TV special in Copen- 
hagen for Nord-Vision Flash Cadillac & Continental 

Kids headlined Hawaii's New Year's Day Eighth An- 
nual Sunshine Festival at Diamond Head Crater before 
a reported 50.000. 

Marc Bolan of T-Rex setting new projects with Harry 
Nilsson. . . . Comic Chris Rush shopping for new man- 
ager. Apply to Slu Weintraub of Associated Booking 

The Crusaders* Wayne Henderson to produce new group 
called Pleasure. 

Phonogram to distribute Chrysalis Records In much of 
Europe, Latin America and Africa. 

Mary Travers leaving Warner Bros. Records? . . . 
Miles Davis planning his second major tour of Japan, 
commencing Jan. 20. . . . New group Sky King features 
Dave Brubeck's son Chris on bass and trombone. . . . Flo 
and Eddie's recent Christmas Eve performance at the 
Troubador was treated to a special group of carolers in- 
cluding Joni Mitchell, James Taylor, Carly Simon and 
Unda Ronstadt 

King Biscuit Flour Hour kicking off the new year with 



Yes and Gryphon, Sundav (12). 

More Gold Than 
Ever For MCA 

LOS ANGELES MCA Records 
reaped more gold disks in 1974 than 
ever before in the label's history, ac- 
cording to vice president of market- 
ing Rick Frio. 

The label scored eight million- 
selling singles and 1 1 LPs. Elton 
John, of course, was the major con- 
tributor with three singles, two LPs. 
and three platinum LPs. Others in 
the winner's circle were Olivia New- 
ton-John, Lynyrd Skynyrd, the 
Who, Golden Earring, Neil Dia- 
mond, Cher, and the soundtracks of 
"The Sting" and "American Gra- 
filti." 



Ads In Subways 

• Continued from page 4 

subway advertising campaign, ac- 
cording to director of product mer- 
chandising Jack Maher. 

"We tied our posters into the 
Christmas season and showcased the 
two groups we were featuring on our 
television blitz. The Tymes and The 
Hues Corp.," he says. "We felt that 
we could reinforce these two groups 
in the mind of the public, if they saw 
these posters as a visual reminder." 

In recent months, RCA has uti- 
lized the underground network here 
to display posters of new product by 
David Bowie and Lou Reed. 

All of this advertising is coordi- 
nated through T.D.I. -Subway Ad- 
vertising and this company allows 
the record companies to block out 
different subway slops throughout 
the city to display new product. 

Atlantic is looking into the idea of 
taking subway advertising one step 
further, by running display ads in 
selected subway cars, as it does with 
certain buses in Washington, D.C. 

2 Acts To Polydor 

LOS ANGELES-Polydor will 
distribute product in the U.S. by #9 
Music acts Les Emmerson and the 
Five Man Electrical Band, both for- 
merly released on MGM. Emmer- 
son, lead singer with the act, is also 
going the solo route and will be 
doing production work, says Cliff 
Gorov, newly named general man- 
ager of the firm owned by Clive Fox. 
Emmerson has also signed a pact 
with Chappell. 



Harry Chapin 



presented with cars in a cradle by WEA's New York sale 
staff in honor of his hit single. 

New York's Rocky G. Promotions, the black inde- 
pendent promotion company, will enlarge its base of op- 
erations to include Atlanta, Charlotte. Chicago. Detroit 
and Cleveland, in addition to its Northeast markets. . 
The New York Jazz Museum is seeking experienced vol- 
unteers, who can assist with various publicity/public re- 
lations programs. Volunteers will receive special mu- 
seum privileges and should contact museum directoi 
Howard Fischer. . . . Charlie Rich was presented with a 
unique Birthday cake after his New York concert. It waj 
a likeness of the Silver Fox in an icing reproduction. 

Billy CobbanVs stand at New York's Bottom Lin( 
brought out a lot of musicians including guitarist Larrj 
Coryell and former Mahavishnu violinist Jerry Good- 
man. ... An album of previously-unissued Lenny Bnia 
material is being prepared by Warner Bros. Records an< 
Phil Spector. . . . The J. Geils Band and its managers. Dm 
Anthony and John Doumanian, presented Philadelphia 
promoter Larry Magid with an autographed punching 
bag after a recent concert. . . . Vocalist and compose 
Joan La Barbara, who uses the voice as the original in 
strumcnt. gives a rare concert in New York Wednesda) 
(15). 

LATE SIGNING: Ben E. King to AUantic/ATCC 
Records. He returns to the label that gave him a lonj 
string of hits. 

New York's Bitter End to reopen soon as part of th< 
Other End, which is next door. Both clubs are owned by 
Paul Colby, who ran the Bitter End till Dec. 1973. 



Coin Ops Meet In Spokane 
To Instigate a Conference 



SPOKANE - Representatives 
from coin machine operators asso- 
ciations in Washington, Oregon, 
Montana and Idaho have gathered 
to formulate plans for a Northwest 
Conference which will meet at least 
once each year. Alaska will be in- 
vited to participate. 

The Spokane meeting was called 
by Al Marsh. Bcllingham. president 
of Washington Coin Machine Oper- 
ators Assn. Marsh says the idea came 
from the Montana association's law- 
yer-lobbyist, Al Dougherty, Helena, 
who kcynoted the Spokane meeting. 

Marsh and Dougherty told the 
multi-state group that a conference 
will give individual operators an op- 
portunity to learn how their neigh- 
bors are meeting and solving prob- 
lems and will "dispel tunnel vision 

Peters Acquires 
Greek Recordings 

NEW YORK-An extensive cata- 
log of current Greek recordings and 
LPs from major Greek labels is now 
available from Peters International, 
Inc.. 619 W. 54th St., New York. 

Peters International is sole distrib- 
utor in this country of Columbia 
Graphophonc Co. of Greece, EMI- 
Lambropoulos, Minos Matsas & 
Son, Philips-Phonogram A.E., 
LYRA-General Publishing Co.. and 
its own P.I., Aris, Lars and Kronos 
labels. 

Court Reversal 

• Continued from page 6 

heave to in response to an injunctive 

shot across the bow." 

The decision in the Third Circuit 
appeal was 2 to I in favor of Jon- 
dora. It is expected that the pub- 
lisher complainants will move 
quickly in the New Jersey District 
Court for a summary judgement 
against Melody Recordings and the 
other duplicator defendants. 

Discounters Fold 

YORK, Pa.— Two major discount 
stores with large record departments 
will close here on or before April I. 
W.T. Grant will close its Queens 
Plaza and East Plaza stores. How- 
ever, a third Grant store at Dclco 
Plaza will remain open. 



and provincialism which are detri- 
mental to business." 

A committee composed of Marsh, 
Dougherty, Elmer Boycc (president 
of the Montana Coin Machine Op- 
erators Assn.). Phil Priano of the 
Idaho Assn., and Don Anderson of 
the Oregon Assn., was charged with 
arranging the first conference meet- 
ings, to be held in April or May in 
Cocur d'Alenc, Idaho. 

MOA directors Elmer Boyce, Dor- 
othy Christensen and Buzz Heyer 
pledged both MOA's and their per- 
sonal support for the conference. 

Smith At UCLA 

• Continued from page I 
do. We are now taking over so much 
of an artist's career. It's only been in 
the last three to four years." says 
Smith, "that we have been backing 
concerts with ads, and even putting 
on concerts when an act can't get 
work. 

"It gets very difficult for us be 

cause we've got to do so many things 

a manager once did or the artist did 
for himself." 

Ncufcld is associated with the 
firm of BNB Management in Bev- 
erly Hills. Its client roster includes 
the Carpenters, Maria Muldaur and 
Randy Newman, among others. 

Somer is associated with the local 
firm of Mitchell. Sitberberg Sc 
Knupp, which represents among 
others A&M and Chris Blackwell. 
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WISHBONE ASH 



British Talent Managers 
65 E. 55th St. 
Now York. N Y. 




Produced by Bill Szymczyk 



British Talent Managers. Ltd. presents 



WISHBONE ASH WORLD TOUR 



V. 20-21 Philadelphia 
Tower Theatre 
22-23 New Yorlc City 

Academy of Music 

27 Indianapolis 
Convention Center 

28 St. Louis 

Kiel Auditorium 
30 Miami 

Baseball Stadium 
DEC. 1 Detroit 

Masonic Temple 

3 Bloomington, Illinois 
Illinois State University - 
Union Auditorium 

4 Minneapolis 
Minneapolis Auditorium 

5 Madison, Wisconsin 
Dane County Coliseum 

6 Milwaukee 
Auditorium 

7 Oak Brook, Illinois 
Forum 

8 Macomb, Illinois 
Western Illinois University 

9 Ft. Wayne 



10 Green Bay 

Brown County Arena 

11 Toledo 

Toledo Sports Arena 

13 Cleveland 
Public Arena 

14 Buffalo 
Century Theatre 

15 Grand Rapids 
Univ. of Michigan- ■ 
Saqinaw 

18 Atlanta 
Municipal Auditorium 

19 Mobile 

Municipal Auditorium 

20 Jacksonville 
Coliseum 

21 Lakeland, Florida 
Coliseum 

22 W. Palm Beach 

W. Palm Beach Aud. 

27 Des Moines 
Veteran's Memorial Aud. 

28 Chicago 
Aragon Ballroom 

29 Evansville, Indiana 
Evansville Coliseum 



30 Davenport, Iowa 

Pana College Fieldhouse 

31 Dayton 
Harra Arena 

JAN. 3 Oklahoma City 

International Hall 

4 Houston 
Music Hall 

5 Dallas 
Arlington Theatre 

6 Kansas City, Kansas 
Memorial Hall 

7 Memphis 

Ellis Auditorium 

8 Little Rock 
Coliseum Hall 

9 Shreveport 
Coliseum 

10 Baton Rouge 

Independence Hall 
11 12 New Orleans 

NOC Center L.S.U. Univ. 
17 Long Beach 

Long Beach Arena 
19 San Diego 

Golden Hall 



21 Denver 

Regis College Fieldhou^p 
23 Salt Lake City 

Terrace Ballroom 

25 San Francisco 
Winterland 

26 Fresno, California 
Celland Fresno Arena 

28 Spokane 

29 Eugene, Oregon 
Expo Lane County 
Fairgrounds 

30 Portland, Oregon 
Paramount Theatre 

31 Seattle 
Seattle Arena 

FEB. 1 Vancouver, B.C. 

Agradome 
2 Bellingham, Washington 

West Washington State 

College 
7 Honolulu 

Amphitheatre 

21-27 Japan 
EB. 28- Australia 
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including— 
"Lonely Teardrops" 
"Signed, Sealed and Delivered" 
"Everlasting Love" 
"Hurt So Bad" 
"Smokin' Room" 
"Morning, Noon and Nightime" 



Management and Direction 
Robert Ellis & Associates 
Hollywood, California 
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